FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q1. Gender

Base: All respondents

Pg 1
TbT1

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
488 488 - 44 74 58 90 87 135 149 138 82 118 288 200 117 198 90 83 110 378
Male 49% 100% - 31% 47% 38% 50% 58% 62% 60% 50% 44% 41% 55% 42% 54% 51% 46% 42% 40% 52%
C * D DF DF DEFG KLMNO MO KLMO S T
513 = 513 95 85 94 91 64 84 101 136 103 172 237 276 98 194 105 116 165 348
Female 51% = 100% 68% 53% 62% 50% 42% 38% 40% 49% 56% 59% 45% 58% 46% 49% 54% 58% 60% 48%
B EGHI* I GHI I J IN JKN i) JKN P V)
Other - - - - - - - - - - - - - - - - - - - - -
*
1 - 1 1 - - - - - - 1 - - 1 - - - - 1 1 -
Prefer not to say & = & 1% = = = = = = & = = &3 = = = = 1% & =
*
Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,]/K/L/M/N/O,P/Q/R/S, T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns

ICANTAR TNSA

Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*)

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018



Base: All respondents

Unweighted Base

Base

Male

Female

Other

Prefer not to say

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q1. Gender

Any specific/

Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None - healthy Any None
or or less poisoning | what food . healthy
. diet .
it diet
B C E F G H I J K L M N o P Q R
488 114 347 26 288 200 83 160 33 245 208 35 130 85 189 80 305 183
49% 44% 51% 46% 46% 53% 51% 46% 35% 41% 59% 75% 51% 51% 49% 43% 43% 61%
E I * ] J* Q
513 145 336 31 339 173 79 188 62 357 144 11 123 80 196 106 398 115
51% 56% 49% 54% 54% 46% 49% 54% 65% 59% 41% 25% 49% 48% 51% 57% 57% 38%
F G* KL & R
* *
1 1 - - 1 - - - - 1 - - 1 - - - 1
* 1% = = * = = = = * = = 1% = o 5 *

Prepared by Kantar TNS

Overlap formula used - Column Means:

ICANTAR TNS-

Columns Tested (5%): B/C/D,E/F,G/H/1,3/K/L,M/N/O/P,Q/R
(5%): B/C/D,E/F,G/H/1,]/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

Minimum Base: 30 (**), Small Base:

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

100 (*) - Column Proportions:

Pg 2
Tb T2

Weighted by: WEIGHT

Columns Tested



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q1. Gender

Base: All respondents

surrer rrom

respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
healthy | /™" at all K
B C D E F G H I J
Unweighted Base
Base
488 160 323 292 118 67 437 51 156 332
Male 49% 54% 47% 50% 50% 43% 48% 51% 39% 55%
C * I
513 135 369 294 117 88 463 50 244 269
Female 51% 46% 53% 50% 50% 57% 51% 49% 61% 45%
B & ]
Other - - - - - - - - - -
*
1 - - - 1 - 1 - - 1
Prefer not to say o = = = 1% o &3 o = &
*

Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

B/C,D/E/F,G/H,I/J Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%):

Pg 3
Tb T3

Weighted by: WEIGHT



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q1. Gender

Base: All respondents

support
Women restrictions on
16-44 Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (217
Women At least | At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
Unweighted Base
Base
488 - 296 192 357 265 92 131
Male 49% - 49% 48% 49% 50% 51% 49%
513 224 305 207 377 265 87 136
Female 51% 100% 51% 52% 51% 50% 49% 51%
Other - - - - - - - -
1 - - 1 - - - 1
Prefer not to say * o o * = o = *

Prepared by Kantar TNS

- Column Means: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%): B,C/D,E/F/G/H

Pg 4
Tb T4

Weighted by: WEIGHT

Minimum Base: 30



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

TbTS
Q2. Age

Base: All respondents

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
Under 16 - - - - - - - - - - - - - - - - - - - - -
*
299 118 181 140 158 = = = = 56 83 64 96 139 160 40 87 81 91 126 172
16-34 30% 24% 35% 100% 100% = = = = 22% 30% 35% 33% 26% 34% 18% 22% 42% 46% 46% 24%
B FGHI* FGHI J i) J i) IN PQ PQ V)
152 58 94 - - 152 - - - 33 52 30 38 85 67 33 34 32 54 83 70
35-44 15% 12% 18% - - 100% - - - 13% 19% 16% 13% 16% 14% 15% 9% 16% 27% 30% 10%
B * DEGHI Q Q PQR u
181 90 91 = = = 181 = = 33 53 45 50 86 95 46 58 41 37 47 134
45-54 18% 19% 18% = = = 100% = = 13% 19% 24% 17% 16% 20% 21% 15% 21% 18% 17% 19%
&3 DEFHI IN J
151 87 64 - - - - 151 - 38 45 23 45 83 68 37 85 19 10 17 134
55-64 15% 18% 12% - - - - 100% - 15% 16% 13% 15% 16% 14% 17% 22% 10% 5% 6% 18%
C * DEFGI S RS T
183 112 70 = = = = = 183 77 37 23 46 114 68 48 109 18 9 3 180
65-74 18% 23% 14% = = = = = 84% 31% 13% 12% 16% 22% 14% 22% 28% 9% 4% 1% 25%
C &3 DEFGH KLMNO KLO RS RS T
36 23 13 - - - - - 36 14 5 1 16 19 17 12 20 4 - - 36
75+ 4% 5% 3% - - - - - 16% 5% 2% 1% 6% 4% 4% 5% 5% 2% - - 5%
* DEFGH KL KLO K L S S T
Refused = = = = = = = = = = = = = = = = = = = = =
*

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q2. Age

Base: All respondents

Any specific/

Pg 6
Tb T6

Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None - healthy Any None
or or less poisoning | what food . healthy
. diet .
it diet
Unweighted Base
Base
Under 16 - - - - - - - - - - - - - - - - - -
* * *
299 72 208 19 200 99 58 113 23 154 128 16 82 51 96 67 218 80
16-34 30% 27% 30% 34% 32% 26% 36% 32% 24% 26% 36% 35% 32% 31% 25% 36% 31% 27%
& 2 ] & (0] ()
152 50 97 5 95 58 26 48 17 101 48 3 37 19 69 27 108 44
35-44 15% 19% 14% 9% 15% 15% 16% 14% 18% 17% 14% 7% 15% 12% 18% 15% 15% 15%
* * *
181 49 121 11 115 66 29 62 18 122 55 5 39 29 69 43 124 57
45-54 18% 19% 18% 20% 18% 18% 18% 18% 19% 20% 16% 10% 15% 17% 18% 23% 18% 19%
* * *
151 41 104 7 90 61 20 48 20 91 52 8 45 33 47 22 99 53
55-64 15% 16% 15% 11% 14% 16% 12% 14% 21% 15% 15% 18% 18% 20% 12% 12% 14% 18%
* * * o
183 39 131 12 104 79 24 61 15 110 64 9 45 29 85 21 130 53
65-74 18% 15% 19% 21% 17% 21% 15% 18% 16% 18% 18% 20% 18% 17% 22% 11% 18% 18%
* * * P
36 10 23 3 23 13 6 15 2 25 6 5 6 5 20 5 24 12
75+ 4% 4% 3% 5% 4% 3% 4% 4% 2% 4% 2% 10% 2% 3% 5% 3% 3% 4%
* * K*
Refused = = = = = = = = = = = = = = = = = =
* * *
Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested

(5%): B/C/D,E/F,G/H/L,]J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018

Continuity correction applied



Pg 7

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 o

Q2. Age

Base: All respondents

surrer rrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
Unweighted Base
Base
Under 16 - - - - - - - - - -
*
299 62 232 150 65 70 258 40 196 102
16-34 30% 21% 34% 26% 27% 45% 29% 40% 49% 17%
B DE G* ]
152 38 110 96 39 16 133 20 71 81
35-44 15% 13% 16% 16% 16% 10% 15% 19% 18% 14%
*
181 53 125 107 46 28 166 15 53 128
45-54 18% 18% 18% 18% 19% 18% 18% 15% 13% 21%
& I
151 58 93 85 43 20 135 16 39 112
55-64 15% 20% 13% 15% 18% 13% 15% 16% 10% 19%
C * 1
183 65 116 120 40 21 176 7 38 144
65-74 18% 22% 17% 20% 17% 13% 20% 7% 10% 24%
H £ I
36 19 16 27 5 1 33 3 2 34
75+ 4% 7% 2% 5% 2% 1% 4% 3% * 6%
C F * I
Refused = = = = = = = = = =
*
Weighted by: WEIGHT

Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):

B/C,D/E/F,G/H,I/J Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes

Q2. Age

Base: All respondents

Unweighted Base

Base

Under 16

16-34

35-44

45-54

55-64

65-74

75+

Refused

Survey - Wave 6 (June 2018) - 40303487

299
30%

152
15%

181
18%

151
15%

183
18%

36
4%

150
67%

73
33%

181 118
30% 29%
87 65
14% 16%
105 76
17% 19%
80 71
13% 18%
124 58
21% 15%

D
24 12
4% 3%

264
36%

121
16%

129
18%

99
13%

111
15%

10
1%

215
41%

93
17%

98
18%

62
12%

59
11%

1%

87
48%
EH
32
18%

30
17%

16
9%

14
8%

1%

support
Women restrictions on
16-44 Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (217
Women At least | At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week

35
13%

32
12%

53
20%

52
19%
EFG
72
27%
EFG
25
9%
EFG

Prepared by Kantar TNS

- Column Means:
(**), Small Base: 100 (*)

ICANTAR TNS-

Columns Tested (5%): B,C/D,E/F/G/H
Continuity correction applied

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%): B,C/D,E/F/G/H

Pg 8
Tb T8

Weighted by: WEIGHT

Minimum Base: 30



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q3. Social Grade

Base: All respondents

Pg 9
Tb T9

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
251 149 101 29 27 33 33 38 91 251 - - - 251 - 44 111 45 51 69 182
AB 25% 31% 20% 21% 17% 22% 18% 25% 41% 100% - - - 48% - 20% 28% 23% 25% 25% 25%
C * DEFGH KLMNO KLMO P
276 138 137 44 39 52 53 45 42 = 276 = = 276 = 64 107 55 50 66 210
C1i 28% 28% 27% 31% 25% 34% 29% 30% 19% = 100% = = 52% = 30% 27% 28% 25% 24% 29%
I* I I I JLMNO JLMO
185 82 103 25 39 30 45 23 24 - - 185 - - 185 26 62 48 50 66 120
c2 19% 17% 20% 18% 25% 19% 25% 16% 11% - - 100% - - 39% 12% 16% 25% 25% 24% 16%
* I I HI JKMNO JKMN PQ PQ V)
291 118 172 43 53 38 50 45 62 = = = 291 = 291 82 112 47 49 76 214
DE 29% 24% 34% 30% 33% 25% 28% 30% 28% = = = 100% = 61% 38% 29% 24% 25% 28% 30%
B &3 JKLNO JKLN QRS
Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,]/K/L/M/N/O,P/Q/R/S, T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns

Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNSA

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018



Pg 10

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q3. Social Grade

Tb T10

Base: All respondents

Any specific/

Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
. Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None - healthy Any None
or or less poisoning | what food . healthy
it diet diet
B C D E F G H I J K L M N o P Q R
Unweighted Base
Base
251 63 178 10 141 109 43 76 17 144 95 11 65 38 116 26 173 77
AB 25% 24% 26% 18% 23% 29% 27% 22% 18% 24% 27% 24% 26% 23% 30% 14% 25% 26%
* E * * P P P
276 65 197 14 168 108 38 93 31 146 111 18 65 48 107 53 196 79
C1 28% 25% 29% 24% 27% 29% 23% 27% 33% 24% 31% 39% 25% 29% 28% 28% 28% 27%
* * J J*
185 54 113 18 134 52 36 83 13 118 63 4 40 30 89 24 138 48
c2 19% 21% 16% 32% 21% 14% 22% 24% 14% 20% 18% 8% 16% 18% 23% 13% 20% 16%
Cc* F I * * MP
291 79 197 15 184 106 45 96 34 193 84 13 84 49 73 83 196 95
DE 29% 30% 29% 26% 29% 28% 28% 28% 36% 32% 24% 29% 33% 30% 19% 44% 28% 32%
& & K & (0] (o) MNO

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:
(5%): B/C/D,E/F,G/H/1,]/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

Columns Tested

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q3. Social Grade

Base: All respondents

surrer rrom

respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
healthy | /™" at all K
B C D E F G H I J
Unweighted Base
Base
251 74 176 170 54 19 233 18 90 160
AB 25% 25% 25% 29% 23% 12% 26% 18% 23% 27%
F F *
276 78 193 156 64 48 254 21 110 165
(o} § 28% 26% 28% 27% 27% 31% 28% 21% 28% 27%
*
185 46 135 114 45 24 169 16 91 94
c2 19% 16% 20% 19% 19% 15% 19% 16% 23% 16%
* ]
291 98 188 146 74 65 244 46 109 182
DE 29% 33% 27% 25% 31% 41% 27% 46% 27% 30%
D G*

Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):
B/C,D/E/F,G/H,I/J Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018

Pg 11
Tb T11

Weighted by: WEIGHT



FSS Consumer Attitudes

Q3. Social Grade

Base: All respondents

Unweighted Base

Base

AB

C1

Cc2

DE

Survey - Wave 6 (June 2018) - 40303487

support

Women restrictions on
16-44 Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (217
Women At least | At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H

251
25%

276
28%

185
19%

291
29%

73
33%

59
26%

91
41%

163
27%

169
28%

126
21%

144
24%

88
22%

106
27%

60
15%

147
37%

174
24%

206
28%

147
20%

207
28%

113
21%

145
27%

124
23%

148
28%

37
20%

41
23%

48
27%

55
29%

76
28%

70
26%

39
14%

84
31%

- Column Means:
(**), Small Base: 100 (*)

ICANTAR TNS-

Prepared by Kantar TNS
Columns Tested (5%): B,C/D,E/F/G/H
Continuity correction applied

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%): B,C/D,E/F/G/H Minimum Base: 30

Pg 12
Tb T12

Weighted by: WEIGHT



Pg 13

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q3. Social Grade - Combined

Tb T13

Base: All respondents

Unweighted Base
Base

Gender

Age

Social Grade

No in HH

Children in HH

Total

Male

Female

16-24

25-34

35-44

45-54

55-64

65+

AB

C1

DE

ABC1

4+

Yes

No

526 288 238 73 66 85 86 83 133 251 276 - - 526 - 107 218 99 101 135 391

Net: ABC1 53% 59% 46% 52% 42% 56% 48% 55% 61% 100% 100% - - 100% - 50% 56% 51% 50% 49% 54%
C * E E EG LMO LMO LMO

476 200 276 68 92 67 95 68 85 = = 185 291 = 476 108 174 95 99 142 334

Net: C2DE 48% 41% 54% 48% 58% 44% 52% 45% 39% = = 100% 100% = 100% 50% 44% 49% 50% 51% 46%
B &3 FHI I JKN JKN JKN
Weighted by: WEIGHT
Prepared by Kantar TNS
Columns Tested (5%): B/C,D/E/F/G/H/1,]/K/L/M/N/O,P/Q/R/S, T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns

Overlap formula used - Column Means:
Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNSA

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018



Pg 14
Tb T14

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q3. Social Grade - Combined

Base: All respondents

Main concern Any specific/

Area Aware of FSS Trust FSS Resp for cooking/prep required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None - healthy Any None
or or less poisoning | what food diet healthy
it diet
B C D E F G H I J K L M N o P Q R
Unweighted Base
Base
526 128 374 24 309 217 81 169 48 291 206 29 130 86 224 79 370 156
Net: ABC1 53% 49% 55% 42% 49% 58% 50% 48% 51% 48% 58% 63% 51% 52% 58% 43% 53% 52%
* E * J * P
476 133 309 33 318 158 81 179 47 312 147 17 124 80 162 107 334 142
Net: C2DE 48% 51% 45% 58% 51% 42% 50% 52% 49% 52% 42% 37% 49% 48% 42% 57% 47% 48%
& F & K & (0]
Weighted by: WEIGHT

Prepared by Kantar TNS
Columns Tested

Overlap formula used - Column Means:
(5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNS-

Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:
Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q3. Social Grade - Combined

Base: All respondents

surrer rrom
Healthiness of food normally Seriousness of Aware of Eatwell

respiratory/lower
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
healthy | /™" at all K
B C D E F G H I J
Unweighted Base
Base
526 151 369 326 118 67 487 39 200 326
Net: ABC1 53% 51% 53% 56% 50% 43% 54% 38% 50% 54%
F H *
476 144 323 259 119 89 414 62 200 276
Net: C2DE 48% 49% 47% 44% 50% 57% 46% 62% 50% 46%
D G*

Prepared by Kantar TNS

Overlap formula used - Column Means:
B/C,D/E/F,G/H,I/J Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNS-

Columns Tested (5%): B/C,D/E/F,G/H,I/J  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:
Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%):

Pg 15
Tb T15

Weighted by: WEIGHT



FSS Consumer Attitudes

Q3. Social Grade - Combined

Base: All respondents

Unweighted Base

Base

Net: ABC1

Net: C2DE

Survey - Wave 6 (June 2018) - 40303487

support

Women restrictions on

16-44 Takeaway/home delivery p3m (Q218)
unhealthy food

C1C2DE (217

Women At least | At least

Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H

526
53%

476
48%

73
33%

150
67%

332 194
55% 48%
D
269 207
45% 52%
©

380
52%

353
48%

78
44%

101
56%

146
54%

123
46%

- Column Means:
(**), Small Base: 100 (*)

ICANTAR TNS-

Prepared by Kantar TNS
Columns Tested (5%): B,C/D,E/F/G/H
Continuity correction applied

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%): B,C/D,E/F/G/H

Pg 16
Tb T16

Weighted by: WEIGHT

Minimum Base: 30



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

TbT17
Q4. Region

Base: All respondents

Gender Age Social Grade No in HH Children in HH

Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No

Unweighted Base

Base

Northern Scotland (Grampian, | 261 114 147 36 36 50 49 41 49 63 65 54 79 128 133 57 109 46 48 67 194
Highland, Perth/Tayside, 26% 23% 29% 25% 23% 33% 27% 27% 23% 25% 24% 29% 27% 24% 28% 27% 28% 24% 24% 24% 27%
Western Isles, Orkney, * 1

Shetland)

Central Scotland (Glasgow, 684 347 336 96 112 97 121 104 154 178 197 113 197 374 309 149 256 138 141 193 491
Ayrshire, Lanarkshire, Argyll, 68% 71% 65% 68% 71% 64% 67% 69% 71% 71% 71% 61% 68% 71% 65% 69% 65% 71% 70% 70% 68%
Edinburgh & Lothians, Fife, BE L L LO

Central)

Southern Scotland 57 26 31 9 10 5 11 7 15 10 14 18 15 24 33 9 27 10 12 16 41

(Borders/Dumfries & 6% 5% 6% 6% 6% 3% 6% 4% 7% 4% 5% 10% 5% 5% 7% 4% 7% 5% 6% 6% 6%
Galloway) * IN

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,]/K/L/M/N/O,P/Q/R/S, T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q4. Region

Base: All respondents

Unweighted Base

Base

Northern Scotland (Grampian,
Highland, Perth/Tayside,
Western Isles, Orkney,
Shetland)

Central Scotland (Glasgow,
Ayrshire, Lanarkshire, Argyll,
Edinburgh & Lothians, Fife,
Central)

Southern Scotland
(Borders/Dumfries &
Galloway)

Any specific/

Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None - healthy Any None
or or less poisoning | what food . healthy
. diet .
it diet
B C D E F G H I J K L M N o P Q R
261 261 - - 171 90 46 100 20 157 95 9 70 43 101 44 184 77
26% 100% - - 27% 24% 28% 29% 21% 26% 27% 19% 28% 26% 26% 24% 26% 26%
CD * * *
684 = 684 = 424 260 107 229 72 412 235 36 175 109 261 133 476 207
68% - 100% - 68% 69% 66% 66% 76% 68% 67% 77% 69% 65% 68% 71% 68% 69%
BD * * *
57 - - 57 32 25 10 18 3 33 23 2 9 15 23 9 43 14
6% - - 100% 5% 7% 6% 5% 3% 5% 6% 4% 3% 9% 6% 5% 6% 5%
BC* * * M

Prepared by Kantar TNS

Overlap formula used - Column Means:

(5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNSA

Columns Tested (5%): B/C/D,E/F,G/H/1,3/K/L,M/N/O/P,Q/R

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

Pg 18
Tb T18

Weighted by: WEIGHT

Columns Tested



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 o

Tb T19
Q4. Region

Base: All respondents

surrer rrom

respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
B C D E F G H I J

Unweighted Base
Base
Northern Scotland (Grampian, 261 79 177 165 56 36 226 35 117 144
Highland, Perth/Tayside, 26% 27% 26% 28% 24% 23% 25% 35% 29% 24%
Western Isles, Orkney, *
Shetland)
Central Scotland (Glasgow, 684 198 479 388 167 109 625 59 258 426
Ayrshire, Lanarkshire, Argyll, 68% 67% 69% 66% 71% 70% 69% 58% 65% 71%
Edinburgh & Lothians, Fife, H =3
Central)
Southern Scotland 57 18 37 32 14 11 50 7 25 32
(Borders/Dumfries & 6% 6% 5% 5% 6% 7% 6% 7% 6% 5%
Galloway) *

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means:  Columns Tested (5%): B/C,D/E/F,G/H,I/J  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:  Columns Tested (5%):
B/C,D/E/F,G/H,I/J Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes

Q4. Region

Base: All respondents

Unweighted Base

Base

Northern Scotland (Grampian,
Highland, Perth/Tayside,
Western Isles, Orkney,
Shetland)

Central Scotland (Glasgow,
Ayrshire, Lanarkshire, Argyll,
Edinburgh & Lothians, Fife,
Central)

Southern Scotland
(Borders/Dumfries &
Galloway)

Survey - Wave 6 (June 2018) - 40303487

support
Women restrictions on
16-44 Takeaway/home delivery p3m (Q218)

unhealthy food
C1C2DE (217
Women At least | At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H

261
26%

684
68%

57
6%

65
29%

143
64%

16
7%

159 102
26% 26%
406 278
68% 69%
37 21
6% 5%

178
24%

517
71%

38
5%

130
25%

377
71%

22
4%

42
24%

124
69%

13
7%

83
31%

166
62%

19
7%

Prepared by Kantar TNS

- Column Means:
(**), Small Base: 100 (*)

ICANTAR TNSA

Columns Tested (5%): B,C/D,E/F/G/H
Continuity correction applied

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%): B,C/D,E/F/G/H

Pg 20
Tb T20

Weighted by: WEIGHT

Minimum Base: 30



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q5. Number of people in household

Base: All respondents

Pg 21
Tb T21

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
215 117 98 16 23 33 46 37 59 44 64 26 82 107 108 215 - - - - 215
1 21% 24% 19% 12% 15% 22% 25% 24% 27% 18% 23% 14% 28% 20% 23% 100% - - - - 30%
* DE DE DE L JLNO L QRS T
392 198 194 38 49 34 58 85 129 111 107 62 112 218 174 = 392 = = 33 359
2 39% 41% 38% 27% 31% 22% 32% 56% 59% 44% 39% 33% 39% 42% 36% = 100% = = 12% 50%
&3 DEFG DEFG LO PRS T
195 90 105 38 43 32 41 19 22 45 55 48 47 99 95 - - 195 - 101 93
3 19% 18% 20% 27% 27% 21% 23% 13% 10% 18% 20% 26% 16% 19% 20% - - 100% - 37% 13%
HI* HI I HI MO M PQS V)
148 61 87 41 25 38 33 4 7 35 42 42 29 77 71 = = = 148 106 42
4 15% 12% 17% 29% 16% 25% 18% 3% 3% 14% 15% 23% 10% 15% 15% = = = 74% 38% 6%
EHI* HI HI HI JMNO M PQR V)
34 12 21 4 13 10 2 4 1 11 5 6 11 16 17 - - - 34 22 11
5 3% 2% 4% 3% 8% 6% 1% 2% * 5% 2% 3% 4% 3% 4% - - - 17% 8% 2%
* GHI GI PQR V)
14 8 6 3 5 3 1 1 1 3 3 2 6 6 8 = = = 14 10 4
6 1% 2% 1% 2% 3% 2% 1% 1% &3 1% 1% 1% 2% 1% 2% = = = 7% 4% 1%
* PQR u
4 1 3 - - 3 - 1 - 2 - - 2 2 2 - - - 4 4 -
7 * * 1% - - 2% - 1% - 1% - - 1% * * - - - 2% 1% -
* Q U
1 1 = = = = 1 = = = = = 1 = 1 = = = 1 1 =
8+ * * - - - - 10/o - - - - - * - * - - - 10/0 * -
*
Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns

Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S, T/U  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNS-

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018



Pg 22

FSS Consumer Attitudes

Q5. Number of people in household

Survey - Wave 6 (June 2018) - 40303487

Tb T22

Base: All respondents

. - Any specific/
Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None - healthy Any None
or or less poisoning | what food . healthy
. diet .
it diet
B C D E F G H I J K L M N o P Q R
Unweighted Base
Base
215 57 149 9 129 86 39 61 22 204 11 - 46 40 78 51 148 67
1 21% 22% 22% 15% 21% 23% 24% 18% 23% 34% 3% - 18% 24% 20% 28% 21% 23%
* * KL * M
392 109 256 27 228 164 46 141 36 197 168 27 104 64 147 68 270 122
2 39% 42% 37% 47% 36% 44% 29% 40% 37% 33% 47% 58% 41% 39% 38% 37% 38% 41%
& E G 2 ] I
195 46 138 10 146 49 41 78 23 95 91 9 47 32 81 34 141 53
3 19% 18% 20% 18% 23% 13% 25% 22% 25% 16% 26% 19% 18% 19% 21% 18% 20% 18%
* F * J *
148 37 100 10 89 58 25 53 8 72 67 9 38 22 57 31 103 44
4 15% 14% 15% 17% 14% 16% 15% 15% 9% 12% 19% 19% 15% 14% 15% 16% 15% 15%
* * J *
34 7 25 1 23 11 8 11 3 22 12 - 11 7 14 1 28 6
5 3% 3% 4% 2% 4% 3% 5% 3% 3% 4% 3% - 4% 4% 4% 1% 4% 2%
* * * P
14 2 11 1 8 6 4 2 1 9 3 2 6 = 7 1 8 6
6 1% 1% 2% 2% 1% 2% 2% 1% 1% 2% 1% 4% 2% = 2% 1% 1% 2%
* * *
4 1 3 - 3 1 - 1 2 2 2 - 1 1 2 - 4 -
7 * * * - * * - * 2 0/0 * 1 0/0 - * 1 l)/° * - 1 D/o -
* * *
1 = 1 = 1 = = 1 = 1 = = 1 = = = 1 =
8+ * - * - * - - * - * - - * - - - * -
* * *
Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested

(5%): B/C/D,E/F,G/H/L,]J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNS-

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 o

Tb T23
Q5. Number of people in household

Base: All respondents

surrer rrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
B C D E F G H I J
Unweighted Base
Base
215 75 138 118 56 38 191 25 79 137
1 21% 25% 20% 20% 23% 24% 21% 24% 20% 23%
*
392 125 261 229 100 56 354 38 117 275
2 39% 42% 38% 39% 42% 36% 39% 37% 29% 46%
& I
195 51 142 126 37 28 174 20 94 101
3 19% 17% 20% 21% 16% 18% 19% 20% 23% 17%
* ]
148 35 109 86 36 22 135 12 79 68
4 15% 12% 16% 15% 15% 14% 15% 12% 20% 11%
& ]
34 6 27 19 6 7 32 2 22 12
5 3% 2% 4% 3% 3% 4% 3% 2% 5% 2%
* ]
14 2 12 5 2 6 10 4 8 6
6 1% 1% 2% 1% 1% 4% 1% 4% 2% 1%
D *
4 1 3 3 - - 2 2
7 * * * 10/0 * - * - * *
*
1 = 1 1 = = 1 = = 1
8+ * - * * - - * - - *
*

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):
B/C,D/E/F,G/H,I/J Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes

Q5. Number of people in household

Base: All respondents

Unweighted Base

Base

8+

Survey - Wave 6 (June 2018) - 40303487

support
Women restrictions on -
16-44 Takeaway/home delivery p3m (Q218)
C1C2DE unhealthy food
(0217)
Women At least | At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
215 34 124 91 125 80 27 91
21% 15% 21% 23% 17% 15% 15% 34%
EFG
392 63 227 165 270 186 47 122
39% 28% 38% 41% 37% 35% 26% 46%
G G EFG
195 58 117 78 163 126 50 32
19% 26% 19% 19% 22% 24% 28% 12%
H H H
148 54 98 49 126 97 37 22
15% 24% 16% 12% 17% 18% 21% 8%
H H H
34 11 23 10 33 26 11 1
3% 5% 4% 3% 4% 5% 6% *
H H H
14 3 9 5 13 10 5 1
1% 1% 1% 1% 2% 2% 3% &
4 - 2 2 4 3 1 -
* - * * 1% 1% 1% -
1 - 1 - 1 1 1 -
* - * - * * 10/0 -

Prepared by Kantar TNS

- Column Means:
(**), Small Base: 100 (*)

ICANTAR TNS-

Columns Tested (5%): B,C/D,E/F/G/H
Continuity correction applied

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%): B,C/D,E/F/G/H

Pg 24
Tb T24

Weighted by: WEIGHT

Minimum Base: 30



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q6. Children in HH/pregnant

Base: All respondents

Pg 25
Tb T25

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
277 110 166 44 82 83 47 17 3 69 66 66 76 135 142 - 33 101 143 277 -
Net: Any children/pregnant 28% 23% 32% 32% 52% 54% 26% 11% 1% 27% 24% 35% 26% 26% 30% - 8% 52% 71% 100% -
B HI* DGHI DGHI HI I KN P PQ PQR V)
14 5 9 1 5 6 2 = = 3 3 4 4 6 8 = 4 3 7 14 =
Currently pregnant 1% 1% 2% 1% 3% 4% 1% = = 1% 1% 2% 2% 1% 2% = 1% 1% 3% 5% =
&3 I HI P V)
92 27 65 15 45 28 2 1 1 25 15 20 31 40 51 - 6 37 48 92 -
Any under 5 years old 9% 6% 13% 11% 28% 18% 1% 1% 1% 10% 6% 11% 11% 8% 11% - 2% 19% 24% 33% -
B GHI* DGHI GHI K K PQ PQ V)
139 56 83 12 51 51 19 4 1 34 27 36 42 61 78 = 13 37 90 139 =
Any 5 - 11 years old 14% 11% 16% 9% 32% 34% 11% 3% &3 13% 10% 19% 14% 12% 16% = 3% 19% 45% 50% =
B I* DGHI DGHI HI KN KN P PQ PQR V)
89 42 47 13 13 30 24 9 - 26 22 21 21 47 42 - 9 19 62 89 -
Any 12 - 15 years old 9% 9% 9% 9% 8% 20% 13% 6% - 10% 8% 11% 7% 9% 9% - 2% 10% 31% 32% -
I* I DEHI HI I PQ PQR V)
44 26 18 7 1 12 14 9 1 9 16 8 11 25 19 = 3 13 28 44 =
Any 16 - 17 years old 4% 5% 3% 5% 1% 8% 8% 6% &3 4% 6% 4% 4% 5% 4% = 1% 7% 14% 16% =
I EI EI EI PQ PQR u
No - no children under 18 in 725 378 348 96 76 70 134 134 216 182 210 120 214 391 334 215 359 93 57 - 725
household/not currently 72% 77% 68% 68% 48% 46% 74% 89% 99% 73% 76% 65% 74% 74% 70% 100% 92% 48% 29% - 100%
pregnant C EF* EF DEFG DEFGH L L QRS RS S T
Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns

ICANTAR TNS-

Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*)

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018



Pg 26

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q6. Children in HH/pregnant

Tb T26

Base: All respondents

. - Any specific/
Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None - healthy Any None
or or less poisoning | what food . healthy
. diet .
it diet
B C D E F G H I J K L M N o P Q R
Unweighted Base
Base
277 67 193 16 203 73 67 107 24 172 96 8 74 46 112 45 204 73
Net: Any children/pregnant 28% 26% 28% 28% 32% 19% 41% 31% 25% 29% 27% 16% 29% 28% 29% 24% 29% 24%
* F HI * *
14 4 9 1 10 4 5 3 1 8 6 - 3 6 3 2 10 4
Currently pregnant 1% 2% 1% 2% 2% 1% 3% 1% 1% 1% 2% = 1% 4% 1% 1% 1% 1%
* * * O
92 20 63 8 68 24 25 34 7 62 29 1 33 17 31 10 74 18
Any under 5 years old 9% 8% 9% 14% 11% 6% 15% 10% 8% 10% 8% 2% 13% 10% 8% 6% 11% 6%
* F * * OoP R
139 37 95 7 102 37 33 53 13 92 44 3 39 23 52 24 102 37
Any 5 - 11 years old 14% 14% 14% 13% 16% 10% 20% 15% 14% 15% 12% 6% 15% 14% 14% 13% 14% 12%
* F * *
89 21 63 5 66 23 21 33 10 58 29 2 17 15 44 13 57 32
Any 12 - 15 years old 9% 8% 9% 9% 10% 6% 13% 9% 11% 10% 8% 5% 7% 9% 12% 7% 8% 11%
* F * *
44 7 37 - 35 9 15 15 5 27 14 3 16 4 19 5 30 14
Any 16 - 17 years old 4% 3% 5% - 6% 2% 9% 4% 5% 4% 4% 6% 6% 2% 5% 3% 4% 5%
* F * *
No - no children under 18 in 725 194 491 41 423 302 95 241 71 430 257 39 180 120 274 141 500 226
household/not currently 72% 74% 72% 72% 68% 81% 59% 69% 75% 71% 73% 84% 71% 72% 71% 76% 71% 76%
pregnant * E G G* *

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means:  Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:
(5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

Columns Tested

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q6. Children in HH/pregnant

Base: All respondents

sutter frrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
B C D E F G H I J
Unweighted Base
Base
277 67 203 176 57 39 245 31 157 119
Net: Any children/pregnant 28% 23% 29% 30% 24% 25% 27% 31% 39% 20%
B * ]
14 2 12 10 1 2 13 1 10 4
Currently pregnant 1% 1% 2% 2% &3 1% 1% 1% 3% 1%
& ]
92 23 66 61 19 11 81 10 62 30
Any under 5 years old 9% 8% 10% 10% 8% 7% 9% 10% 15% 5%
* ]
139 33 105 83 30 25 121 18 80 59
Any 5 - 11 years old 14% 11% 15% 14% 13% 16% 13% 18% 20% 10%
& ]
89 17 68 57 18 11 79 10 38 51
Any 12 - 15 years old 9% 6% 10% 10% 7% 7% 9% 10% 10% 8%
*
44 11 33 27 10 7 42 2 21 23
Any 16 - 17 years old 4% 4% 5% 5% 4% 4% 5% 2% 5% 4%
*
No - no children under 18 in 725 228 489 409 180 117 655 70 242 483
household/not currently 72% 77% 71% 70% 76% 75% 73% 69% 61% 80%
pregnant C * 1

Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):
B/C,D/E/F,G/H,I/J Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018

Pg 27
Tb T27

Weighted by: WEIGHT



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q6. Children in HH/pregnant

Base: All respondents

support
Women restrictions on -
16-44 Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (0217}
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
Unweighted Base
Base
277 103 176 101 238 193 89 39
Net: Any children/pregnant 28% 46% 29% 25% 32% 36% 50% 14%
H H EFH
14 8 9 5 12 9 6 2
Currently pregnant 1% 3% 2% 1% 2% 2% 3% 1%
92 48 61 31 82 67 38 9
Any under 5 years old 9% 21% 10% 8% 11% 13% 21% 3%
H H EFH
139 50 82 57 124 101 50 15
Any 5 - 11 years old 14% 22% 14% 14% 17% 19% 28% 6%
H H EFH
89 23 59 30 74 59 25 15
Any 12 - 15 years old 9% 10% 10% 7% 10% 11% 14% 5%
H H H
44 8 34 10 35 30 9 9
Any 16 - 17 years old 4% 4% 6% 2% 5% 6% 5% 3%
D
No - no children under 18 in 725 120 426 300 495 337 90 230
household/not currently 72% 54% 71% 75% 68% 64% 50% 86%
pregnant G G EFG

Prepared by Kantar TNS
- Column Means: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H
(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018

Pg 28
Tb T28

Weighted by: WEIGHT

Minimum Base: 30



Pg 29
Tb T29

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q7. In Scotland, 'Food Standards Scotland' has replaced 'Food Standards Agency' as the organisation responsible for making sure people eat healthily and
safely. Had you heard of Food Standards Scotland before today?

Base: All respondents

Unweighted Base

Gender

Age

Social Grade

No in HH

Children in HH

Total

Male

Female

16-24

25-34

35-44

45-54

55-64

65+

AB

C1

c2

DE

ABC1

C2DE

4+

Yes

No

Base
627 288 339 89 111 95 115 90 127 141 168 134 184 309 318 129 228 146 124 203 423
Yes 63% 59% 66% 64% 70% 62% 63% 60% 58% 56% 61% 72% 63% 59% 67% 60% 58% 75% 62% 74% 58%
B * I JKN IN PQS V)
375 200 175 51 48 58 66 61 92 109 108 52 106 217 158 86 164 49 76 73 302
No 37% 41% 34% 36% 30% 38% 37% 40% 42% 44% 39% 28% 37% 41% 33% 40% 42% 25% 38% 26% 42%
C &3 E LO L LO R R R T
Weighted by: WEIGHT
Prepared by Kantar TNS
Columns Tested (5%): B/C,D/E/F/G/H/1,]/K/L/M/N/O,P/Q/R/S, T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns

Overlap formula used - Column Means:
Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNSA

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018



Pg 30
Tb T30

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q7. In Scotland, 'Food Standards Scotland' has replaced 'Food Standards Agency' as the organisation responsible for making sure people eat healthily and
safely. Had you heard of Food Standards Scotland before today?

Base: All respondents

Any specific/

Main concern

Area Aware of FSS Trust FSS Resp for cooking/prep required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None - healthy Any None
or or less poisoning | what food diet healthy
it diet
B C D E F G H I J K L M N o P Q R
Unweighted Base
Base
627 171 424 32 627 - 162 348 95 389 215 23 171 109 238 105 470 157
Yes 63% 65% 62% 56% 100% - 100% 100% 100% 65% 61% 49% 68% 65% 62% 56% 67% 53%
* F * * P R
375 90 260 25 - 375 - - - 213 138 24 82 57 147 81 233 142
No 37% 35% 38% 44% - 100% - - - 35% 39% 51% 32% 35% 38% 44% 33% 47%
* E * * M Q
Weighted by: WEIGHT

Prepared by Kantar TNS

Overlap formula used - Column Means:
(5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNS-

Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q7. In Scotland, 'Food Standards Scotland' has replaced 'Food Standards Agency' as the organisation responsible for making sure people eat healthily and

safely. Had you heard of Food Standards Scotland before today?

Base: All respondents

surrer rrom
Aware of Eatwell

Healthiness of food normally Seriousness of

respiratory/lower
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
healthy | /™" at all K
B C D E F G H I J
Unweighted Base
Base
627 187 431 402 132 80 568 59 309 318
Yes 63% 63% 62% 69% 56% 52% 63% 58% 77% 53%
EF * J
375 109 261 184 105 75 333 42 91 284
No 37% 37% 38% 31% 44% 48% 37% 42% 23% 47%
D D & 1

Prepared by Kantar TNS

Overlap formula used - Column Means:
B/C,D/E/F,G/H,I/J Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNS-

Columns Tested (5%): B/C,D/E/F,G/H,1/]
Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

Columns Tested (5%):

Pg 31
Tb T31

Weighted by: WEIGHT
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Tb T32

Q7. In Scotland, 'Food Standards Scotland' has replaced 'Food Standards Agency' as the organisation responsible for making sure people eat healthily and
safely. Had you heard of Food Standards Scotland before today?

Base: All respondents

support
Women restrictions on -
16-44 Takeaway/home delivery p3m (Q218)
C1C2DE unhealthy food
(0217)
Women At least | At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
Unweighted Base
Base
627 152 408 219 459 337 128 168
Yes 63% 68% 68% 55% 63% 64% 72% 63%
D E
375 71 194 182 274 193 51 101
No 37% 32% 32% 45% 37% 36% 28% 37%
C G

Weighted by: WEIGHT
Prepared by Kantar TNS
- Column Means: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H Minimum Base: 30
(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018
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Tb T33
Q8. Which of these issues do you think Food Standards Scotland is responsible for?

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH
Total Male | Female | 16-24 | 25-34 | 35-44 | 4554 | 55-64 65+ AB c1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
512 242 270 64 85 71 95 79 117 127 130 112 143 257 255 111 189 108 103 156 356
Net: Any food safety 82% 84% 80% 72% 77% 76% 83% 87% 92% 90% 77% 84% 78% 83% 80% 86% 83% 74% 83% 77% 84%
* * D* DEFG | KMNO K R T
) 466 214 252 51 77 62 89 71 115 119 118 99 130 236 229 106 174 92 94 133 332
:Es"::f:"ti teh:t food you buy| 4, 74% 74% 57% 70% 65% 77% 79% 91% 84% 70% 74% 71% 77% 72% 82% 76% 63% 76% 66% 79%
* * D D* DEFGH | KMNO K R R R T
] . 376 193 182 43 58 59 70 64 82 89 103 84 100 192 183 %0 140 77 69 112 263
;::':::";9 food safetyin | g4o, 67% 54% 49% 52% 62% 61% 70% 65% 63% 62% 63% 54% 62% 58% 69% 62% 53% 56% 55% 62%
c * * DE* RS
. _ 310 150 160 40 47 50 59 50 63 76 86 68 79 162 147 73 111 67 58 97 213
ot glandienaing 499 52% 47% 45% 43% 52% 51% 55% 50% 54% 51% 51% 43% 53% 46% 56% 49% 46% 47% 47% 50%
healthy eating « . .
252 121 131 34 46 35 45 36 56 65 58 62 66 123 128 57 87 47 61 78 174
Ensuring food is sustainable - 440, 42% 38% 38% 42% 37% 39% 39% 44% 46% 35% 47% 36% 40% 40% 44% 38% 32% 49% 38% 41%
such as reducing green house « « « K R
emissions and reducing
waste when producing food
Overseeing inspections of 384 172 212 40 51 65 75 54 99 99 103 80 103 201 183 86 142 87 70 110 274
restaurants and other food 61% 60% 62% 45% 46% 69% 65% 60% 78% 70% 61% 59% 56% 65% 57% 66% 62% 60% 56% 54% 65%
businesses for food hygiene * DE* DE * DEGH MO T
463 222 240 64 74 68 83 71 102 105 128 99 131 233 230 94 166 112 91 151 312
Net: Any labelling 74% 77% 71% 72% 67% 72% 72% 78% 81% 74% 76% 74% 71% 75% 72% 73% 73% 77% 73% 74% 74%
* * * E
Nutrition labelling 343 166 177 49 57 48 60 50 79 87 92 77 87 179 164 69 122 83 69 112 231
information on food 55% 58% 52% 55% 51% 51% 52% 55% 62% 61% 55% 57% 47% 58% 52% 54% 54% 57% 56% 55% 55%
packaging * * * M M
Date labels, such as “best| 349 169 180 41 54 50 71 57 77 83 92 79 95 175 174 76 125 81 67 102 247
before” and “use by” 56% 59% 53% 46% 49% 53% 61% 63% 60% 59% 55% 59% 51% 57% 55% 59% 55% 56% 54% 50% 58%
labels * * *
Country of origin labels, 293 147 146 33 42 44 55 45 75 70 80 63 81 149 144 60 110 66 57 86 207
which identify where food | 47% 51% 43% 37% 38% 46% 48% 49% 59% 49% 47% 47% 44% 48% 45% 46% 48% 45% 46% 43% 49%
comes from * * * DE
Food authenticity - i.e. food 392 187 205 44 63 51 73 59 102 105 99 85 103 204 188 89 144 87 73 112 281
is what it says it is on the 63% 65% 60% 49% 57% 54% 64% 65% 81% 74% 59% 63% 56% 66% 59% 69% 63% 59% 59% 55% 66%
packaging * * * DEFGH KMNO KM T
Working with the food 434 206 228 47 61 62 84 70 110 103 111 95 125 214 221 % 171 85 82 119 315
industry and business to 69% 72% 67% 53% 55% 66% 73% 78% 86% 73% 66% 71% 68% 69% 69% 74% 75% 58% 66% 59% 74%
improve standards * * DE DE* DEFG R R T
Other - - - - - - - - - - - - - - - - - - - - -
* * *
26 10 15 4 3 6 6 3 3 4 8 1 12 12 13 5 10 6 5 7 19
Don’t know 4% 4% 5% 5% 3% 6% 5% 3% 3% 3% 5% 1% 7% 4% 4% 4% 5% 4% 4% 3% 4%
* * * L L

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S, T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied
IKANTAR TNSH

FIELDWORK : 18/06/2018 - 05/07/2018
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Q8. Which of these issues do you think Food Standards Scotland is responsible for?

Tb T34

Base: All aware of FSS

- - Any specific/
Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowin Eating a to afford
Total North Central South Yes No A lot A little All/most None L 9 healthy Any None
or or less poisoning | what food ) healthy
X diet X
it diet
B (9} D E F G H I J K L M N o P Q R
Unweighted Base
Base
512 140 351 21 512 - 134 301 66 327 171 14 145 83 199 81 386 125
Net: Any food safety 82% 82% 83% 65% 82% - 83% 87% 69% 84% 79% 63% 85% 76% 84% 77% 82% 80%
kK I I * Kk *
= ing the food b 466 131 316 19 466 = 122 272 61 298 154 14 131 79 182 71 352 114
cnsuring the 10od you BUY| - 7406 76% 75% 59% 74% - 75% 78% 64% 77% 72% 63% 76% 72% 76% 68% 75% 72%
is safe to eat
kK I * Kk *
P ting food safety i 376 104 256 16 376 - 114 212 42 242 125 9 109 60 147 57 280 96
“:°':° ing food satety in | gg0p 61% 60% 49% 60% - 71% 61% 44% 62% 58% 41% 63% 55% 62% 55% 60% 61%
€ home kK HI I * Kk *
5 & d bli 310 80 215 14 310 = 97 168 40 202 99 9 81 53 126 48 240 70
(RO [y G L) 49% 47% 51% 43% 49% 8 60% 48% 2% 52% 46% 41% 47% 49% 53% 46% 51% 45%
healthy eating
kK HI * Kk *

. . . 252 80 157 15 252 - 86 136 26 164 76 11 74 39 99 37 193 59
Ensuring food is sustainable - 440, 47% 37% 46% 40% - 53% 39% 27% 42% 35% 49% 43% 36% 42% 35% 41% 38%
such as reducing green house c ok HI I « ¥ %
emissions and reducing
waste when producing food
Overseeing inspections of 384 110 254 20 384 = 102 232 43 247 125 12 119 69 137 57 287 97
restaurants and other food 61% 64% 60% 61% 61% = 63% 67% 45% 63% 58% 54% 69% 63% 57% 54% 61% 62%
businesses for food hygiene *k 1 1 * *k oP *

463 125 313 24 463 - 125 261 67 292 154 16 138 86 171 64 351 111
Net: Any labelling 74% 73% 74% 76% 74% - 77% 75% 70% 75% 72% 72% 81% 79% 72% 61% 75% 71%
k% * *k OP P *
Nutrition labelling 343 90 233 20 343 = 102 185 48 219 112 11 98 66 131 45 261 82
information on food 55% 52% 55% 63% 55% = 63% 53% 51% 56% 52% 50% 57% 61% 55% 43% 56% 52%
packaging Kk * ok P p *
Date labels, such as “best | 349 88 243 18 349 - 97 199 46 225 112 13 101 61 135 49 266 84
before” and “use by” 56% 52% 57% 56% 56% - 60% 57% 49% 58% 52% 55% 59% 56% 56% 46% 57% 53%
labels *k * *k *
Country of origin labels, 293 84 192 18 293 - 88 163 37 185 99 8 83 57 109 41 223 70
which identify where food 47% 49% 45% 55% 47% = 54% 47% 39% 48% 46% 37% 48% 53% 46% 39% 47% 45%
comes from *% 1 * *kK *
Food authenticity - i.e. food 392 113 260 20 392 - 106 231 47 257 123 12 106 72 153 59 299 94
is what it says it is on the 63% 66% 61% 62% 63% - 65% 66% 49% 66% 57% 53% 62% 66% 64% 56% 64% 60%
packaging *k 1 1 * K ok *
Working with the food 434 128 282 24 434 = 111 261 52 273 149 12 123 74 169 65 328 106
industry and business to 69% 75% 67% 75% 69% = 69% 75% 55% 70% 69% 53% 72% 68% 71% 62% 70% 68%
improve standards ** 1 1 * *x *
Other - - - - - - - - - - - - - - - - - -
k% * *k *
26 4 21 = 26 = 5 3 11 14 7 4 4 4 11 7 13 13
Don’t know 4% 2% 5% - 4% - 3% 1% 12% 4% 3% 19% 2% 4% 5% 6% 3% 8%
k%K GH* *k * Q

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:
Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

IKANTAR TNS-

Columns

FIELDWORK : 18/06/2018 - 05/07/2018
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Tb T35
Q8. Which of these issues do you think Food Standards Scotland is responsible for?

Base: All aware of FSS

Sutter tfrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
caondition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
B (9} D E F G H I J
Unweighted Base 624 189 426 405 131 568 1 292 332
Base 627 187 431 402 132 568 59 309 318
512 154 354 330 107 476 36 244 268
Net: Any food safety 82% 83% 82% 82% 81% 80% 84% 61% 79% 84%
* H *
= ing the food b 466 139 323 295 101 60 432 34 217 248
cnsuring the 10od you BUY| - 7406 74% 75% 73% 76% 75% 76% 57% 70% 78%
is safe to eat
&3 H &3 I
P ting food safety i 376 112 260 246 76 46 353 22 176 200
romoting food satety in | ggop 60% 60% 61% 58% 57% 62% 38% 57% 63%
the home
* H *
5 & d bli 310 97 209 210 62 31 293 16 158 152
(RO [y G L) 49% 52% 48% 52% 47% 39% 52% 28% 51% 48%
healthy eating . " .

_ . . 252 89 159 160 56 30 233 19 141 111
Ensuring food is sustainable - 440, 48% 37% 40% 42% 38% 41% 32% 46% 35%
such as reducing green house c * * 3
emissions and reducing
waste when producing food
Overseeing inspections of 384 117 264 243 81 52 363 22 180 204
restaurants and other food 61% 63% 61% 60% 61% 65% 64% 36% 58% 64%
businesses for food hygiene * H *

463 143 315 304 90 61 431 31 230 232
Net: Any labelling 74% 77% 73% 76% 68% 76% 76% 53% 75% 73%
* H *
Nutrition labelling 343 113 226 228 68 41 323 20 172 171
information on food 55% 60% 52% 57% 51% 51% 57% 34% 56% 54%
packaging * H *
Date labels, such as “best | 349 102 243 225 70 48 327 22 169 180
before” and “use by” 56% 55% 56% 56% 53% 60% 58% 38% 55% 57%
labels * H *
Country of origin labels, 293 100 189 190 58 40 279 14 144 149
which identify where food 47% 54% 44% 47% 44% 50% 49% 24% 47% 47%
comes from C * H *
Food authenticity - i.e. food 392 114 274 271 73 41 377 15 188 205
is what it says it is on the 63% 61% 64% 67% 55% 51% 66% 25% 61% 64%
packaging EF * H *
Working with the food 434 137 292 272 94 58 405 29 200 235
industry and business to 69% 74% 68% 68% 71% 72% 71% 49% 65% 74%
improve standards * H * 1
Other - - - - - - - - - -
* *
26 5 18 12 8 4 14 11 7 19
Don’t know 4% 3% 4% 3% 6% 5% 3% 19% 2% 6%
& G* 1

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):
B/C,D/E/F,G/H,I/]  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

IKANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018
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Q8. Which of these issues do you think Food Standards Scotland is responsible for?

Base: All aware of FSS

Unweighted Base

Net: Any food safety

Ensuring the food you buy
is safe to eat

Promoting food safety in
the home

Promoting and enabling
healthy eating

Ensuring food is sustainable -
such as reducing green house
emissions and reducing
waste when producing food

Overseeing inspections of
restaurants and other food
businesses for food hygiene

Net: Any labelling

Nutrition labelling
information on food
packaging

Date labels, such as “best

before” and “use by”
labels
Country of origin labels,
which identify where food
comes from
Food authenticity - i.e. food
is what it says it is on the
packaging
Working with the food
industry and business to
improve standards

Other

Don’t know

Women support
16-44 restrictions on Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (a217)
Women At least | At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B (9} D E F G H
82% 71% 85% 76% 80% 79% 75% 85%
D G
466 100 314 152 332 232 88 134
74% 66% 77% 69% 72% 69% 68% 80%
FG
376 70 252 123 269 195 68 107
60% 46% 62% 56% 59% 58% 53% 64%
310 70 218 92 217 149 57 93
49% 46% 53% 42% 47% 44% 44% 55%
D F
252 53 180 72 187 140 65 65
40% 35% 44% 33% 41% 42% 51% 39%
D H
384 80 270 114 269 190 75 115
61% 53% 66% 52% 59% 56% 58% 68%
D EF
463 103 308 155 338 241 97 124
74% 67% 75% 71% 74% 72% 76% 74%
343 78 234 109 252 170 72 91
55% 51% 57% 50% 55% 50% 56% 54%
349 77 234 115 257 184 73 93
56% 50% 57% 53% 56% 55% 57% 55%
293 57 206 87 211 149 69 82
47% 37% 51% 40% 46% 44% 53% 49%
D
392 76 280 112 283 199 83 109
63% 50% 69% 51% 62% 59% 65% 65%
D
434 90 291 143 302 209 70 132
69% 59% 71% 65% 66% 62% 55% 79%
G EFG
26 9 6 19 18 11 6 8
4% 6% 2% 9% 4% 3% 5% 5%
C

Prepared by Kantar TNS

- Column Means: Columns Tested (5%): B,C/D,E/F/G/H

30 (**), Small Base: 100 (*)

IKANTAR TNS-

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

Pg 36
Tb T36

Weighted by: WEIGHT

Columns Tested (5%): B,C/D,E/F/G/H Minimum Base:
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Tb T37
Q9. How much do you trust or distrust Food Standards Scotland to do its job?

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH
Total Male | Female | 16-24 | 25-3¢ | 35-44 | 45-54 | 55-64 65+ AB c1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
510 243 267 78 93 74 92 67 106 119 131 119 142 250 260 100 187 119 104 174 336
Net: Trust 81% 85% 79% 87% 84% 78% 80% 74% 84% 84% 78% 89% 77% 81% 82% 77% 82% 82% 84% 85% 79%
* * * KMO M
162 83 79 22 35 26 29 20 30 43 38 36 45 81 81 39 46 41 36 67 95
I trust it a lot (2) 26% 29% 23% 25% 32% 27% 25% 22% 23% 31% 23% 27% 25% 26% 26% 30% 20% 28% 29% 33% 22%
* * * U
348 160 188 55 58 48 62 48 76 76 93 83 9 169 179 61 141 78 68 107 241
I trust it (1) 55% 55% 55% 62% 529% 51% 54% 53% 60% 54% 559% 62% 529% 55% 56% 47% 62% 54% 55% 52% 57%
* * * P
= neither trust it nor distrast | 5 33 62 7 16 17 18 20 17 17 31 13 34 48 47 22 36 23 14 24 71
(o")e' er trust it nor cistrustit| = 4 5op 12% 18% 8% 14% 18% 16% 22% 13% 12% 19% 10% 19% 16% 15% 17% 16% 16% 11% 12% 17%
B * * D* L L
8 4 4 1 1 1 2 1 2 2 2 1 3 4 4 3 1 1 3 4 4
Net: Distrust 1% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 1% 2% 1% 1% 3% * 1% 2% 2% 1%
* * *
7 3 4 1 1 1 2 1 1 2 2 1 2 4 3 3 1 s 3 3 4
I distrust it (-1) 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 3% * . 2% 1% 1%
* * *
1 1 - - - - - - 1 - - - 1 - 1 - - 1 - 1 -
I distrust it a lot (-2) * * - - - - - - 1% - - - 1% - * - - 1% - 1% -
* * *
13 7 6 3 1 2 4 2 2 4 4 1 5 7 6 4 4 2 3 2 12
Don’t know 2% 2% 2% 3% 1% 2% 3% 2% 2% 2% 2% 1% 3% 2% 2% 3% 2% 2% 2% 1% 3%
* * *
1.08 1.15 1.03 1.14 1.16 1.07 1.07 0.97 1.06 1.17 1.01 1.16 1.02 1.08 1.08 1.08 1.04 1.1 1.13 1.17 1.04
Mean score
C * * * U
0.69 0.69 0.687 | 0.626 | 0.697 | 0714 | 0.69 0.71 0.691 0.68 0.691 0612 | 0742 | 0689 | 0692 | 0767 | 0618 | 0715 | 0708 | 0.731 | o0.666
Standard Deviation
0.028 | 0.041 0.038 | 0.067 | 0.066 | 0074 | 0.066 | 0.075 | 0.062 | 0.058 | 0.054 | 0.053 | 0.055 0.04 0.039 | 0.069 | 0.041 0.06 0.064 | 0.051 | 0.033
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018
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Tb T38
Q9. How much do you trust or distrust Food Standards Scotland to do its job?

Base: All aware of FSS

. - Any specific/
Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None N healthy Any None
or or less poisoning | what food . healthy
. diet R
it diet
B C D E F G H I J K L M N o P Q R
Unweighted Base
Base
510 146 336 28 510 - 162 348 - 324 173 13 147 85 198 79 386 124
Net: Trust 81% 85% 79% 87% 81% - 100% 100% - 83% 80% 59% 86% 78% 83% 75% 82% 79%
XX I 1 * XX P *
162 46 107 10 162 = 162 = = 122 36 5 50 27 63 21 125 38
I trustitalot (2) 26% 27% 25% 30% 26% - 100% - - 31% 17% 21% 29% 25% 27% 20% 27% 24%
X% HI * K k% *
348 100 229 18 348 - - 348 - 202 137 9 98 57 135 58 262 86
I trustit (1) 55% 59% 54% 57% 55% - - 100% - 52% 64% 38% 57% 53% 56% 55% 56% 55%
XX GI * ] XX *
T ——— P 95 20 72 3 95 = = = 95 56 33 6 22 19 33 20 72 24
.t":' er trust It nor distrus 15% 12% 17% 9% 15% - - - 100% 14% 15% 26% 13% 18% 14% 19% 15% 15%
U ( ) L3 GH* k% *
8 2 5 1 8 - - - - 4 3 1 - 3 3 2 7 1
Net: Distrust 1% 1% 1% 4% 1% - - - - 1% 2% 5% - 3% 1% 2% 2% 1%
*X * XX *
7 2 4 1 7 = = = = 4 3 = = 3 3 1 6 1
I distrust it (-1) 1% 1% 1% 4% 1% = = = = 1% 2% = = 3% 1% 1% 1% 1%
L3 * k% *
1 - 1 - - - - - - - 1 - - - 1 1 -
I distrust it a lot (-2) * - * - * - - - - - - 5% - - - 1% * -
*X * XX *
13 3 10 = 13 = = = = 5 6 2 2 2 5 4 5 9
Don’t know 2% 2% 2% = 2% = = = = 1% 3% 10% 1% 2% 2% 4% 1% 6%
L3 * k% * Q
1.08 1.13 1.06 1.13 1.08 - 2 1 - 1.15 0.98 0.78 1.16 1.02 1.11 0.96 1.08 1.08
Mean score
0.69 0.649 0.702 0.746 0.69 = S = S 0.694 0.628 1.006 0.632 0.744 0.67 0.748 0.7 0.661
Standard Deviation
0.028 0.05 0.035 0.132 0.028 - - - - 0.035 0.043 0.223 0.049 0.072 0.044 0.075 0.032 0.054
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested
(5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q9. How much do you trust or distrust Food Standards Scotland to do its job?

Base: All aware of FSS

Unweighted Base

Base

Net: Trust

I trustit alot (2)

I trustit (1)

I neither trust it nor distrust
it (0)

Net: Distrust

I distrust it (-1)

I distrust it a lot (-2)

Don’t know

Mean score

Standard Deviation

Standard Error

sutter frrom
respiratory/lower

Healthiness of food normally

Seriousness of

Aware of Eatwell

immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
B C D E F G H I J
510 147 358 342 101 58 476 34 267 243
81% 79% 83% 85% 77% 72% 84% 57% 87% 76%
EF * H * J
162 56 105 116 21 19 146 17 99 63
26% 30% 24% 29% 16% 23% 26% 28% 32% 20%
E & & ]

348 91 253 226 80 39 331 17 168 180
55% 49% 59% 56% 60% 49% 58% 29% 54% 57%
B * H *

95 32 60 48 25 20 75 21 34 61
15% 17% 14% 12% 19% 25% 13% 35% 11% 19%

D* G* I
8 3 5 6 1 1 8 - 4 4
1% 2% 1% 1% 1% 2% 1% - 1% 1%
* *
7 3 4 5 1 1 7 = 4 3
1% 2% 1% 1% 1% 2% 1% = 1% 1%
* *
1 - 1 1 - - 1 - - 1
* - * * - - * - - *
* *
13 4 8 6 5 1 9 5 3 10
2% 2% 2% 1% 4% 1% 2% 8% 1% 3%
* G*
1.08 1.1 1.08 1.14 0.96 0.95 1.1 0.92 1.19 0.98
EF * * J
0.69 0.737 0.669 0.685 0.63 0.748 0.674 0.833 0.678 0.688
0.028 0.055 0.033 0.034 0.056 0.084 0.028 0.113 0.039 0.039

B/C,D/E/F,G/H,1/]

ICANTAR TNSA

Prepared by Kantar TNS
Overlap formula used - Column Means:

Columns Tested (5%): B/C,D/E/F,G/H,1/J
Minimum Base: 30 (**), Small Base: 100 (*)

Minimum Base
Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

: 30 (**), Small Base: 100 (*) - Column Proportions:

Columns Tested (5%):

Pg 39
Tb T39

Weighted by: WEIGHT
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Q9. How much do you trust or distrust Food Standards Scotland to do its job?

Base: All aware of FSS

Unweighted Base

Base

Net: Trust

I trustit alot (2)

I trustit (1)

I neither trust it nor distrust
it (0)

Net: Distrust

I distrust it (-1)

I distrust it a lot (-2)

Don’t know

Mean score

Standard Deviation

Standard Error

support
Women restrictions on
16-44 Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (0217}
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
510 120 354 156 382 280 107 128
81% 79% 87% 71% 83% 83% 83% 77%
D
162 35 118 44 122 91 45 40
26% 23% 29% 20% 27% 27% 35% 24%
D H
348 85 236 112 259 189 61 89
55% 56% 58% 51% 56% 56% 48% 53%
95 26 46 49 63 48 19 33
15% 17% 11% 22% 14% 14% 15% 19%
©
8 2 4 4 7 5 2 1
1% 2% 1% 2% 2% 1% 2% 1%
7 2 4 3 6 5 2 1
1% 2% 1% 1% 1% 1% 2% 1%
1 - - 1 1 - - -
* - - 1% * - - -
13 3 3 11 8 3 = 6
2% 2% 1% 5% 2% 1% = 4%
C
1.08 1.03 1.16 0.94 1.1 1.1 1.17 1.03
D
0.69 0.691 0.653 0.738 0.691 0.684 0.74 0.689
0.028 0.057 0.032 0.051 0.032 0.037 0.065 0.054

ICANTAR TNSA

Prepared by Kantar TNS

- Column Means:
(**), Small Base: 100 (*)

Columns Tested (5%): B,C/D,E/F/G/H
Continuity correction applied

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%): B,C/D,E/F/G/H

Pg 40
Tb T40

Weighted by: WEIGHT

Minimum Base: 30



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Tb T41
Q10. How do you rate FFS in terms of - Working in the best interests of Scotland and people who live here

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
520 239 281 65 90 78 103 70 113 118 139 111 151 258 262 109 188 125 97 168 352
Net: Top 3 Box 83% 83% 83% 73% 82% 82% 90% 78% 89% 84% 83% 83% 82% 83% 82% 85% 83% 85% 79% 83% 83%
* * DH * DH
328 157 171 39 61 49 68 41 70 76 79 77 95 156 172 68 112 84 64 116 212
Net: Top 2 Box 52% 55% 50% 43% 55% 52% 59% 45% 55% 54% 47% 58% 52% 50% 54% 53% 49% 58% 52% 57% 50%
* * *
131 68 63 15 27 20 28 19 21 31 31 35 33 62 68 30 39 33 29 43 88
Excellent (5) 21% 24% 18% 17% 25% 21% 25% 21% 16% 22% 18% 27% 18% 20% 21% 23% 17% 22% 24% 21% 21%
* * *
197 89 109 24 34 30 39 22 49 45 48 42 62 93 104 38 72 52 35 72 125
Very good (4) 31% 31% 32% 26% 31% 31% 34% 24% 39% 32% 29% 31% 34% 30% 33% 30% 32% 36% 28% 36% 29%
* * * H
192 82 109 26 29 29 36 29 43 42 60 34 56 102 90 41 77 40 33 52 140
Good (3) 31% 29% 32% 29% 26% 30% 31% 32% 34% 30% 36% 26% 30% 33% 28% 32% 34% 28% 27% 26% 33%
* * *
61 27 35 19 16 5 3 10 8 11 11 18 21 23 39 7 24 14 16 23 39
Fair (2) 10% 9% 10% 21% 15% 5% 3% 11% 6% 8% 7% 13% 11% 7% 12% 5% 11% 10% 13% 11% 9%
FGI* FGI & G* P
10 5 5 3 - 2 3 2 1 4 3 2 2 7 4 2 2 1 6 8 3
Poor (1) 2% 2% 1% 3% - 2% 2% 2% 1% 3% 2% 1% 1% 2% 1% 1% 1% 1% 5% 4% 1%
* * * Q U
36 16 19 3 4 10 5 8 5 8 14 3 11 22 14 11 13 6 5 5 30
Don't know 6% 6% 6% 3% 4% 11% 5% 9% 4% 6% 8% 2% 6% 7% 4% 9% 6% 4% 4% 3% 7%
* * * L T
3.64 3.69 3.59 3.34 3.67 3.72 3.8 3.55 3.67 3.66 3.61 3.7 3.59 3.63 3.64 3.74 3.58 3.72 3.55 3.61 3.65
Mean score
* D* D * D
0.993 1.017 0.972 1.107 1.024 0.96 0.951 1.054 0.859 1.025 0.948 1.051 0.968 0.983 1.004 0.955 0.942 0.956 1.145 1.066 0.956
Standard Deviation
0.041 0.062 0.054 0.119 0.099 0.104 0.091 0.116 0.078 0.089 0.077 0.092 0.073 0.058 0.058 0.088 0.064 0.081 0.105 0.076 0.048
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 o

Tb T42
Q10. How do you rate FFS in terms of - Working in the best interests of Scotland and people who live here

Base: All aware of FSS

. - Any specific/
Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None N healthy Any None
or or less poisoning | what food . healthy
. diet R
it diet
B C D E F G H I J K L M N o P Q R
Unweighted Base
Base
520 141 352 26 520 - 155 300 56 336 168 15 148 86 198 86 392 128
Net: Top 3 Box 83% 83% 83% 82% 83% - 96% 86% 59% 86% 78% 68% 86% 79% 83% 82% 83% 82%
XX HI 1 * K XX *
328 93 223 12 328 = 136 174 16 222 98 9 101 59 123 45 248 80
Net: Top 2 Box 52% 55% 53% 38% 52% = 84% 50% 17% 57% 45% 39% 59% 54% 51% 43% 53% 51%
X% HI I * K k% P *
131 40 84 7 131 - 83 43 4 93 33 5 39 20 57 14 99 32
Excellent (5) 21% 23% 20% 22% 21% - 51% 12% 4% 24% 16% 21% 23% 18% 24% 13% 21% 20%
XX HI 1 * K XX P *
197 53 139 5 197 = 53 131 12 129 64 4 62 39 66 31 149 48
Very good (4) 31% 31% 33% 16% 31% = 33% 38% 13% 33% 30% 17% 36% 36% 28% 29% 32% 31%
L3 I I * k% *
192 48 130 14 192 - 19 126 40 114 71 7 47 27 75 41 144 48
Good (3) 31% 28% 31% 44% 31% - 12% 36% 42% 29% 33% 30% 28% 25% 32% 39% 31% 30%
61 19 40 2 61 = 6 34 18 28 31 3 15 15 22 9 51 10
Fair (2) 10% 11% 9% 8% 10% = 4% 10% 19% 7% 14% 12% 9% 14% 9% 9% 11% 7%
L3 G GH* J k% *
10 2 5 2 10 - - 5 2 7 3 - 2 2 6 - 7 3
Poor (1) 2% 1% 1% 8% 2% - - 1% 2% 2% 2% - 1% 2% 3% - 1% 2%
*X * XX *
36 8 26 1 36 = 1 9 19 19 13 4 7 5 12 10 21 15
Don't know 6% 5% 6% 3% 6% = 1% 3% 20% 5% 6% 19% 4% 5% 5% 10% 4% 10%
L3 GH* k% * Q
3.64 3.67 3.64 3.37 3.64 - 4.32 3.51 2.98 3.74 3.46 3.59 3.74 3.57 3.64 3.52 3.63 3.67
Mean score
0.993 1.02 0.967 1.166 0.993 = 0.832 0.891 0.843 0.978 0.995 1.066 0.957 1.034 1.048 0.863 0.996 0.987
Standard Deviation
0.041 0.08 0.049 0.209 0.041 - 0.065 0.048 0.096 0.051 0.07 0.25 0.075 0.101 0.07 0.089 0.047 0.083
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested
(5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. How do you rate FFS in terms of - Working in the best interests of Scotland and people who live here

Base: All aware of FSS

surrer rrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
B C D E F G H I J
Unweighted Base
Base
520 159 355 345 106 59 477 43 263 257
Net: Top 3 Box 83% 85% 82% 86% 80% 73% 84% 72% 85% 81%
F * H *
328 96 229 229 55 35 304 24 179 149
Net: Top 2 Box 52% 52% 53% 57% 41% 44% 54% 40% 58% 47%
E & & ]
131 41 89 87 22 14 120 11 81 50
Excellent (5) 21% 22% 21% 22% 17% 18% 21% 19% 26% 16%
* * ]
197 55 140 142 32 21 185 13 98 99
Very good (4) 31% 30% 33% 35% 24% 26% 33% 21% 32% 31%
E * *
192 63 126 116 51 23 173 19 84 108
Good (3) 31% 34% 29% 29% 39% 29% 30% 32% 27% 34%
* *
61 13 48 32 13 15 57 4 31 30
Fair (2) 10% 7% 11% 8% 10% 19% 10% 8% 10% 10%
D* *
10 3 7 7 2 2 9 1 6 5
Poor (1) 2% 2% 2% 2% 1% 2% 2% 1% 2% 1%
* *
36 11 21 18 12 5 25 11 9 26
Don't know 6% 6% 5% 4% 9% 6% 4% 19% 3% 8%
& G* I
3.64 3.67 3.62 3.7 3.5 3.42 3.64 3.6 3.73 3.54
Mean score
F * * ]
0.993 0.975 1.005 0.969 0.967 1.079 0.992 1.011 1.03 0.946
Standard Deviation
0.041 0.074 0.05 0.049 0.088 0.124 0.043 0.146 0.06 0.055
Standard Error

Prepared by Kantar TNS

Overlap formula used - Column Means:  Columns Tested (5%): B/C,D/E/F,G/H,I/J  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

B/C,D/E/F,G/H,I/] Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%):

Pg 43
Tb T43

Weighted by: WEIGHT
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Tb T44
Q10. How do you rate FFS in terms of - Working in the best interests of Scotland and people who live here

Base: All aware of FSS

support
Women restrictions on -
16-44 Takeaway/home delivery p3m (Q218)
C1C2DE unhealthy food
(0217)
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
Unweighted Base
Base
520 119 352 168 381 280 102 139
Net: Top 3 Box 83% 78% 86% 77% 83% 83% 80% 83%
D
328 73 228 100 236 178 78 92
Net: Top 2 Box 52% 48% 56% 45% 52% 53% 60% 55%
D
131 31 89 42 100 74 34 31
Excellent (5) 21% 21% 22% 19% 22% 22% 26% 19%
197 42 139 58 137 103 44 60
Very good (4) 31% 27% 34% 26% 30% 31% 34% 36%
192 46 123 68 145 103 25 47
Good (3) 31% 30% 30% 31% 32% 30% 19% 28%
G G
61 19 36 25 50 36 18 11
Fair (2) 10% 12% 9% 11% 11% 11% 14% 6%
10 3 8 3 8 8 3 2
Poor (1) 2% 2% 2% 1% 2% 2% 3% 1%
36 11 12 23 19 12 5 16
Don't know 6% 7% 3% 11% 4% 4% 4% 10%
C EF
3.64 3.56 3.67 3.57 3.61 3.62 3.7 3.71
Mean score
0.993 1.051 0.986 1.006 1.018 1.036 1.104 0.917
Standard Deviation
0.041 0.089 0.05 0.072 0.049 0.057 0.099 0.074
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

- Column Means: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H Minimum Base: 30
(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018
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Tb T45
Q10. How do you rate FFS in terms of - Providing the right advice about food and nutrition related issues which affect you

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
491 221 271 69 92 69 92 68 100 118 120 107 146 238 254 95 178 116 101 167 324
Net: Top 3 Box 78% 77% 80% 77% 83% 73% 80% 76% 79% 84% 71% 80% 79% 77% 80% 74% 78% 80% 82% 82% 77%
299 142 157 44 56 39 60 40 60 70 71 72 85 142 158 55 96 82 66 112 187
Net: Top 2 Box 48% 50% 46% 50% 51% 41% 53% 44% 47% 50% 43% 54% 46% 46% 50% 42% 42% 56% 54% 55% 44%
* * * PQ U
99 46 53 14 27 13 20 12 14 22 19 26 32 41 58 24 29 26 20 39 59
Excellent (5) 16% 16% 16% 15% 24% 14% 17% 13% 11% 16% 11% 19% 17% 13% 18% 18% 13% 18% 16% 19% 14%
* I * *
200 97 104 31 29 26 41 28 46 48 52 47 53 100 100 31 67 56 46 72 128
Very good (4) 32% 34% 31% 34% 27% 27% 35% 31% 36% 34% 31% 35% 29% 33% 31% 24% 30% 38% 37% 36% 30%
* * * P ]
192 78 114 24 36 31 32 29 40 48 48 35 61 96 96 41 82 35 35 55 137
Good (3) 31% 27% 34% 27% 33% 32% 28% 32% 32% 34% 29% 26% 33% 31% 30% 31% 36% 24% 28% 27% 32%
* * * R
67 37 30 13 11 7 11 12 13 10 21 16 19 31 36 12 22 20 14 26 41
Fair (2) 11% 13% 9% 15% 10% 7% 10% 13% 10% 7% 13% 12% 11% 10% 11% 9% 10% 13% 11% 13% 10%
* * *
14 4 10 3 3 3 2 1 3 4 6 1 3 10 4 4 5 1 3 4 10
Poor (1) 2% 2% 3% 3% 3% 3% 1% 1% 2% 3% 3% 1% 2% 3% 1% 3% 2% 1% 3% 2% 2%
* * *
54 25 29 4 5 16 10 9 11 9 21 9 16 30 24 18 22 9 6 6 48
Don't know 9% 9% 9% 5% 4% 17% 9% 10% 8% 6% 13% 7% 8% 10% 8% 14% 10% 6% 5% 3% 11%
&3 DE* & S T
3.53 3.54 3.52 3.46 3.62 3.5 3.63 3.46 3.47 3.56 3.39 3.63 3.54 3.47 3.58 3.52 3.45 3.63 3.56 3.6 3.49
Mean score
* * * * *
0.988 0.994 0.985 1.047 1.055 0.988 0.961 0.962 0.931 0.96 1.015 0.98 0.989 0.991 0.985 1.061 0.949 0.976 1.001 1.017 0.973
Standard Deviation
0.041 0.061 0.056 0.114 0.102 0.111 0.094 0.107 0.086 0.083 0.084 0.088 0.076 0.059 0.057 0.101 0.066 0.083 0.092 0.072 0.05
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



Base: All aware of FSS

Unweighted Base

Base

Net: Top 3 Box

Net: Top 2 Box

Excellent (5)

Very good (4)

Good (3)

Fair (2)

Poor (1)

Don't know

Mean score

Standard Deviation

Standard Error

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. How do you rate FFS in terms of - Providing the right advice about food and nutrition related issues which affect you

Any specific/

Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None N healthy Any None
or or less poisoning | what food . healthy
. diet R
it diet
B C D E F G H I J K L M N o P Q R
491 134 330 28 491 - 154 286 42 311 168 12 141 81 186 83 372 120
78% 78% 78% 87% 78% - 95% 82% 44% 80% 78% 55% 82% 74% 78% 79% 79% 76%
XX HI 1 * XX *
299 79 203 18 299 = 128 156 11 197 93 9 89 52 110 46 230 69
48% 46% 48% 56% 48% = 79% 45% 11% 51% 43% 38% 52% 48% 46% 44% 49% 44%
X% HI I * k% *
929 32 64 2 99 - 66 32 1 71 24 4 29 16 38 15 80 19
16% 19% 15% 7% 16% - 41% 9% 1% 18% 11% 17% 17% 14% 16% 14% 17% 12%
XX HI 1 * K XX *
200 46 138 16 200 = 62 125 9 126 69 5 60 36 72 31 151 50
32% 27% 33% 49% 32% = 38% 36% 10% 32% 32% 21% 35% 34% 30% 30% 32% 32%
L3 I I * k% *

192 55 127 10 192 - 26 130 31 114 75 4 52 29 75 36 141 51
31% 32% 30% 31% 31% - 16% 37% 33% 29% 35% 17% 30% 26% 32% 35% 30% 33%
67 20 45 2 67 = 3 39 23 36 28 4 17 10 29 9 52 15
11% 12% 11% 6% 11% = 2% 11% 24% 9% 13% 17% 10% 9% 12% 9% 11% 10%

L3 G GH* k% *
14 2 10 1 14 - - 2 8 10 4 - 1 6 5 2 12 2
2% 1% 2% 4% 2% - - 1% 8% 3% 2% - 1% 6% 2% 2% 3% 1%
54 15 38 1 54 = 5 20 23 32 16 6 13 12 18 11 34 20
9% 9% 9% 3% 9% = 3% 6% 24% 8% 7% 29% 7% 11% 8% 10% 7% 13%
L3 GH* k% *
3.53 3.56 3.52 3.49 3.53 - 4.21 3.44 2.62 3.6 3.41 3.54 3.62 3.47 3.5 3.5 3.54 3.5
0.988 1.004 0.991 0.901 0.988 = 0.793 0.851 0.901 1.007 0.936 1.135 0.929 1.082 1.002 0.951 1.011 0.916
0.041 0.081 0.05 0.161 0.041 - 0.063 0.047 0.106 0.053 0.066 0.283 0.074 0.11 0.068 0.098 0.048 0.078

ICANTAR TNSA

Prepared by Kantar TNS
Overlap formula used - Column Means:

Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R
(5%): B/C/D,E/F,G/H/1,3/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

Weighted by: WEIGHT

Columns Tested
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Q10. How do you rate FFS in terms of - Providing the right advice about food and nutrition related issues which affect you

Base: All aware of FSS

surrer rrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
healthy | /"°" at all K
B C D E F G H I J
Unweighted Base
Base
491 146 342 325 102 56 454 37 260 231
Net: Top 3 Box 78% 78% 79% 81% 77% 70% 80% 63% 84% 73%
F * H * J
299 84 212 212 50 31 277 23 171 128
Net: Top 2 Box 48% 45% 49% 53% 38% 38% 49% 38% 55% 40%
EF & & ]
929 30 68 70 13 12 88 11 67 32
Excellent (5) 16% 16% 16% 17% 10% 15% 15% 19% 22% 10%
* * ]
200 54 144 143 37 18 189 11 104 96
Very good (4) 32% 29% 33% 35% 28% 23% 33% 19% 34% 30%
F & H &
192 61 130 113 51 25 177 15 89 103
Good (3) 31% 33% 30% 28% 39% 31% 31% 25% 29% 32%
D * *
67 17 48 45 8 13 61 6 26 42
Fair (2) 11% 9% 11% 11% 6% 17% 11% 10% 8% 13%
E* *
14 7 7 8 4 2 11 3 6 8
Poor (1) 2% 4% 2% 2% 3% 3% 2% 5% 2% 2%
* *
54 17 34 24 20 9 41 13 17 38
Don't know 9% 9% 8% 6% 15% 11% 7% 22% 5% 12%
D & G* I
3.53 3.49 3.55 3.59 3.43 3.34 3.53 3.48 3.69 3.37
Mean score
* * * ]
0.988 1.027 0.971 0.988 0.901 1.078 0.971 1.184 0.99 0.962
Standard Deviation
0.041 0.079 0.049 0.051 0.085 0.127 0.042 0.174 0.058 0.057
Standard Error

Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,1/]
B/C,D/E/F,G/H,I/] Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

Columns Tested (5%):

Pg 47
Tb T47

Weighted by: WEIGHT



Base: All aware of FSS

Unweighted Base

Base

Net: Top 3 Box

Net: Top 2 Box

Excellent (5)

Very good (4)

Good (3)

Fair (2)

Poor (1)

Don't know

Mean score

Standard Deviation

Standard Error

support
Women restrictions on
16-44 Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (0217}
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
491 117 337 154 373 273 108 119
78% 77% 83% 70% 81% 81% 84% 71%
D H H H
299 68 206 93 228 173 76 71
48% 44% 51% 42% 50% 52% 60% 42%
H
929 28 66 32 79 61 28 20
16% 18% 16% 15% 17% 18% 22% 12%
H
200 40 140 60 150 113 49 51
32% 26% 34% 28% 33% 34% 38% 30%
192 49 131 61 144 99 32 48
31% 32% 32% 28% 31% 29% 25% 28%
67 15 40 27 47 36 10 21
11% 10% 10% 12% 10% 11% 8% 12%
14 6 8 6 9 7 2 5
2% 4% 2% 3% 2% 2% 2% 3%
54 15 23 32 31 20 8 24
9% 10% 6% 15% 7% 6% 6% 14%
C EFG
3.53 3.5 3.56 3.46 3.57 3.58 3.74 3.42
H
0.988 1.068 0.962 1.04 0.979 0.998 0.973 1.012
0.041 0.091 0.049 0.076 0.047 0.056 0.089 0.084

ICANTAR TNSA

Prepared by Kantar TNS
- Column Means:
(**), Small Base: 100 (*)

Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. How do you rate FFS in terms of - Providing the right advice about food and nutrition related issues which affect you

Columns Tested (5%): B,C/D,E/F/G/H

Pg 48
Tb T48

Weighted by: WEIGHT

Minimum Base: 30



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Tb T49
Q10. How do you rate FFS in terms of - Being an organisation which responds quickly to problems related to food

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
477 222 254 67 90 67 90 67 95 106 119 109 143 225 252 92 176 110 99 162 315
Net: Top 3 Box 76% 77% 75% 76% 82% 71% 78% 75% 75% 75% 71% 81% 78% 73% 79% 71% 77% 76% 80% 80% 74%
* * *
290 133 157 46 55 41 57 37 55 66 61 74 89 127 164 50 90 83 68 114 176
Net: Top 2 Box 46% 46% 46% 51% 49% 44% 49% 41% 43% 46% 37% 56% 49% 41% 51% 39% 39% 57% 55% 56% 42%
* * * KN K KN PQ PQ u
111 54 57 16 19 18 25 17 15 23 22 31 34 46 65 22 33 27 28 42 68
Excellent (5) 18% 19% 17% 18% 17% 19% 21% 19% 12% 17% 13% 23% 18% 15% 20% 17% 14% 19% 23% 21% 16%
* * * KN
180 80 100 30 36 23 32 20 40 42 39 43 56 81 99 28 57 55 39 72 108
Very good (4) 29% 28% 30% 33% 32% 24% 28% 22% 31% 30% 23% 32% 30% 26% 31% 22% 25% 38% 32% 35% 25%
* * * PQ U
186 89 97 22 35 26 33 30 40 41 57 35 54 98 88 41 86 28 31 47 139
Good (3) 30% 31% 29% 24% 32% 27% 29% 33% 32% 29% 34% 26% 29% 32% 28% 32% 38% 19% 25% 23% 33%
* * * R RS T
67 33 34 12 11 9 10 8 17 15 22 15 15 37 30 12 23 17 14 23 44
Fair (2) 11% 11% 10% 13% 10% 10% 9% 9% 13% 10% 13% 11% 8% 12% 9% 9% 10% 12% 11% 11% 10%
* * *
8 6 3 - 2 - 3 2 2 3 2 1 2 5 3 5 2 - 2 2 7
Poor (1) 1% 2% 1% - 2% - 2% 2% 2% 2% 1% 1% 1% 2% 1% 4% 1% - 1% 1% 2%
* * *
75 26 49 10 8 18 13 13 13 17 25 9 24 42 33 21 26 18 9 17 58
Don't know 12% 9% 14% 11% 7% 20% 11% 14% 10% 12% 15% 7% 13% 14% 10% 17% 12% 12% 7% 8% 14%
* E* * L S
3.58 3.55 3.6 3.63 3.58 3.66 3.65 3.55 3.44 3.54 3.4 3.71 3.65 3.47 3.68 3.48 3.47 3.72 3.68 3.7 3.51
Mean score
* * * * * KN K KN * Q
0.99 1.025 0.959 0.97 0.977 0.978 1.031 1.034 0.96 1.017 0.971 1.003 0.96 0.993 0.978 1.071 0.933 0.953 1.029 0.986 0.988
Standard Deviation
0.042 0.063 0.056 0.109 0.096 0.112 0.102 0.117 0.09 0.091 0.081 0.09 0.076 0.061 0.058 0.103 0.066 0.084 0.096 0.072 0.052
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



Base: All aware of FSS

Unweighted Base

Base

Net: Top 3 Box

Net: Top 2 Box

Excellent (5)

Very good (4)

Good (3)

Fair (2)

Poor (1)

Don't know

Mean score

Standard Deviation

Standard Error

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. How do you rate FFS in terms of - Being an organisation which responds quickly to problems related to food

Any specific/

Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None N healthy Any None
or or less poisoning | what food . healthy
. diet R
it diet
B C D E F G H I J K L M N o P Q R
477 132 316 29 477 - 153 276 39 302 162 13 140 80 176 79 364 113
76% 77% 75% 89% 76% - 94% 79% 41% 78% 75% 59% 82% 74% 74% 75% 78% 72%
XX HI 1 * XX *
290 76 198 17 290 = 132 145 11 194 87 9 89 50 106 45 225 65
46% 44% 47% 53% 46% = 81% 42% 12% 50% 41% 39% 52% 46% 44% 43% 48% 41%
X% HI I * K k% *
111 30 76 5 111 - 77 29 4 77 29 4 34 20 44 12 88 22
18% 17% 18% 15% 18% - 48% 8% 4% 20% 14% 17% 20% 19% 18% 11% 19% 14%
XX HI * XX *
180 46 121 12 180 = 55 116 8 117 58 5 56 29 61 33 137 43
29% 27% 29% 38% 29% = 34% 33% 8% 30% 27% 22% 33% 27% 26% 32% 29% 27%
L3 I I * k% *

186 56 119 12 186 - 21 132 27 108 74 5 51 31 71 34 139 48
30% 33% 28% 36% 30% - 13% 38% 29% 28% 34% 20% 30% 28% 30% 32% 30% 30%
67 17 48 2 67 = 3 39 23 37 28 2 13 14 28 11 51 16
11% 10% 11% 5% 11% = 2% 11% 24% 9% 13% 8% 8% 13% 12% 10% 11% 10%

L3 G GH* k% *
8 2 6 1 8 - - 2 4 8 1 - 3 2 2 2 8 -
1% 1% 1% 3% 1% - - 1% 4% 2% * - 2% 2% 1% 2% 2% -
75 20 54 1 75 = 6 30 30 43 25 7 15 12 32 13 46 29
12% 12% 13% 3% 12% = 4% 9% 32% 11% 12% 32% 9% 11% 14% 12% 10% 18%
L3 GH* k% * Q
3.58 3.56 3.58 3.6 3.58 - 4.32 3.41 2.76 3.63 3.46 3.7 3.67 3.54 3.57 3.45 3.58 3.56
0.99 0.974 1.004 0.925 0.99 = 0.786 0.841 0.949 1.013 0.938 1.015 0.962 1.041 1 0.946 1.011 0.92
0.042 0.079 0.052 0.166 0.042 - 0.063 0.047 0.117 0.054 0.068 0.26 0.077 0.106 0.07 0.099 0.049 0.081

ICANTAR TNSA

Prepared by Kantar TNS
Overlap formula used - Column Means:

Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R
(5%): B/C/D,E/F,G/H/1,3/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

Weighted by: WEIGHT

Columns Tested



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 o

Tb T51
Q10. How do you rate FFS in terms of - Being an organisation which responds quickly to problems related to food

Base: All aware of FSS

surrer rrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
healthy | /™" at all K
B C D E F G H I J
Unweighted Base
Base
477 139 335 321 100 47 439 38 247 229
Net: Top 3 Box 76% 75% 78% 80% 76% 59% 77% 65% 80% 72%
F F * * J
290 89 200 208 47 28 266 24 168 122
Net: Top 2 Box 46% 48% 46% 52% 35% 35% 47% 41% 55% 38%
EF & & ]
111 38 71 74 18 11 102 8 73 38
Excellent (5) 18% 21% 17% 18% 14% 14% 18% 14% 24% 12%
* * ]
180 51 129 134 29 17 164 16 96 84
Very good (4) 29% 27% 30% 33% 22% 21% 29% 27% 31% 26%
E * *
186 50 134 113 54 19 172 14 79 107
Good (3) 30% 27% 31% 28% 41% 24% 30% 24% 26% 34%
DF * * I
67 16 48 33 14 18 61 5 28 39
Fair (2) 11% 9% 11% 8% 10% 23% 11% 9% 9% 12%
DE* *
8 4 5 6 1 1 7 1 5 4
Poor (1) 1% 2% 1% 2% 1% 1% 1% 2% 2% 1%
* *
75 27 44 41 17 13 60 15 29 46
Don't know 12% 15% 10% 10% 13% 17% 11% 25% 9% 14%
* G*
3.58 3.65 3.55 3.66 3.42 3.28 3.58 3.57 3.73 3.42
Mean score
0.99 1.031 0.969 0.963 0.929 1.099 0.989 1.008 1.009 0.946
Standard Deviation
0.042 0.082 0.049 0.051 0.087 0.134 0.044 0.151 0.06 0.057
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):
B/C,D/E/F,G/H,I/] Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 oo

Tb T52
Q10. How do you rate FFS in terms of - Being an organisation which responds quickly to problems related to food

Base: All aware of FSS

support
Women restrictions on -
16-44 Takeaway/home delivery p3m (Q218)
C1C2DE unhealthy food
(0217)
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
Unweighted Base
Base
477 117 325 152 363 269 106 114
Net: Top 3 Box 76% 77% 80% 70% 79% 80% 83% 68%
D H H H
290 72 202 89 228 169 80 62
Net: Top 2 Box 46% 47% 49% 40% 50% 50% 63% 37%
D H H EFH
111 29 81 30 90 68 30 21
Excellent (5) 18% 19% 20% 14% 20% 20% 23% 12%
H H H
180 43 121 59 138 101 50 41
Very good (4) 29% 28% 30% 27% 30% 30% 39% 25%
H
186 45 123 64 134 100 26 52
Good (3) 30% 30% 30% 29% 29% 30% 20% 31%
67 13 43 23 48 34 10 19
Fair (2) 11% 8% 11% 11% 10% 10% 8% 11%
8 - 6 3 6 5 3 2
Poor (1) 1% - 1% 1% 1% 2% 2% 1%
75 23 34 41 43 28 9 33
Don't know 12% 15% 8% 19% 9% 8% 7% 19%
C EFG
3.58 3.68 3.61 3.5 3.62 3.62 3.79 3.44
Mean score
H
0.99 0.932 0.999 0.969 0.994 1.001 0.996 0.969
Standard Deviation
0.042 0.082 0.052 0.073 0.049 0.057 0.091 0.083
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
- Column Means: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H Minimum Base: 30
(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Tb T53
Q10. How do you rate FFS in terms of - Helping people to understand food labels and what's in their food

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
497 224 274 74 90 70 93 69 101 114 127 110 146 241 256 100 179 117 101 168 329
Net: Top 3 Box 79% 78% 81% 83% 81% 74% 81% 76% 79% 81% 76% 82% 79% 78% 81% 77% 79% 80% 81% 83% 78%
* * *
308 138 170 56 61 41 61 39 52 69 72 77 90 141 168 59 97 85 68 116 192
Net: Top 2 Box 49% 48% 50% 62% 55% 43% 53% 43% 41% 49% 43% 58% 49% 46% 53% 46% 43% 58% 54% 57% 45%
FHI* I * * KN Q Q u
95 44 51 11 27 17 19 8 14 20 19 25 31 40 56 21 30 21 23 38 57
Excellent (5) 15% 15% 15% 12% 24% 18% 17% 9% 11% 15% 11% 19% 17% 13% 17% 16% 13% 15% 19% 19% 13%
* HI * *
213 94 119 45 35 24 41 31 38 48 53 53 59 101 112 39 67 63 44 77 136
Very good (4) 34% 33% 35% 50% 31% 25% 36% 34% 30% 34% 32% 39% 32% 33% 35% 30% 29% 43% 36% 38% 32%
EFT* i i PQ
189 85 104 19 29 29 33 30 49 45 55 33 56 100 89 41 83 32 33 52 137
Good (3) 30% 30% 31% 21% 26% 31% 28% 33% 39% 32% 33% 24% 30% 32% 28% 31% 36% 22% 27% 26% 32%
* * * D R
67 38 29 10 13 12 10 8 14 14 22 13 19 35 31 13 23 16 15 20 47
Fair (2) 11% 13% 8% 12% 11% 13% 9% 9% 11% 10% 13% 10% 10% 11% 10% 10% 10% 11% 12% 10% 11%
* * *
10 4 6 2 - 1 3 4 1 4 1 1 4 5 5 1 3 3 3 6 4
Poor (1) 2% 1% 2% 2% - 1% 2% 4% 1% 3% 1% 1% 2% 2% 1% 1% 1% 2% 2% 3% 1%
* * *
53 22 31 3 8 12 9 10 11 9 18 10 16 27 26 15 23 9 6 10 44
Don't know 8% 8% 9% 3% 7% 13% 8% 11% 9% 6% 11% 7% 9% 9% 8% 12% 10% 6% 5% 5% 10%
* * * -I-
3.55 3.52 3.58 3.61 3.73 3.53 3.6 3.4 3.43 3.51 3.45 3.71 3.56 3.48 3.62 3.57 3.48 3.6 3.59 3.63 3.51
Mean score
* HI* * * KN *
0.957 0.977 0.94 0.924 0.984 1.007 0.977 0.964 0.88 0.986 0.914 0.931 0.984 0.947 0.963 0.942 0.918 0.974 1.022 1.016 0.925
Standard Deviation
0.04 0.06 0.054 0.099 0.097 0.111 0.095 0.108 0.082 0.086 0.075 0.084 0.076 0.056 0.056 0.088 0.064 0.083 0.094 0.073 0.047
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



Base: All aware of FSS

Unweighted Base

Base

Net: Top 3 Box

Net: Top 2 Box

Excellent (5)

Very good (4)

Good (3)

Fair (2)

Poor (1)

Don't know

Mean score

Standard Deviation

Standard Error

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. How do you rate FFS in terms of - Helping people to understand food labels and what's in their food

Pg 54
Tb T54

Any specific/

Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None N healthy Any None
or or less poisoning | what food . healthy
. diet R
it diet
B C D E F G H I J K L M N o P Q R
497 140 330 27 497 - 154 288 50 318 166 13 143 84 189 79 376 121
79% 82% 78% 84% 79% - 95% 83% 52% 82% 77% 59% 83% 77% 79% 76% 80% 77%
XX HI 1 * XX *
308 80 209 20 308 = 127 158 21 206 94 9 87 60 114 45 236 73
49% 47% 49% 61% 49% - 78% 45% 22% 53% 43% 39% 51% 55% 48% 43% 50% 46%
X% HI I * K k% *
95 30 60 5 95 - 57 32 4 71 22 2 27 20 38 9 69 26
15% 17% 14% 15% 15% - 35% 9% 4% 18% 10% 9% 16% 19% 16% 8% 15% 17%
XX HI * K XX *
213 50 149 15 213 = 69 126 17 135 72 7 60 40 76 37 167 46
34% 29% 35% 46% 34% = 43% 36% 18% 35% 33% 30% 35% 37% 32% 35% 36% 30%
L3 I I * k% *

189 60 121 7 189 - 27 130 28 112 72 5 56 24 75 34 140 49
30% 35% 29% 23% 30% - 16% 37% 30% 29% 33% 21% 33% 22% 31% 33% 30% 31%
67 17 47 3 67 = 6 40 17 37 27 3 15 16 23 13 53 14
11% 10% 11% 10% 11% = 4% 12% 18% 10% 12% 12% 9% 15% 10% 12% 11% 9%

L3 G G* k% *
10 1 8 1 10 - - 4 5 6 4 - 1 1 5 2 9 1
2% 1% 2% 3% 2% - - 1% 5% 2% 2% - 1% 1% 2% 2% 2% 1%
53 14 38 1 53 = 3 16 24 28 19 6 12 8 21 11 33 20
8% 8% 9% 3% 8% = 2% 5% 25% 7% 9% 29% 7% 7% 9% 11% 7% 13%
L3 GH* k% * Q
3.55 3.58 3.54 3.62 3.55 - 4.12 3.43 3 3.63 3.41 3.5 3.61 3.62 3.55 3.4 3.54 3.61
0.957 0.935 0.965 0.997 0.957 = 0.813 0.865 0.994 0.968 0.926 0.951 0.901 1.01 0.982 0.898 0.964 0.936
0.04 0.074 0.049 0.179 0.04 - 0.064 0.047 0.118 0.051 0.066 0.237 0.071 0.101 0.067 0.093 0.046 0.08

Prepared by Kantar TNS
Overlap formula used - Column Means:

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:
(5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNSA

Weighted by: WEIGHT

Columns Tested



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 o

Tb T55
Q10. How do you rate FFS in terms of - Helping people to understand food labels and what's in their food

Base: All aware of FSS

surrer rrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
B C D E F G H I J
Unweighted Base
Base
497 142 350 332 98 57 458 39 262 235
Net: Top 3 Box 79% 76% 81% 83% 74% 71% 81% 66% 85% 74%
EF * H * J
308 85 221 213 50 40 286 23 183 126
Net: Top 2 Box 49% 45% 51% 53% 38% 49% 50% 38% 59% 39%
E & & ]
95 29 66 63 13 13 86 9 62 34
Excellent (5) 15% 16% 15% 16% 10% 16% 15% 15% 20% 11%
* * ]
213 56 155 149 36 27 200 13 121 92
Very good (4) 34% 30% 36% 37% 27% 33% 35% 23% 39% 29%
* * J
189 57 130 120 48 18 172 17 79 109
Good (3) 30% 30% 30% 30% 36% 22% 30% 28% 26% 34%
F * * I
67 23 43 37 14 14 61 5 28 39
Fair (2) 11% 12% 10% 9% 11% 18% 11% 9% 9% 12%
D* *
10 2 8 8 1 1 9 1 2 7
Poor (1) 2% 1% 2% 2% 1% 1% 2% 1% 1% 2%
* *
53 21 29 24 19 8 39 14 16 37
Don't know 8% 11% 7% 6% 14% 10% 7% 23% 5% 12%
D & G* I
3.55 3.53 3.57 3.59 3.42 3.5 3.55 3.54 3.72 3.37
Mean score
* * * ]
0.957 0.969 0.956 0.951 0.888 1.049 0.953 1.01 0.929 0.955
Standard Deviation
0.04 0.075 0.048 0.049 0.083 0.123 0.041 0.15 0.054 0.057
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):
B/C,D/E/F,G/H,I/] Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 o

Tb T56
Q10. How do you rate FFS in terms of - Helping people to understand food labels and what's in their food

Base: All aware of FSS

support
Women restrictions on -
16-44 Takeaway/home delivery p3m (Q218)
C1C2DE unhealthy food
(0217)
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
Unweighted Base
Base
497 118 336 162 374 278 111 123
Net: Top 3 Box 79% 78% 82% 74% 82% 83% 86% 73%
D H H H
308 82 211 98 237 184 80 72
Net: Top 2 Box 49% 54% 52% 45% 52% 55% 63% 43%
H EH
95 27 64 31 77 59 28 18
Excellent (5) 15% 18% 16% 14% 17% 17% 22% 11%
H
213 54 147 66 160 126 53 53
Very good (4) 34% 36% 36% 30% 35% 37% 41% 32%
189 37 125 64 137 94 30 51
Good (3) 30% 24% 31% 29% 30% 28% 24% 31%
67 15 46 21 48 35 7 19
Fair (2) 11% 10% 11% 10% 10% 10% 5% 11%
10 2 6 4 7 5 3 3
Poor (1) 2% 2% 2% 2% 2% 1% 2% 2%
53 16 20 33 30 20 8 23
Don't know 8% 11% 5% 15% 6% 6% 6% 14%
C EFG
3.55 3.65 3.56 3.54 3.59 3.63 3.79 3.46
Mean score
H
0.957 0.985 0.955 0.964 0.962 0.954 0.943 0.937
Standard Deviation
0.04 0.084 0.048 0.071 0.046 0.054 0.086 0.078
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

- Column Means: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H Minimum Base: 30
(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Tb T57
Q10. How do you rate FFS in terms of - Ensuring that food in Scotland is safe to eat

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
539 248 291 75 95 80 103 73 113 124 136 116 163 260 279 104 197 129 109 179 360
Net: Top 3 Box 86% 86% 86% 84% 85% 84% 90% 81% 89% 88% 81% 87% 88% 84% 88% 81% 87% 88% 88% 88% 85%
* * *
346 160 186 51 62 51 67 42 72 83 84 81 97 167 179 67 117 90 72 118 227
Net: Top 2 Box 55% 56% 55% 57% 56% 54% 59% 47% 57% 59% 50% 61% 53% 54% 56% 52% 51% 62% 58% 58% 54%
* * *
130 64 66 18 23 22 31 16 20 34 23 33 40 57 73 27 37 37 28 47 83
Excellent (5) 21% 22% 19% 20% 21% 23% 27% 17% 16% 24% 14% 24% 22% 18% 23% 21% 16% 25% 23% 23% 20%
* * I * KN K K K
216 96 120 33 38 29 37 27 52 50 61 49 57 110 106 39 80 53 43 72 144
Very good (4) 34% 33% 35% 37% 35% 31% 32% 29% 41% 35% 36% 36% 31% 36% 33% 30% 35% 37% 35% 35% 34%
* * *
193 88 105 24 33 29 36 31 41 41 52 35 66 93 100 38 80 38 37 60 133
Good (3) 31% 31% 31% 27% 30% 30% 31% 34% 32% 29% 31% 26% 36% 30% 32% 29% 35% 26% 30% 30% 31%
* * *
51 23 28 10 11 6 4 12 8 9 18 13 11 27 24 12 20 10 9 16 35
Fair (2) 8% 8% 8% 11% 10% 6% 3% 13% 7% 7% 11% 10% 6% 9% 8% 9% 9% 7% 8% 8% 8%
* * G*
6 2 4 2 1 - 3 - 1 2 1 3 1 3 4 2 1 1 2 3 3
Poor (1) 1% 1% 1% 2% 1% - 2% - 1% 1% 1% 2% 1% 1% 1% 1% * 1% 2% 2% 1%
* * *
31 15 16 3 4 9 5 5 5 6 13 2 10 19 12 11 10 6 4 5 26
Don't know 5% 5% 5% 3% 3% 10% 5% 6% 4% 4% 8% 1% 5% 6% 4% 9% 4% 4% 3% 3% 6%
* * * L
3.69 3.72 3.67 3.64 3.67 3.79 3.81 3.54 3.67 3.78 3.56 3.73 3.71 3.66 3.72 3.66 3.61 3.83 3.71 3.72 3.68
Mean score
* * H * Q
0.94 0.939 0.941 0.999 0.966 0.908 0.969 0.954 0.855 0.946 0.902 1.01 0.91 0.927 0.953 0.996 0.888 0.931 0.979 0.972 0.924
Standard Deviation
0.039 0.057 0.052 0.108 0.093 0.098 0.092 0.103 0.077 0.081 0.073 0.088 0.069 0.054 0.054 0.092 0.06 0.079 0.089 0.069 0.046
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 o

Tb T58
Q10. How do you rate FFS in terms of - Ensuring that food in Scotland is safe to eat

Base: All aware of FSS

. - Any specific/
Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None N healthy Any None
or or less poisoning | what food . healthy
. diet R
it diet
B C D E F G H I J K L M N o P Q R
Unweighted Base
Base
539 146 364 28 539 - 156 319 56 339 182 17 152 93 207 85 407 132
Net: Top 3 Box 86% 86% 86% 88% 86% - 96% 92% 59% 87% 85% 76% 88% 86% 87% 81% 87% 84%
XX I 1 * XX *
346 93 234 19 346 = 141 187 16 232 107 8 104 60 129 51 261 85
Net: Top 2 Box 55% 54% 55% 59% 55% = 87% 54% 17% 60% 50% 33% 60% 55% 54% 49% 56% 54%
X% HI I * K k% *
130 34 89 6 130 - 78 48 3 94 33 3 36 20 55 19 95 35
Excellent (5) 21% 20% 21% 20% 21% - 48% 14% 3% 24% 15% 13% 21% 18% 23% 18% 20% 22%
XX HI 1 * K XX *
216 59 145 13 216 = 63 139 13 138 74 5 68 40 74 33 166 50
Very good (4) 34% 34% 34% 39% 34% = 39% 40% 14% 35% 34% 20% 40% 37% 31% 31% 35% 32%
L3 I I * k% *
193 54 130 9 193 - 15 132 40 107 76 10 48 33 79 33 146 47
Good (3) 31% 31% 31% 29% 31% - 9% 38% 42% 28% 35% 43% 28% 31% 33% 32% 31% 30%
51 13 35 3 51 = 4 21 22 29 21 1 13 10 17 9 39 12
Fair (2) 8% 8% 8% 9% 8% = 2% 6% 23% 8% 10% 4% 8% 10% 7% 9% 8% 7%
L3 GH* k% *
6 3 3 - 6 - 1 2 1 4 2 - - 2 3 1 5 2
Poor (1) 1% 2% 1% - 1% - 1% * 1% 1% 1% - - 2% 1% 1% 1% 1%
*X * XX *
31 8 22 1 31 = 2 6 16 17 10 4 7 3 10 10 19 12
Don't know 5% 5% 5% 3% 5% = 1% 2% 17% 4% 4% 19% 4% 3% 4% 10% 4% 8%
L3 GH* k% *
3.69 3.66 3.7 3.73 3.69 - 4.33 3.62 2.93 3.78 3.55 3.52 3.77 3.62 3.7 3.62 3.68 3.72
Mean score
0.94 0.967 0.933 0.909 0.94 = 0.79 0.816 0.801 0.949 0.917 0.852 0.881 0.961 0.965 0.95 0.937 0.953
Standard Deviation
0.039 0.076 0.047 0.163 0.039 - 0.062 0.044 0.09 0.049 0.064 0.2 0.069 0.093 0.064 0.097 0.044 0.079
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested
(5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. How do you rate FFS in terms of - Ensuring that food in Scotland is safe to eat

Base: All aware of FSS

surrer rrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
healthy | /M°" at all K
B C D E F G H I J
Unweighted Base
Base
539 157 376 354 112 64 495 43 270 269
Net: Top 3 Box 86% 84% 87% 88% 85% 79% 87% 73% 87% 85%
* H *
346 104 239 248 55 34 323 23 192 154
Net: Top 2 Box 55% 56% 55% 62% 42% 42% 57% 39% 62% 48%
EF & H & ]
130 36 92 87 19 16 118 12 82 48
Excellent (5) 21% 19% 21% 22% 15% 19% 21% 20% 27% 15%
* * ]
216 68 147 161 36 18 205 11 109 107
Very good (4) 34% 37% 34% 40% 27% 23% 36% 19% 35% 33%
EF & H &
193 53 137 106 57 30 173 20 78 115
Good (3) 31% 29% 32% 27% 43% 37% 30% 34% 25% 36%
D * * I
51 15 36 30 7 11 45 6 23 28
Fair (2) 8% 8% 8% 7% 5% 14% 8% 10% 8% 9%
* *
6 4 2 4 1 2 6 - 5 1
Poor (1) 1% 2% 1% 1% 1% 2% 1% - 2% *
* *
31 11 16 14 12 4 21 10 10 21
Don't know 5% 6% 4% 3% 9% 5% 4% 17% 3% 7%
D & G*
3.69 3.67 3.7 3.77 3.54 3.46 3.7 3.59 3.8 3.58
Mean score
EF * * J
0.94 0.963 0.932 0.917 0.866 1.043 0.935 0.996 0.988 0.877
Standard Deviation
0.039 0.073 0.046 0.047 0.079 0.119 0.04 0.142 0.057 0.051
Standard Error

Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):
B/C,D/E/F,G/H,I/] Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018

Pg 59
Tb T59

Weighted by: WEIGHT



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. How do you rate FFS in terms of - Ensuring that food in Scotland is safe to eat

Base: All aware of FSS

support
Women restrictions on -
16-44 Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (0217}
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
Unweighted Base
Base
539 125 361 178 401 297 110 137
Net: Top 3 Box 86% 82% 89% 81% 87% 88% 86% 82%
D
346 82 241 105 260 190 83 86
Net: Top 2 Box 55% 54% 59% 48% 57% 57% 65% 51%
D H
130 31 90 40 103 78 35 27
Excellent (5) 21% 21% 22% 18% 22% 23% 27% 16%
H
216 50 151 65 156 113 48 59
Very good (4) 34% 33% 37% 29% 34% 34% 38% 35%
193 44 120 73 142 106 27 51
Good (3) 31% 29% 29% 33% 31% 32% 21% 31%
G G
51 13 32 19 33 23 11 18
Fair (2) 8% 9% 8% 9% 7% 7% 8% 11%
6 3 5 2 6 6 2 -
Poor (1) 1% 2% 1% 1% 1% 2% 1% -
31 11 10 21 18 11 6 13
Don't know 5% 7% 3% 9% 4% 3% 4% 8%
C
3.69 3.67 3.73 3.61 3.72 3.72 3.84 3.61
Mean score
0.94 0.984 0.937 0.943 0.952 0.968 0.988 0.903
Standard Deviation
0.039 0.083 0.047 0.067 0.045 0.054 0.089 0.072
Standard Error

Prepared by Kantar TNS
- Column Means: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H
(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018

Pg 60
Tb T60

Weighted by: WEIGHT

Minimum Base: 30



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Tb T61
Q10. How do you rate FFS in terms of - Being the experts when it comes to food safety

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
524 245 279 71 94 83 95 70 110 121 137 116 150 258 265 106 191 120 107 175 349
Net: Top 3 Box 84% 85% 82% 80% 85% 88% 83% 78% 87% 86% 82% 87% 81% 84% 83% 82% 84% 82% 87% 86% 82%
* * *
350 162 188 52 67 51 63 44 73 79 86 85 100 165 185 65 118 93 74 123 227
Net: Top 2 Box 56% 56% 55% 58% 60% 54% 55% 49% 57% 56% 51% 63% 54% 54% 58% 50% 52% 64% 60% 60% 54%
* * * PQ
136 68 67 20 30 23 28 18 17 34 28 41 33 62 74 26 39 35 35 56 80
Excellent (5) 22% 24% 20% 22% 27% 24% 24% 20% 14% 24% 17% 30% 18% 20% 23% 20% 17% 24% 29% 28% 19%
* I * I * KMNO M Q V)
214 94 120 32 36 29 36 26 56 46 58 44 67 104 111 39 78 58 39 67 148
Very good (4) 34% 33% 35% 36% 33% 30% 31% 29% 44% 32% 35% 33% 36% 34% 35% 30% 34% 40% 32% 33% 35%
* * * GH
174 83 91 19 28 32 32 26 37 42 51 31 49 93 81 41 73 27 33 52 122
Good (3) 28% 29% 27% 22% 25% 33% 28% 28% 29% 30% 31% 23% 27% 30% 25% 32% 32% 18% 27% 26% 29%
* * * R R
58 24 35 14 11 5 8 10 10 11 16 12 19 27 32 7 27 18 7 18 40
Fair (2) 9% 8% 10% 15% 10% 6% 7% 11% 8% 7% 10% 9% 11% 9% 10% 5% 12% 13% 5% 9% 9%
* * *
8 4 4 2 - 1 2 2 2 3 1 3 1 4 4 2 2 - 4 4 4
Poor (1) 1% 1% 1% 2% - 1% 1% 2% 2% 2% 1% 2% 1% 1% 1% 2% 1% - 3% 2% 1%
* * *
37 15 22 3 5 5 10 8 5 6 13 3 14 20 17 15 9 8 6 6 31
Don't know 6% 5% 6% 3% 5% 5% 9% 9% 4% 4% 8% 2% 8% 6% 5% 12% 4% 5% 4% 3% 7%
* * * Q T
3.7 3.73 3.67 3.63 3.81 3.75 3.76 3.59 3.63 3.71 3.62 3.82 3.66 3.66 3.73 3.7 3.58 3.79 3.8 3.77 3.66
Mean score
* * * *
0.976 0.978 0.974 1.061 0.975 0.948 0.986 1.036 0.881 1.011 0.919 1.041 0.943 0.962 0.989 0.947 0.946 0.972 1.047 1.033 0.945
Standard Deviation
0.04 0.059 0.055 0.114 0.095 0.1 0.096 0.114 0.08 0.087 0.074 0.091 0.072 0.057 0.057 0.089 0.064 0.083 0.096 0.073 0.048
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



Base: All aware of FSS

Unweighted Base

Base

Net: Top 3 Box

Net: Top 2 Box

Excellent (5)

Very good (4)

Good (3)

Fair (2)

Poor (1)

Don't know

Mean score

Standard Deviation

Standard Error

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. How do you rate FFS in terms of - Being the experts when it comes to food safety

Any specific/

Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None N healthy Any None
or or less poisoning | what food . healthy
. diet R
it diet
B C D E F G H I J K L M N o P Q R
524 144 350 30 524 - 159 310 46 331 177 15 147 90 200 85 400 124
84% 84% 83% 92% 84% - 98% 89% 48% 85% 82% 68% 86% 83% 84% 81% 85% 79%
XX HI 1 * XX *
350 95 233 22 350 = 144 181 21 233 107 11 106 67 130 46 266 84
56% 55% 55% 69% 56% = 89% 52% 23% 60% 50% 47% 62% 62% 55% 43% 57% 54%
£ HI I 2 K £ P P &3
136 36 94 6 136 - 84 43 8 97 34 5 40 27 53 15 106 30
22% 21% 22% 17% 22% - 52% 12% 9% 25% 16% 21% 23% 24% 22% 14% 22% 19%
XX HI * K XX *
214 58 140 16 214 = 60 139 13 135 73 6 66 40 77 31 160 54
34% 34% 33% 51% 34% = 37% 40% 14% 35% 34% 26% 39% 37% 32% 29% 34% 34%
L3 I I * k% *

174 50 116 8 174 - 15 129 24 98 70 5 41 23 70 39 134 40
28% 29% 27% 23% 28% - 9% 37% 26% 25% 33% 21% 24% 21% 29% 38% 28% 25%
58 17 40 2 58 = 2 29 26 31 25 2 16 11 21 10 42 17
9% 10% 10% 5% 9% = 1% 8% 28% 8% 12% 9% 9% 10% 9% 9% 9% 11%

L3 G GH* k% *
8 5 3 - 8 - - 2 3 5 3 - 1 2 3 1 6 2
1% 3% 1% - 1% - - * 3% 1% 2% - 1% 2% 1% 1% 1% 1%
*X * XX *
37 6 30 1 37 = 1 7 20 22 9 5 7 6 14 9 22 15
6% 3% 7% 3% 6% = 1% 2% 21% 6% 4% 23% 4% 5% 6% 9% 5% 9%
L3 GH* k% *
3.7 3.64 3.71 3.83 3.7 - 4.4 3.56 2.97 3.79 3.53 3.77 3.78 3.76 3.69 3.5 3.71 3.66
0.976 1.021 0.97 0.789 0.976 = 0.714 0.833 1.065 0.973 0.959 1.001 0.942 1.017 0.983 0.919 0.976 0.976
0.04 0.079 0.049 0.141 0.04 - 0.056 0.045 0.123 0.051 0.067 0.24 0.074 0.1 0.066 0.094 0.046 0.082

ICANTAR TNSA

Prepared by Kantar TNS
Overlap formula used - Column Means:

Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R
(5%): B/C/D,E/F,G/H/1,3/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

Weighted by: WEIGHT

Columns Tested



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 oo

Tb T63
Q10. How do you rate FFS in terms of - Being the experts when it comes to food safety

Base: All aware of FSS

surrer rrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
healthy | /"°" at all K
B C D E F G H I J
Unweighted Base
Base
524 157 361 346 112 57 483 40 266 258
Net: Top 3 Box 84% 84% 84% 86% 85% 71% 85% 68% 86% 81%
F F * H *
350 103 245 249 57 36 322 28 195 155
Net: Top 2 Box 56% 55% 57% 62% 43% 45% 57% 47% 63% 49%
EF & & ]
136 42 93 91 26 14 118 18 87 49
Excellent (5) 22% 22% 22% 23% 19% 17% 21% 30% 28% 15%
* * ]
214 61 151 157 32 22 204 10 108 106
Very good (4) 34% 33% 35% 39% 24% 28% 36% 17% 35% 33%
E & H &
174 55 116 97 55 21 161 13 71 103
Good (3) 28% 29% 27% 24% 41% 26% 28% 21% 23% 32%
DF * * I
58 14 45 33 10 12 51 7 30 28
Fair (2) 9% 7% 10% 8% 8% 15% 9% 13% 10% 9%
* *
8 3 5 5 - 3 8 - 3 5
Poor (1) 1% 2% 1% 1% - 3% 1% - 1% 1%
* *
37 13 21 17 10 8 25 11 9 27
Don't know 6% 7% 5% 4% 7% 11% 4% 19% 3% 9%
& G* I
3.7 3.72 3.69 3.77 3.59 3.45 3.69 3.8 3.82 3.57
Mean score
F * * ]
0.976 0.971 0.981 0.954 0.915 1.105 0.963 1.117 1 0.935
Standard Deviation
0.04 0.074 0.048 0.049 0.083 0.13 0.041 0.162 0.058 0.055
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):
B/C,D/E/F,G/H,I/] Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. How do you rate FFS in terms of - Being the experts when it comes to food safety

Base: All aware of FSS

support
Women restrictions on -
16-44 Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (0217}
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
Unweighted Base
Base
524 125 354 169 392 294 114 132
Net: Top 3 Box 84% 82% 87% 77% 85% 87% 89% 79%
D H H
350 84 242 108 260 193 86 90
Net: Top 2 Box 56% 55% 59% 49% 57% 57% 67% 54%
D H
136 33 92 43 108 82 38 28
Excellent (5) 22% 22% 23% 20% 24% 24% 29% 16%
H
214 51 150 64 152 111 48 62
Very good (4) 34% 34% 37% 29% 33% 33% 38% 37%
174 41 112 62 132 101 28 42
Good (3) 28% 27% 27% 28% 29% 30% 22% 25%
58 13 34 25 37 24 7 21
Fair (2) 9% 9% 8% 11% 8% 7% 5% 13%
8 3 5 3 6 6 1 2
Poor (1) 1% 2% 1% 1% 1% 2% 1% 1%
37 11 15 22 24 12 7 13
Don't know 6% 7% 4% 10% 5% 4% 5% 8%
C
3.7 3.7 3.74 3.61 3.73 3.74 3.95 3.6
Mean score
EH
0.976 0.99 0.957 1.009 0.974 0.982 0.908 0.977
Standard Deviation
0.04 0.083 0.048 0.072 0.047 0.055 0.082 0.078
Standard Error

Prepared by Kantar TNS
- Column Means: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H Minimum Base: 30
(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018

Pg 64
Tb T64

Weighted by: WEIGHT



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Tb T65
Q10. How do you rate FFS in terms of - Speaking to people in a way that's friendly and understandable

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
483 226 257 70 93 68 89 63 99 108 122 107 146 230 253 97 171 115 100 169 314
Net: Top 3 Box 77% 78% 76% 79% 84% 72% 77% 70% 78% 76% 73% 80% 79% 74% 79% 75% 75% 79% 81% 83% 74%
280 128 153 48 61 43 54 33 42 61 67 72 80 128 152 56 84 77 63 117 163
Net: Top 2 Box 45% 44% 45% 54% 55% 45% 47% 37% 33% 43% 40% 53% 44% 42% 48% 44% 37% 53% 51% 57% 39%
I* HI * I * KN Q Q u
107 55 53 17 27 19 22 14 10 22 24 32 30 46 61 25 29 27 25 40 68
Excellent (5) 17% 19% 16% 19% 24% 20% 19% 15% 8% 16% 14% 24% 16% 15% 19% 20% 13% 19% 20% 20% 16%
I* I I* I * N
173 73 100 31 34 24 32 20 32 39 43 40 51 82 91 31 54 50 38 77 96
Very good (4) 28% 25% 29% 35% 31% 25% 28% 22% 25% 28% 26% 30% 27% 27% 28% 24% 24% 34% 31% 38% 23%
* * * Q U
203 98 105 22 32 26 35 30 57 47 55 35 66 102 101 41 88 38 37 52 150
Good (3) 32% 34% 31% 25% 29% 27% 31% 33% 45% 33% 33% 26% 36% 33% 32% 31% 38% 26% 30% 26% 35%
* * * DEFG R T
66 34 31 9 10 10 13 10 14 13 22 19 12 35 31 12 25 15 13 21 44
Fair (2) 10% 12% 9% 10% 9% 10% 11% 11% 11% 9% 13% 14% 7% 11% 10% 9% 11% 10% 10% 10% 10%
* * *
7 3 5 - 2 - 3 3 - 3 1 - 3 4 3 1 2 2 3 3 5
Poor (1) 1% 1% 1% - 2% - 2% 3% - 2% 1% - 2% 1% 1% 1% 1% 1% 2% 1% 1%
* * *
71 25 46 10 5 17 11 14 14 18 22 8 23 40 31 19 30 14 8 10 61
Don't know 11% 9% 14% 11% 5% 18% 10% 16% 11% 13% 13% 6% 12% 13% 10% 15% 13% 10% 7% 5% 14%
&3 E* E* T
3.55 3.54 3.56 3.71 3.69 3.67 3.55 3.41 3.33 3.52 3.46 3.67 3.57 3.49 3.61 3.62 3.43 3.64 3.61 3.67 3.49
Mean score
I* I* I* * *
0.976 0.995 0.96 0.931 1.024 0.984 1.035 1.046 0.8 0.992 0.962 1.013 0.944 0.974 0.975 0.989 0.923 0.99 1.024 0.971 0.974
Standard Deviation
0.041 0.061 0.056 0.105 0.1 0.111 0.102 0.12 0.075 0.089 0.08 0.09 0.074 0.059 0.058 0.094 0.066 0.086 0.095 0.07 0.051
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 oo

Tb T66
Q10. How do you rate FFS in terms of - Speaking to people in a way that's friendly and understandable

Base: All aware of FSS

. - Any specific/
Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None N healthy Any None
or or less poisoning | what food . healthy
. diet R
it diet
B C D E F G H I J K L M N o P Q R
Unweighted Base
Base
483 132 322 29 483 - 155 277 43 309 160 13 139 80 185 76 368 115
Net: Top 3 Box 77% 77% 76% 89% 77% - 95% 80% 45% 80% 74% 59% 81% 74% 78% 73% 78% 73%
XX HI 1 * XX *
280 80 186 15 280 = 132 130 16 194 79 7 75 55 103 46 215 65
Net: Top 2 Box 45% 47% 44% 46% 45% = 82% 37% 17% 50% 37% 30% 44% 51% 43% 44% 46% 41%
X% HI I * K k% *
107 35 67 5 107 - 77 27 3 78 25 4 32 23 41 10 80 28
Excellent (5) 17% 21% 16% 16% 17% - 47% 8% 3% 20% 12% 17% 19% 21% 17% 9% 17% 18%
XX HI * K XX P *
173 45 119 10 173 = 55 103 13 116 54 3 42 32 62 37 135 37
Very good (4) 28% 26% 28% 30% 28% = 34% 30% 14% 30% 25% 13% 25% 29% 26% 35% 29% 24%
L3 I I * k% *
203 53 136 14 203 - 22 147 27 115 81 7 65 25 82 30 152 50
Good (3) 32% 31% 32% 44% 32% - 14% 42% 28% 30% 37% 29% 38% 23% 34% 29% 32% 32%
66 19 46 1 66 = 1 41 21 36 27 2 13 14 24 15 50 15
Fair (2) 10% 11% 11% 3% 10% = 1% 12% 22% 9% 13% 8% 8% 13% 10% 14% 11% 10%
L3 G GH* k% *
7 2 6 - 7 - - 2 4 3 4 - 2 3 2 1 7 -
Poor (1) 1% 1% 1% - 1% - - * 4% 1% 2% - 1% 3% 1% 1% 2% -
71 18 51 2 71 = 7 28 27 40 24 7 17 12 27 13 45 26
Don't know 11% 11% 12% 8% 11% = 4% 8% 29% 10% 11% 32% 10% 11% 11% 13% 9% 17%
L3 GH* k% * Q
3.55 3.6 3.52 3.64 3.55 - 4.34 3.35 2.85 3.66 3.36 3.57 3.59 3.6 3.55 3.43 3.54 3.59
Mean score
0.976 1.011 0.974 0.81 0.976 = 0.741 0.828 0.946 0.972 0.955 1.033 0.951 1.096 0.962 0.916 0.984 0.951
Standard Deviation
0.041 0.082 0.05 0.149 0.041 - 0.059 0.046 0.115 0.052 0.069 0.264 0.077 0.111 0.066 0.096 0.048 0.083
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested
(5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 e

Tb T67
Q10. How do you rate FFS in terms of - Speaking to people in a way that's friendly and understandable

Base: All aware of FSS

surrer rrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
B C D E F G H I J
Unweighted Base
Base
483 137 341 317 100 57 447 35 248 235
Net: Top 3 Box 77% 73% 79% 79% 76% 71% 79% 60% 80% 74%
* H *
280 75 202 190 47 37 255 25 167 113
Net: Top 2 Box 45% 40% 47% 47% 35% 46% 45% 43% 54% 36%
E & & ]
107 26 81 71 16 15 96 11 71 36
Excellent (5) 17% 14% 19% 18% 12% 19% 17% 19% 23% 11%
* * ]
173 49 122 120 30 22 159 14 96 77
Very good (4) 28% 26% 28% 30% 23% 27% 28% 23% 31% 24%
* *
203 62 138 126 53 20 192 10 81 122
Good (3) 32% 33% 32% 31% 40% 25% 34% 17% 26% 38%
F * H * I
66 23 43 39 13 12 56 10 31 35
Fair (2) 10% 12% 10% 10% 10% 15% 10% 16% 10% 11%
* *
7 3 4 7 - - 5 2 2 6
Poor (1) 1% 2% 1% 2% - - 1% 4% 1% 2%
* *
71 23 43 39 20 11 59 12 28 43
Don't know 11% 13% 10% 10% 15% 14% 10% 20% 9% 14%
* G*
3.55 3.44 3.6 3.57 3.45 3.58 3.56 3.48 3.73 3.37
Mean score
* * * ]
0.976 0.987 0.971 0.987 0.878 1.019 0.953 1.2 0.983 0.937
Standard Deviation
0.041 0.077 0.049 0.052 0.083 0.123 0.042 0.175 0.059 0.056
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):
B/C,D/E/F,G/H,I/] Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018
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Q10. How do you rate FFS in terms of - Speaking to people in a way that's friendly and understandable

Base: All aware of FSS

support
Women restrictions on -
16-44 Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (0217}
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
Unweighted Base
Base
483 116 330 153 368 270 110 115
Net: Top 3 Box 77% 76% 81% 70% 80% 80% 86% 69%
D H H H
280 75 197 83 223 169 79 57
Net: Top 2 Box 45% 49% 48% 38% 49% 50% 62% 34%
D H H EFH
107 30 74 33 90 69 32 18
Excellent (5) 17% 20% 18% 15% 20% 21% 25% 11%
H H H
173 45 123 50 134 100 47 39
Very good (4) 28% 30% 30% 23% 29% 30% 37% 23%
H
203 41 133 69 144 101 31 58
Good (3) 32% 27% 33% 32% 31% 30% 24% 35%
66 13 41 24 46 35 10 20
Fair (2) 10% 9% 10% 11% 10% 10% 8% 12%
7 2 3 5 5 3 1 2
Poor (1) 1% 1% 1% 2% 1% 1% 1% 1%
71 21 34 37 40 29 8 31
Don't know 11% 14% 8% 17% 9% 9% 6% 18%
C EFG
3.55 3.66 3.6 3.45 3.61 3.65 3.83 3.37
Mean score
H H EH
0.976 0.992 0.949 1.024 0.981 0.98 0.942 0.939
Standard Deviation
0.041 0.086 0.049 0.076 0.048 0.056 0.086 0.08
Standard Error

Prepared by Kantar TNS
- Column Means: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H
(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018

Pg 68
Tb T68

Weighted by: WEIGHT

Minimum Base: 30



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Tb T69
Q10. How do you rate FFS in terms of - Being a dynamic and forward-looking organisation

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
448 207 241 63 90 65 85 62 83 100 108 107 133 208 240 80 163 106 98 165 283
Net: Top 3 Box 71% 72% 71% 70% 82% 69% 74% 69% 65% 71% 64% 80% 72% 67% 76% 62% 72% 73% 79% 81% 67%
* FHI * * KN KN P V)
259 124 136 34 56 39 52 34 44 55 63 70 72 118 142 51 82 68 59 105 154
Net: Top 2 Box 41% 43% 40% 39% 50% 41% 45% 37% 35% 39% 37% 52% 39% 38% 45% 39% 36% 47% 47% 51% 36%
& I & & JKMNO V)
80 40 40 11 18 11 15 11 14 17 13 26 24 30 50 18 23 22 16 27 53
Excellent (5) 13% 14% 12% 12% 17% 11% 13% 12% 11% 12% 8% 19% 13% 10% 16% 14% 10% 15% 13% 13% 13%
* * * KN KN
179 84 95 24 37 28 38 22 30 38 50 44 48 88 91 32 59 46 43 78 101
Very good (4) 29% 29% 28% 26% 34% 30% 33% 25% 24% 27% 30% 33% 26% 28% 29% 25% 26% 31% 34% 38% 24%
* * * U
189 83 106 28 35 26 33 29 38 45 45 37 61 90 99 30 82 38 40 60 129
Good (3) 30% 29% 31% 32% 31% 27% 29% 32% 30% 32% 27% 28% 33% 29% 31% 23% 36% 26% 32% 29% 30%
* * * P
80 38 42 13 11 10 12 10 23 19 28 16 17 47 33 21 30 19 10 18 62
Fair (2) 13% 13% 12% 15% 10% 11% 10% 11% 18% 13% 17% 12% 9% 15% 10% 16% 13% 13% 8% 9% 15%
* * *
11 6 5 - 1 1 3 5 1 5 1 2 3 6 5 4 2 1 5 5 7
Poor (1) 2% 2% 1% - 1% 1% 3% 5% 1% 4% 1% 1% 2% 2% 2% 3% 1% 1% 4% 2% 2%
* * *
88 36 52 14 8 18 15 13 20 18 30 9 31 48 40 24 33 20 11 16 72
Don't know 14% 13% 15% 15% 7% 19% 13% 15% 16% 13% 18% 7% 17% 16% 13% 19% 14% 14% 9% 8% 17%
&3 E* & L LO L L S T
3.44 3.45 3.43 3.42 3.59 3.49 3.48 3.32 3.32 3.34 3.33 3.61 3.47 3.34 3.53 3.38 3.37 3.55 3.49 3.56 3.38
Mean score
* * * * * * KN N * *
0.982 1.012 0.957 0.941 0.942 0.942 0.996 1.076 0.991 1.029 0.932 1.004 0.958 0.977 0.979 1.101 0.914 0.978 0.983 0.938 1.001
Standard Deviation
0.042 0.064 0.056 0.108 0.093 0.108 0.099 0.122 0.096 0.093 0.08 0.09 0.077 0.061 0.059 0.107 0.065 0.087 0.093 0.069 0.053
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



Base: All aware of FSS

Unweighted Base

Base

Net: Top 3 Box

Net: Top 2 Box

Excellent (5)

Very good (4)

Good (3)

Fair (2)

Poor (1)

Don't know

Mean score

Standard Deviation

Standard Error

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. How do you rate FFS in terms of - Being a dynamic and forward-looking organisation

Pg 70
Tb T70

Any specific/

Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None N healthy Any None
or or less poisoning | what food . healthy
. diet R
it diet
B C D E F G H I J K L M N o P Q R
448 122 297 29 448 - 150 258 33 291 145 12 132 72 174 70 339 109
71% 71% 70% 90% 71% - 93% 74% 35% 75% 67% 55% 77% 66% 73% 66% 72% 69%
XX HI 1 * XX *
259 68 174 17 259 = 121 123 14 179 72 8 80 39 102 37 198 61
41% 40% 41% 52% 41% = 75% 35% 14% 46% 34% 34% 47% 36% 43% 36% 42% 39%
X% HI I * K k% *
80 26 48 5 80 - 52 26 1 57 19 5 26 13 32 9 62 18
13% 15% 11% 16% 13% - 32% 7% 1% 15% 9% 21% 15% 12% 13% 8% 13% 11%
XX HI 1 * XX *
179 42 126 12 179 = 70 97 13 123 54 3 55 26 70 29 136 43
29% 24% 30% 37% 29% = 43% 28% 13% 32% 25% 13% 32% 24% 29% 28% 29% 28%
L3 HI I * k% *

189 54 123 12 189 - 29 135 20 112 72 5 51 33 72 32 141 48
30% 31% 29% 38% 30% - 18% 39% 20% 29% 34% 22% 30% 31% 30% 31% 30% 31%
80 25 53 1 80 = 5 47 25 46 32 2 16 18 25 20 65 15
13% 15% 13% 4% 13% = 3% 14% 26% 12% 15% 8% 9% 17% 11% 19% 14% 10%

L3 G GH* k% M*

11 3 8 - 11 - - 2 5 7 5 - 3 3 4 1 10 1
2% 2% 2% - 2% - - 1% 5% 2% 2% - 2% 3% 2% 1% 2% 1%
88 21 65 2 88 = 7 40 32 46 34 8 21 15 36 15 56 32
14% 12% 15% 6% 14% = 5% 12% 34% 12% 16% 36% 12% 14% 15% 14% 12% 20%

L3 G GH* k% * Q
3.44 3.42 3.43 3.68 3.44 - 4.09 3.32 2.68 3.52 3.27 3.73 3.56 3.3 3.5 3.27 3.42 3.49
0.982 1.026 0.976 0.813 0.982 = 0.8 0.855 0.94 0.981 0.957 1.099 0.955 1.035 0.964 0.947 1.004 0.91
0.042 0.084 0.052 0.148 0.042 - 0.064 0.049 0.118 0.053 0.071 0.29 0.078 0.107 0.068 0.1 0.049 0.081

Prepared by Kantar TNS
Overlap formula used - Column Means:

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:
(5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNSA

Weighted by: WEIGHT

Columns Tested
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Q10. How do you rate FFS in terms of - Being a dynamic and forward-looking organisation

Base: All aware of FSS

Unweighted Base

Base

Net: Top 3 Box

Net: Top 2 Box

Excellent (5)

Very good (4)

Good (3)

Fair (2)

Poor (1)

Don't know

Mean score

Standard Deviation

Standard Error

surrer rrom

respiratory/lower

Healthiness of food normally

Seriousness of

Aware of Eatwell

immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K

448
71%

259
41%

80
13%

179
29%

189
30%

80
13%

11
2%

14%

3.44

0.982

0.042

72
39%

25
13%

47
25%

55
29%

25

13%

2%

32

17%

3.42

1.009

0.081

317
74%

184
43%

55
13%

129
30%

133
31%

54

13%

2%

52

12%

3.45

0.974

0.05

122
30%

117
29%

49
12%

10
3%

47

12%

3.46

1.007

0.053

98
74%

48
36%

12
9%

36
27%

50
38%

13

10%

1%

19

15%

3.39

0.865

0.081

22%
D*
3.32

1.003

0.127

410
72%

236
42%

71
12%

165
29%

173
31%

76

13%

1%

74

13%

3.43

0.971

0.044

0.165

32%

89
29%

36

12%

1%

34

11%

3.57

0.966

0.058

82
26%

100
32%

44

14%

3%

54

17%

3.3

0.983

0.061

ICANTAR TNSA

Prepared by Kantar TNS
Overlap formula used - Column Means:
B/C,D/E/F,G/H,1/]

Columns Tested (5%): B/C,D/E/F,G/H,1/J
Minimum Base: 30 (**), Small Base: 100 (*)

Minimum Base
Continuity correction applied

: 30 (**), Small Base: 100 (*) - Column Proportions:

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%):

Pg 71
Tb T71

Weighted by: WEIGHT
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Tb T72
Q10. How do you rate FFS in terms of - Being a dynamic and forward-looking organisation

Base: All aware of FSS

women | i ictions on
16-44 Takeaway/home delivery p3m (Q218)
C1C2DE unhealthy food
(0217)
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
Unweighted Base
Base
448 112 305 144 341 258 102 107
Net: Top 3 Box 71% 73% 75% 66% 74% 77% 80% 64%
D H H H
259 67 188 71 200 153 69 59
Net: Top 2 Box 41% 44% 46% 32% 44% 45% 54% 35%
D H H
80 23 58 22 60 48 23 20
Excellent (5) 13% 15% 14% 10% 13% 14% 18% 12%
179 44 130 49 140 105 46 39
Very good (4) 29% 29% 32% 22% 31% 31% 36% 23%
D H
189 45 116 73 141 105 33 48
Good (3) 30% 29% 29% 33% 31% 31% 26% 28%
80 15 58 22 56 38 15 24
Fair (2) 13% 10% 14% 10% 12% 11% 11% 14%
11 2 5 7 8 6 2 3
Poor (1) 2% 1% 1% 3% 2% 2% 1% 2%
88 24 41 47 53 34 9 35
Don't know 14% 16% 10% 21% 12% 10% 7% 21%
C EFG
3.44 3.55 3.49 3.33 3.46 3.5 3.62 3.37
Mean score
0.982 0.965 0.979 0.984 0.971 0.971 0.986 1.015
Standard Deviation
0.042 0.085 0.051 0.075 0.048 0.056 0.09 0.088
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

- Column Means: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H Minimum Base: 30
(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018
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Tb T73
Q10. How do you rate FFS in terms of - Taking action when needed to protect consumers

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
505 228 277 69 92 75 93 67 109 114 128 118 144 242 263 103 180 121 101 168 337
Net: Top 3 Box 81% 79% 82% 77% 83% 79% 81% 74% 86% 81% 76% 88% 78% 78% 83% 80% 79% 83% 82% 82% 80%
* * * H KMNO
323 140 183 48 58 49 62 42 64 74 79 84 86 153 170 65 105 88 66 119 204
Net: Top 2 Box 52% 49% 54% 54% 53% 52% 54% 47% 50% 52% 47% 63% 47% 50% 53% 50% 46% 60% 53% 58% 48%
& & & KMNO M Q V)
120 56 64 21 16 18 25 16 24 34 22 33 32 55 65 34 34 27 25 35 85
Excellent (5) 19% 19% 19% 24% 15% 19% 22% 18% 19% 24% 13% 25% 17% 18% 20% 27% 15% 19% 20% 17% 20%
* * * KN K K Q
203 84 119 27 42 31 37 26 40 40 58 51 55 98 105 31 71 61 41 84 119
Very good (4) 32% 29% 35% 30% 38% 33% 32% 29% 31% 28% 35% 38% 30% 32% 33% 24% 31% 42% 33% 41% 28%
* * * P U
182 88 94 21 34 26 31 25 46 40 49 34 58 89 93 38 75 33 35 49 133
Good (3) 29% 31% 28% 23% 31% 27% 27% 27% 36% 29% 29% 26% 32% 29% 29% 29% 33% 23% 28% 24% 31%
* * *
62 33 28 12 12 8 9 13 9 12 20 11 20 31 30 12 24 14 11 20 42
Fair (2) 10% 12% 8% 13% 11% 8% 8% 14% 7% 8% 12% 8% 11% 10% 9% 9% 11% 10% 9% 10% 10%
* * *
8 6 2 2 1 1 2 3 - 3 3 - 3 5 3 2 4 - 2 3 5
Poor (1) 1% 2% 1% 2% 1% 1% 1% 3% - 2% 2% - 2% 2% 1% 2% 2% - 1% 1% 1%
* * *
52 20 33 7 6 11 11 8 9 13 17 5 18 30 22 12 20 11 10 13 39
Don't know 8% 7% 10% 8% 5% 12% 10% 9% 7% 9% 10% 4% 10% 10% 7% 9% 9% 7% 8% 7% 9%
* * *
3.64 3.56 3.7 3.65 3.58 3.69 3.71 3.49 3.67 3.7 3.5 3.83 3.56 3.6 3.67 3.71 3.51 3.74 3.67 3.68 3.62
Mean score
* * * * KMNO M Q *
0.974 1.029 0.92 1.079 0.915 0.953 0.98 1.084 0.881 1.022 0.955 0.911 0.983 0.989 0.96 1.054 0.965 0.897 0.981 0.941 0.991
Standard Deviation
0.041 0.063 0.053 0.119 0.089 0.104 0.096 0.119 0.081 0.09 0.078 0.08 0.076 0.059 0.056 0.097 0.067 0.077 0.092 0.068 0.051
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 e

Tb T74
Q10. How do you rate FFS in terms of - Taking action when needed to protect consumers

Base: All aware of FSS

. - Any specific/
Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None N healthy Any None
or or less poisoning | what food . healthy
. diet R
it diet
B C D E F G H I J K L M N o P Q R
Unweighted Base
Base
505 140 339 26 505 - 150 299 47 323 167 15 144 88 184 88 382 123
Net: Top 3 Box 81% 82% 80% 82% 81% - 93% 86% 50% 83% 77% 68% 84% 81% 77% 83% 81% 78%
XX I 1 * XX *
323 91 211 22 323 = 131 172 17 226 90 8 102 58 116 47 248 76
Net: Top 2 Box 52% 53% 50% 67% 52% = 81% 49% 18% 58% 42% 34% 60% 53% 48% 45% 53% 48%
X% HI I * K k% OP *
120 33 78 9 120 - 72 43 4 82 34 4 36 21 47 15 92 28
Excellent (5) 19% 20% 18% 28% 19% - 45% 12% 4% 21% 16% 17% 21% 20% 20% 15% 20% 18%
XX HI 1 * XX *
203 57 133 13 203 = 59 129 13 144 56 4 66 36 69 32 156 47
Very good (4) 32% 34% 31% 39% 32% = 36% 37% 14% 37% 26% 17% 39% 33% 29% 30% 33% 30%
L3 I I * K k% 0 *
182 49 128 5 182 - 19 127 30 97 77 8 41 30 69 41 134 48
Good (3) 29% 28% 30% 15% 29% - 12% 36% 32% 25% 36% 34% 24% 28% 29% 39% 29% 30%
62 21 36 5 62 = 6 31 21 33 26 2 17 11 23 10 50 11
Fair (2) 10% 12% 8% 15% 10% = 4% 9% 22% 9% 12% 8% 10% 10% 10% 10% 11% 7%
L3 GH* k% *
8 - 8 - 8 - - 1 4 5 3 - 1 4 3 - 6 2
Poor (1) 1% - 2% - 1% - - * 5% 1% 2% - 1% 3% 1% - 1% 1%
52 11 41 1 52 = 6 17 22 28 19 5 9 6 29 7 32 21
Don't know 8% 6% 10% 3% 8% = 4% 5% 24% 7% 9% 24% 6% 6% 12% 7% 7% 13%
L3 GH* k% M * Q
3.64 3.65 3.62 3.82 3.64 - 4.26 3.55 2.88 3.74 3.46 3.56 3.74 3.59 3.64 3.53 3.63 3.65
Mean score
0.974 0.954 0.979 1.032 0.974 = 0.819 0.845 0.962 0.956 0.986 0.985 0.942 1.048 0.988 0.884 0.983 0.948
Standard Deviation
0.041 0.075 0.05 0.185 0.041 - 0.066 0.046 0.113 0.05 0.07 0.238 0.074 0.103 0.068 0.089 0.047 0.081
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested
(5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018
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Tb T75
Q10. How do you rate FFS in terms of - Taking action when needed to protect consumers

Base: All aware of FSS

surrer rrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
B C D E F G H I J
Unweighted Base
Base
505 153 347 330 107 60 468 37 260 245
Net: Top 3 Box 81% 82% 80% 82% 81% 75% 82% 63% 84% 77%
* H * ]
323 95 226 227 53 36 300 24 190 133
Net: Top 2 Box 52% 51% 52% 57% 40% 44% 53% 40% 62% 42%
E & & ]
120 37 83 79 23 13 112 8 79 41
Excellent (5) 19% 20% 19% 20% 18% 17% 20% 13% 26% 13%
* * ]
203 59 143 148 30 22 187 16 111 92
Very good (4) 32% 32% 33% 37% 23% 28% 33% 26% 36% 29%
E * *
182 58 121 102 54 24 168 14 70 112
Good (3) 29% 31% 28% 25% 41% 30% 30% 23% 23% 35%
D * * I
62 15 45 39 10 11 55 6 29 33
Fair (2) 10% 8% 11% 10% 8% 13% 10% 11% 9% 10%
* *
8 3 5 4 2 2 7 1 4 5
Poor (1) 1% 1% 1% 1% 1% 2% 1% 1% 1% 1%
* *
52 16 34 29 13 8 37 15 16 36
Don't know 8% 8% 8% 7% 10% 10% 7% 25% 5% 11%
& G* I
3.64 3.65 3.64 3.69 3.52 3.48 3.65 3.53 3.8 3.47
Mean score
* * ]
0.974 0.964 0.98 0.958 0.958 1.033 0.971 1.017 0.987 0.934
Standard Deviation
0.041 0.074 0.049 0.05 0.088 0.121 0.042 0.153 0.058 0.056
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):
B/C,D/E/F,G/H,I/] Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 e

Tb T76
Q10. How do you rate FFS in terms of - Taking action when needed to protect consumers

Base: All aware of FSS

support
Women restrictions on -
16-44 Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (0217}
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
Unweighted Base
Base
505 124 342 163 379 281 108 126
Net: Top 3 Box 81% 81% 84% 74% 83% 83% 84% 75%
D H H
323 85 229 94 245 182 84 78
Net: Top 2 Box 52% 56% 56% 43% 53% 54% 66% 47%
D EFH
120 25 86 34 92 66 35 28
Excellent (5) 19% 17% 21% 16% 20% 20% 27% 17%
H
203 60 143 60 153 116 49 51
Very good (4) 32% 39% 35% 27% 33% 34% 38% 30%
182 39 113 69 134 99 24 47
Good (3) 29% 25% 28% 31% 29% 29% 18% 28%
G G
62 12 39 23 44 33 13 17
Fair (2) 10% 8% 10% 10% 10% 10% 10% 10%
8 1 5 3 5 5 2 3
Poor (1) 1% 1% 1% 2% 1% 2% 1% 2%
52 16 22 30 30 17 6 22
Don't know 8% 11% 5% 14% 7% 5% 5% 13%
C EFG
3.64 3.71 3.69 3.52 3.66 3.64 3.84 3.57
Mean score
H
0.974 0.888 0.967 0.982 0.969 0.978 1.004 0.992
Standard Deviation
0.041 0.076 0.049 0.071 0.047 0.055 0.091 0.082
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

- Column Means: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H Minimum Base: 30
(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Tb T77
Q10. How do you rate FFS in terms of - Having the necessary expertise to help people in Scotland eat healthily

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
511 242 269 74 90 76 96 68 106 121 135 107 148 256 255 101 187 126 97 168 343
Net: Top 3 Box 81% 84% 79% 83% 82% 81% 83% 75% 84% 86% 81% 80% 80% 83% 80% 78% 82% 86% 78% 83% 81%
* * *
310 147 163 42 63 43 64 42 58 69 76 71 95 145 165 63 98 86 63 112 198
Net: Top 2 Box 49% 51% 48% 47% 57% 45% 56% 46% 45% 49% 45% 53% 51% 47% 52% 48% 43% 59% 51% 55% 47%
* * * Q
118 57 61 14 22 19 25 20 18 33 23 28 33 57 61 25 38 31 24 42 76
Excellent (5) 19% 20% 18% 16% 19% 20% 22% 22% 14% 24% 14% 21% 18% 18% 19% 19% 17% 21% 19% 21% 18%
* * * KN K
192 90 102 27 41 24 39 21 39 36 52 43 61 88 104 38 60 55 40 70 122
Very good (4) 31% 31% 30% 31% 37% 25% 34% 24% 31% 26% 31% 32% 33% 29% 33% 29% 26% 38% 32% 34% 29%
* * * Q
201 95 106 33 28 34 32 27 49 51 60 36 54 111 89 39 89 39 34 56 145
Good (3) 32% 33% 31% 36% 25% 35% 28% 29% 38% 36% 36% 27% 29% 36% 28% 30% 39% 27% 27% 27% 34%
* * * E [¢] RS
60 24 37 11 14 4 9 12 11 10 15 17 18 25 35 9 22 12 17 23 38
Fair (2) 10% 8% 11% 12% 13% 4% 8% 13% 9% 7% 9% 13% 10% 8% 11% 7% 10% 8% 14% 11% 9%
* F * F*
8 2 6 - 1 3 2 2 1 3 2 2 2 4 4 3 3 1 2 2 7
Poor (1) 1% 1% 2% - 1% 3% 1% 2% 1% 2% 1% 1% 1% 1% 1% 2% 1% 1% 2% 1% 2%
* * *
47 19 28 5 5 12 9 8 9 8 15 8 16 23 24 16 16 7 8 11 37
Don't know 8% 7% 8% 5% 5% 13% 8% 9% 7% 6% 9% 6% 9% 8% 8% 13% 7% 5% 6% 5% 9%
* * * R
3.61 3.66 3.56 3.54 3.64 3.63 3.72 3.55 3.53 3.66 3.53 3.62 3.63 3.59 3.62 3.65 3.51 3.74 3.57 3.66 3.58
Mean score
* * * * * Q
0.971 0.936 0.999 0.919 0.988 0.993 0.969 1.091 0.894 0.998 0.912 1.027 0.962 0.954 0.989 0.992 0.948 0.933 1.027 0.98 0.966
Standard Deviation
0.04 0.057 0.057 0.1 0.096 0.109 0.094 0.12 0.082 0.086 0.074 0.092 0.074 0.056 0.058 0.093 0.065 0.079 0.095 0.071 0.049
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 e

Tb T78

Q10. How do you rate FFS in terms of - Having the necessary expertise to help people in Scotland eat healthily

Base: All aware of FSS

. - Any specific/
Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None N healthy Any None
or or less poisoning | what food . healthy
. diet R
it diet
B C D E F G H I J K L M N o P Q R
Unweighted Base
Base
511 143 341 26 511 - 155 297 50 321 174 15 143 86 194 86 382 129
Net: Top 3 Box 81% 84% 81% 82% 81% - 96% 85% 53% 83% 81% 68% 84% 79% 81% 82% 81% 82%
XX HI 1 * XX *
310 80 215 16 310 = 132 156 18 209 93 8 85 58 116 50 235 76
Net: Top 2 Box 49% 46% 51% 51% 49% = 81% 45% 19% 54% 43% 35% 49% 54% 49% 48% 50% 48%
X% HI I * K k% *
118 35 79 4 118 - 75 39 3 82 32 4 38 18 48 14 87 31
Excellent (5) 19% 21% 19% 12% 19% - 46% 11% 3% 21% 15% 17% 22% 16% 20% 13% 19% 20%
XX HI 1 * XX *
192 44 136 12 192 = 57 118 15 127 61 4 47 40 68 36 147 45
Very good (4) 31% 26% 32% 38% 31% = 35% 34% 16% 33% 28% 18% 27% 37% 28% 35% 31% 29%
L3 I I * k% *
201 64 127 10 201 - 23 141 32 112 81 8 59 28 79 36 148 53
Good (3) 32% 37% 30% 31% 32% - 14% 40% 33% 29% 38% 33% 34% 25% 33% 34% 31% 34%
60 13 43 5 60 = 5 34 21 37 21 2 15 13 25 7 50 10
Fair (2) 10% 8% 10% 15% 10% = 3% 10% 22% 10% 10% 8% 9% 12% 10% 7% 11% 6%
L3 G GH* k% *
8 3 6 - 8 - - 2 3 6 3 - - 6 3 - 6 2
Poor (1) 1% 2% 1% - 1% - - 1% 3% 1% 1% - - 5% 1% - 1% 1%
*X * XX M *
47 12 34 1 47 = 3 15 22 25 17 5 13 5 17 12 31 16
Don't know 8% 7% 8% 3% 8% = 2% 4% 23% 6% 8% 24% 8% 4% 7% 12% 7% 10%
L3 GH* k% *
3.61 3.6 3.62 3.49 3.61 - 4.27 3.47 2.93 3.67 3.49 3.57 3.68 3.5 3.6 3.62 3.59 3.66
Mean score
0.971 0.978 0.974 0.918 0.971 = 0.812 0.849 0.904 0.986 0.937 0.982 0.943 1.082 0.988 0.832 0.979 0.946
Standard Deviation
0.04 0.078 0.049 0.164 0.04 - 0.064 0.047 0.105 0.052 0.067 0.237 0.075 0.106 0.066 0.086 0.047 0.08
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested
(5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 o

Tb T79
Q10. How do you rate FFS in terms of - Having the necessary expertise to help people in Scotland eat healthily

Base: All aware of FSS

surrer rrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
B C D E F G H I J
Unweighted Base
Base
511 147 359 336 103 62 469 42 261 250
Net: Top 3 Box 81% 79% 83% 84% 78% 77% 83% 71% 84% 79%
* *
310 89 219 218 53 34 287 24 177 134
Net: Top 2 Box 49% 48% 51% 54% 40% 42% 50% 40% 57% 42%
E & & ]
118 32 85 83 16 13 109 9 76 42
Excellent (5) 19% 17% 20% 21% 12% 17% 19% 15% 25% 13%
E * * ]
192 57 135 135 36 21 178 15 100 92
Very good (4) 31% 30% 31% 33% 27% 26% 31% 25% 33% 29%
* *
201 58 139 118 50 28 182 18 84 117
Good (3) 32% 31% 32% 29% 38% 35% 32% 31% 27% 37%
* * I
60 19 41 36 14 10 57 4 28 32
Fair (2) 10% 10% 9% 9% 10% 12% 10% 6% 9% 10%
* *
8 3 5 7 1 - 7 1 3 5
Poor (1) 1% 2% 1% 2% 1% - 1% 2% 1% 2%
* *
47 17 27 23 15 8 35 12 16 31
Don't know 8% 9% 6% 6% 11% 10% 6% 21% 5% 10%
& G* I
3.61 3.57 3.63 3.66 3.45 3.52 3.61 3.57 3.74 3.46
Mean score
* * ]
0.971 0.988 0.964 0.986 0.907 0.951 0.972 0.973 0.99 0.932
Standard Deviation
0.04 0.076 0.048 0.051 0.084 0.112 0.042 0.142 0.058 0.055
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):
B/C,D/E/F,G/H,I/] Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 o

Tb T80
Q10. How do you rate FFS in terms of - Having the necessary expertise to help people in Scotland eat healthily

Base: All aware of FSS

support
Women restrictions on
16-44 Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (0217}
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
Unweighted Base
Base
511 119 342 169 382 282 109 129
Net: Top 3 Box 81% 78% 84% 77% 83% 84% 85% 77%
310 72 216 94 233 171 74 77
Net: Top 2 Box 49% 47% 53% 43% 51% 51% 58% 46%
D
118 26 83 35 87 63 29 31
Excellent (5) 19% 17% 20% 16% 19% 19% 23% 18%
192 46 134 58 146 108 45 46
Very good (4) 31% 30% 33% 27% 32% 32% 35% 27%
201 47 125 75 149 111 34 52
Good (3) 32% 31% 31% 34% 32% 33% 27% 31%
60 15 42 18 41 27 9 19
Fair (2) 10% 10% 10% 8% 9% 8% 7% 11%
8 2 5 3 4 4 2 4
Poor (1) 1% 1% 1% 1% 1% 1% 1% 2%
47 16 18 29 31 23 8 16
Don't know 8% 10% 4% 13% 7% 7% 7% 10%
C
3.61 3.58 3.63 3.55 3.63 3.63 3.76 3.53
Mean score
0.971 0.972 0.98 0.952 0.948 0.946 0.962 1.034
Standard Deviation
0.04 0.083 0.05 0.069 0.046 0.053 0.088 0.084
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

- Column Means: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H Minimum Base: 30
(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Tb T81
Q10. How do you rate FFS in terms of - Providing useful food safety advice

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
526 240 286 70 92 83 98 73 110 121 130 115 159 252 274 107 187 126 106 177 349
Net: Top 3 Box 84% 84% 84% 79% 83% 87% 85% 81% 87% 86% 78% 86% 86% 82% 86% 83% 82% 86% 85% 87% 82%
* * * K
331 153 178 45 61 47 70 45 64 76 81 78 96 157 174 67 105 86 73 118 213
Net: Top 2 Box 53% 53% 53% 50% 55% 49% 61% 50% 50% 54% 49% 58% 52% 51% 55% 52% 46% 59% 59% 58% 50%
* * * Q Q
127 62 65 11 30 22 31 18 15 30 27 32 38 56 71 34 31 33 29 51 76
Excellent (5) 20% 21% 19% 12% 27% 23% 27% 20% 12% 21% 16% 24% 21% 18% 22% 26% 14% 23% 23% 25% 18%
* DI I* DI * Q Q Q
204 91 113 34 32 25 38 27 49 46 55 45 58 101 104 34 74 52 44 67 137
Very good (4) 33% 32% 33% 38% 29% 27% 33% 30% 38% 32% 33% 34% 32% 33% 33% 26% 33% 36% 36% 33% 32%
* * *
195 87 107 26 30 36 28 28 46 46 49 37 63 95 100 40 82 40 32 59 136
Good (3) 31% 30% 32% 29% 27% 38% 25% 31% 36% 32% 29% 28% 34% 31% 31% 31% 36% 28% 26% 29% 32%
* G* *
55 25 29 11 14 6 6 9 8 10 20 11 14 29 25 11 20 12 11 17 37
Fair (2) 9% 9% 9% 13% 13% 6% 5% 10% 6% 7% 12% 8% 8% 10% 8% 9% 9% 8% 9% 8% 9%
* * *
9 4 5 2 2 - 3 2 1 3 3 2 1 5 4 1 3 1 3 3 6
Poor (1) 1% 1% 1% 2% 2% - 2% 2% 1% 2% 2% 2% 1% 2% 1% 1% 2% 1% 3% 2% 1%
* * *
38 18 19 6 3 6 8 6 8 8 14 5 10 22 15 9 18 7 4 6 32
Don't know 6% 6% 6% 7% 3% 6% 7% 7% 7% 6% 9% 4% 6% 7% 5% 7% 8% 5% 3% 3% 7%
* * * -I-
3.66 3.67 3.64 3.49 3.68 3.7 3.84 3.6 3.59 3.68 3.54 3.73 3.68 3.61 3.7 3.73 3.52 3.75 3.7 3.74 3.61
Mean score
* * DI * Q
0.966 0.976 0.959 0.952 1.071 0.915 0.998 1.013 0.83 0.963 0.984 1 0.926 0.975 0.957 1.007 0.913 0.944 1.025 0.995 0.95
Standard Deviation
0.04 0.059 0.054 0.104 0.103 0.097 0.097 0.11 0.076 0.083 0.08 0.088 0.07 0.058 0.055 0.092 0.063 0.08 0.093 0.071 0.048
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 oo

Tb T82

Q10. How do you rate FFS in terms of - Providing useful food safety advice

Base: All aware of FSS

. - Any specific/
Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None N healthy Any None
or or less poisoning | what food . healthy
. diet R
it diet
B C D E F G H I J K L M N o P Q R
Unweighted Base
Base
526 148 353 25 526 - 158 311 47 335 178 12 145 85 205 89 399 127
Net: Top 3 Box 84% 86% 83% 79% 84% - 97% 90% 49% 86% 83% 55% 85% 79% 86% 85% 85% 81%
XX HI 1 * XX *
331 92 220 19 331 = 137 177 14 222 101 9 98 57 125 51 253 78
Net: Top 2 Box 53% 54% 52% 61% 53% = 84% 51% 15% 57% 47% 38% 57% 52% 52% 48% 54% 50%
X% HI I * K k% *
127 39 84 4 127 - 85 38 3 95 28 4 33 23 55 14 97 30
Excellent (5) 20% 23% 20% 13% 20% - 52% 11% 3% 24% 13% 17% 20% 21% 23% 14% 21% 19%
XX HI 1 * K XX *
204 53 136 15 204 = 52 139 11 127 73 5 64 34 70 36 156 48
Very good (4) 33% 31% 32% 48% 33% = 32% 40% 12% 33% 34% 21% 37% 31% 29% 34% 33% 31%
L3 I I * k% *
195 56 133 6 195 - 21 134 32 114 77 4 48 29 79 38 146 49
Good (3) 31% 33% 31% 19% 31% - 13% 39% 34% 29% 36% 17% 28% 26% 33% 36% 31% 31%
55 13 36 6 55 = 3 25 22 31 20 4 13 14 20 7 42 13
Fair (2) 9% 7% 9% 18% 9% = 2% 7% 24% 8% 9% 16% 7% 13% 8% 7% 9% 8%
L3 G GH* k% *
9 3 5 - 9 - - 2 5 5 4 - 3 2 2 2 6 2
Poor (1) 1% 2% 1% - 1% - - 1% 5% 1% 2% - 2% 2% 1% 2% 1% 2%
38 7 30 1 38 = 1 9 21 18 13 6 11 8 11 7 22 15
Don't know 6% 4% 7% 3% 6% = 1% 3% 22% 5% 6% 29% 6% 7% 5% 7% 5% 10%
L3 GH* k% * Q
3.66 3.68 3.65 3.57 3.66 - 4.36 3.55 2.8 3.75 3.5 3.55 3.7 3.61 3.69 3.55 3.66 3.64
Mean score
0.966 0.992 0.958 0.952 0.966 = 0.777 0.816 0.922 0.971 0.927 1.124 0.943 1.04 0.974 0.901 0.966 0.971
Standard Deviation
0.04 0.077 0.048 0.171 0.04 - 0.061 0.044 0.107 0.05 0.065 0.28 0.074 0.103 0.065 0.091 0.046 0.082
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested
(5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 oo

Tb T83
Q10. How do you rate FFS in terms of - Providing useful food safety advice

Base: All aware of FSS

surrer rrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
Unweighted Base
Base
526 156 365 350 106 61 485 41 268 258
Net: Top 3 Box 84% 83% 85% 87% 80% 76% 85% 70% 87% 81%
F * H *
331 96 232 229 54 40 308 23 180 151
Net: Top 2 Box 53% 51% 54% 57% 41% 50% 54% 39% 58% 47%
E & H & ]
127 40 86 91 16 14 115 11 80 47
Excellent (5) 20% 21% 20% 23% 12% 18% 20% 19% 26% 15%
E * * ]
204 56 145 138 38 26 193 12 100 104
Very good (4) 33% 30% 34% 34% 29% 32% 34% 19% 33% 33%
* H *
195 60 134 121 52 21 176 18 87 107
Good (3) 31% 32% 31% 30% 39% 26% 31% 31% 28% 34%
* *
55 14 39 32 11 9 49 6 27 28
Fair (2) 9% 8% 9% 8% 8% 11% 9% 10% 9% 9%
* *
9 6 2 3 2 4 8 1 4 5
Poor (1) 1% 3% 1% 1% 1% 4% 1% 2% 1% 1%
C * *
38 10 24 16 14 7 27 11 10 27
Don't know 6% 5% 6% 4% 10% 8% 5% 19% 3% 9%
D & G* I
3.66 3.61 3.67 3.73 3.47 3.52 3.66 3.56 3.76 3.55
Mean score
E * * ]
0.966 1.036 0.936 0.945 0.895 1.094 0.959 1.049 0.992 0.929
Standard Deviation
0.04 0.078 0.046 0.048 0.082 0.127 0.041 0.151 0.057 0.054
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F,G/H,I/J  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):
B/C,D/E/F,G/H,I/] Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487 oo

Tb T84
Q10. How do you rate FFS in terms of - Providing useful food safety advice

Base: All aware of FSS

women | i ictions on
16-44 Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (0217}
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
Unweighted Base
Base
526 124 355 171 394 292 109 132
Net: Top 3 Box 84% 81% 87% 78% 86% 87% 85% 78%
D H H
331 77 234 98 255 187 86 77
Net: Top 2 Box 53% 51% 57% 45% 55% 55% 67% 46%
D H EFH
127 31 93 34 100 73 39 27
Excellent (5) 20% 20% 23% 15% 22% 22% 30% 16%
D H
204 46 141 64 155 113 47 50
Very good (4) 33% 30% 34% 29% 34% 34% 37% 30%
195 47 121 74 140 106 23 55
Good (3) 31% 31% 30% 34% 30% 31% 18% 33%
G G G
55 16 33 21 35 23 12 19
Fair (2) 9% 11% 8% 10% 8% 7% 9% 12%
9 2 6 3 8 7 2 1
Poor (1) 1% 2% 2% 1% 2% 2% 1% 1%
38 10 14 24 22 14 6 16
Don't know 6% 6% 3% 11% 5% 4% 4% 9%
C F
3.66 3.61 3.71 3.54 3.7 3.69 3.89 3.54
Mean score
H
0.966 1.004 0.971 0.947 0.968 0.971 1.009 0.953
Standard Deviation
0.04 0.084 0.049 0.068 0.046 0.054 0.091 0.077
Standard Error

Weighted by: WEIGHT
Prepared by Kantar TNS

- Column Means: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H Minimum Base: 30
(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNSA

FIELDWORK : 18/06/2018 - 05/07/2018



Pg 85

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. Summary table: Rating of Food Standards Scotland performance

b TG85

Base: All aware of FSS

Working in the best | Providing the right advice | Being an organisation Helping people to |Ensuring that Being the Speaking to people | Being a dynamic | Taking action | Having the necessary Providin
interests of Scotland about food and nutrition | which responds quickly understand food food in experts when it in a way that's and forward- when needed expertise to help 9
. . . . . R . K useful food
and people who live |related issues which affect| to problems related to | labels and what's in | Scotland is | comes to food friendly and looking to protect people in Scotland eat R
. o . safety advice
here you food their food safe to eat safety understandable organisation consumers healthily
Unweighted Base 624 624 624 624 624 624 624 624 624 624 624
Base 627 627 627 627 627 627 627 627 627 627 627
520 491 477 497 539 524 483 448 505 511 526
Net: Top 3 Box
83% 78% 76% 79% 86% 84% 77% 71% 81% 81% 84%
328 299 290 308 346 350 280 259 323 310 331
Net: Top 2 Box
52% 48% 46% 49% 55% 56% 45% 41% 52% 49% 53%
131 99 111 95 130 136 107 80 120 118 127
Excellent (5)
21% 16% 18% 15% 21% 22% 17% 13% 19% 19% 20%
197 200 180 213 216 214 173 179 203 192 204
Very good (4)
31% 32% 29% 34% 34% 34% 28% 29% 32% 31% 33%
Good (3) 192 192 186 189 193 174 203 189 182 201 195
31% 31% 30% 30% 31% 28% 32% 30% 29% 32% 31%
Fair (2) 61 67 67 67 51 58 66 80 62 60 55
10% 11% 11% 11% 8% 9% 10% 13% 10% 10% 9%
10 14 8 10 6 8 7 11 8 8 9
Poor (1)
2% 2% 1% 2% 1% 1% 1% 2% 1% 1% 1%
36 54 75 53 31 37 71 88 52 47 38
Don't know
6% 9% 12% 8% 5% 6% 11% 14% 8% 8% 6%
3.64 3.53 3.58 3.55 3.69 3.7 3.55 3.44 3.64 3.61 3.66
Mean score
.. 0.993 0.988 0.99 0.957 0.94 0.976 0.976 0.982 0.974 0.971 0.966
Standard Deviation
0.041 0.041 0.042 0.04 0.039 0.04 0.041 0.042 0.041 0.04 0.04
Standard Error

Prepared by Kantar TNS

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018

Weighted by: WEIGHT



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Tb T86
Q10. Mean score summary tables: Rating of Food Standards Scotland performance

Base: All aware of FSS

Gender Age Social Grade No in HH Children in HH

Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No

Unweighted Base

Base
Working in the best interests 3.64 3.69 3.59 3.34 3.67 3.72 3.8 3.55 3.67 3.66 3.61 3.7 3.59 3.63 3.64 3.74 3.58 3.72 3.55 3.61 3.65
of Scotland and people who
live here * D* D * D
Providing the right advice 3.53 3.54 3.52 3.46 3.62 3.5 3.63 3.46 3.47 3.56 3.39 3.63 3.54 3.47 3.58 3.52 3.45 3.63 3.56 3.6 3.49
about food and nutrition
related issues which affect = & i i i
you
Being an organisation which 3.58 3.55 3.6 3.63 3.58 3.66 3.65 3.55 3.44 3.54 3.4 3.71 3.65 3.47 3.68 3.48 3.47 3.72 3.68 3.7 3.51
responds quickly to problems
related to food * * * * * KN K KN * Q
Helping people to understand 3.55 3.52 3.58 3.61 3.73 3.53 3.6 3.4 3.43 3.51 3.45 3.71 3.56 3.48 3.62 3.57 3.48 3.6 3.59 3.63 3.51
food labels and what's in their
food * HI* * * KN *
) ) 3.69 3.72 3.67 3.64 3.67 3.79 3.81 3.54 3.67 3.78 3.56 3.73 3.71 3.66 3.72 3.66 3.61 3.83 3.71 3.72 3.68
Ensuring that food in Scotland
is safe to eat
* * H * Q
) ) 3.7 3.73 3.67 3.63 3.81 3.75 3.76 3.59 3.63 3.71 3.62 3.82 3.66 3.66 3.73 3.7 3.58 3.79 3.8 3.77 3.66
Being the experts when it
comes to food safety
* * * *
Speaking to people in a way 3.55 3.54 3.56 3.71 3.69 3.67 3.55 3.41 3.33 3.52 3.46 3.67 3.57 3.49 3.61 3.62 3.43 3.64 3.61 3.67 3.49
that's friendly and
understandable I* T* T* * *
) ) 3.44 3.45 3.43 3.42 3.59 3.49 3.48 3.32 3.32 3.34 3.33 3.61 3.47 3.34 3.53 3.38 3.37 3.55 3.49 3.56 3.38
Being a dynamic and forward-
looking organisation
* * * * * * KN N * *
N ) 3.64 3.56 3.7 3.65 3.58 3.69 3.71 3.49 3.67 3.7 3.5 3.83 3.56 3.6 3.67 3.71 3.51 3.74 3.67 3.68 3.62
Taking action when needed to
protect consumers
* * * * KMNO M Q *
Having the necessary 3.61 3.66 3.56 3.54 3.64 3.63 3.72 3.55 3.53 3.66 3.53 3.62 3.63 3.59 3.62 3.65 3.51 3.74 3.57 3.66 3.58
expertise to help people in
Scotland eat healthily * * * * * Q
. 3.66 3.67 3.64 3.49 3.68 3.7 3.84 3.6 3.59 3.68 3.54 3.73 3.68 3.61 3.7 3.73 3.52 3.75 3.7 3.74 3.61
Providing useful food safety
advice
* * DI * Q

Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns
Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



Base: All aware of FSS

Unweighted Base

Base

Working in the best interests
of Scotland and people who
live here

Providing the right advice
about food and nutrition
related issues which affect
you

Being an organisation which
responds quickly to problems
related to food

Helping people to understand
food labels and what's in
their food

Ensuring that food in
Scotland is safe to eat

Being the experts when it
comes to food safety

Speaking to people in a way
that's friendly and
understandable

Being a dynamic and forward-
looking organisation

Taking action when needed to
protect consumers

Having the necessary
expertise to help people in
Scotland eat healthily

Providing useful food safety
advice

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. Mean score summary tables: Rating of Food Standards Scotland performance

Any specific/

Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/n About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None N healthy Any None
or or less poisoning | what food . healthy
. diet R
it diet
B C D E F G H I J K L M N o P Q R
3.64 3.67 3.64 3.37 3.64 - 4.32 3.51 2.98 3.74 3.46 3.59 3.74 3.57 3.64 3.52 3.63 3.67
XX HI 1 * K XX * *
3.53 3.56 3.52 3.49 3.53 = 4.21 3.44 2.62 3.6 3.41 3.54 3.62 3.47 3.5 3.5 3.54 3.5
*% HI I * K *x% *x *
3.58 3.56 3.58 3.6 3.58 - 4.32 3.41 2.76 3.63 3.46 3.7 3.67 3.54 3.57 3.45 3.58 3.56
*% HI I * *% *x *
3.55 3.58 3.54 3.62 3.55 = 4.12 3.43 3 3.63 3.41 5.5 3.61 3.62 3.55 3.4 3.54 3.61
XX HI 1 * K XX * *
3.69 3.66 3.7 3.73 3.69 - 4.33 3.62 2.93 3.78 3.55 3.52 3.77 3.62 3.7 3.62 3.68 3.72
*% HI I * K *x% * *
3.7 3.64 3.71 3.83 3.7 = 4.4 3.56 2.97 3.79 3.53 3.77 3.78 3.76 3.69 3.5 3.71 3.66
3.55 3.6 3.52 3.64 3.55 - 4.34 3.35 2.85 3.66 3.36 3.57 3.59 3.6 3.55 3.43 3.54 3.59
*% HI I * K *x% * *
3.44 3.42 3.43 3.68 3.44 = 4.09 3.32 2.68 3.52 3.27 3.73 3.56 3.3 3.5 3.27 3.42 3.49
3.64 3.65 3.62 3.82 3.64 - 4.26 3.55 2.88 3.74 3.46 3.56 3.74 3.59 3.64 3.53 3.63 3.65
*%k HI I * K *% * *
3.61 3.6 3.62 3.49 3.61 = 4.27 3.47 2.93 3.67 3.49 3.57 3.68 3.5 3.6 3.62 3.59 3.66
3.66 3.68 3.65 3.57 3.66 - 4.36 3.55 2.8 3.75 3.5 3.55 3.7 3.61 3.69 3.55 3.66 3.64
*%k HI I * K *% * *

Prepared by Kantar TNS

Overlap formula used - Column Means:

(5%): B/C/D,E/F,G/H/L,]J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNS-

Columns Tested (5%): B/C/D,E/F,G/H/1,3/K/L,M/N/O/P,Q/R

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested

Pg 87
Tb T87

Weighted by: WEIGHT



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. Mean score summary tables: Rating of Food Standards Scotland performance

Base: All aware of FSS

Unweighted Base

Working in the best interests
of Scotland and people who
live here

Providing the right advice
about food and nutrition
related issues which affect
you

Being an organisation which
responds quickly to problems
related to food

Helping people to understand
food labels and what's in
their food

Ensuring that food in
Scotland is safe to eat

Being the experts when it
comes to food safety

Speaking to people in a way
that's friendly and
understandable

Being a dynamic and forward-
looking organisation

Taking action when needed to
protect consumers

Having the necessary
expertise to help people in
Scotland eat healthily

Providing useful food safety
advice

surrer rrom
respiratory/lower | Healthiness of food normally Seriousness of Aware of Eatwell
immunity type eat obesity Guide
candition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
B C D E F G H I J

3.64 3.67 3.62 3.7 3.5 3.42 3.64 3.6 3.73 3.54
F * * ]

3.53 3.49 3.55 3.59 3.43 3.34 3.53 3.48 3.69 3.37
* * * J

3.58 3.65 3.55 3.66 3.42 3.28 3.58 3.57 3.73 3.42
EF * * * ]

3.55 3.53 3.57 3.59 3.42 3.5 3.55 3.54 3.72 3.37
* * * ]

3.69 3.67 3.7 3.77 3.54 3.46 3.7 3.59 3.8 3.58
EF * * J

3.7 3.72 3.69 3.77 3.59 3.45 3.69 3.8 3.82 3.57
F & & ]

3.55 3.44 3.6 3.57 3.45 3.58 3.56 3.48 3.73 3.37
* * * J

3.44 3.42 3.45 3.46 3.39 3.32 3.43 3.49 3.57 3.3
* * * ]

3.64 3.65 3.64 3.69 3.52 3.48 3.65 3.53 3.8 3.47
* * J

3.61 3.57 3.63 3.66 3.45 3.52 3.61 3.57 3.74 3.46
* * ]

3.66 3.61 3.67 3.73 3.47 3.52 3.66 3.56 3.76 3.55
E * * J

Prepared by Kantar TNS

Overlap formula used - Column Means:
B/C,D/E/F,G/H,1/]

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%): B/C,D/E/F,G/H,1/]
Minimum Base: 30 (**), Small Base: 100 (*)

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

Continuity correction applied

Columns Tested (5%):

Pg 88
Tb T88

Weighted by: WEIGHT



Base: All aware of FSS

Unweighted Base

Working in the best interests
of Scotland and people who
live here

Providing the right advice
about food and nutrition
related issues which affect
you

Being an organisation which
responds quickly to problems
related to food

Helping people to understand
food labels and what's in
their food

Ensuring that food in
Scotland is safe to eat

Being the experts when it
comes to food safety

Speaking to people in a way
that's friendly and
understandable

Being a dynamic and forward-
looking organisation

Taking action when needed to
protect consumers

Having the necessary
expertise to help people in
Scotland eat healthily

Providing useful food safety
advice

FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q10. Mean score summary tables: Rating of Food Standards Scotland performance

support
Women restrictions on
16-44 Takeaway/home delivery p3m (Q218)
unhealthy food
C1C2DE (0217}
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B C D E F G H
3.64 3.56 3.67 3.57 3.61 3.62 3.7 3.71
3.53 3.5 3.56 3.46 3.57 3.58 3.74 3.42
H
3.58 3.68 3.61 3.5 3.62 3.62 3.79 3.44
H
3.55 3.65 3.56 3.54 3.59 3.63 3.79 3.46
H
3.69 3.67 3.73 3.61 3.72 3.72 3.84 3.61
3.7 3.7 3.74 3.61 3.73 3.74 3.95 3.6
EH
3.55 3.66 3.6 3.45 3.61 3.65 3.83 3.37
H H EH
3.44 3.55 3.49 3.33 3.46 3.5 3.62 3.37
3.64 3.71 3.69 3.52 3.66 3.64 3.84 3.57
H
3.61 3.58 3.63 3.55 3.63 3.63 3.76 3.53
3.66 3.61 3.71 3.54 3.7 3.69 3.89 3.54
H

Prepared by Kantar TNS

- Column Means:
(**), Small Base: 100 (*)

ICANTAR TNS-

Columns Tested (5%): B,C/D,E/F/G/H
Continuity correction applied

Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%): B,C/D,E/F/G/H Minimum Base: 30

Pg 89
Tb T89

Weighted by: WEIGHT



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q11. How much do you agree or disagree that - I'm not generally interested in food and cooking

Base: All respondents

Pg 90
Tb T90

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
196 106 90 33 36 35 31 27 34 43 56 39 58 98 97 43 71 36 46 60 135
Net: Agree 20% 22% 18% 24% 23% 23% 17% 18% 15% 17% 20% 21% 20% 19% 20% 20% 18% 18% 23% 22% 19%
*
67 40 27 6 13 13 12 10 12 15 21 12 19 36 31 16 26 10 15 20 47
I definitely agree (2) 7% 8% 5% 4% 8% 9% 7% 7% 6% 6% 8% 7% 6% 7% 7% 8% 7% 5% 7% 7% 6%
*
129 65 63 27 23 22 19 17 21 28 35 27 40 62 66 27 45 26 31 40 88
I tend to agree (1) 13% 13% 12% 20% 14% 14% 10% 11% 10% 11% 13% 14% 14% 12% 14% 12% 11% 13% 16% 15% 12%
I*
I neith di 164 93 71 18 17 17 35 39 37 28 45 33 57 74 90 33 68 34 28 43 121
: o"')e' O G [Ty GRS 16% 19% 14% 13% 11% 11% 19% 26% 17% 11% 16% 18% 20% 14% 19% 15% 17% 17% 14% 15% 17%
C & EF DEFI J IN
629 283 346 86 99 98 115 84 147 178 169 109 173 347 282 138 244 123 124 170 459
Net: Disagree 63% 58% 67% 61% 63% 65% 63% 55% 67% 71% 61% 59% 59% 66% 59% 64% 62% 63% 62% 62% 63%
B * H KLMNO KO
303 140 162 44 43 45 56 44 70 81 85 51 87 165 138 57 122 60 63 84 219
I tend to disagree (-1) 30% 29% 32% 32% 27% 30% 31% 29% 32% 32% 31% 27% 30% 31% 29% 27% 31% 31% 31% 30% 30%
*
326 143 183 42 56 53 59 40 77 98 84 59 86 182 144 81 122 62 61 86 240
I definitely disagree (-2) 33% 29% 36% 30% 35% 35% 32% 26% 35% 39% 31% 32% 29% 35% 30% 37% 31% 32% 31% 31% 33%
B * KMO
3 1 2 1 2 = = = = 1 2 = = 3 = = 2 1 = = 3
Don't know o &3 &3 1% 1% = = = = & 1% = = 1% = = &3 1% = = &3
*
10 6 5 2 4 2 1 1 1 - 4 4 3 4 7 1 6 1 2 3 7
Not applicable to me 1% 1% 1% 1% 2% 1% * 1% * - 1% 2% 1% 1% 1% * 2% 1% 1% 1% 1%
*
-0.7 -0.58 -0.81 -0.65 -0.69 -0.68 -0.72 -0.57 -0.82 -0.87 -0.66 -0.64 -0.63 -0.76 -0.63 -0.74 -0.7 -0.73 -0.63 -0.64 -0.72
Mean score
C &3 I IN J ] J
1.241 1.27 1.203 1.222 1.334 1.328 1.209 1.19 1.184 1.22 1.257 1.259 1.224 1.243 1.236 1.287 1.223 1.195 1.272 1.265 1.231
Standard Deviation
0.039 0.058 0.053 0.104 0.108 0.108 0.09 0.097 0.08 0.077 0.077 0.094 0.072 0.055 0.057 0.088 0.062 0.086 0.09 0.076 0.046
Standard Error
Weighted by: WEIGHT
Prepared by Kantar TNS
Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns

Overlap formula used - Column Means:

Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNS-

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q11. How much do you agree or disagree that - I'm not generally interested in food and cooking

Base: All respondents

Unweighted Base

Net: Agree

I definitely agree (2)

I tend to agree (1)

I neither agree nor disagree

(0)

Net: Disagree

I tend to disagree (-1)

I definitely disagree (-2)

Don't know

Not applicable to me

Mean score

Standard Deviation

Standard Error

Pg 91
Tb T91

. . Any specific/
Area Aware of FSS Trust FSS Resp for cooking/prep Main concern required diet
Not . Not being
Neither/no About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None L healthy Any None
r or less poisoning | what food . healthy
. diet .
it diet
B C D E F G H I J K L M N o P Q R
196 47 136 12 119 76 37 69 8 106 69 21 53 40 70 31 137 58
20% 18% 20% 22% 19% 20% 23% 20% 9% 18% 20% 46% 21% 24% 18% 17% 20% 20%
* I I * JK*
67 21 40 6 44 23 20 22 2 44 14 9 16 16 23 10 49 18
7% 8% 6% 11% 7% 6% 12% 6% 2% 7% 4% 20% 6% 10% 6% 5% 7% 6%
Rt HI & JK*
129 26 97 6 75 53 18 47 6 62 55 12 37 23 47 21 88 40
13% 10% 14% 10% 12% 14% 11% 14% 7% 10% 16% 26% 15% 14% 12% 12% 13% 13%
* * J J*
164 34 122 8 110 53 20 56 30 92 57 14 38 28 54 40 105 58
16% 13% 18% 13% 18% 14% 12% 16% 32% 15% 16% 31% 15% 17% 14% 22% 15% 20%
& GH* JK* (0]
629 180 414 35 392 237 103 222 55 400 222 7 161 96 257 108 454 175
63% 69% 61% 61% 63% 63% 63% 64% 58% 66% 63% 14% 64% 58% 67% 58% 65% 59%
C * * L L *
303 89 197 17 174 129 37 107 26 170 128 5 81 43 121 57 219 84
30% 34% 29% 29% 28% 34% 23% 31% 27% 28% 36% 10% 32% 26% 31% 30% 31% 28%
& E & L JL &
326 91 217 18 218 108 66 116 29 230 94 2 80 54 137 51 235 91
33% 35% 32% 32% 35% 29% 40% 33% 31% 38% 27% 4% 32% 32% 35% 28% 33% 31%
* * KL L *
3 = 3 = 1 2 - - - 1 - 2 - - 2 1 1 2
* - * - * * - - - * - 50/0 - - * 10/0 * 10/0
* * JK*
10 1 8 2 4 7 2 - 2 4 5 2 1 2 3 5 6 5
1% * 1% 4% 1% 2% 1% - 2% 1% 1% 4% * 1% 1% 3% 1% 2%
* * *
-0.7 -0.78 -0.68 -0.63 -0.72 -0.67 -0.7 -0.71 -0.79 -0.8 -0.67 0.51 -0.68 -0.57 -0.79 -0.66 -0.72 -0.65
* * JK*
1.241 1.25 1.228 1.357 1.255 1.218 1.414 1.234 1.026 1.257 1.148 1.103 1.236 1.335 1.226 1.171 1.246 1.228
0.039 0.077 0.047 0.183 0.05 0.064 0.112 0.066 0.106 0.051 0.061 0.17 0.078 0.104 0.063 0.087 0.047 0.072

Prepared by Kantar TNS

Overlap formula used - Column Means:

(5%): B/C/D,E/F,G/H/1,3/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNS-

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

Weighted by: WEIGHT

Columns Tested



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q11. How much do you agree or disagree that - I'm not generally interested in food and cooking

Base: All respondents

Unweighted Base

Net: Agree

I definitely agree (2)

I tend to agree (1)

I neither agree nor disagree

(0)

Net: Disagree

I tend to disagree (-1)

I definitely disagree (-2)

Don't know

Not applicable to me

Mean score

Standard Deviation

Standard Error

surter frrom
respiratory/lower

Healthiness of food normally

Seriousness of

Aware of Eatwell

immunity type eat obesity Guide
condition
Very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
/nor
healthy at all K
B C D E F G H I J
196 67 126 102 54 36 178 17 85 111
20% 23% 18% 17% 23% 23% 20% 17% 21% 18%
*
67 27 39 39 15 12 59 8 33 34
7% 9% 6% 7% 6% 7% 7% 8% 8% 6%
*
129 40 86 64 40 24 119 10 52 76
13% 14% 12% 11% 17% 16% 13% 10% 13% 13%
D *
164 51 107 77 54 31 138 26 52 112
16% 17% 15% 13% 23% 20% 15% 25% 13% 19%
D G* I
629 174 452 403 125 85 578 51 257 372
63% 59% 65% 69% 53% 55% 64% 50% 64% 62%
EF H *
303 77 223 185 70 40 277 26 112 190
30% 26% 32% 32% 29% 25% 31% 26% 28% 32%
*
326 97 228 219 55 45 301 25 145 181
33% 33% 33% 37% 23% 29% 33% 25% 36% 30%
E *
3 - 2 - 2 - 2 1 - 3
&3 - & - 1% - & 1% - 1%
*
10 3 6 3 2 4 5 6 6 5
1% 1% 1% * 1% 2% 1% 6% 1% 1%
G*
-0.7 -0.6 -0.75 -0.83 -0.47 -0.54 -0.72 -0.54 -0.72 -0.69
D D ke
1.241 1.317 1.206 1.23 1.205 1.278 1.242 1.221 1.306 1.197
0.039 0.077 0.046 0.051 0.079 0.104 0.042 0.126 0.066 0.049

ICANTAR TNS-

B/C,D/E/F,G/H,1/]

Prepared by Kantar TNS
Overlap formula used - Column Means:

Columns Tested (5%): B/C,D/E/F,G/H,1/]
Minimum Base: 30 (**), Small Base: 100 (*)

Minimum Base
Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

1 30 (**), Small Base: 100 (*) - Column Proportions:

Columns Tested (5%):

Pg 92
Tb 792

Weighted by: WEIGHT



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q11. How much do you agree or disagree that - I'm not generally interested in food and cooking

Base: All respondents

women | i tions on _
16-44 unhealthy food Takeaway/home delivery p3m (Q218)
C1C2DE (0217}
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B (o} D E F G H
Unweighted Base
Base
196 43 118 78 157 117 47 39
Net: Agree 20% 19% 20% 20% 21% 22% 26% 15%
H H H
67 13 41 27 55 43 21 12
I definitely agree (2) 7% 6% 7% 7% 7% 8% 12% 5%
H
129 30 77 52 102 73 25 27
I tend to agree (1) 13% 13% 13% 13% 14% 14% 14% 10%
i . 164 27 94 70 121 96 30 43
ioze'ther CEJRe el CHEERE 16% 12% 16% 17% 16% 18% 17% 16%
629 148 384 245 447 310 102 182
Net: Disagree 63% 66% 64% 61% 61% 59% 57% 68%
FG
303 66 168 135 227 160 53 76
I tend to disagree (-1) 30% 30% 28% 34% 31% 30% 29% 28%
326 82 216 110 220 150 49 106
I definitely disagree (-2) 33% 36% 36% 27% 30% 28% 27% 39%
D EFG
3 2 1 2 2 1 - 1
Don't know &3 1% & 1% & & - &
10 4 6 5 7 6 1 4
Not applicable to me 1% 2% 1% 1% 1% 1% 1% 1%
-0.7 -0.79 -0.74 -0.64 -0.63 -0.57 -0.46 -0.9
Mean score
H H H
1.241 1.25 1.26 1.209 1.257 1.263 1.342 1.176
Standard Deviation
0.039 0.085 0.052 0.061 0.047 0.055 0.101 0.072
Standard Error

Prepared by Kantar TNS

Pg 93
Tb 793

Weighted by: WEIGHT

- Column Means: Columns Tested (5%): B,C/D,E/F/G/H Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30

(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q11. How much do you agree or disagree that - I don't have time to spend preparing and cooking food

Base: All respondents

Pg 94
Tb T94

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
217 104 113 56 47 41 32 20 21 46 58 54 59 104 113 36 74 48 59 83 134
Net: Agree 22% 21% 22% 40% 30% 27% 18% 13% 10% 18% 21% 29% 20% 20% 24% 17% 19% 25% 29% 30% 19%
FGHI* GHI HI I IN PQ V)
55 24 31 21 9 12 6 2 5 15 14 12 13 29 26 9 15 10 21 24 32
I definitely agree (2) 6% 5% 6% 15% 6% 8% 4% 1% 2% 6% 5% 7% 5% 6% 5% 4% 4% 5% 10% 9% 4%
EGHI* HI PQ V)
162 80 82 35 39 29 26 18 16 31 44 41 46 75 87 27 58 38 38 59 103
I tend to agree (1) 16% 16% 16% 25% 24% 19% 14% 12% 7% 12% 16% 22% 16% 14% 18% 13% 15% 20% 19% 21% 14%
HI* GHI I I IN V)
) . 195 101 94 24 33 29 42 32 36 30 55 40 71 84 111 40 70 45 41 60 136
:o"')e'the" CIERE [P CIEEETRES 19% 21% 18% 17% 21% 19% 23% 21% 16% 12% 20% 21% 24% 16% 23% 19% 18% 23% 20% 22% 19%
& IN i) IN i) IN
564 270 294 57 71 79 106 96 156 169 152 88 155 321 243 137 233 98 96 129 435
Net: Disagree 56% 55% 57% 41% 45% 52% 58% 64% 71% 68% 55% 47% 53% 61% 51% 64% 59% 50% 48% 47% 60%
* DE DEF DEFG KLMNO KLMO RS RS T
302 140 162 39 35 42 68 47 71 92 87 46 77 179 123 61 128 53 61 73 229
I tend to disagree (-1) 30% 29% 31% 28% 22% 27% 38% 31% 32% 37% 32% 25% 26% 34% 26% 28% 33% 27% 30% 26% 32%
&3 E E LMO LMO
262 129 133 18 36 37 37 49 85 77 65 42 78 142 120 76 105 45 36 57 205
I definitely disagree (-2) 26% 26% 26% 13% 23% 24% 21% 32% 39% 31% 24% 23% 27% 27% 25% 35% 27% 23% 18% 20% 28%
* D DG DEFG QRS S T
4 1 3 1 2 = 1 = = 1 1 = 2 2 2 = 2 1 1 1 4
Don't know o &3 1% 1% 1% = &3 = = & &3 = 1% & &3 = 1% 1% &3 &3 &3
*
22 12 9 3 5 4 1 4 6 4 10 4 3 14 7 2 14 2 3 4 17
Not applicable to me 2% 2% 2% 2% 3% 2% * 2% 3% 2% 4% 2% 1% 3% 2% 1% 4% 1% 2% 2% 2%
*
-0.57 -0.57 -0.56 0.01 -0.34 -0.42 -0.58 -0.84 -1.01 -0.75 -0.55 -0.35 -0.56 -0.65 -0.48 -0.79 -0.66 -0.44 -0.27 -0.29 -0.67
Mean score
EFGHI* HI HI HI IN ] IN PQ PQ u
1.206 1.197 1.216 1.301 1.256 1.273 1.082 1.059 1.042 1.202 1.181 1.251 1.184 1.194 1.214 1.181 1.159 1.2 1.262 1.26 1.168
Standard Deviation
0.039 0.055 0.054 0.111 0.102 0.104 0.081 0.087 0.071 0.077 0.073 0.093 0.07 0.053 0.056 0.081 0.06 0.087 0.09 0.076 0.044
Standard Error
Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns

ICANTAR TNS-

Tested (5%): B/C,D/E/F/G/H/1,J/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*)

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q11. How much do you agree or disagree that - I don't have time to spend preparing and cooking food

Base: All respondents

Unweighted Base

Net: Agree

I definitely agree (2)

I tend to agree (1)

I neither agree nor disagree
(0)

Net: Disagree

I tend to disagree (-1)

I definitely disagree (-2)

Don't know

Not applicable to me

Mean score

Standard Deviation

Standard Error

Pg 95
Tb T95

Area Aware of FSS Trust FSS Resp for cooking/prep Main concern f::u?f::':i‘;{:
Not . Not being
B Neither/no About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None L healthy Any None
r or less poisoning | what food . healthy
it diet diet
B C E F G H I J K L M N o P Q R
217 52 153 146 71 50 81 13 117 86 14 72 36 70 40 159 58
22% 20% 22% 21% 23% 19% 31% 23% 14% 19% 24% 29% 28% 21% 18% 21% 23% 19%
I * * (0]
55 17 85 36 19 15 17 4 36 16 3 12 12 21 10 43 12
6% 6% 5% 6% 5% 9% 5% 4% 6% 5% 6% 5% 7% 5% 6% 6% 4%
* *
162 35 118 110 52 36 64 9 81 70 11 60 24 48 29 116 46
16% 13% 17% 15% 18% 14% 22% 18% 10% 14% 20% 23% 24% 14% 13% 16% 17% 15%
I * ] * NO
195 56 132 115 80 20 61 26 106 79 10 47 30 65 51 129 66
19% 21% 19% 12% 18% 21% 13% 18% 28% 18% 22% 22% 18% 18% 17% 27% 18% 22%
GH* = MO
564 146 381 355 209 87 203 54 371 181 12 128 98 242 89 402 162
56% 56% 56% 65% 57% 56% 53% 58% 57% 62% 51% 25% 51% 59% 63% 48% 57% 54%
* KL L * P MP
302 72 210 176 126 38 111 22 182 113 7 77 47 126 45 220 82
30% 28% 31% 35% 28% 34% 23% 32% 23% 30% 32% 16% 30% 28% 33% 24% 31% 27%
* L *
262 74 171 180 82 49 92 32 190 68 5 51 51 116 43 182 80
26% 28% 25% 30% 29% 22% 30% 26% 34% 32% 19% 10% 20% 31% 30% 23% 26% 27%
F * KL * M M
4 1 3 4 1 1 1 = 1 1 2 1 1 = 2 2 2
&3 & & 1% & 1% & - & & 5% & 1% - 1% & 1%
22 6 14 8 14 4 1 2 7 6 8 6 1 9 5 12 10
2% 2% 2% 1% 4% 2% * 2% 1% 2% 18% 2% 1% 2% 3% 2% 3%
E * JK*
-0.57 -0.6 -0.55 -0.7 -0.57 -0.56 -0.45 -0.57 -0.74 -0.69 -0.42 3 -0.39 -0.62 -0.71 -0.46 -0.56 -0.6
* J XX O o
1.206 1.227 1.197 1.223 1.239 1.148 1.374 1.204 1.164 1.222 1.151 1.174 1.195 1.264 1.191 1.19 1.219 1.176
0.039 0.077 0.046 0.163 0.05 0.06 0.11 0.065 0.12 0.05 0.062 0.197 0.076 0.099 0.061 0.089 0.046 0.07

Prepared by Kantar TNS
Overlap formula used - Column Means:

Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:

(5%): B/C/D,E/F,G/H/1,3/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

ICANTAR TNS-

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

Weighted by: WEIGHT

Columns Tested



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q11. How much do you agree or disagree that - I don't have time to spend preparing and cooking food

Base: All respondents

Unweighted Base

Net: Agree

I definitely agree (2)

I tend to agree (1)

I neither agree nor disagree

(0)

Net: Disagree

I tend to disagree (-1)

I definitely disagree (-2)

Don't know

Not applicable to me

Mean score

Standard Deviation

Standard Error

surter frrom
respiratory/lower

Healthiness of food normally

Seriousness of

Aware of Eatwell

immunity type eat obesity Guide
condition
very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
healthy /nor at all K
B C D E F G H I J
217 66 149 111 40 61 198 19 118 99
22% 22% 21% 19% 17% 39% 22% 19% 30% 16%
DE * ]
55 21 33 28 10 14 47 8 36 19
6% 7% 5% 5% 4% 9% 5% 8% 9% 3%
3 ]
162 45 115 83 29 47 151 11 82 79
16% 15% 17% 14% 12% 30% 17% 11% 21% 13%
DE * ]
195 64 126 89 72 32 164 31 65 130
19% 22% 18% 15% 30% 20% 18% 31% 16% 22%
DF G*
564 156 404 378 114 58 521 43 206 358
56% 53% 58% 65% 48% 37% 58% 42% 52% 59%
EF F H * I
302 76 223 191 70 34 281 21 112 190
30% 26% 32% 33% 30% 22% 31% 20% 28% 32%
B F H &
262 80 180 187 44 24 240 22 95 168
26% 27% 26% 32% 19% 15% 27% 22% 24% 28%
EF *
4 = 3 2 - 3 1 2 2
&3 - & & 1% - & 1% 1% &
*
22 9 11 5 9 5 15 7 8 14
2% 3% 2% 1% 4% 4% 2% 7% 2% 2%
D G*
-0.57 -0.52 -0.59 -0.74 -0.48 -0.04 -0.58 -0.41 -0.38 -0.69
D DE ke ]
1.206 1.252 1.188 1.193 1.084 1.25 1.204 1.218 1.303 1.12
0.039 0.074 0.046 0.05 0.072 0.102 0.041 0.126 0.066 0.046

Prepared by Kantar TNS

B/C,D/E/F,G/H,1/]

ICANTAR TNS-

Overlap formula used - Column Means:

Columns Tested (5%): B/C,D/E/F,G/H,1/]
Minimum Base: 30 (**), Small Base: 100 (*)

Minimum Base
Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

1 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%):

Pg 96
Tb T96

Weighted by: WEIGHT



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q11. How much do you agree or disagree that - I don't have time to spend preparing and cooking food

Base: All respondents

Support
Women restrictions on "
16-44 unhealthy food Takeaway/home delivery p3m (Q218)
C1C2DE (0217}
Women At least At least
Total 16-44 Yes No/DK Any once a once a None
C1C2DE month week
B (o} D E F G H
Unweighted Base
Base
217 69 143 74 185 165 75 32
Net: Agree 22% 31% 24% 18% 25% 31% 42% 12%
H EH EFH
55 20 36 19 51 47 24 4
I definitely agree (2) 6% 9% 6% 5% 7% 9% 13% 1%
H H EH
162 49 107 55 134 118 52 28
I tend to agree (1) 16% 22% 18% 14% 18% 22% 29% 10%
H H EH
) ) 195 49 97 98 155 109 32 40
4 ISP G (elP (IR 19% 22% 16% 25% 21% 21% 18% 15%
(0)
© H
564 98 348 216 375 246 69 189
Net: Disagree 56% 44% 58% 54% 51% 46% 39% 70%
G EFG
302 54 180 122 231 156 45 71
I tend to disagree (-1) 30% 24% 30% 30% 32% 30% 25% 26%
262 44 167 95 144 90 24 118
I definitely disagree (-2) 26% 19% 28% 24% 20% 17% 14% 44%
EFG
4 2 2 2 4 1 - -
Don't know &3 1% & 1% 1% & - -
22 5 12 9 14 9 2 8
Not applicable to me 2% 2% 2% 2% 2% 2% 1% 3%
-0.57 -0.24 -0.57 -0.56 -0.4 -0.24 0.03 -1.04
Mean score
H EH EFH
1.206 1.269 1.245 1.146 1.204 1.236 1.281 1.08
Standard Deviation
0.039 0.086 0.051 0.058 0.045 0.054 0.096 0.067
Standard Error

Prepared by Kantar TNS

Pg 97
Tb 797

Weighted by: WEIGHT

- Column Means: Columns Tested (5%): B,C/D,E/F/G/H Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns Tested (5%): B,C/D,E/F/G/H  Minimum Base: 30

(**), Small Base: 100 (*) Continuity correction applied

ICANTAR TNS-

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q11. How much do you agree or disagree that - The price of food means I often don't buy the food I would like to

Base: All respondents

Pg 98
Tb T98

Gender Age Social Grade No in HH Children in HH
Total Male Female 16-24 25-34 35-44 45-54 55-64 65+ AB C1 c2 DE ABC1 C2DE 1 2 3 4+ Yes No
Unweighted Base
Base
464 188 276 88 94 78 93 56 54 79 138 85 163 217 247 96 153 103 113 149 315
Net: Agree 46% 39% 54% 63% 59% 51% 51% 37% 25% 31% 50% 46% 56% 41% 52% 44% 39% 53% 56% 54% 43%
B HI* HI HI HI I IN i) JLN i) JLN Q PQ V)
145 47 99 30 34 23 28 14 16 16 51 24 55 67 79 38 43 31 33 48 97
I definitely agree (2) 15% 10% 19% 21% 22% 15% 15% 10% 7% 6% 18% 13% 19% 13% 17% 18% 11% 16% 17% 17% 13%
B HI* HI I I IN i) IN i) J Q
319 141 178 59 60 55 65 42 39 63 87 60 108 150 169 58 110 72 79 101 218
I tend to agree (1) 32% 29% 35% 42% 38% 36% 36% 28% 18% 25% 32% 33% 37% 29% 35% 27% 28% 37% 40% 37% 30%
HI* I I I I IN IN PQ PQ
) ) 193 103 90 22 24 31 36 39 40 38 54 46 55 92 102 41 78 41 33 52 141
:o"')e'the" CIERE [P CIEEETRES 19% 21% 17% 16% 15% 20% 20% 26% 18% 15% 19% 25% 19% 17% 21% 19% 20% 21% 16% 19% 19%
& E IN
327 186 141 25 36 41 49 55 120 130 77 52 68 207 120 77 153 48 48 70 256
Net: Disagree 33% 38% 27% 18% 23% 27% 27% 36% 55% 52% 28% 28% 23% 39% 25% 36% 39% 25% 24% 25% 35%
C * DE DEFGH KLMNO KLMO RS RS T
216 121 95 18 26 26 40 33 73 72 54 39 51 126 90 53 95 37 31 46 170
I tend to disagree (-1) 22% 25% 19% 13% 17% 17% 22% 22% 33% 29% 20% 21% 17% 24% 19% 25% 24% 19% 16% 17% 23%
C &3 DEFGH KMNO KM S S T
110 65 46 7 10 15 9 22 47 58 22 13 17 81 30 24 58 12 17 25 86
I definitely disagree (-2) 11% 13% 9% 5% 6% 10% 5% 15% 22% 23% 8% 7% 6% 15% 6% 11% 15% 6% 9% 9% 12%
C * DEG DEFG KLMNO KLMO R
2 = 2 1 = 1 = = = = 1 = 1 1 1 = = 1 1 1 1
Don't know o = &3 1% = 1% = = = = &3 = &3 & &3 = = 1% 1% &3 &3
*
15 11 5 3 4 1 3 1 4 3 6 2 4 10 6 1 8 1 5 4 11
Not applicable to me 2% 2% 1% 2% 2% 1% 1% 1% 2% 1% 2% 1% 1% 2% 1% * 2% 1% 3% 2% 2%
*
0.18 -0.03 0.37 0.63 0.53 0.29 0.35 -0.04 -0.45 -0.38 0.33 0.24 0.46 -0.01 0.38 0.15 -0.04 0.39 0.42 0.38 0.1
Mean score
B FHI* HI HI HI I IN IN IN ] JLN Q PQ u
1.247 1.219 1.242 1.121 1.195 1.216 1.141 1.216 1.224 1.27 1.228 1.14 1.161 1.297 1.157 1.288 1.259 1.145 1.203 1.215 1.251
Standard Deviation
0.04 0.056 0.055 0.096 0.096 0.099 0.085 0.099 0.084 0.081 0.075 0.084 0.069 0.057 0.053 0.088 0.064 0.083 0.086 0.074 0.047
Standard Error
Weighted by: WEIGHT
Prepared by Kantar TNS
Overlap formula used - Column Means: Columns Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S, T/U Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions: Columns

ICANTAR TNS-

Tested (5%): B/C,D/E/F/G/H/1,3/K/L/M/N/O,P/Q/R/S,T/U  Minimum Base: 30 (**), Small Base: 100 (*)

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q11. How much do you agree or disagree that - The price of food means I often don't buy the food I would like to

Base: All respondents

Unweighted Base

Net: Agree

I definitely agree (2)

I tend to agree (1)

I neither agree nor disagree

(0)

Net: Disagree

I tend to disagree (-1)

I definitely disagree (-2)

Don't know

Not applicable to me

Mean score

Standard Deviation

Standard Error

Pg 99
Tb T99

Area Aware of FSS Trust FSS Resp for cooking/prep Main concern f::u?f::':i‘;{:
Not . Not being
B Neither/no About half Food knowing Eating a to afford
Total North Central South Yes No A lot A little All/most None L healthy Any None
r or less poisoning | what food . healthy
it diet diet
B C D E F G H I J K L M N o P Q R
464 126 314 24 292 172 74 168 42 293 157 14 112 66 146 138 359 105
46% 48% 46% 42% 47% 46% 46% 48% 44% 49% 44% 31% 44% 40% 38% 74% 51% 35%
* * L * MNO R
145 39 93 13 83 63 28 37 14 101 38 7 32 26 34 54 117 28
15% 15% 14% 23% 13% 17% 17% 11% 15% 17% 11% 14% 12% 16% 9% 29% 17% 9%
& & K = (e] MNO R
319 88 221 10 210 109 46 131 29 192 119 8 81 40 112 84 242 77
32% 34% 32% 18% 33% 29% 28% 38% 30% 32% 34% 17% 32% 24% 29% 45% 34% 26%
D D * * L * MNO R
193 51 132 10 132 61 33 66 28 122 62 9 47 39 79 24 121 72
19% 19% 19% 18% 21% 16% 20% 19% 29% 20% 18% 19% 19% 24% 21% 13% 17% 24%
* * * P P Q
327 82 224 21 197 130 56 110 25 185 125 17 91 61 152 19 217 110
33% 31% 33% 37% 31% 35% 34% 32% 27% 31% 35% 36% 36% 37% 39% 10% 31% 37%
* * * P P P
216 50 150 15 127 89 32 81 11 123 84 10 60 35 108 11 145 71
22% 19% 22% 27% 20% 24% 20% 23% 11% 20% 24% 21% 24% 21% 28% 6% 21% 24%
& I & & P P P
110 32 73 6 70 41 23 28 15 62 41 7 31 26 43 8 72 38
11% 12% 11% 10% 11% 11% 14% 8% 15% 10% 12% 15% 12% 16% 11% 4% 10% 13%
* * * P P P
2 - 2 - 1 1 - - - 1 - 1 - - 1 1 1 1
* - * - * * - - - * - 3% - - * 1% * *
* * *
15 2 12 2 5 11 - 4 - 1 9 5 4 - 8 4 6 10
2% 1% 2% 3% 1% 3% - 1% - * 3% 11% 1% - 2% 2% 1% 3%
* E * ] JK* Q
0.18 0.2 0.17 0.19 0.17 0.18 0.14 0.19 0.17 0.24 0.08 -0.07 0.09 0.02 -0.04 0.91 0.27 -0.05
& ke 3 MNO R
1.247 1.258 1.234 1.361 1.223 1.288 1.318 1.158 1.264 1.247 1.228 1.353 1.248 1.311 1.187 1.035 1.253 1.202
0.04 0.078 0.048 0.183 0.049 0.068 0.104 0.062 0.129 0.051 0.066 0.214 0.079 0.102 0.061 0.077 0.047 0.071

ICANTAR TNS-

Prepared by Kantar TNS
Overlap formula used - Column Means:

Continuity correction applied

FIELDWORK : 18/06/2018 - 05/07/2018

Columns Tested (5%): B/C/D,E/F,G/H/1,J/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*) - Column Proportions:
(5%): B/C/D,E/F,G/H/1,3/K/L,M/N/O/P,Q/R  Minimum Base: 30 (**), Small Base: 100 (*)

Weighted by: WEIGHT

Columns Tested



FSS Consumer Attitudes Survey - Wave 6 (June 2018) - 40303487

Q11. How much do you agree or disagree that - The price of food means I often don't buy the food I would like to

Base: All respondents

Unweighted Base

Net: Agree

I definitely agree (2)

I tend to agree (1)

I neither agree nor disagree

(0)

Net: Disagree

I tend to disagree (-1)

I definitely disagree (-2)

Don't know

Not applicable to me

Mean score

Standard Deviation

Standard Error

sutrrer rrom

respiratory/lower

Healthiness of food normally

Seriousness of

Aware of Eatwell

immunity type eat obesity Guide
condition
very/ Neither Not Not
Total Yes No quite very/not | Serious | serious/D Yes No/DK
healthy /nor at all K
B C D E F G H I J
464 146 311 249 112 94 427 37 213 251
46% 49% 45% 43% 47% 60% 47% 37% 53% 42%
DE * ]

145 58 84 71 36 34 129 16 75 71
15% 20% 12% 12% 15% 22% 14% 16% 19% 12%
© D & ]

319 88 227 178 76 60 298 21 138 180
32% 30% 33% 30% 32% 39% 33% 21% 35% 30%

H *
193 55 134 104 65 21 158 35 78 115
19% 19% 19% 18% 27% 13% 18% 35% 20% 19%
DF G*
327 91 235 228 53 38 306 20 104 222
33% 31% 34% 39% 22% 25% 34% 20% 26% 37%
EF H * I
216 55 160 147 37 27 203 13 75 142
22% 19% 23% 25% 16% 17% 23% 13% 19% 24%
E H &
110 35 75 80 15 11 103 7 30 81
11% 12% 11% 14% 6% 7% 11% 7% 7% 13%
E * I
2 = 1 = 1 = 1 1 1
* - * - * - * 1% * *
*
15 4 11 5 6 3 8 7 3 12
2% 1% 2% 1% 3% 2% 1% 7% 1% 2%
G*
0.18 0.27 0.12 0.02 0.35 0.51 0.16 0.28 0.39 0.03
D D ke ]
1.247 1.305 1.221 1.267 1.129 1.224 1.257 1.147 1.203 1.256
0.04 0.076 0.047 0.053 0.075 0.099 0.042 0.119 0.06 0.052

ICANTAR TNS-

Prepared by Kantar TNS

Overlap formula used - Column Means:
B/C,D/E/F,G/H,1/]

Columns Tested (5%): B/C,D/E/F,G/H,1/]
Minimum Base: 30 (**), Small Base: 100 (*)

Minimum Bas