
Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q0. Which, if any, of the following applies to you?

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

I, or a member of my household, is in the shielded 

patient category and is advised to self-isolate for 12 

weeks 61 34 27 4 15 4 14 25 15 23 7 17 61 51 10

12% 14% 10% 7% 13% 5% 14% 15% 12% 11% 13% 13% 12% 12% 14%

* * * F F * * *

I, or a member of my household, has Covid-19 

symptoms and I am self-isolating for 7 to 14 days 1 1 - - 1 1 - - 1 - - - 1 1 -

* 1% - - 1% 1% - - 1% - - - * * -

* * * * * *

I have suspected Covid-19 symptoms but am not self-

isolating 5 3 2 1 3 * - - 2 - - 3 5 5 -

1% 1% 1% 2% 3% 1% - - 2% - - 2% 1% 1% -

* * * J * * *

I have physical or mental health condition(s) or 

illness(es) that has lasted or is expected to last 12 

months or more 116 45 68 10 24 23 15 42 23 48 17 28 116 93 23

23% 18% 27% 19% 22% 29% 16% 26% 18% 24% 30% 22% 23% 21% 31%

B * * G* * * *

I am currently fasting during the day 19 9 10 3 8 3 1 3 3 8 3 6 19 18 1

4% 4% 4% 6% 7% 4% 1% 2% 3% 4% 5% 4% 4% 4% 1%

* * * * * *

None of these 321 164 156 33 67 52 67 101 90 129 26 76 321 277 44

63% 67% 60% 61% 60% 65% 69% 62% 71% 65% 48% 60% 63% 64% 61%

K * * * K K * * *

Prefer not to say 7 - 6 2 1 2 1 - * - 5 2 7 7 -

1% - 3% 4% 1% 3% 1% - * - 9% 1% 1% 2% -

B H* * H* AIJL* * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q0. Which, if any, of the following applies to you?

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

I, or a member of my household, is in the shielded 

patient category and is advised to self-isolate for 12 

weeks 61 41 14 7 8 29 19 6 13 11 28 9 30 32 15 23 12 10 3 * 2 4 8 8 15 9 3 9 1 3 9 53 54 7 40 22

12% 14% 9% 11% 6% 15% 18% 6% 13% 13% 10% 21% 10% 16% 12% 15% 9% 14% 7% 3% 8% 12% 18% 13% 17% 12% 6% 14% 13% 7% 8% 13% 12% 16% 11% 14%

EM * * EH EH* * * * ** * * * ** ** ** * * * * * * ** * *

I, or a member of my household, has Covid-19 

symptoms and I am self-isolating for 7 to 14 days 1 1 - - - 1 - 1 - - 1 - 1 - 1 - - 1 - - - - 1 - - - - 1 - - 1 1 1 - 1 -

* * - - - * - 1% - - * - * - * - - 1% - - - - 1% - - - - 1% - - * * * - * -

* * * * * * ** * * * ** ** ** * * * * * * ** * *

I have suspected Covid-19 symptoms but am not self-

isolating 5 1 4 - 3 - 1 1 - - 1 4 1 4 3 - 2 * - 3 - - - - - - 2 * - - 2 3 5 - 5 -

1% * 2% - 2% - 1% 1% - - * 9% * 2% 2% - 2% 1% - 15% - - - - - - 3% 1% - - 2% 1% 1% - 1% -

M * * * * * * ** * * * ** ** ** * * * * * * ** * *

I have physical or mental health condition(s) or 

illness(es) that has lasted or is expected to last 12 

months or more 116 63 36 17 30 41 26 18 26 19 64 7 53 62 36 31 30 10 8 3 11 11 12 13 18 18 12 10 - 8 26 90 109 6 79 37

23% 22% 23% 27% 24% 21% 25% 20% 25% 23% 23% 15% 18% 31% 29% 21% 24% 15% 21% 15% 38% 28% 28% 22% 21% 26% 21% 17% - 21% 23% 23% 24% 14% 22% 25%

M * * * * * * ** AM R* * * ** ** ** * * * * * * ** * *

I am currently fasting during the day 19 6 11 2 7 7 1 5 - 4 15 1 10 9 7 10 - 1 1 - 2 2 3 5 5 - - 1 - 1 4 16 19 - 19 -

4% 2% 7% 4% 5% 4% 1% 5% - 4% 5% 3% 3% 5% 6% 7% - 1% 3% - 8% 6% 7% 8% 6% - - 1% - 3% 3% 4% 4% - 5% -

BIQj B * * * * * * I ** Q* Q * * ** ** ** Z* Za* * * * * ** * * Aj

None of these 321 186 97 38 82 118 61 60 63 55 180 23 217 104 70 90 84 52 25 12 14 22 22 35 55 44 40 45 7 25 71 250 289 32 227 94

63% 64% 61% 62% 66% 62% 58% 68% 62% 65% 65% 53% 71% 51% 56% 61% 66% 75% 65% 70% 49% 58% 52% 57% 64% 62% 72% 73% 87% 65% 64% 63% 63% 70% 63% 63%

N * * * * * * ** AN * AOP* * ** ** ** * * * * * W* ** * *

Prefer not to say 7 4 4 - - 2 3 2 3 - 2 2 4 4 1 1 2 - 3 - 1 - - 1 - 2 - - - 3 6 2 7 - 3 5

1% 1% 2% - - 1% 3% 3% 3% - 1% 5% 1% 2% 1% 1% 2% - 7% - 5% - - 2% - 3% - - - 7% 5% * 2% - 1% 3%

fi * * * * * * ** * * APR* ** ** ** * * * * * * ** AYb* Af *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q1. To what extent, if at all, are you worried about there not being enough food available for you/your household to buy in the next month? Please select one answer only

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Very worried (4) 38 15 23 7 18 2 4 7 5 10 9 15 38 34 4

7% 6% 9% 12% 16% 2% 4% 4% 4% 5% 16% 12% 7% 8% 5%

* AFGH* * IJ* I* *

Somewhat worried (3) 59 31 28 4 14 13 8 20 16 19 9 16 59 51 9

12% 12% 11% 8% 12% 16% 8% 12% 13% 10% 15% 12% 12% 12% 12%

* * * * * *

Not very worried (2) 184 84 98 26 39 29 30 61 43 81 16 43 184 160 23

36% 34% 38% 47% 34% 37% 30% 37% 34% 41% 30% 34% 36% 37% 32%

* * * * * *

Not at all worried (1) 221 115 105 18 39 35 54 75 62 87 20 52 221 184 37

43% 47% 41% 33% 35% 44% 55% 46% 48% 44% 37% 41% 43% 42% 50%

* * * ADE * * *

Don’t know 5 1 5 - 1 - 2 1 1 1 1 1 5 5 -

1% * 2% - 1% - 2% 1% 1% 1% 3% 1% 1% 1% -

* * * * * *

Prefer not to answer 1 1 - - 1 - - - 1 - - - 1 1 -

* * - - 1% - - - 1% - - - * * -

* * * * * *

NET: Worried 97 45 51 11 32 15 12 27 21 29 17 30 97 85 13

19% 18% 20% 20% 29% 19% 13% 17% 17% 15% 31% 24% 19% 19% 18%

* GH* * IJ* * *

NET: Not worried 405 199 202 44 78 64 83 136 104 168 37 96 405 345 60

80% 81% 78% 80% 69% 81% 85% 83% 82% 85% 66% 75% 80% 79% 82%

K * * * E E K K * * *

Mean 1.83 1.77 1.88 1.99 2.10 1.77 1.61 1.75 1.72 1.76 2.10 1.94 1.83 1.85 1.72
G G* AFGH* * * IJ* * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

3



Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q1. To what extent, if at all, are you worried about there not being enough food available for you/your household to buy in the next month? Please select one answer only

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Very worried (4) 38 23 15 - 6 7 13 12 5 8 11 14 19 19 14 15 4 2 2 5 2 3 4 4 12 4 * 2 - 2 19 19 36 2 30 8

7% 8% 9% - 5% 3% 12% 14% 5% 9% 4% 32% 6% 9% 11% 10% 3% 3% 6% 28% 7% 8% 9% 6% 14% 5% 1% 3% - 6% 17% 5% 8% 5% 8% 5%

DFKQaf D D * * F* AEF* * * ** Q* Q * * ** ** ** * * Aab* * * * ** * Af *

Somewhat worried (3) 59 31 18 10 18 19 13 9 10 11 33 5 41 18 18 14 19 7 1 2 6 5 6 6 8 13 6 7 * 1 19 41 56 3 50 9

12% 11% 12% 16% 15% 10% 12% 11% 10% 13% 12% 11% 13% 9% 15% 9% 15% 11% 2% 13% 20% 13% 13% 9% 10% 18% 11% 11% 5% 2% 17% 10% 12% 7% 14% 6%

j * * * * * * ** * * * ** ** ** * * * d* * * ** * * Aj

Not very worried (2) 184 93 63 28 47 66 36 34 38 31 107 9 105 78 45 64 40 15 19 7 12 15 12 28 36 25 15 14 1 19 36 148 167 17 120 64

36% 32% 40% 46% 38% 35% 35% 38% 37% 36% 38% 20% 35% 39% 36% 44% 32% 22% 50% 41% 42% 38% 28% 46% 42% 35% 27% 23% 11% 50% 32% 37% 36% 38% 33% 43%

BRbi B* * * * * * ** * AR * R* ** ** ** * ab* b* * * * ** ab* *

Not at all worried (1) 221 138 60 24 52 96 40 33 48 35 123 15 136 85 49 53 60 45 13 3 9 15 22 24 29 28 33 38 7 13 37 184 200 20 158 63

43% 48% 38% 38% 42% 50% 38% 37% 47% 41% 44% 35% 45% 42% 39% 36% 48% 65% 35% 18% 31% 40% 50% 39% 34% 39% 59% 63% 84% 35% 33% 46% 43% 45% 44% 42%

Pe A * * A * * * * ** * AOPQS* * ** ** ** * * * * AXYZd* AXYZd* ** * Ae *

Don’t know 5 4 1 - 1 3 1 - 1 * 3 - 2 3 - 1 3 - 1 - - - - - 1 1 1 - - 1 1 4 4 1 1 4

1% 1% 1% - 1% 1% 1% - 1% 1% 1% - 1% 1% - 1% 2% - 3% - - - - - 1% 2% 2% - - 3% 1% 1% 1% 3% * 3%

i * * * * * * ** * * * ** ** ** * * * * * * ** * * i

Prefer not to answer 1 - 1 - - - 1 - - - - 1 1 - - - - - 1 - - - - - - - - - - 1 - 1 - 1 - 1

* - 1% - - - 1% - - - - 2% * - - - - - 2% - - - - - - - - - - 2% - * - 2% - 1%

g * * * * * * ** * * A* ** ** ** * * * * * * ** A* g*

NET: Worried 97 55 33 10 25 25 26 22 15 19 45 19 60 37 32 29 23 9 3 7 8 8 9 9 20 17 6 9 * 3 38 60 92 6 81 17

19% 19% 21% 16% 20% 13% 25% 24% 15% 22% 16% 43% 20% 18% 26% 20% 18% 13% 8% 41% 27% 21% 22% 15% 23% 24% 11% 14% 5% 8% 34% 15% 20% 12% 23% 11%

Ffj * * F* F* * * ** S* * * ** ** ** * * * * * * ** * Af * Aj

NET: Not worried 405 230 122 52 99 163 76 68 86 65 230 24 241 164 94 117 100 60 33 10 20 30 34 52 65 53 47 52 8 33 73 332 367 38 277 127

80% 80% 78% 84% 79% 85% 73% 76% 84% 77% 83% 55% 79% 80% 74% 79% 79% 87% 86% 59% 73% 79% 78% 85% 76% 74% 86% 86% 95% 86% 65% 84% 79% 83% 77% 86%

ei * * AG * * * * ** * * * ** ** ** * * * * * * ** * Ae *

Mean 1.83 1.79 1.92 1.78 1.83 1.66 1.99 2.01 1.72 1.90 1.76 2.41 1.81 1.85 1.98 1.95 1.73 1.51 1.78 2.50 2.04 1.90 1.81 1.82 2.03 1.90 1.52 1.55 1.22 1.78 2.18 1.73 1.84 1.71 1.87 1.73
FRabf * * F* F* * * ** R* R * ** ** ** ** * * Aab* ab* * * ** ** Af* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q2. In the last month have you cut down the size of your meals or skipped meals for any of the following reasons? Please select one answer for each statement. - Summary

All Adults aged 18-75 in Scotland

Q2. In the last month have you cut down the size of your 

meals or skipped meals for any of the following reasons? 

Please select one answer for each statement.

You did 

not have 

enough 

money to 

buy food

You (or 

others in 

your 

household

) were not 

well 

enough to 

shop or 

cook food

You had 

no means 

to get to 

the shops 

to buy 

food

You were 

unable to 

get a 

delivery of 

food or 

obtain it in 

other 

ways

You could 

not find 

the food 

you 

needed or 

wanted in 

the shops

(A) (B) (C) (D) (E)

Unweighted base 508 508 508 508 508

Weighted base 508 508 508 508 508

Yes, this happened every week (4) 21 11 22 29 45

4% 2% 4% 6% 9%

B ABC

Yes, this happened some weeks but not every week 

(2.5) 17 23 21 38 118

3% 5% 4% 7% 23%

AC ABCD

Yes, this happened just one week in the last month 

(1) 40 26 41 40 88

8% 5% 8% 8% 17%

ABCD

No, never (0) 422 435 421 384 252

83% 86% 83% 76% 50%

DE DE DE E

Don’t know/can’t remember 8 12 2 14 5

2% 2% * 3% 1%

C CE

Prefer not to answer 1 - 1 3 1

* - * 1% *

NET: Yes 77 61 84 107 250

15% 12% 17% 21% 49%

B ABC ABCD

Mean 0.33 0.26 0.36 0.51 1.12
B ABC ABCD

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D/E   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q2. In the last month have you cut down the size of your meals or skipped meals for any of the following reasons? Please select one answer for each statement. - You did not have enough money to buy food

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Yes, this happened every week (4) 21 9 11 - 9 3 3 5 3 8 2 8 21 18 2

4% 4% 4% - 8% 4% 3% 3% 2% 4% 4% 6% 4% 4% 3%

* * * * * *

Yes, this happened some weeks but not every week 

(2.5) 17 7 9 - 9 2 5 * 4 1 4 7 17 11 6

3% 3% 4% - 8% 2% 5% * 4% 1% 8% 5% 3% 2% 8%

H * H* * H J* J* AN*

Yes, this happened just one week in the last month 

(1) 40 14 26 12 13 7 5 3 7 11 5 17 40 39 1

8% 6% 10% 22% 12% 9% 5% 2% 5% 6% 9% 13% 8% 9% 1%

HO AGH* H* H* * IJ* O *

No, never (0) 422 214 206 43 78 63 83 155 111 176 44 90 422 359 63

83% 87% 80% 78% 70% 80% 85% 94% 87% 89% 79% 71% 83% 82% 86%

EL * * * E ADEFG L L * * *

Don’t know/can’t remember 8 2 5 - 2 3 1 1 1 2 - 5 8 7 1

2% 1% 2% - 2% 4% 1% 1% 1% 1% - 4% 2% 2% 1%

* * * * * *

Prefer not to answer 1 * 1 - 1 - - * 1 - - - 1 1 -

* * * - 1% - - * 1% - - - * * -

* * * * * *

NET: Yes 77 30 46 12 31 12 14 8 14 20 11 32 77 68 9

15% 12% 18% 22% 28% 16% 14% 5% 11% 10% 21% 25% 15% 16% 13%

H H* AGH* H* H * AIJ* *

Mean 0.33 0.28 0.37 0.22 0.66 0.33 0.33 0.15 0.23 0.23 0.45 0.53 0.33 0.32 0.36
H * AH* * * IJ* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q2. In the last month have you cut down the size of your meals or skipped meals for any of the following reasons? Please select one answer for each statement. - You did not have enough money to buy food

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Yes, this happened every week (4) 21 8 11 2 10 4 3 3 7 4 8 2 7 13 15 3 1 * 1 - 5 4 6 1 2 - 1 * - 1 7 14 18 2 18 2

4% 3% 7% 3% 8% 2% 3% 3% 6% 5% 3% 5% 2% 7% 12% 2% 1% 1% 2% - 20% 10% 15% 1% 3% - 1% 1% - 2% 6% 4% 4% 5% 5% 2%

BFMQ * AF* * * * * ** M APQR* * * ** ** ** AXYZab* * * * * * ** * *

Yes, this happened some weeks but not every week 

(2.5) 17 9 5 3 4 5 2 6 3 3 6 4 12 5 8 8 - * 1 4 1 3 1 1 7 - - * - 1 6 11 16 1 14 3

3% 3% 3% 5% 3% 2% 2% 7% 3% 4% 2% 10% 4% 3% 6% 5% - 1% 1% 20% 3% 8% 1% 2% 8% - - 1% - 1% 5% 3% 3% 3% 4% 2%

Q * * * * * * ** Q* Q * * ** ** ** * * AZa* * * * ** * *

Yes, this happened just one week in the last month 

(1) 40 19 16 5 9 8 11 11 10 6 16 8 23 17 13 12 11 2 2 3 3 4 3 5 7 9 2 1 * 2 17 23 38 2 27 13

8% 7% 10% 8% 7% 4% 10% 13% 10% 7% 6% 18% 7% 9% 10% 8% 9% 3% 6% 15% 11% 10% 8% 9% 8% 13% 3% 2% 5% 6% 15% 6% 8% 5% 7% 9%

FKf * * * F* * * ** * * * ** ** ** * * * b* * * ** * Af *

No, never (0) 422 247 124 51 99 171 83 68 79 70 244 29 257 165 88 122 113 67 33 11 18 25 33 53 69 60 53 59 8 33 77 345 384 38 292 129

83% 85% 79% 82% 80% 90% 80% 76% 77% 83% 88% 67% 84% 81% 69% 83% 89% 96% 86% 65% 66% 65% 77% 86% 80% 85% 95% 96% 95% 86% 68% 87% 83% 84% 81% 87%

Oe * * AEGH * * * * AI ** * O AO AOP* * ** ** ** * * * * AWY* AWYZ* ** * Ae *

Don’t know/can’t remember 8 6 1 1 1 3 3 1 3 1 3 - 5 3 2 3 1 - 1 - - 2 - 1 2 1 - - - 1 6 2 6 1 7 1

2% 2% 1% 2% 1% 1% 3% 1% 3% 2% 1% - 2% 1% 2% 2% 1% - 3% - - 6% - 2% 2% 1% - - - 3% 5% 1% 1% 3% 2% 1%

f * * * * * * ** * * * ** ** ** * * * * * * ** * Af *

Prefer not to answer 1 1 - - - * 1 - - * 1 - 1 - - - 1 - * - - - - - - 1 - - - * 1 * 1 - 1 -

* * - - - * 1% - - 1% * - * - - - 1% - 1% - - - - - - 1% - - - 1% 1% * * - * -

* * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Yes 77 35 32 10 24 17 17 21 20 13 30 14 41 36 36 23 12 3 4 6 9 11 10 7 15 9 3 2 * 4 29 48 72 6 59 18

15% 12% 20% 16% 19% 9% 16% 23% 20% 15% 11% 33% 14% 18% 29% 15% 9% 4% 10% 35% 34% 28% 23% 12% 18% 13% 5% 4% 5% 10% 26% 12% 15% 13% 16% 12%

BFKQRabf B * F* * AF* K* * ** APQRS* R * * ** ** ** ab* * ab* * * * ** * Af *

Mean 0.33 0.25 0.47 0.33 0.49 0.18 0.30 0.44 0.45 0.36 0.23 0.63 0.27 0.42 0.76 0.30 0.11 0.07 0.19 0.65 0.97 0.74 0.69 0.19 0.38 0.13 0.09 0.07 0.05 0.19 0.55 0.27 0.33 0.33 0.38 0.20
BFKMQRabf B * F* * F* K* * ** APQR* QR * ** ** ** ** AXZab* * ab* * * * ** ** Af* * A

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q2. In the last month have you cut down the size of your meals or skipped meals for any of the following reasons? Please select one answer for each statement. - You (or others in your household) were not well enough to shop or cook food

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Yes, this happened every week (4) 11 5 5 5 1 2 - 4 2 1 2 6 11 11 -

2% 2% 2% 8% 1% 3% - 2% 2% 1% 4% 5% 2% 3% -

AEG* * * * J* *

Yes, this happened some weeks but not every week 

(2.5) 23 8 16 - 14 3 4 3 4 3 2 14 23 18 6

5% 3% 6% - 13% 4% 4% 2% 3% 2% 3% 11% 5% 4% 8%

* ADGH* * * AIJ* *

Yes, this happened just one week in the last month 

(1) 26 16 10 5 6 5 6 4 5 13 4 4 26 24 2

5% 7% 4% 9% 5% 7% 6% 2% 4% 6% 7% 3% 5% 6% 3%

* * * * * *

No, never (0) 435 213 220 45 85 66 88 151 115 181 43 96 435 371 64

86% 86% 85% 82% 76% 84% 90% 92% 90% 91% 78% 76% 86% 85% 88%

EL * * * E E KL KL * * *

Don’t know/can’t remember 12 4 7 - 6 2 - 3 1 - 4 6 12 10 1

2% 2% 3% - 6% 2% - 2% 1% - 8% 5% 2% 2% 2%

* G* * AIJ* J* *

Prefer not to answer - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - -

* * * * * *

NET: Yes 61 29 31 10 21 11 10 10 11 17 8 25 61 53 8

12% 12% 12% 18% 18% 14% 10% 6% 9% 9% 15% 19% 12% 12% 11%

H H* H* H* * IJ* *

Mean 0.26 0.23 0.28 0.43 0.42 0.30 0.15 0.16 0.18 0.13 0.35 0.53 0.26 0.27 0.23
J * GH* * J* AIJ* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q2. In the last month have you cut down the size of your meals or skipped meals for any of the following reasons? Please select one answer for each statement. - You (or others in your household) were not well enough to shop or cook food

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Yes, this happened every week (4) 11 10 2 - - 4 4 3 3 1 7 1 7 5 2 5 4 * - - 1 - 1 4 1 3 1 * - - 7 4 11 - 9 2

2% 3% 1% - - 2% 4% 4% 3% 1% 2% 3% 2% 2% 1% 4% 3% 1% - - 3% - 2% 7% 1% 5% 1% 1% - - 6% 1% 2% - 3% 1%

f * * E* * * * ** * * * ** ** ** * A* * * * * ** * Af *

Yes, this happened some weeks but not every week 

(2.5) 23 15 5 3 6 8 3 7 6 7 6 5 13 10 9 10 1 3 - 4 1 3 1 3 7 1 - 3 - - 11 12 22 1 19 4

5% 5% 3% 5% 4% 4% 2% 8% 6% 8% 2% 11% 4% 5% 7% 7% 1% 4% - 23% 3% 7% 3% 5% 8% 2% - 4% - - 10% 3% 5% 3% 5% 3%

KQf * * * * * K* ** Q* Q * * ** ** ** * * a* * * * ** * Af *

Yes, this happened just one week in the last month 

(1) 26 12 9 5 7 10 5 4 2 3 22 - 17 9 9 8 5 2 1 - 2 3 4 2 6 4 2 2 - 1 3 23 26 1 22 4

5% 4% 6% 8% 5% 5% 5% 5% 2% 3% 8% - 6% 4% 7% 6% 4% 3% 4% - 8% 7% 9% 4% 7% 5% 3% 3% - 4% 3% 6% 6% 1% 6% 3%

* * * * * * AI ** * * * ** ** ** * * * * * * ** * *

No, never (0) 435 245 139 52 108 163 90 74 90 72 236 37 262 173 101 124 111 64 35 11 22 32 37 52 72 58 53 56 8 35 88 347 392 43 301 135

86% 85% 88% 84% 87% 85% 86% 83% 88% 86% 85% 86% 86% 85% 80% 84% 88% 93% 93% 63% 78% 83% 85% 84% 83% 82% 96% 92% 100% 93% 79% 88% 85% 96% 84% 91%

eg * * * * * * ** * O* * ** ** ** * * * * AYZ* * ** * Ae *

Don’t know/can’t remember 12 7 3 2 3 6 2 * 2 2 8 - 5 6 6 - 4 - 1 3 2 1 - - - 4 - - - 1 3 9 12 - 8 3

2% 2% 2% 3% 3% 3% 2% 1% 2% 2% 3% - 2% 3% 5% - 3% - 3% 15% 8% 3% - - - 6% - - - 3% 2% 2% 2% - 2% 2%

P * * * * * * ** P* P * * ** ** ** * * * AY* * * ** * *

Prefer not to answer - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Yes 61 37 16 8 12 22 12 15 10 10 34 6 37 24 20 24 11 5 1 4 4 5 6 10 15 9 2 5 - 1 22 40 59 2 50 11

12% 13% 10% 13% 10% 12% 11% 16% 10% 12% 12% 14% 12% 12% 15% 16% 9% 7% 4% 23% 14% 14% 15% 16% 17% 12% 4% 8% - 4% 19% 10% 13% 4% 14% 7%

af * * * * * * ** * * * ** ** ** * * a* * * * ** * Af * A

Mean 0.26 0.32 0.18 0.21 0.17 0.26 0.27 0.39 0.27 0.28 0.23 0.40 0.26 0.27 0.31 0.38 0.20 0.15 0.04 0.66 0.29 0.25 0.26 0.44 0.33 0.31 0.08 0.17 - 0.04 0.55 0.18 0.28 0.09 0.30 0.16
f * * * * * * ** * * ** ** ** ** * a* * * * * ** ** Af* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q2. In the last month have you cut down the size of your meals or skipped meals for any of the following reasons? Please select one answer for each statement. - You had no means to get to the shops to buy food

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Yes, this happened every week (4) 22 7 15 1 7 4 3 6 2 8 3 9 22 21 1

4% 3% 6% 3% 6% 5% 3% 4% 1% 4% 6% 7% 4% 5% 2%

* * * * I* *

Yes, this happened some weeks but not every week 

(2.5) 21 11 10 1 10 2 5 3 6 4 3 9 21 18 3

4% 4% 4% 2% 9% 2% 5% 2% 5% 2% 5% 7% 4% 4% 5%

* H* * * * *

Yes, this happened just one week in the last month 

(1) 41 22 18 5 12 6 7 11 8 13 6 14 41 36 5

8% 9% 7% 10% 11% 7% 7% 7% 7% 6% 10% 11% 8% 8% 7%

* * * * * *

No, never (0) 421 207 211 46 82 67 82 143 110 174 44 93 421 358 63

83% 84% 82% 85% 73% 85% 84% 87% 87% 88% 79% 73% 83% 82% 86%

L * * * E L L * * *

Don’t know/can’t remember 2 - 2 - 1 * - 1 1 - - 1 2 2 -

* - 1% - 1% 1% - 1% 1% - - 1% * 1% -

* * * * * *

Prefer not to answer 1 - 1 - - - 1 - - - - 1 1 1 -

* - * - - - 1% - - - - 1% * * -

* * * * * *

NET: Yes 84 40 43 8 29 12 15 21 16 25 12 32 84 74 10

17% 16% 17% 15% 26% 15% 15% 12% 12% 12% 21% 25% 17% 17% 14%

* H* * * IJ* *

Mean 0.36 0.31 0.41 0.27 0.58 0.34 0.32 0.27 0.23 0.28 0.47 0.57 0.36 0.38 0.27
* H* * * IJ* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q2. In the last month have you cut down the size of your meals or skipped meals for any of the following reasons? Please select one answer for each statement. - You had no means to get to the shops to buy food

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Yes, this happened every week (4) 22 10 10 2 9 4 5 5 5 1 8 7 12 10 14 5 2 * - 6 1 4 2 2 4 1 1 * - - 9 13 20 2 20 2

4% 3% 6% 4% 7% 2% 5% 6% 5% 2% 3% 17% 4% 5% 11% 4% 2% 1% - 36% 5% 11% 4% 3% 4% 2% 1% 1% - - 8% 3% 4% 5% 5% 2%

Ff * F* * * * * ** APQR* * * ** ** ** * * * * * * ** * Af *

Yes, this happened some weeks but not every week 

(2.5) 21 11 4 6 6 5 5 5 2 10 9 - 13 9 4 10 4 4 - - 3 1 - 5 5 3 1 3 * - 7 14 20 1 17 4

4% 4% 2% 10% 5% 3% 5% 5% 2% 12% 3% - 4% 4% 3% 7% 3% 5% - - 12% 2% - 8% 6% 4% 1% 5% 5% - 6% 4% 4% 3% 5% 3%

ABC* * * * * AIK* ** * * * ** ** ** * * * * * * ** * *

Yes, this happened just one week in the last month 

(1) 41 15 20 6 19 8 6 8 12 3 21 5 22 19 19 19 1 - 1 2 8 7 3 10 9 1 1 - - 1 7 34 40 1 38 3

8% 5% 13% 9% 15% 4% 6% 9% 12% 3% 8% 13% 7% 9% 15% 13% 1% - 4% 10% 29% 17% 7% 16% 11% 1% 1% - - 4% 6% 9% 9% 2% 11% 2%

BFQRZabj AB * AFG* * * * * ** AQR* AQR * * ** ** ** * AZab* Zab* * * * ** * * Aj

No, never (0) 421 252 122 46 90 173 86 71 82 70 238 30 256 165 89 114 117 65 35 10 15 26 38 45 69 63 53 58 8 35 87 334 380 41 284 137

83% 87% 78% 75% 73% 91% 83% 79% 80% 83% 86% 70% 84% 81% 71% 77% 93% 94% 93% 55% 54% 69% 89% 74% 79% 89% 97% 94% 95% 93% 77% 84% 82% 90% 79% 92%

EOi ACD * * AEH * * * * ** * AOP AOP* O* ** ** ** * * * X* AXY* AXY* ** X* * Ai

Don’t know/can’t remember 2 1 - 1 - 1 1 * - - 2 - 1 1 - - 1 - 1 - - - - - - 1 - - - 1 1 1 2 - 1 2

* * - 2% - 1% 1% 1% - - 1% - * 1% - - 1% - 3% - - - - - - 2% - - - 3% 1% * 1% - * 1%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

Prefer not to answer 1 - 1 - - - 1 - 1 - - - 1 - - - 1 - - - - - - - - 1 - - - - 1 - 1 - - 1

* - 1% - - - 1% - 1% - - - * - - - 1% - - - - - - - - 1% - - - - 1% - * - - 1%

f * * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Yes 84 35 34 14 34 17 16 18 20 14 37 13 47 37 37 34 7 4 1 8 13 12 5 16 18 5 2 4 * 1 23 61 80 4 74 10

17% 12% 22% 23% 27% 9% 15% 20% 19% 17% 13% 30% 15% 18% 29% 23% 6% 6% 4% 45% 46% 31% 11% 26% 21% 8% 3% 6% 5% 4% 21% 15% 17% 10% 21% 6%

BFKQRSZabdj B B* AFG* * F* * * ** AQRS* AQRS * * ** ** ** * Zabd* Zabd* * * * ** * * Aj

Mean 0.36 0.28 0.45 0.51 0.56 0.18 0.36 0.46 0.38 0.40 0.27 0.82 0.33 0.40 0.67 0.44 0.16 0.15 0.04 1.52 0.79 0.68 0.24 0.46 0.42 0.21 0.09 0.16 0.14 0.04 0.56 0.30 0.37 0.29 0.44 0.16
BFKQRafj * AF* * F* * * ** AQR* QR * ** ** ** ** * a* a* * * * ** ** Af* * Aj

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q2. In the last month have you cut down the size of your meals or skipped meals for any of the following reasons? Please select one answer for each statement. - You were unable to get a delivery of food or obtain it in other ways

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Yes, this happened every week (4) 29 12 17 5 11 5 3 5 5 8 8 8 29 29 -

6% 5% 7% 8% 10% 6% 3% 3% 4% 4% 14% 6% 6% 7% -

O * H* * AIJ* * O *

Yes, this happened some weeks but not every week 

(2.5) 38 12 26 6 7 8 5 11 8 15 4 11 38 36 1

7% 5% 10% 11% 7% 10% 5% 7% 7% 7% 7% 8% 7% 8% 2%

* * * * * *

Yes, this happened just one week in the last month 

(1) 40 25 16 6 12 5 5 13 11 16 4 10 40 32 8

8% 10% 6% 11% 11% 6% 5% 8% 8% 8% 7% 8% 8% 7% 11%

* * * * * *

No, never (0) 384 192 188 37 74 60 80 133 101 156 36 91 384 324 60

76% 78% 73% 67% 66% 76% 82% 81% 79% 79% 65% 72% 76% 75% 82%

* * * E E * * *

Don’t know/can’t remember 14 4 10 1 7 1 3 1 2 2 4 6 14 10 4

3% 2% 4% 2% 6% 2% 3% 1% 1% 1% 7% 5% 3% 2% 5%

* H* * IJ* * *

Prefer not to answer 3 1 2 - 1 - 1 1 1 1 - 1 3 3 -

1% * 1% - 1% - 1% 1% 1% 1% - 1% 1% 1% -

* * * * * *

NET: Yes 107 49 58 16 31 17 14 29 24 39 15 29 107 98 10

21% 20% 23% 30% 27% 22% 14% 18% 19% 20% 27% 23% 21% 22% 13%

G* G* * * * *

Mean 0.51 0.43 0.60 0.73 0.72 0.57 0.34 0.38 0.42 0.44 0.85 0.58 0.51 0.57 0.17
O * GH* * * I* * O *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q2. In the last month have you cut down the size of your meals or skipped meals for any of the following reasons? Please select one answer for each statement. - You were unable to get a delivery of food or obtain it in other ways

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Yes, this happened every week (4) 29 15 11 3 11 5 5 8 5 3 14 6 12 18 13 6 5 2 4 3 1 2 7 5 1 4 1 1 1 4 13 16 29 1 22 8

6% 5% 7% 6% 9% 3% 5% 9% 5% 4% 5% 15% 4% 9% 10% 4% 4% 2% 9% 15% 5% 4% 16% 8% 2% 6% 2% 2% 9% 9% 12% 4% 6% 2% 6% 5%

FMf * F* * F* * * ** M * * * ** ** ** AYab* * * * * * ** * Af *

Yes, this happened some weeks but not every week 

(2.5) 38 25 8 5 8 14 7 8 7 4 19 7 24 13 11 11 7 6 3 2 4 3 1 6 5 5 3 6 - 3 10 28 35 2 23 14

7% 9% 5% 8% 7% 8% 7% 8% 7% 5% 7% 16% 8% 7% 8% 8% 6% 8% 7% 13% 14% 8% 3% 10% 6% 6% 5% 9% - 7% 9% 7% 8% 5% 7% 10%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

Yes, this happened just one week in the last month 

(1) 40 22 11 7 11 11 5 14 6 9 24 1 27 13 10 15 8 5 3 * 2 4 4 6 9 7 * 3 1 3 15 26 40 - 37 3

8% 8% 7% 11% 9% 6% 5% 15% 6% 11% 9% 2% 9% 6% 8% 10% 6% 7% 8% 3% 7% 10% 8% 10% 11% 10% 1% 5% 17% 8% 13% 7% 9% - 10% 2%

afj * * * AFG* * * ** * * * ** ** ** * a* a* a* * * ** * Af A * Aj

No, never (0) 384 217 122 45 89 157 78 61 81 68 210 25 231 153 90 110 100 55 28 12 20 27 31 44 66 51 50 49 6 28 71 313 343 41 264 120

76% 75% 78% 72% 72% 82% 75% 68% 79% 80% 76% 58% 76% 75% 71% 74% 80% 79% 75% 70% 74% 69% 72% 72% 76% 71% 90% 80% 74% 75% 63% 79% 74% 90% 74% 81%

eg * * AH * * * * ** * * * ** ** ** * * * * AWXYZ* * ** * Ae Ag*

Don’t know/can’t remember 14 8 3 2 3 3 8 - 3 - 8 2 9 5 3 4 4 2 * - - 3 - - 4 3 1 2 - * 3 10 12 1 10 4

3% 3% 2% 4% 2% 1% 7% - 3% - 3% 5% 3% 2% 2% 3% 3% 3% 1% - - 8% - - 5% 4% 2% 4% - 1% 3% 3% 3% 3% 3% 2%

* * AFH* * * * ** * * * ** ** ** * * * * * * ** * *

Prefer not to answer 3 2 1 - 1 1 1 - - - 2 1 2 1 - 1 2 - - - - - - - 1 2 - - - - 1 2 3 - 3 -

1% 1% 1% - 1% 1% 1% - - - 1% 3% 1% 1% - 1% 1% - - - - - - - 1% 3% - - - - 1% 1% 1% - 1% -

* * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Yes 107 62 30 15 30 30 18 29 18 17 58 14 63 44 33 33 20 12 9 5 7 9 12 17 16 16 4 10 2 9 38 70 104 3 82 25

21% 22% 19% 24% 25% 16% 17% 32% 18% 20% 21% 34% 21% 22% 26% 22% 16% 17% 24% 30% 26% 23% 28% 28% 18% 22% 8% 16% 26% 24% 33% 18% 23% 7% 23% 17%

Fafh * * * AFG* * * ** * * * ** ** ** a* a* * a* * * ** a* Af Ah *

Mean 0.51 0.52 0.49 0.54 0.64 0.36 0.47 0.71 0.44 0.39 0.48 1.12 0.46 0.60 0.70 0.48 0.39 0.38 0.64 0.93 0.63 0.52 0.81 0.68 0.33 0.52 0.22 0.36 0.53 0.64 0.85 0.42 0.54 0.20 0.53 0.48
Faf * F* * F* * * ** * * ** ** ** ** Ya* a* * * * * ** ** Af* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q2. In the last month have you cut down the size of your meals or skipped meals for any of the following reasons? Please select one answer for each statement. - You could not find the food you needed or wanted in the shops

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Yes, this happened every week (4) 45 17 28 8 12 10 4 11 12 13 4 16 45 33 12

9% 7% 11% 15% 11% 12% 4% 7% 9% 7% 7% 12% 9% 8% 16%

G* * G* * * N*

Yes, this happened some weeks but not every week 

(2.5) 118 52 65 15 41 9 18 35 29 44 15 30 118 106 12

23% 21% 25% 28% 37% 11% 18% 21% 23% 22% 27% 23% 23% 24% 16%

F F* AFGH* * F * * *

Yes, this happened just one week in the last month 

(1) 88 43 43 11 18 14 21 23 16 38 14 19 88 76 11

17% 17% 17% 20% 16% 18% 22% 14% 13% 19% 25% 15% 17% 18% 16%

* * * * * *

No, never (0) 252 134 117 21 38 46 52 95 68 103 21 60 252 214 38

50% 54% 45% 38% 34% 58% 54% 58% 53% 52% 38% 48% 50% 49% 52%

E * * E* E DE * * *

Don’t know/can’t remember 5 1 4 - 1 * 2 1 1 - 1 2 5 5 -

1% * 2% - 1% 1% 2% * 1% - 3% 2% 1% 1% -

* * * J* * *

Prefer not to answer 1 - 1 - 1 - - - 1 - - - 1 1 -

* - * - 1% - - - 1% - - - * * -

* * * * * *

NET: Yes 250 111 136 34 72 32 43 69 58 95 33 64 250 215 35

49% 45% 53% 62% 64% 41% 44% 42% 45% 48% 59% 51% 49% 49% 48%

FH* AFGH* * * * *

Mean 1.12 0.97 1.26 1.47 1.56 0.95 0.85 0.94 1.09 1.01 1.26 1.25 1.12 1.10 1.20
B GH* AFGH* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q2. In the last month have you cut down the size of your meals or skipped meals for any of the following reasons? Please select one answer for each statement. - You could not find the food you needed or wanted in the shops

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Yes, this happened every week (4) 45 26 17 2 10 13 10 11 4 12 25 3 27 17 17 13 9 4 2 5 4 3 5 8 5 2 6 2 1 2 12 32 39 6 33 12

9% 9% 11% 3% 8% 7% 10% 12% 4% 14% 9% 8% 9% 8% 13% 9% 7% 5% 6% 29% 13% 7% 13% 13% 6% 3% 11% 4% 16% 6% 11% 8% 8% 13% 9% 8%

* * * * * I* ** * * * ** ** ** * * * * * * ** * *

Yes, this happened some weeks but not every week 

(2.5) 118 64 42 11 32 39 25 22 29 20 58 10 69 48 36 30 27 15 10 4 9 14 10 15 15 20 8 14 1 10 28 90 111 7 83 35

23% 22% 27% 19% 25% 21% 24% 25% 29% 24% 21% 23% 23% 24% 29% 20% 22% 21% 25% 22% 32% 36% 22% 25% 17% 28% 14% 23% 9% 25% 25% 23% 24% 15% 23% 24%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

Yes, this happened just one week in the last month 

(1) 88 45 28 15 22 26 20 19 14 12 51 11 56 31 20 31 16 13 7 5 4 4 7 9 22 7 10 12 1 7 23 65 80 7 65 23

17% 15% 18% 24% 18% 14% 20% 21% 13% 14% 18% 26% 18% 15% 16% 21% 13% 19% 19% 27% 16% 10% 16% 15% 25% 9% 18% 20% 12% 19% 20% 16% 17% 16% 18% 15%

* * * * * * ** * * * ** ** ** * * Z* * * * ** * *

No, never (0) 252 150 70 32 59 110 46 37 52 41 140 18 148 104 52 73 70 38 19 4 10 17 21 29 45 40 30 33 5 19 46 206 228 24 177 75

50% 52% 45% 52% 47% 58% 45% 42% 51% 49% 51% 42% 49% 51% 41% 50% 56% 55% 49% 22% 35% 45% 49% 47% 52% 56% 55% 54% 63% 49% 41% 52% 49% 53% 49% 51%

* * AGH * * * * ** * O * * ** ** ** * * * * * * ** * *

Don’t know/can’t remember 5 3 - 2 2 1 1 * 3 - 2 - 3 2 2 - 3 - - - 1 1 - - - 2 1 - - - 2 3 4 1 2 3

1% 1% - 3% 1% 1% 1% 1% 3% - 1% - 1% 1% 1% - 3% - - - 3% 2% - - - 3% 2% - - - 2% 1% 1% 3% * 2%

i * * * * * * ** * * * ** ** ** * * * * * * ** * *

Prefer not to answer 1 1 - - - - 1 - - - 1 - 1 - - - 1 - - - - - - - - 1 - - - - 1 - 1 - 1 -

* * - - - - 1% - - - * - * - - - 1% - - - - - - - - 1% - - - - 1% - * - * -

* * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Yes 250 135 87 28 64 79 55 52 48 43 134 25 153 97 73 75 52 31 19 14 17 20 22 33 42 29 23 28 3 19 63 187 230 20 180 70

49% 47% 55% 46% 51% 41% 53% 58% 46% 51% 48% 58% 50% 48% 58% 50% 41% 45% 51% 78% 62% 53% 51% 53% 48% 40% 42% 46% 37% 51% 56% 47% 50% 44% 50% 47%

FQ * * * F* * * ** Q* * * ** ** ** * * * * * * ** * *

Mean 1.12 1.09 1.27 0.84 1.16 0.94 1.21 1.31 1.05 1.28 1.08 1.17 1.13 1.10 1.43 1.07 0.97 0.92 1.07 1.99 1.54 1.31 1.23 1.30 0.91 0.96 0.99 0.91 1.00 1.07 1.30 1.07 1.12 1.09 1.13 1.09
F D * * * F* * * ** AQR* * * ** ** ** * * * * * * ** * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q3. To what extent, if at all, are you worried you/your household will not be able to afford food in the next month? Please select one answer only

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Very worried 48 12 35 9 22 6 4 7 7 18 5 18 48 44 4

9% 5% 13% 16% 20% 8% 4% 4% 6% 9% 10% 14% 9% 10% 6%

H B GH* AFGH* * * I* *

Somewhat worried 79 42 36 11 22 12 18 17 15 22 10 32 79 68 12

16% 17% 14% 19% 20% 15% 18% 10% 12% 11% 19% 25% 16% 16% 16%

* H* * * AIJ* *

Not very worried 135 60 72 8 27 26 26 48 31 56 15 32 135 115 20

27% 25% 28% 14% 24% 33% 27% 29% 25% 28% 27% 25% 27% 26% 27%

* * D* * * *

Not at all worried 238 128 110 27 39 34 47 92 71 102 23 42 238 201 38

47% 52% 43% 50% 34% 42% 48% 56% 56% 52% 42% 33% 47% 46% 52%

EL * * * E AL L * * *

Don’t know 5 2 3 - - 1 3 1 2 - - 4 5 5 -

1% 1% 1% - - 1% 3% 1% 1% - - 3% 1% 1% -

* * * * J* *

Prefer not to answer 2 1 1 - 2 - - - 1 - 1 - 2 2 -

* * 1% - 2% - - - 1% - 3% - * 1% -

* * * J* * *

NET: Worried 127 55 71 19 44 19 22 24 22 40 16 50 127 112 16

25% 22% 28% 36% 40% 23% 22% 14% 18% 20% 29% 39% 25% 26% 22%

HI H* AFGH* * * AIJ* *

NET: Not worried 373 189 182 35 65 60 73 140 102 159 38 74 373 316 57

73% 77% 71% 64% 58% 76% 75% 85% 80% 80% 69% 58% 73% 73% 78%

EL * * E* E ADEG L L * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q3. To what extent, if at all, are you worried you/your household will not be able to afford food in the next month? Please select one answer only

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Very worried 48 26 18 5 12 11 11 14 11 4 22 11 21 27 23 16 3 3 3 5 4 5 9 5 11 3 - 3 - 3 21 27 44 4 39 9

9% 9% 11% 7% 9% 6% 11% 16% 11% 5% 8% 26% 7% 13% 18% 11% 2% 4% 7% 30% 16% 13% 20% 8% 13% 4% - 5% - 7% 19% 7% 10% 8% 11% 6%

FMQaf * * * AF* * * ** M AQR* Q * * ** ** ** AZab* a* a* * * * ** * Af *

Somewhat worried 79 47 26 7 19 25 16 19 12 18 38 10 51 28 28 24 18 4 5 8 7 8 6 12 13 14 4 4 * 5 27 53 76 4 60 20

16% 16% 17% 11% 16% 13% 16% 21% 12% 22% 14% 24% 17% 14% 22% 16% 15% 6% 13% 43% 25% 20% 13% 19% 14% 20% 8% 6% 5% 13% 24% 13% 16% 8% 17% 13%

Rbf * * * * * * ** R* R * * ** ** ** * b* * b* * * ** * Af *

Not very worried 135 72 40 23 37 52 24 21 35 21 76 4 79 56 36 42 36 8 12 2 12 11 12 17 26 24 12 7 * 12 27 108 126 9 95 40

27% 25% 25% 37% 30% 27% 23% 23% 34% 24% 27% 9% 26% 28% 29% 29% 29% 11% 32% 13% 42% 28% 27% 27% 29% 34% 22% 12% 5% 32% 24% 27% 27% 19% 26% 27%

Rb * * * * * * ** R* R R * R* ** ** ** * b* b* b* * * ** b* *

Not at all worried 238 141 73 25 53 102 50 34 42 41 140 16 150 88 39 64 66 55 16 2 4 15 17 28 36 28 37 47 7 16 36 202 212 26 162 76

47% 49% 46% 40% 42% 53% 48% 38% 41% 49% 50% 37% 49% 43% 30% 43% 52% 79% 42% 13% 15% 39% 40% 46% 41% 40% 68% 77% 89% 42% 32% 51% 46% 58% 45% 51%

Oe * * AH * * * * ** * O AOPQS* * ** ** ** * * * * AWXYZd* AWXYZd* ** * Ae *

Don’t know 5 2 - 3 3 - 1 1 3 - 1 1 1 4 1 2 1 - 1 - 1 - - - 2 - 1 - - 1 2 3 3 2 3 2

1% 1% - 5% 3% - 1% 1% 3% - * 3% * 2% 1% 1% 1% - 4% - 3% - - - 2% - 2% - - 4% 2% 1% 1% 5% 1% 1%

KMg ABC* F* * * K* * ** * * * ** ** ** * * * * * * ** * g*

Prefer not to answer 2 1 1 - - 1 1 - - - 1 1 2 - - - 1 - 1 - - - - - - 1 - - - 1 - 2 1 1 - 2

* 1% 1% - - 1% 1% - - - 1% 2% 1% - - - 1% - 2% - - - - - - 2% - - - 2% - 1% * 2% - 2%

i * * * * * * ** * * * ** ** ** * * * * * * ** * * i

NET: Worried 127 72 44 11 31 35 28 33 23 23 60 21 73 55 51 41 21 7 8 13 11 13 14 17 24 17 4 7 * 8 48 80 120 8 99 29

25% 25% 28% 18% 25% 18% 27% 37% 23% 27% 22% 49% 24% 27% 40% 27% 17% 10% 20% 74% 40% 33% 33% 27% 28% 24% 8% 11% 5% 20% 42% 20% 26% 17% 27% 19%

FQRabf * * * AF* * * ** AQRS* R * * ** ** ** ab* ab* ab* a* * * ** * Af *

NET: Not worried 373 213 112 48 90 154 74 55 77 62 215 20 229 144 75 106 102 62 28 5 16 26 29 45 61 52 50 55 8 28 62 311 338 35 258 116

73% 74% 71% 77% 72% 81% 71% 62% 74% 73% 78% 46% 75% 71% 59% 72% 81% 90% 74% 26% 57% 67% 67% 73% 71% 74% 90% 89% 95% 74% 56% 78% 73% 77% 72% 78%

HOe * * AH * * * * A ** * AO AOPS* * ** ** ** * * * * AWXYZ* AWXYZ* ** * Ae *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q3B. Compared to the period before lockdown, have you done any of the following more or less often? Please select one answer for each statement. - Summary

All Adults aged 18-75 in Scotland

Q3B. Compared to the period before 

lockdown, have you done any of the 

following more or less often? Please select 

one answer for each statement.

Had an 

online 

food 

delivery 

from a 

supermark

et

Purchased 

food from 

a 

takeaway, 

either 

direct or 

online

Purchased 

food from 

a local 

supplier 

(i.e. farm 

shops, veg 

box), 

either 

direct or 

online

Had a food 

delivery 

from an 

online 

food 

ordering 

company 

(e.g. 

Deliveroo, 

Just Eat, 

Uber Eats)

(A) (B) (C) (D)

Unweighted base 508 508 508 508

Weighted base 508 508 508 508

A lot more 32 16 35 20

6% 3% 7% 4%

B BD

A little more 55 59 89 59

11% 12% 17% 12%

ABD

About the same 73 128 115 76

14% 25% 23% 15%

AD AD

A little less 29 47 27 23

6% 9% 5% 5%

ACD

A lot less 50 147 36 78

10% 29% 7% 15%

ACD AC

I never do this 268 111 205 252

53% 22% 40% 50%

BC B BC

NET: More 88 75 124 79

17% 15% 24% 16%

ABD

NET: Less 79 194 64 101

15% 38% 13% 20%

ACD AC

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q3B. Compared to the period before lockdown, have you done any of the following more or less often? Please select one answer for each statement. - Had an online food delivery from a supermarket

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 32 12 20 3 9 3 5 13 7 11 3 11 32 27 5

6% 5% 8% 5% 8% 4% 5% 8% 6% 6% 5% 9% 6% 6% 7%

* * * * * *

A little more 55 39 16 11 14 6 6 18 10 21 10 14 55 49 7

11% 16% 6% 21% 12% 8% 6% 11% 8% 11% 18% 11% 11% 11% 9%

C G* * * * * *

About the same 73 46 28 8 20 13 15 17 20 25 4 25 73 65 8

14% 19% 11% 15% 18% 16% 15% 10% 16% 12% 7% 19% 14% 15% 11%

C * * * * * *

A little less 29 10 19 5 5 9 3 6 8 10 5 6 29 24 5

6% 4% 7% 10% 5% 12% 3% 4% 6% 5% 9% 5% 6% 6% 6%

* * AGH* * * *

A lot less 50 18 32 1 16 9 11 13 10 24 7 8 50 47 3

10% 7% 12% 3% 14% 11% 11% 8% 8% 12% 13% 6% 10% 11% 4%

* * * * * *

I never do this 268 121 144 25 48 39 59 97 72 107 26 63 268 223 46

53% 49% 56% 46% 43% 49% 60% 59% 57% 54% 48% 50% 53% 51% 62%

* * * E E * * *

NET: More 88 51 36 14 22 10 10 31 17 33 13 25 88 76 12

17% 21% 14% 26% 20% 12% 10% 19% 13% 16% 23% 20% 17% 17% 16%

G* * * * * *

NET: Less 79 28 50 7 21 18 14 19 18 34 12 14 79 71 8

15% 12% 20% 12% 19% 23% 14% 12% 14% 17% 22% 11% 15% 16% 11%

B * * H* * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q3B. Compared to the period before lockdown, have you done any of the following more or less often? Please select one answer for each statement. - Had an online food delivery from a supermarket

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 32 20 9 3 6 12 8 7 7 9 13 4 20 13 8 13 6 2 4 - 1 3 3 1 12 2 4 2 - 4 11 21 32 - 25 7

6% 7% 6% 5% 5% 6% 8% 8% 6% 10% 5% 10% 7% 6% 6% 9% 5% 2% 10% - 5% 8% 7% 2% 14% 3% 7% 3% - 10% 10% 5% 7% - 7% 5%

* * * * * * ** * * * ** ** ** * * AXZb* * * * ** * *

A little more 55 34 16 5 6 26 10 12 11 8 33 3 29 26 14 23 8 7 2 - 5 7 3 8 15 7 1 6 1 2 13 42 49 6 45 10

11% 12% 10% 7% 5% 14% 10% 14% 11% 9% 12% 8% 9% 13% 11% 16% 7% 11% 5% - 17% 17% 7% 13% 18% 10% 3% 10% 13% 5% 12% 11% 11% 14% 13% 7%

Ea * * E * * * * ** * Q * * ** ** ** * * a* * * * ** * *

About the same 73 35 31 7 23 24 17 10 12 12 46 4 39 34 19 21 22 4 7 7 5 5 2 10 11 15 7 3 1 7 17 56 71 2 54 19

14% 12% 20% 11% 19% 12% 16% 11% 11% 14% 17% 9% 13% 17% 15% 14% 18% 6% 17% 37% 18% 14% 5% 16% 13% 21% 14% 5% 12% 17% 16% 14% 15% 5% 15% 13%

Rb * * * * * * ** * R * * ** ** ** * * * Wb* * * ** * *

A little less 29 16 10 2 5 11 7 6 5 3 19 2 18 11 4 10 7 6 1 2 1 - * 5 6 3 4 6 - 1 10 18 27 2 18 10

6% 6% 6% 4% 4% 6% 6% 6% 5% 3% 7% 4% 6% 5% 3% 7% 6% 8% 3% 12% 5% - 1% 8% 6% 4% 8% 9% - 3% 9% 5% 6% 4% 5% 7%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

A lot less 50 28 9 12 12 15 8 15 9 9 28 3 37 13 15 15 8 9 1 - 2 2 11 8 8 7 1 8 1 1 14 36 49 1 38 12

10% 10% 6% 20% 10% 8% 7% 17% 9% 11% 10% 8% 12% 7% 12% 10% 7% 14% 4% - 8% 6% 25% 13% 9% 10% 2% 13% 17% 4% 13% 9% 11% 2% 10% 8%

a ABC* * * AF* * * ** A * * * ** ** ** AYad* a* * * * a* ** * *

I never do this 268 155 81 32 71 103 54 40 59 44 139 26 162 106 66 65 73 41 23 9 13 21 23 29 35 36 37 36 5 23 46 223 234 34 179 90

53% 54% 52% 52% 57% 54% 52% 44% 58% 52% 50% 61% 53% 52% 52% 44% 58% 59% 61% 51% 47% 54% 54% 48% 41% 51% 67% 59% 58% 61% 41% 56% 51% 75% 50% 60%

PYegi * * * * * * ** * P P* * ** ** ** * * * * AY* Y* ** * Ae Ag*

NET: More 88 54 25 8 12 38 18 19 18 16 46 8 49 39 22 36 15 9 6 - 6 10 6 9 27 9 5 8 1 6 25 63 81 6 70 17

17% 19% 16% 13% 10% 20% 18% 22% 17% 19% 17% 18% 16% 19% 17% 25% 12% 13% 15% - 22% 25% 14% 15% 31% 13% 10% 13% 13% 15% 22% 16% 18% 14% 20% 12%

EQ * * E * E* * * ** * AQ * * ** ** ** * * AZab* * * * ** * * A

NET: Less 79 44 20 15 17 26 14 21 14 12 47 5 54 24 19 26 16 15 3 2 4 2 11 12 13 10 5 14 1 3 25 54 76 3 56 23

15% 15% 12% 24% 14% 14% 14% 23% 14% 14% 17% 12% 18% 12% 15% 17% 12% 22% 7% 12% 13% 6% 26% 20% 15% 15% 10% 23% 17% 7% 22% 14% 16% 6% 16% 15%

* * * * * * ** A * * * ** ** ** ad* * * * * * ** * Af *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

20



Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q3B. Compared to the period before lockdown, have you done any of the following more or less often? Please select one answer for each statement. - Purchased food from a takeaway, either direct or online

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 16 2 14 4 8 - 3 2 4 7 - 5 16 16 -

3% 1% 6% 7% 7% - 3% 1% 3% 4% - 4% 3% 4% -

B F* FH* * * * *

A little more 59 30 28 6 33 5 6 8 18 16 6 18 59 52 7

12% 12% 11% 12% 29% 7% 6% 5% 14% 8% 11% 14% 12% 12% 10%

H * AFGH* * * * *

About the same 128 67 60 16 23 25 24 40 29 58 9 32 128 116 12

25% 27% 23% 28% 21% 32% 24% 24% 23% 29% 16% 25% 25% 27% 17%

* * * * * *

A little less 47 21 25 8 8 9 12 10 15 11 7 14 47 39 8

9% 8% 10% 15% 7% 11% 12% 6% 12% 6% 13% 11% 9% 9% 12%

* * * J * * *

A lot less 147 80 67 12 27 29 31 48 32 62 23 30 147 125 22

29% 33% 26% 23% 24% 36% 32% 29% 25% 31% 42% 24% 29% 29% 29%

* * * IL* * *

I never do this 111 47 63 8 13 11 23 56 30 43 11 28 111 87 24

22% 19% 24% 15% 11% 14% 23% 34% 23% 22% 19% 22% 22% 20% 32%

E * * * E ADEF * * N*

NET: More 75 31 43 10 41 5 9 10 22 24 6 23 75 68 7

15% 13% 17% 19% 37% 7% 9% 6% 17% 12% 11% 18% 15% 16% 10%

H H* AFGH* * * * *

NET: Less 194 101 92 20 35 37 43 58 47 73 30 44 194 164 30

38% 41% 36% 38% 31% 47% 44% 35% 37% 37% 54% 35% 38% 38% 41%

* * E* AIJL* * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q3B. Compared to the period before lockdown, have you done any of the following more or less often? Please select one answer for each statement. - Purchased food from a takeaway, either direct or online

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 16 8 5 3 4 7 2 3 2 1 11 2 13 3 1 7 4 2 2 1 - - - 4 4 1 3 2 - 2 7 10 16 - 11 5

3% 3% 3% 5% 3% 4% 2% 4% 2% 2% 4% 4% 4% 2% 1% 5% 3% 3% 5% 8% - - - 6% 4% 1% 6% 3% - 5% 6% 2% 4% - 3% 3%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

A little more 59 23 32 4 16 9 16 18 9 12 32 6 29 30 17 13 17 7 4 5 3 5 5 2 10 11 6 7 1 4 15 44 50 8 39 20

12% 8% 20% 6% 13% 5% 16% 20% 9% 14% 12% 13% 9% 15% 14% 9% 13% 11% 12% 28% 9% 12% 12% 4% 12% 16% 10% 11% 6% 12% 13% 11% 11% 18% 11% 13%

BFM ABD * F* F* AF* * * ** * * * ** ** ** * * * X* * * ** * *

About the same 128 85 31 12 23 57 29 19 31 21 68 8 76 52 26 44 36 17 5 3 8 7 9 18 26 21 15 13 4 5 28 100 120 8 87 41

25% 29% 20% 19% 19% 30% 28% 21% 31% 25% 24% 18% 25% 26% 21% 30% 29% 24% 13% 15% 29% 17% 20% 30% 30% 29% 28% 21% 45% 13% 25% 25% 26% 17% 24% 28%

A * * E * * * * ** * * * ** ** ** * * * * * * ** * *

A little less 47 25 14 9 8 16 10 12 7 9 26 5 32 15 10 13 11 9 4 1 3 3 3 7 5 7 4 9 - 4 14 33 42 5 32 15

9% 9% 9% 14% 7% 8% 10% 14% 7% 10% 9% 12% 11% 7% 8% 9% 9% 13% 11% 8% 10% 8% 6% 12% 6% 10% 8% 15% - 11% 12% 8% 9% 11% 9% 10%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

A lot less 147 92 38 17 32 56 32 27 33 20 80 13 97 50 32 42 37 25 10 2 5 8 17 16 26 21 17 22 3 10 39 108 130 17 104 43

29% 32% 24% 28% 25% 29% 31% 30% 32% 24% 29% 30% 32% 25% 26% 29% 30% 36% 27% 9% 19% 21% 40% 26% 31% 29% 30% 36% 31% 27% 34% 27% 28% 37% 29% 29%

* * * * * * ** A * * * ** ** ** * * * * * * ** * *

I never do this 111 56 38 17 41 45 15 10 19 21 61 10 58 53 40 29 21 10 12 6 9 16 9 14 15 10 10 8 1 12 10 101 103 8 85 26

22% 19% 24% 28% 33% 24% 14% 11% 18% 25% 22% 22% 19% 26% 31% 19% 16% 14% 33% 32% 32% 42% 21% 23% 17% 15% 19% 13% 18% 33% 9% 25% 22% 17% 24% 17%

GHMe * AGH* H * * * * ** APQR* * QR* ** ** ** * * * * * * ** b* Ae *

NET: More 75 32 37 7 19 16 18 21 12 13 43 7 42 33 19 20 21 9 6 6 3 5 5 6 14 12 9 9 1 6 21 54 67 8 50 25

15% 11% 23% 11% 15% 8% 18% 24% 11% 16% 15% 17% 14% 16% 15% 14% 17% 13% 16% 36% 9% 12% 12% 10% 16% 17% 16% 14% 6% 16% 19% 14% 14% 18% 14% 17%

BF AB * * F* AF* * * ** * * * ** ** ** * * * * * * ** * *

NET: Less 194 117 51 26 40 72 42 39 41 29 106 18 129 65 42 55 48 34 14 3 8 11 20 23 32 27 21 31 3 14 52 141 172 22 137 57

38% 40% 33% 42% 32% 38% 41% 44% 40% 35% 38% 42% 42% 32% 33% 37% 38% 49% 38% 18% 29% 29% 47% 38% 37% 39% 38% 51% 31% 38% 47% 36% 37% 48% 38% 38%

* * * * * * ** AN * AO* * ** ** ** * * * * * A* ** * Af *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q3B. Compared to the period before lockdown, have you done any of the following more or less often? Please select one answer for each statement. - Purchased food from a local supplier (i.e. farm shops, veg box), either direct or online

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 35 18 17 4 14 4 6 7 9 10 7 10 35 28 8

7% 7% 7% 8% 12% 5% 6% 4% 7% 5% 12% 8% 7% 6% 11%

* H* * * * *

A little more 89 36 53 7 17 18 18 29 26 36 8 17 89 73 16

17% 15% 21% 13% 15% 23% 18% 17% 21% 18% 15% 14% 17% 17% 22%

* * * * * *

About the same 115 68 47 18 20 12 26 39 34 36 10 35 115 96 19

23% 28% 18% 33% 18% 15% 27% 24% 27% 18% 19% 27% 23% 22% 26%

C F* * * F * * *

A little less 27 12 14 7 7 1 8 4 7 10 2 9 27 25 2

5% 5% 6% 13% 7% 2% 8% 2% 6% 5% 3% 7% 5% 6% 3%

FH* * * FH * * *

A lot less 36 21 16 2 8 5 6 15 8 19 5 4 36 31 5

7% 8% 6% 4% 7% 7% 6% 9% 6% 10% 10% 3% 7% 7% 8%

* * * * * *

I never do this 205 91 111 16 46 39 34 71 43 87 23 52 205 183 22

40% 37% 43% 29% 41% 49% 35% 43% 34% 44% 41% 41% 40% 42% 30%

* * * * * *

NET: More 124 54 70 11 31 22 24 36 35 47 15 27 124 100 24

24% 22% 27% 20% 28% 28% 24% 22% 28% 24% 27% 22% 24% 23% 33%

* * * * * *

NET: Less 64 33 30 10 16 7 14 18 15 29 7 13 64 56 8

13% 13% 12% 18% 14% 8% 14% 11% 12% 15% 13% 10% 13% 13% 11%

* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q3B. Compared to the period before lockdown, have you done any of the following more or less often? Please select one answer for each statement. - Purchased food from a local supplier (i.e. farm shops, veg box), either direct or online

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 35 19 14 3 10 7 7 12 3 7 21 4 28 7 7 12 8 7 1 4 1 1 1 * 12 3 5 4 3 1 13 22 35 1 27 9

7% 7% 9% 5% 8% 4% 6% 13% 3% 9% 7% 9% 9% 4% 6% 8% 6% 11% 3% 23% 5% 2% 2% 1% 13% 4% 9% 7% 35% 3% 12% 6% 8% 1% 7% 6%

FNf * * * AF* * * ** AN * * * ** ** ** * * AX* * X* * ** * Af *

A little more 89 62 15 12 14 36 25 14 16 20 46 6 51 37 14 24 27 16 8 - 6 4 5 9 15 18 9 14 2 8 20 69 78 11 63 25

17% 21% 10% 19% 11% 19% 24% 16% 16% 24% 17% 14% 17% 18% 11% 16% 22% 23% 20% - 22% 10% 11% 15% 17% 26% 16% 23% 19% 20% 18% 17% 17% 23% 18% 17%

C AC * * E* * * * ** * * * ** ** ** * * * * * * ** * *

About the same 115 63 43 10 25 38 25 27 17 19 67 12 68 47 22 39 31 14 9 4 2 12 4 12 27 15 16 14 * 9 27 88 103 12 80 35

23% 22% 27% 16% 20% 20% 25% 30% 16% 23% 24% 27% 22% 23% 17% 26% 25% 20% 24% 21% 8% 31% 9% 19% 31% 21% 29% 22% 5% 24% 24% 22% 22% 26% 22% 24%

W * * * * * * ** * * * ** ** ** * * W* * W* * ** * *

A little less 27 14 10 4 2 12 7 6 8 4 14 1 17 11 9 9 7 3 * 1 1 2 4 3 7 6 1 3 - * 12 15 26 2 22 5

5% 5% 7% 6% 2% 6% 6% 7% 8% 5% 5% 3% 5% 5% 7% 6% 5% 4% 1% 8% 3% 6% 9% 4% 8% 9% 1% 4% - 1% 11% 4% 6% 4% 6% 4%

f * * * * * * ** * * * ** ** ** * * * * * * ** * Af *

A lot less 36 23 10 4 10 18 3 5 9 1 24 2 18 18 15 9 5 5 1 - 3 2 10 6 3 2 3 5 1 1 5 31 34 2 26 10

7% 8% 6% 7% 8% 10% 3% 5% 9% 1% 9% 5% 6% 9% 12% 6% 4% 8% 4% - 11% 6% 22% 10% 4% 3% 6% 8% 9% 4% 5% 8% 7% 5% 7% 7%

J * * * * J* * J ** * * * ** ** ** AYZad* * * * * * ** * *

I never do this 205 109 66 30 62 79 37 26 49 33 105 18 122 83 60 55 48 24 18 9 14 17 20 32 24 26 21 22 3 18 34 171 187 18 142 64

40% 38% 42% 49% 50% 42% 36% 29% 48% 39% 38% 41% 40% 41% 47% 37% 38% 35% 48% 48% 50% 46% 46% 52% 27% 37% 39% 35% 32% 48% 31% 43% 40% 40% 39% 43%

HYe * AGH* * * * * ** * * * ** ** ** * Y* * * * * ** * Ae *

NET: More 124 81 29 14 24 43 31 26 20 28 67 10 80 45 22 36 35 23 9 4 8 4 6 10 26 21 14 19 4 9 33 91 113 11 90 34

24% 28% 19% 23% 19% 23% 30% 29% 19% 33% 24% 23% 26% 22% 17% 24% 28% 33% 24% 23% 27% 12% 13% 16% 30% 30% 25% 30% 54% 24% 29% 23% 24% 24% 25% 23%

A * * * * * * ** * O* * ** ** ** * * * * * * ** * *

NET: Less 64 36 20 8 13 30 10 11 17 5 38 4 35 29 23 18 12 8 2 1 4 5 14 9 10 8 4 7 1 2 18 46 60 4 48 16

13% 13% 13% 13% 10% 16% 9% 12% 17% 6% 14% 9% 11% 14% 18% 12% 10% 12% 5% 8% 14% 12% 32% 14% 11% 12% 7% 12% 9% 5% 16% 12% 13% 9% 13% 11%

* * * * J* * ** * * * ** ** ** AYZabd* * * * * * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Covid-19

Adults aged 16-75 in Scotland

Q3B. Compared to the period before lockdown, have you done any of the following more or less often? Please select one answer for each statement. - Had a food delivery from an online food ordering company (e.g. Deliveroo, Just Eat, Uber Eats)

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 20 5 15 5 7 - 6 2 4 8 1 7 20 19 1

4% 2% 6% 9% 6% - 7% 1% 3% 4% 2% 6% 4% 4% 1%

B FH* FH* * FH * * *

A little more 59 33 24 11 28 6 4 9 18 16 6 19 59 55 3

12% 14% 9% 20% 25% 8% 4% 6% 14% 8% 10% 15% 12% 13% 5%

GH GH* AFGH* * * * *

About the same 76 37 39 11 16 18 14 17 21 29 9 18 76 67 9

15% 15% 15% 21% 15% 22% 14% 10% 16% 15% 16% 14% 15% 15% 12%

* * H* * * *

A little less 23 13 10 2 6 6 6 3 9 6 3 6 23 23 *

5% 5% 4% 4% 6% 7% 6% 2% 7% 3% 5% 4% 5% 5% 1%

* * H* * * *

A lot less 78 35 43 14 22 15 14 13 16 29 9 24 78 72 6

15% 14% 17% 26% 20% 19% 15% 8% 12% 14% 17% 19% 15% 16% 8%

H H* H* H* * * *

I never do this 252 123 125 11 32 34 53 121 60 110 28 53 252 199 53

50% 50% 49% 20% 29% 44% 54% 74% 47% 55% 51% 42% 50% 46% 73%

DE * * D* DE ADEFG L * * AN*

NET: More 79 38 40 16 35 6 11 11 22 24 7 26 79 75 4

16% 15% 15% 29% 31% 8% 11% 7% 17% 12% 12% 21% 16% 17% 6%

HO AFGH* AFGH* * * * O *

NET: Less 101 48 53 16 28 21 20 16 24 35 12 30 101 94 7

20% 20% 21% 30% 25% 26% 21% 10% 19% 18% 21% 24% 20% 22% 9%

HO H* H* H* H * * O *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q3B. Compared to the period before lockdown, have you done any of the following more or less often? Please select one answer for each statement. - Had a food delivery from an online food ordering company (e.g. Deliveroo, Just Eat, Uber Eats)

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 20 10 9 1 3 8 5 4 6 2 12 * 13 7 2 9 4 2 3 - - 2 - 4 5 1 3 2 - 3 8 13 20 - 11 9

4% 3% 6% 1% 3% 4% 5% 5% 6% 2% 4% 1% 4% 4% 1% 6% 3% 3% 9% - - 5% - 6% 6% 2% 5% 3% - 9% 7% 3% 4% - 3% 6%

* * * * * * ** * * O* ** ** ** * * * * * * ** * *

A little more 59 32 25 2 14 18 14 13 9 15 28 7 38 21 11 18 16 9 4 3 3 3 3 7 11 8 8 8 1 4 17 41 56 3 44 14

12% 11% 16% 3% 11% 9% 13% 15% 9% 17% 10% 15% 12% 10% 9% 13% 13% 12% 12% 15% 9% 8% 7% 12% 13% 12% 14% 12% 12% 12% 15% 10% 12% 6% 12% 10%

D D * * * * * * ** * * * ** ** ** * * * * * * ** * *

About the same 76 44 24 8 16 28 17 15 12 17 43 4 46 31 18 25 19 11 3 3 7 4 4 8 17 14 5 10 1 3 14 62 71 6 50 26

15% 15% 16% 13% 13% 15% 16% 17% 12% 20% 15% 10% 15% 15% 14% 17% 15% 16% 9% 15% 24% 10% 10% 12% 20% 20% 10% 16% 14% 9% 13% 16% 15% 12% 14% 18%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

A little less 23 10 9 5 6 6 7 4 4 3 15 1 18 5 4 12 4 3 - - 1 2 1 8 4 3 1 2 * - 7 16 20 3 19 4

5% 3% 5% 7% 5% 3% 7% 4% 4% 4% 5% 3% 6% 3% 3% 8% 4% 4% - - 3% 6% 3% 13% 5% 5% 2% 3% 5% - 6% 4% 4% 6% 5% 3%

* * * * * * ** * A * * ** ** ** * Aad* * * * * ** * *

A lot less 78 47 22 9 14 26 18 20 14 11 46 7 48 30 21 24 19 12 3 5 4 2 10 9 15 14 5 10 2 3 23 55 65 13 48 30

15% 16% 14% 14% 11% 13% 17% 23% 14% 13% 16% 17% 16% 15% 16% 16% 15% 17% 8% 30% 13% 6% 22% 15% 17% 19% 9% 16% 19% 8% 21% 14% 14% 28% 13% 20%

gi * * * E* * * ** * * * ** ** ** * * * * * * ** * Ag*

I never do this 252 147 67 38 70 106 43 32 57 37 134 23 142 109 71 60 63 34 24 7 14 25 25 26 34 30 33 30 4 24 43 209 230 21 186 65

50% 51% 43% 61% 57% 55% 42% 36% 56% 44% 48% 53% 47% 54% 56% 41% 50% 49% 62% 40% 51% 65% 58% 42% 40% 42% 60% 49% 49% 62% 38% 53% 50% 47% 52% 44%

HPe C* GH* GH * * * * ** P* * P* ** ** ** * * * * Y* * ** Y* Ae *

NET: More 79 41 35 3 17 25 19 18 15 16 40 7 51 28 13 27 20 11 8 3 3 5 3 11 16 10 11 10 1 8 25 54 76 3 56 23

16% 14% 22% 5% 14% 13% 18% 20% 15% 19% 14% 17% 17% 14% 10% 18% 16% 15% 21% 15% 9% 13% 7% 18% 19% 14% 19% 16% 12% 21% 22% 14% 16% 6% 16% 16%

D D AD * * * * * * ** * * * ** ** ** * * * * * * ** * Af *

NET: Less 101 57 31 13 20 32 25 24 18 14 60 9 66 35 25 36 23 14 3 5 4 4 11 17 19 17 6 12 2 3 30 71 86 15 67 34

20% 20% 20% 21% 16% 17% 24% 27% 17% 17% 22% 21% 22% 17% 20% 24% 18% 20% 8% 30% 16% 11% 25% 28% 22% 24% 11% 20% 25% 8% 27% 18% 18% 34% 19% 23%

g * * * * * * ** * * * ** ** ** * ad* * * * * ** * Af Ag*

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q4. In the last month, how often, if at all, have you arranged for food to be delivered to your house in the following ways? - Summary

All Adults aged 18-75 in Scotland

Q4. In the last month, how often, if at all, 

have you arranged for food to be delivered to 

your house in the following ways?

From 

Facebook 

Marketpla

ce

Through a 

food 

sharing 

app (e.g. 

Olio)

Through a 

governme

nt or local 

authority 

scheme

Through a 

food 

charity or 

food bank

(A) (B) (C) (D)

Unweighted base 508 508 508 508

Weighted base 508 508 508 508

Every week (4) 6 5 13 5

1% 1% 3% 1%

BD

Some weeks but not every week (2.5) 12 15 14 8

2% 3% 3% 2%

Just one week in the last month (1) 19 12 23 18

4% 2% 4% 3%

B

I have not done this in the last month (0) 435 438 424 447

86% 86% 83% 88%

C

Don’t know/can’t remember 27 30 26 21

5% 6% 5% 4%

Prefer not to answer 10 8 9 10

2% 1% 2% 2%

NET: Yes 36 32 50 31

7% 6% 10% 6%

BD

Mean number of weeks per month 0.15 0.15 0.23 0.12
ABD

Standard deviation 0.610 0.620 0.790 0.550

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q4. In the last month, how often, if at all, have you arranged for food to be delivered to your house in the following ways? - From Facebook Marketplace

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Every week (4) 6 3 2 1 2 - 1 1 2 3 1 - 6 6 -

1% 1% 1% 1% 2% - 1% 1% 1% 1% 2% - 1% 1% -

* * * * * *

Some weeks but not every week (2.5) 12 8 3 - 9 1 1 1 2 - 2 8 12 12 -

2% 3% 1% - 8% 1% 1% * 2% - 3% 7% 2% 3% -

* AGH* * J* AJ* *

Just one week in the last month (1) 19 9 10 4 9 2 2 1 3 2 5 9 19 17 2

4% 4% 4% 7% 8% 3% 2% 1% 2% 1% 9% 7% 4% 4% 2%

H* H* * IJ* J* *

I have not done this in the last month (0) 435 211 222 45 83 69 89 150 115 181 44 95 435 371 64

86% 86% 86% 83% 74% 87% 91% 91% 91% 91% 79% 75% 86% 85% 88%

EL * * E* E E KL KL * * *

Don’t know/can’t remember 27 11 15 4 9 5 2 7 3 10 3 10 27 21 5

5% 5% 6% 7% 8% 6% 2% 4% 3% 5% 6% 8% 5% 5% 8%

* * * * * *

Prefer not to answer 10 3 6 1 - 2 3 4 2 2 1 5 10 8 2

2% 1% 2% 2% - 2% 3% 3% 2% 1% 2% 4% 2% 2% 3%

* * * * * *

NET: Yes 36 20 15 5 21 3 4 4 6 5 8 17 36 35 2

7% 8% 6% 8% 19% 4% 4% 2% 5% 3% 14% 14% 7% 8% 2%

HJ * AFGH* * IJ* AIJ* *

Mean number of weeks per month 0.15 0.18 0.11 0.14 0.40 0.07 0.10 0.06 0.11 0.08 0.26 0.27 0.15 0.17 0.03
** AFGH* * * * J* *

Standard deviation 0.610 0.670 0.520 0.550 0.920 0.340 0.530 0.440 0.570 0.510 0.760 0.690 0.610 0.650 0.160

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q4. In the last month, how often, if at all, have you arranged for food to be delivered to your house in the following ways? - From Facebook Marketplace

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Every week (4) 6 4 1 - 1 1 2 1 1 1 3 - 4 1 1 1 2 - 1 - 1 - - - 1 2 - - - 1 3 3 6 - 6 -

1% 1% 1% - 1% 1% 2% 2% 1% 1% 1% - 1% 1% 1% 1% 2% - 4% - 3% - - - 2% 3% - - - 4% 3% 1% 1% - 2% -

* * * * * * ** * * * ** ** ** * * * * * * ** * *

Some weeks but not every week (2.5) 12 3 8 1 6 1 3 2 2 3 3 5 6 6 8 3 1 * - 4 3 - 1 1 2 - 1 * - - 4 8 12 - 12 -

2% 1% 5% 1% 5% 1% 3% 2% 2% 3% 1% 11% 2% 3% 6% 2% 1% 1% - 23% 12% - 2% 2% 2% - 1% 1% - - 3% 2% 3% - 3% -

BFKj AB * F* * * * * ** AQ* * * ** ** ** * * * * * * ** * * Aj

Just one week in the last month (1) 19 11 6 2 4 3 5 6 7 4 6 1 11 8 2 10 5 * 1 - 1 - 1 2 9 5 - * - 1 11 7 17 1 16 3

4% 4% 4% 4% 3% 2% 5% 7% 6% 5% 2% 3% 4% 4% 2% 7% 4% 1% 3% - 5% - 1% 3% 10% 7% - 1% - 3% 10% 2% 4% 3% 4% 2%

f * * * F* * * ** * A * * ** ** ** * * Aab* * * * ** * Af *

I have not done this in the last month (0) 435 246 135 53 109 172 86 68 83 75 250 27 263 173 100 125 114 64 32 10 22 29 38 56 69 62 52 56 8 32 83 353 395 41 304 131

86% 85% 86% 86% 88% 90% 83% 75% 80% 89% 90% 63% 86% 85% 79% 85% 91% 92% 83% 56% 80% 76% 89% 92% 79% 88% 94% 92% 95% 83% 74% 89% 85% 90% 85% 88%

HOe * H* AH * * * * AI ** * AO O* * ** ** ** * * * * AY* Y* ** * Ae *

Don’t know/can’t remember 27 20 4 2 - 8 7 11 5 1 13 8 15 12 10 7 2 4 4 2 - 5 2 1 5 1 2 4 * 4 10 17 24 2 17 10

5% 7% 3% 3% - 4% 7% 13% 5% 1% 5% 19% 5% 6% 8% 4% 2% 6% 9% 13% - 14% 5% 2% 6% 1% 3% 6% 5% 9% 9% 4% 5% 5% 5% 7%

EJQ A * * E E* AEF* * * ** Q* * Q* ** ** ** * * * * * * ** * *

Prefer not to answer 10 4 3 3 3 5 1 1 5 1 2 1 6 4 6 2 2 - - 1 - 4 1 1 1 1 1 - - - 2 8 9 1 5 5

2% 1% 2% 5% 3% 3% 1% 1% 5% 1% 1% 3% 2% 2% 5% 1% 1% - - 8% - 10% 2% 1% 1% 1% 2% - - - 2% 2% 2% 2% 1% 4%

K * * * * AK* * ** A* * * ** ** ** * * * * * * ** * *

NET: Yes 36 18 15 3 11 6 10 10 10 8 13 6 21 15 11 14 8 1 3 4 5 - 1 3 12 7 1 1 - 3 18 18 35 1 33 3

7% 6% 10% 5% 9% 3% 9% 11% 10% 9% 5% 14% 7% 7% 9% 10% 6% 1% 7% 23% 20% - 3% 4% 14% 10% 1% 1% - 7% 16% 5% 8% 3% 9% 2%

FKRfj * F* F* F* * * ** * R * * ** ** ** * * Aab* * * * ** * Af * Aj

Mean number of weeks per month 0.15 0.13 0.21 0.07 0.20 0.06 0.19 0.22 0.18 0.17 0.10 0.40 0.15 0.15 0.23 0.16 0.12 0.02 0.21 0.72 0.46 - 0.07 0.07 0.23 0.18 0.03 0.03 - 0.21 0.32 0.10 0.16 0.03 0.20 0.02
Ffj * F* * F* * * ** * * ** ** ** ** ** * b* * * * ** ** Af* ** Aj *

Standard deviation 0.610 0.590 0.700 0.350 0.710 0.400 0.680 0.720 0.650 0.600 0.540 0.900 0.620 0.590 0.730 0.580 0.560 0.220 0.840 1.170 1.030 - 0.380 0.360 0.690 0.690 0.300 0.240 - 0.840 0.850 0.510 0.630 0.180 0.700 0.150

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q4. In the last month, how often, if at all, have you arranged for food to be delivered to your house in the following ways? - Through a food sharing app (e.g. Olio)

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Every week (4) 5 3 3 - 5 - - - - 3 - 3 5 5 -

1% 1% 1% - 5% - - - - 1% - 2% 1% 1% -

* AGH* * * * *

Some weeks but not every week (2.5) 15 5 9 11 2 1 1 - 5 4 - 6 15 15 -

3% 2% 4% 20% 1% 1% 2% - 4% 2% - 5% 3% 3% -

H AEFGH* * * * * *

Just one week in the last month (1) 12 9 3 - 9 2 - 1 3 4 2 4 12 9 2

2% 4% 1% - 8% 3% - 1% 2% 2% 3% 3% 2% 2% 3%

* AGH* * * * *

I have not done this in the last month (0) 438 213 224 39 85 71 91 152 114 177 50 98 438 373 65

86% 87% 87% 71% 76% 90% 93% 93% 89% 89% 91% 77% 86% 86% 89%

DEL * * DE* DE ADE L L * * *

Don’t know/can’t remember 30 15 13 5 7 5 5 8 4 7 3 15 30 25 5

6% 6% 5% 9% 6% 7% 5% 5% 3% 4% 6% 12% 6% 6% 6%

* * * * AIJ* *

Prefer not to answer 8 1 6 - 3 * 1 3 2 4 - 2 8 7 1

1% * 2% - 3% 1% 1% 2% 2% 2% - 1% 1% 2% 1%

* * * * * *

NET: Yes 32 17 15 11 16 3 1 1 7 11 2 13 32 30 2

6% 7% 6% 20% 14% 3% 2% 1% 6% 5% 3% 10% 6% 7% 3%

H AFGH* AFGH* * * * *

Mean number of weeks per month 0.15 0.14 0.16 0.55 0.34 0.05 0.04 0.01 0.12 0.14 0.03 0.27 0.15 0.17 0.04
H ** AFGH* * * * * *

Standard deviation 0.620 0.590 0.650 1.050 0.970 0.270 0.320 0.080 0.500 0.620 0.180 0.830 0.620 0.660 0.190

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q4. In the last month, how often, if at all, have you arranged for food to be delivered to your house in the following ways? - Through a food sharing app (e.g. Olio)

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Every week (4) 5 3 3 - 3 1 - 1 - 1 1 3 3 3 3 3 - - - 3 - - - 1 1 - - - - - 1 4 5 - 5 -

1% 1% 2% - 2% 1% - 2% - 2% 1% 6% 1% 1% 2% 2% - - - 15% - - - 2% 2% - - - - - 1% 1% 1% - 2% -

* * * * * * ** * * * ** ** ** * * * * * * ** * *

Some weeks but not every week (2.5) 15 8 7 - 2 5 5 3 2 1 12 - 9 6 2 7 5 * - - 1 1 - 7 1 4 1 * - - 6 8 15 - 10 4

3% 3% 4% - 1% 3% 5% 3% 2% 1% 4% - 3% 3% 1% 5% 4% 1% - - 3% 3% - 11% 1% 6% 1% 1% - - 6% 2% 3% - 3% 3%

* * * * * * A ** * * * ** ** ** * AWYab* * * * * ** * *

Just one week in the last month (1) 12 6 6 - 4 2 * 5 1 4 5 2 9 3 4 7 - * - 1 3 - 1 - 7 - - * - - 6 6 12 - 11 1

2% 2% 4% - 3% 1% * 5% 1% 5% 2% 5% 3% 1% 4% 5% - 1% - 8% 9% - 1% - 8% - - 1% - - 5% 2% 3% - 3% 1%

Qf * * * * * * ** * Q * * ** ** ** * * AXZa* * * * ** * f *

I have not done this in the last month (0) 438 248 133 57 112 171 87 69 90 76 245 27 263 175 102 123 117 67 31 10 24 30 37 51 72 64 53 58 8 31 88 351 398 40 310 128

86% 86% 84% 93% 90% 90% 84% 77% 88% 90% 88% 62% 86% 86% 80% 83% 93% 96% 81% 56% 88% 78% 87% 84% 83% 91% 95% 95% 100% 81% 78% 89% 86% 89% 86% 86%

He * H* H * * * * ** * AOP AOPS* * ** ** ** * * * * AYd* AXYd* ** * Ae *

Don’t know/can’t remember 30 19 9 2 1 9 10 9 8 2 11 9 17 13 11 7 3 2 7 - - 6 5 1 6 1 2 2 - 7 10 20 28 2 19 11

6% 7% 6% 3% 1% 5% 10% 10% 8% 2% 4% 21% 5% 7% 9% 5% 2% 3% 19% - - 15% 12% 2% 7% 1% 3% 3% - 19% 9% 5% 6% 4% 5% 7%

EKQ * * E* E* * * ** Q* * APQR* ** ** ** XZ* * * * * * ** AXZab* *

Prefer not to answer 8 4 1 2 2 1 1 3 2 - 3 2 4 4 5 1 1 - - 4 - 2 - 1 - 1 - - - - * 7 4 3 3 4

1% 2% 1% 4% 2% 1% 1% 3% 2% - 1% 5% 1% 2% 4% 1% 1% - - 21% - 4% - 1% - 2% - - - - * 2% 1% 7% 1% 3%

g * * * * * * ** A* * * ** ** ** * * * * * * ** * Ag*

NET: Yes 32 17 15 - 8 9 6 9 2 6 18 5 21 11 9 17 5 1 - 4 3 1 1 8 9 4 1 1 - - 14 18 32 - 27 5

6% 6% 10% - 7% 5% 5% 10% 2% 8% 7% 11% 7% 5% 7% 12% 4% 1% - 23% 12% 3% 1% 13% 10% 6% 1% 1% - - 12% 5% 7% - 7% 4%

DRf D * * * * * * ** * AQRS * * ** ** ** * Aabd* ab* * * * ** * Af *

Mean number of weeks per month 0.15 0.14 0.22 - 0.15 0.12 0.14 0.22 0.05 0.14 0.16 0.40 0.15 0.15 0.17 0.26 0.11 0.02 - 0.84 0.16 0.08 0.01 0.38 0.18 0.16 0.03 0.03 - - 0.27 0.12 0.16 - 0.17 0.09
Rf D* * * * * * * ** * AR * ** ** ** ** ** Aab* * * * * ** ** f* ** *

Standard deviation 0.620 0.610 0.750 - 0.660 0.560 0.580 0.730 0.340 0.610 0.610 1.120 0.610 0.640 0.700 0.800 0.500 0.220 - 1.590 0.490 0.460 0.120 0.990 0.630 0.620 0.290 0.240 - - 0.780 0.560 0.650 - 0.670 0.460

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q4. In the last month, how often, if at all, have you arranged for food to be delivered to your house in the following ways? - Through a government or local authority scheme

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Every week (4) 13 7 7 2 4 - 4 3 * 6 - 7 13 13 -

3% 3% 3% 4% 4% - 4% 2% * 3% - 5% 3% 3% -

* * * * I* *

Some weeks but not every week (2.5) 14 7 6 3 7 - 1 2 3 7 - 4 14 14 -

3% 3% 2% 5% 6% - 1% 1% 2% 4% - 3% 3% 3% -

* FH* * * * *

Just one week in the last month (1) 23 11 9 5 8 4 3 3 8 6 3 6 23 18 4

4% 5% 3% 10% 7% 4% 3% 2% 6% 3% 6% 5% 4% 4% 6%

H* H* * * * *

I have not done this in the last month (0) 424 206 216 40 84 70 82 148 112 170 46 96 424 358 66

83% 84% 84% 74% 75% 88% 84% 90% 88% 86% 84% 75% 83% 82% 90%

* * E* DE L * * *

Don’t know/can’t remember 26 12 14 4 6 6 5 5 2 7 5 11 26 24 2

5% 5% 5% 7% 5% 8% 5% 3% 2% 4% 8% 9% 5% 5% 3%

* * * * I* *

Prefer not to answer 9 3 5 - 3 - 2 4 2 2 1 3 9 8 1

2% 1% 2% - 3% - 2% 2% 2% 1% 2% 2% 2% 2% 1%

* * * * * *

NET: Yes 50 25 22 11 19 4 9 8 11 19 3 17 50 46 4

10% 10% 8% 19% 17% 4% 9% 5% 9% 9% 6% 13% 10% 10% 6%

FH* FH* * * * *

Mean number of weeks per month 0.23 0.24 0.22 0.42 0.41 0.05 0.26 0.13 0.14 0.25 0.07 0.39 0.23 0.26 0.06
** FH* * * * I* *

Standard deviation 0.790 0.810 0.780 1.000 0.990 0.220 0.910 0.620 0.500 0.840 0.250 1.060 0.790 0.850 0.250

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q4. In the last month, how often, if at all, have you arranged for food to be delivered to your house in the following ways? - Through a government or local authority scheme

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Every week (4) 13 9 4 1 4 3 1 5 2 2 6 3 6 8 5 5 3 * - 3 - 1 1 2 3 3 - * - - 6 8 12 1 10 4

3% 3% 2% 1% 4% 2% 1% 5% 2% 3% 2% 6% 2% 4% 4% 3% 2% 1% - 15% - 3% 3% 4% 3% 4% - 1% - - 5% 2% 3% 3% 3% 2%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

Some weeks but not every week (2.5) 14 8 5 - 3 4 6 1 1 3 8 1 9 5 5 4 3 2 - 1 3 - 1 1 2 2 1 2 - - 7 7 14 - 11 2

3% 3% 3% - 2% 2% 6% 1% 1% 4% 3% 3% 3% 2% 4% 3% 2% 3% - 8% 9% - 2% 2% 3% 3% 1% 4% - - 6% 2% 3% - 3% 2%

f * * * * * * ** * * * ** ** ** * * * * * * ** * Af *

Just one week in the last month (1) 23 14 6 3 2 7 7 7 8 5 10 - 14 9 5 11 3 1 2 - 3 1 2 1 10 2 1 1 - 2 11 12 22 1 15 7

4% 5% 4% 4% 1% 4% 7% 7% 8% 6% 4% - 4% 5% 4% 7% 2% 2% 6% - 11% 2% 4% 2% 11% 3% 1% 2% - 6% 10% 3% 5% 2% 4% 5%

f * * * * * * ** * * * ** ** ** * * AXab* * * * ** * Af *

I have not done this in the last month (0) 424 235 136 53 112 161 83 67 82 71 239 31 256 168 95 123 111 62 32 10 21 30 35 57 67 59 53 54 8 32 80 344 383 41 300 124

83% 81% 87% 85% 90% 84% 81% 75% 80% 84% 86% 72% 84% 83% 75% 83% 88% 89% 84% 56% 75% 77% 81% 92% 77% 83% 95% 88% 100% 84% 71% 87% 83% 90% 83% 83%

HOe * AH* * * * * ** * O O* * ** ** ** * Y* * * AWYZ* * ** * Ae *

Don’t know/can’t remember 26 18 5 3 2 12 4 8 8 3 11 5 17 9 9 5 5 3 4 - 1 4 4 - 5 3 1 3 - 4 8 18 26 - 18 8

5% 6% 3% 5% 2% 6% 4% 8% 7% 3% 4% 11% 6% 4% 7% 3% 4% 5% 9% - 5% 10% 9% - 6% 5% 2% 5% - 9% 7% 4% 6% - 5% 5%

* * * E* * * ** * * * ** ** ** X* * * * * * ** X* *

Prefer not to answer 9 5 1 2 2 3 2 2 2 - 3 4 3 5 8 - 1 - - 4 - 3 1 - - 1 - - - - 1 8 6 2 5 4

2% 2% 1% 4% 1% 2% 2% 3% 2% - 1% 9% 1% 3% 6% - 1% - - 21% - 8% 2% - - 1% - - - - 1% 2% 1% 5% 1% 3%

* * * * * * ** APQR* * * ** ** ** * * * * * * ** * *

NET: Yes 50 31 15 4 9 14 15 12 11 11 24 4 28 22 15 19 9 4 2 4 6 2 4 5 15 8 1 4 - 2 23 27 48 2 37 13

10% 11% 10% 6% 7% 7% 14% 14% 11% 13% 9% 9% 9% 11% 12% 13% 7% 6% 6% 23% 20% 5% 9% 8% 17% 11% 2% 7% - 6% 21% 7% 10% 5% 10% 9%

af * * * * * * ** * * * ** ** ** * * Aa* * * * ** * Af *

Mean number of weeks per month 0.23 0.26 0.23 0.11 0.21 0.17 0.27 0.35 0.21 0.27 0.21 0.39 0.21 0.27 0.34 0.27 0.19 0.13 0.07 1.00 0.36 0.16 0.24 0.22 0.32 0.31 0.04 0.15 - 0.07 0.48 0.16 0.24 0.15 0.25 0.20
f * * * * * * ** * * ** ** ** ** ** * a* * * * ** ** Af* * *

Standard deviation 0.790 0.850 0.770 0.520 0.830 0.670 0.750 0.990 0.710 0.830 0.750 1.140 0.720 0.880 0.980 0.830 0.750 0.570 0.260 1.680 0.790 0.740 0.860 0.830 0.840 0.960 0.310 0.610 - 0.260 1.070 0.680 0.800 0.720 0.810 0.730

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q4. In the last month, how often, if at all, have you arranged for food to be delivered to your house in the following ways? - Through a food charity or food bank

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Every week (4) 5 3 3 - 4 * 1 - 1 3 - 2 5 5 -

1% 1% 1% - 3% 1% 1% - 1% 1% - 1% 1% 1% -

* H* * * * *

Some weeks but not every week (2.5) 8 4 3 - 5 1 1 - * 2 3 1 8 6 2

2% 2% 1% - 4% 2% 2% - * 1% 6% 1% 2% 1% 2%

* H* * AI* * *

Just one week in the last month (1) 18 11 5 5 7 2 3 1 3 4 - 11 18 16 2

3% 5% 2% 8% 7% 2% 3% 1% 2% 2% - 9% 3% 4% 2%

H* H* * * AIJ* *

I have not done this in the last month (0) 447 213 232 47 90 71 87 152 118 178 48 102 447 382 64

88% 86% 90% 86% 80% 90% 89% 92% 93% 90% 87% 80% 88% 88% 88%

* * * E L L * * *

Don’t know/can’t remember 21 12 9 2 4 4 2 8 2 7 4 7 21 18 3

4% 5% 4% 4% 4% 6% 2% 5% 2% 4% 7% 6% 4% 4% 5%

* * * * * *

Prefer not to answer 10 3 5 1 2 - 3 4 2 3 - 4 10 8 2

2% 1% 2% 2% 2% - 3% 2% 2% 2% - 3% 2% 2% 3%

* * * * * *

NET: Yes 31 18 11 5 16 3 6 1 4 9 3 14 31 27 3

6% 8% 4% 8% 14% 4% 6% 1% 3% 5% 6% 11% 6% 6% 5%

H H* AFH* H* H * I* *

Mean number of weeks per month 0.12 0.14 0.10 0.09 0.33 0.09 0.12 0.01 0.07 0.11 0.16 0.18 0.12 0.13 0.09
H ** AH* H* H* * * *

Standard deviation 0.550 0.580 0.520 0.290 0.910 0.480 0.550 0.080 0.440 0.550 0.630 0.600 0.550 0.570 0.420

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

34



Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19
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Q4. In the last month, how often, if at all, have you arranged for food to be delivered to your house in the following ways? - Through a food charity or food bank

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Every week (4) 5 4 2 - 2 - 2 1 - - 5 - 5 - 2 3 1 * - - - - 2 - 3 - 1 * - - 4 2 5 - 5 -

1% 1% 1% - 1% - 2% 2% - - 2% - 2% - 1% 2% 1% 1% - - - - 4% - 3% - 1% 1% - - 3% * 1% - 1% -

Ff * * * * * * ** A * * * ** ** ** * * * * * * ** * Af *

Some weeks but not every week (2.5) 8 4 4 - 1 1 - 5 1 2 3 1 6 1 4 3 - * - 1 - 1 1 - 3 - - * - - 5 3 6 1 6 1

2% 1% 3% - 1% 1% - 6% 1% 2% 1% 3% 2% 1% 3% 2% - 1% - 8% - 3% 3% - 4% - - 1% - - 4% 1% 1% 3% 2% 1%

f * * * AFG* * * ** * * * ** ** ** * * * * * * ** * Af *

Just one week in the last month (1) 18 8 7 3 8 4 2 4 2 5 6 4 9 9 8 6 2 1 - 3 3 2 1 3 3 2 - 1 - - 6 12 17 1 14 3

3% 3% 4% 4% 6% 2% 2% 4% 2% 6% 2% 10% 3% 4% 6% 4% 2% 2% - 15% 12% 4% 1% 5% 3% 3% - 2% - - 5% 3% 4% 1% 4% 2%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

I have not done this in the last month (0) 447 254 137 55 110 175 95 67 90 75 253 28 269 178 97 130 120 65 35 10 23 29 35 58 72 67 53 57 8 35 89 358 407 40 315 131

88% 88% 87% 90% 89% 92% 92% 75% 87% 89% 91% 66% 88% 88% 76% 88% 96% 94% 91% 56% 83% 75% 82% 95% 83% 95% 97% 93% 100% 91% 79% 90% 88% 88% 88% 88%

HOe * H* H H* * * * A ** * O AOP O* * ** ** ** * * * WY* AWY* * ** * Ae *

Don’t know/can’t remember 21 15 5 1 1 8 4 9 5 1 8 7 12 9 8 6 2 2 4 - 1 4 2 - 6 1 1 2 - 4 7 14 21 - 14 7

4% 5% 3% 2% 1% 4% 4% 10% 5% 1% 3% 16% 4% 4% 6% 4% 1% 3% 9% - 5% 10% 5% - 7% 1% 2% 3% - 9% 7% 3% 5% - 4% 5%

E * * * AE* * * ** * * Q* ** ** ** * * * * * * ** X* *

Prefer not to answer 10 4 3 3 3 3 1 3 4 2 1 2 3 6 9 - 1 - - 4 - 3 2 - - 1 - - - - 2 8 6 3 4 6

2% 2% 2% 4% 2% 2% 1% 4% 4% 2% 1% 5% 1% 3% 7% - 1% - - 21% - 8% 5% - - 1% - - - - 2% 2% 1% 7% 1% 4%

KMPgi * * * * K* * ** APQR* * * ** ** ** * * * * * * ** * Ag*

NET: Yes 31 15 13 3 10 6 4 11 4 6 15 6 20 10 13 12 3 2 - 4 3 3 4 3 9 2 1 2 - - 14 16 29 2 26 5

6% 5% 8% 4% 8% 3% 4% 12% 4% 8% 5% 13% 7% 5% 11% 8% 2% 3% - 23% 12% 7% 8% 5% 10% 3% 1% 4% - - 13% 4% 6% 4% 7% 3%

FQf * F* * AF* * * ** Q* * * ** ** ** * * * * * * ** * Af *

Mean number of weeks per month 0.12 0.12 0.16 0.05 0.14 0.04 0.11 0.30 0.06 0.11 0.13 0.23 0.16 0.07 0.22 0.17 0.04 0.06 - 0.44 0.13 0.13 0.27 0.05 0.26 0.03 0.05 0.07 - - 0.32 0.07 0.12 0.10 0.15 0.05
FQf * * * * AF* * * ** Q* * ** ** ** ** ** * AZ* * * * ** ** Af* ** *

Standard deviation 0.550 0.560 0.610 0.210 0.560 0.260 0.610 0.840 0.340 0.420 0.630 0.580 0.660 0.300 0.700 0.670 0.340 0.410 - 0.820 0.340 0.500 0.930 0.220 0.860 0.180 0.470 0.440 - - 0.910 0.380 0.560 0.470 0.620 0.290

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Q4b. What are the reasons you are buying food from a take-away less often?

All Adults aged 16-75 in Scotland who have had less takeawayd

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 211 109 101 15 32 46 52 66 82 64 25 40 211 179 32

Weighted base 208 106 101 24 42 39 43 60 50 77 30 51 208 178 30

LACK OF SECURITY (NET) 50 29 21 9 10 12 7 12 12 17 7 14 50 44 6
24% 27% 21% 36% 24% 32% 16% 19% 25% 22% 22% 27% 24% 24% 21%

* * ** ** * * * * * ** * **

Not safe / don't want to risk it 10 6 4 3 1 - 1 5 2 4 4 - 10 10 -
5% 6% 4% 14% 2% - 3% 8% 5% 5% 12% - 5% 6% -

* * ** ** * * * * * ** * **

Don't trust it 4 3 1 - - - - 4 - 1 - 2 4 2 1
2% 3% 1% - - - - 6% - 2% - 4% 2% 1% 5%

* * ** ** * * * * * ** * **

Worried about the hygiene / germs 
/ worried about if they wash hands 8 4 5 1 3 4 - - 3 4 - 1 8 7 1

4% 3% 5% 5% 6% 12% - - 6% 5% - 3% 4% 4% 3%

* * ** ** AGH* * * * * ** * **

Worried about how the food is 
prepared / who prepared the food / 
you don't know who is handling 5 4 1 - - 4 1 * 2 1 1 1 5 5 -

3% 4% 1% - - 10% 2% 1% 4% 1% 3% 2% 3% 3% -

* * ** ** AH* * * * * ** * **

Scared of infections / 
contamination / transmitting the 26 12 14 5 7 6 5 3 8 7 2 9 26 22 4

12% 11% 14% 22% 16% 15% 11% 5% 16% 9% 6% 18% 12% 12% 12%

* * ** ** * * * * * ** * **

Others on lack of security - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - -

* * ** ** * * * * * ** * **

SOCIAL DISTANCING (NET) 27 23 5 1 6 2 7 11 5 12 2 9 27 20 8
13% 21% 4% 6% 14% 5% 16% 19% 9% 15% 6% 18% 13% 11% 25%

C C* * ** ** * * * * * ** * **

Social distancing / minimizing 
contact / avoiding contact / 12 9 3 1 4 1 1 5 2 6 - 4 12 10 3

6% 9% 3% 6% 10% 3% 2% 8% 4% 7% - 9% 6% 5% 9%

* * ** ** * * * * * ** * **

Stay at home / at home more / don't 
want to go out unnecessarily / not 12 9 3 1 2 - 3 5 2 3 2 5 12 9 2

6% 8% 3% 6% 4% - 8% 9% 4% 4% 6% 10% 6% 5% 8%

* * ** ** * * * * * ** * **

Not allowed out / lockdown / 
restricted travel distances 5 5 - - - 1 3 1 1 3 - 1 5 2 3

2% 4% - - - 3% 6% 2% 1% 4% - 2% 2% 1% 9%

* * ** ** * * * * * ** * **

CHANGE OF LIFESTYLE (NET) 13 5 8 5 - 2 1 5 1 6 3 3 13 13 -
6% 5% 8% 19% - 6% 2% 8% 2% 7% 11% 6% 6% 7% -

* * ** ** * * * * * ** * **

I am trying to eat healthier 10 5 5 2 - 2 1 5 1 6 1 3 10 10 -
5% 5% 5% 9% - 6% 2% 8% 2% 7% 3% 6% 5% 6% -

* * ** ** * * * * * ** * **

Trying to lose weight / we are 
dieting 2 - 2 2 - - - - - - 2 - 2 2 -

1% - 2% 9% - - - - - - 8% - 1% 1% -

* * ** ** * * * * * ** * **

Others on change of l ifestyle - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - -

* * ** ** * * * * * ** * **

LACK OF AVAILABILITY (NET) 78 34 43 3 20 10 21 24 21 34 10 12 78 61 17
38% 32% 43% 11% 48% 27% 48% 41% 43% 44% 34% 24% 38% 34% 58%

* * ** ** * F* * L* L* ** * **

Not open / takeaway is not open / 
(most of them) closed 66 31 34 1 15 8 18 24 20 28 9 9 66 53 13

32% 29% 34% 5% 35% 22% 40% 41% 39% 36% 31% 18% 32% 30% 43%

* * ** ** * * * L* * ** * **

The one I use / l ike is closed 8 1 7 1 2 1 3 - 1 3 1 3 8 7 1
4% 1% 7% 6% 5% 3% 8% - 3% 4% 3% 5% 4% 4% 5%

* B* ** ** * H* * * * ** * **

Not available / none local to me 3 - 3 - 1 * - 1 * 3 - - 3 2 1
2% - 3% - 3% 1% - 2% 1% 4% - - 2% 1% 5%

* * ** ** * * * * * ** * **

Less choice available - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - -

* * ** ** * * * * * ** * **

Others on lack of availability 3 2 1 - 2 - 1 - - 3 - - 3 1 2
1% 2% 1% - 4% - 3% - - 4% - - 1% 1% 6%

* * ** ** * * * * * ** * **

DELIVERY (NET) 9 3 6 - 3 - 2 4 4 4 2 - 9 5 4
5% 3% 6% - 7% - 5% 7% 8% 5% 6% - 5% 3% 14%

* * ** ** * * * L* * ** * **

No delivery service (in my area) / 
don't feel comfortable going to 5 1 4 - 1 - 1 3 3 2 - - 5 3 2

2% 1% 4% - 3% - 2% 5% 6% 3% - - 2% 2% 7%

* * ** ** * * * * * ** * **

Don't want strangers coming to the 
house 1 1 - - - - 1 - 1 - - - 1 1 -

* * - - - - 1% - 1% - - - * * -

* * ** ** * * * * * ** * **

Takes too long to deliver / delivery 
time 2 1 1 - 1 - - 1 - 1 1 - 2 1 1

1% 1% 1% - 3% - - 2% - 2% 3% - 1% 1% 5%

* * ** ** * * * * * ** * **

Others on delivery 1 * 1 - - - 1 * * - 1 - 1 1 *
1% * 1% - - - 2% 1% 1% - 3% - 1% 1% 2%

* * ** ** * * * * * ** * **

LACK OF CONVENIENCE (NET) 5 4 2 - - 2 2 1 * 3 1 1 5 4 2
3% 3% 2% - - 5% 5% 2% 1% 4% 3% 2% 3% 2% 6%

* * ** ** * * * * * ** * **

Long waiting times / queues / 
unsafe to queue 1 1 - - - - 1 - - - - 1 1 1 -

* 1% - - - - 2% - - - - 2% * 1% -

* * ** ** * * * * * ** * **

Lack of convenience 5 4 2 - - 2 2 1 * 3 1 1 5 4 2
3% 3% 2% - - 5% 5% 2% 1% 4% 3% 2% 3% 2% 6%

* * ** ** * * * * * ** * **

LACK OF NEED (NET) 45 21 25 7 7 8 11 12 12 14 8 11 45 42 3
22% 19% 24% 28% 18% 20% 25% 20% 23% 18% 28% 22% 22% 24% 11%

* * ** ** * * * * * ** * **

Not needed / don't want to / not 
essential service 9 5 4 - 1 1 5 2 2 7 - 1 9 8 2

5% 5% 4% - 3% 3% 11% 3% 3% 9% - 2% 5% 4% 6%

* * ** ** * * * * * ** * **

I cook more at home / I have time to 
cook / prefer home-made 30 13 17 5 6 6 5 8 8 7 7 7 30 30 -

14% 13% 16% 22% 14% 16% 11% 13% 16% 10% 24% 14% 14% 17% -

* * ** ** * * * * * ** * **

I have (plenty of) food at home 1 1 - - - 1 1 - 1 - - - 1 1 -
1% 1% - - - 1% 1% - 2% - - - 1% 1% -

* * ** ** * * * * * ** * **

I l ive on my own / nobody to share 
it with 2 1 1 1 - - - 1 - - 1 1 2 2 -

1% 1% 1% 6% - - - 2% - - 3% 3% 1% 1% -

* * ** ** * * * * * ** * **

I very rarely order / get take away 
food / as a treat 4 * 3 - - 1 1 2 2 - - 2 4 2 1

2% * 3% - - 2% 3% 3% 3% - - 4% 2% 1% 5%

* * ** ** * * * * * ** * **

NO / LESS MONEY (NET) 47 21 26 8 11 14 6 8 11 15 7 15 47 41 6
23% 20% 26% 34% 26% 37% 13% 14% 21% 19% 24% 29% 23% 23% 20%

* * ** ** GH* * * * * ** * **

No / less money / can't afford it / 
too expensive / financial reasons 30 14 16 7 3 11 3 6 7 6 5 12 30 25 5

14% 13% 16% 28% 7% 29% 6% 11% 15% 8% 15% 23% 14% 14% 17%

* * ** ** AGH* * * * * ** J* **

Save money / not wanting to spend 
the money / careful with money 17 7 10 1 8 3 3 2 3 8 3 3 17 16 1

8% 6% 10% 6% 18% 9% 7% 3% 6% 11% 8% 6% 8% 9% 3%

* * ** ** * * * * * ** * **

More cost effective to make it 
yourself 3 - 3 1 1 - - - - 1 - 1 3 1 1

1% - 3% 6% 3% - - - - 2% - 3% 1% 1% 5%

* * ** ** * * * * * ** * **

MISCELLANEOUS (NET) 16 8 8 1 5 2 2 5 3 1 3 8 16 14 1
8% 8% 8% 6% 12% 6% 4% 9% 7% 1% 12% 16% 8% 8% 5%

* * ** ** * * * * * ** J* **

Don't fancy / l ike it 5 2 3 1 1 - - 2 1 - 1 3 5 4 1
2% 2% 3% 6% 3% - - 4% 2% - 3% 6% 2% 2% 5%

* * ** ** * * * * * ** * **

Purchase food from a supermarket 
instead / easier to just go to the 4 4 1 - 2 1 1 - 1 1 1 2 4 4 -

2% 3% 1% - 6% 2% 2% - 2% 1% 3% 3% 2% 2% -

* * ** ** * * * * * ** * **

Don't want to bombard takeaways 
with orders / prefer them to be able 
to supply people who can't get out - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - -

* * ** ** * * * * * ** * **

Others on miscellaneous 5 1 4 - 1 1 1 1 - - 1 4 5 5 -
2% 1% 4% - 3% 3% 2% 2% - - 5% 7% 2% 3% -

* * ** ** * * * * * ** J* **

Positive mentions 1 1 1 - - - - 1 1 - - - 1 1 -
1% 1% 1% - - - - 2% 3% - - - 1% 1% -

* * ** ** * * * * * ** * **

NOTHING / NO ANSWER / DON'T KNOW (NET) 13 6 7 1 4 3 2 3 3 5 3 3 13 12 2
6% 6% 7% 6% 10% 9% 4% 5% 6% 6% 8% 6% 6% 7% 5%

* * ** ** * * * * * ** * **

Nothing 6 2 4 1 3 - - 2 2 - 1 3 6 5 *
3% 2% 4% 6% 6% - - 3% 3% - 5% 6% 3% 3% 2%

* * ** ** * * * * * ** * **

No answer 7 4 3 - 1 3 2 - 1 5 1 - 7 5 1
3% 3% 3% - 3% 9% 4% - 1% 6% 3% - 3% 3% 3%

* * ** ** H* * * * * ** * **

Don't know 1 1 - - - - - 1 1 - - - 1 1 -
* 1% - - - - - 1% 2% - - - * * -

* * ** ** * * * * * ** * **

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Q4b. What are the reasons you are buying food from a take-away less often?

All Adults aged 16-75 in Scotland who have had less takeawayd

Marital Status Household Size Education Employment status Income
Pres of children 
HH(17 or under) Main Shopper Main Earner

Total

Married/ 
Living as 
Married Single

Widowed
/Divorced
/Separate

d 1 2 3 4+

GCSE/O 
Level/NV

Q12

A Level or 
equivalen

t

Degree/
Masters/

PhD

No formal 
qualificati

ons Working
Not 

working
UP TO 

£19,999
£20,000-
£34,999

£35,000 - 
£54,999 £55,000+

Prefer 
not to say

Under 
£5,000

£5,000 - 
£9,999

£10,000 - 
£14,999

£15,000 - 
£19,999

£20,000 - 
£24,999

£25,000 - 
£34,999

£35,000 - 
£44,999

£45,000 - 
£54,999

£55,000 - 
£99,999

£100,000 
or more

Prefer 
not to 

answer

At least 
one child 
present

No 
children 
present

Yes, 
mainshop

per

No, not 
mainshop

per
Yes, main 

earner

No, not 
the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 211 132 49 30 43 79 48 41 42 32 119 18 155 56 40 57 57 41 16 5 7 10 18 25 32 31 26 36 5 16 61 150 190 21 155 56

Weighted base 208 123 58 27 43 78 43 44 42 30 113 23 136 73 46 60 52 34 16 7 8 11 20 28 33 31 21 31 3 16 57 151 184 25 146 62

LACK OF SECURITY (NET) 50 27 14 8 8 14 20 8 11 8 27 4 31 18 5 16 13 11 5 - 1 3 1 7 9 7 6 11 - 5 16 34 41 8 37 13
24% 22% 25% 29% 17% 18% 46% 19% 27% 26% 24% 15% 23% 25% 10% 26% 26% 31% 33% - 9% 25% 6% 26% 27% 23% 30% 34% - 33% 29% 22% 23% 35% 25% 21%

O * ** * * AEFH* * * ** * ** * * * * O* ** ** ** ** ** ** ** ** ** * ** ** * ** *

Not safe / don't want to risk it 10 8 3 - - 3 3 4 4 1 4 1 3 7 2 4 4 - - - 1 - 1 1 3 2 2 - - - 2 8 8 3 4 6
5% 6% 5% - - 4% 8% 10% 10% 4% 3% 6% 2% 10% 4% 7% 8% - - - 9% - 6% 5% 8% 5% 12% - - - 4% 5% 4% 11% 3% 9%

Mi * ** * * * * * ** * ** M* * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Don't trust it 4 - 1 3 2 1 - - - - 1 2 1 3 - 1 - - 3 - - - - 1 - - - - - 3 - 4 4 - 4 -
2% - 1% 11% 5% 2% - - - - 1% 10% 1% 4% - 1% - - 19% - - - - 3% - - - - - 19% - 2% 2% - 3% -

BM * ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Worried about the hygiene / germs 
/ worried about if they wash hands 8 5 2 1 1 3 5 - - 2 6 - 5 3 1 2 * 3 1 - - 1 - 1 2 - * 3 - 1 6 2 6 2 7 1

4% 4% 4% 3% 2% 3% 11% - - 8% 5% - 4% 4% 3% 4% 1% 8% 7% - - 12% - 3% 5% - 2% 9% - 7% 10% 2% 3% 9% 5% 2%

f * ** * * AH* * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** Af* ** *

Worried about how the food is 
prepared / who prepared the food / 
you don't know who is handling 5 4 1 1 1 1 2 2 1 1 3 - 5 1 - 1 2 2 - - - - - - 1 1 1 2 - - 4 1 5 - 5 1

3% 3% 1% 3% 1% 1% 4% 5% 2% 3% 3% - 3% 1% - 2% 4% 6% - - - - - - 4% 3% 4% 7% - - 7% 1% 3% - 3% 1%

f * ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** f* ** *

Scared of infections / 
contamination / transmitting the 26 11 10 5 4 9 11 2 6 3 16 - 19 7 1 9 8 6 2 - - 1 - 4 5 5 3 6 - 2 6 20 21 5 19 7

12% 9% 17% 19% 9% 11% 26% 5% 15% 11% 15% - 14% 10% 3% 14% 15% 17% 15% - - 12% - 14% 14% 15% 16% 18% - 15% 10% 13% 12% 19% 13% 11%

O * ** * * AFH* * * ** * ** * * * * O* ** ** ** ** ** ** ** ** ** * ** ** * ** *

Others on lack of security - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

SOCIAL DISTANCING (NET) 27 16 11 - 8 9 6 4 6 3 17 1 20 7 6 3 7 8 3 - 1 - 5 2 2 3 4 8 - 3 9 18 25 3 23 4
13% 13% 20% - 17% 12% 14% 10% 14% 9% 15% 6% 15% 10% 13% 6% 13% 23% 18% - 18% - 23% 6% 6% 9% 20% 25% - 18% 16% 12% 13% 10% 16% 7%

* ** * * * * * ** * ** * * * * P* ** ** ** ** ** ** ** ** ** A* ** ** * ** *

Social distancing / minimizing 
contact / avoiding contact / 12 6 6 - 4 2 3 2 1 1 9 1 9 3 3 3 1 3 3 - 1 - 2 2 1 1 - 3 - 3 4 8 12 - 11 1

6% 5% 11% - 9% 3% 8% 6% 2% 3% 8% 6% 7% 4% 7% 4% 2% 8% 18% - 18% - 8% 6% 3% 3% - 9% - 18% 7% 5% 7% - 7% 2%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Stay at home / at home more / don't 
want to go out unnecessarily / not 12 6 5 - 2 6 2 1 4 2 6 - 7 4 3 1 5 2 1 - - - 3 - 1 1 4 2 - 1 3 9 11 * 8 4

6% 5% 9% - 6% 8% 4% 3% 10% 6% 5% - 5% 6% 7% 1% 9% 5% 9% - - - 15% - 3% 2% 20% 5% - 9% 5% 6% 6% 2% 5% 7%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Not allowed out / lockdown / 
restricted travel distances 5 4 1 - 1 1 1 2 1 - 4 - 5 - - - 1 4 - - - - - - - 1 - 4 - - 3 2 3 2 5 -

2% 3% 2% - 2% 1% 2% 4% 2% - 3% - 3% - - - 2% 10% - - - - - - - 3% - 11% - - 5% 1% 1% 8% 3% -

g * ** * * * * * ** * ** * * * * AOP* ** ** ** ** ** ** ** ** ** A* ** ** * ** *

CHANGE OF LIFESTYLE (NET) 13 8 3 2 2 4 1 6 3 - 7 2 5 8 2 2 5 1 3 - - 1 1 2 - 5 - 1 - 3 8 5 10 2 5 7
6% 6% 6% 6% 4% 5% 2% 13% 8% - 6% 10% 3% 11% 5% 3% 9% 3% 19% - - 8% 7% 6% - 15% - 3% - 19% 14% 3% 6% 10% 4% 12%

Mfi * ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** Af* ** i*

I am trying to eat healthier 10 8 1 2 2 4 1 4 3 - 7 - 5 6 2 2 5 1 1 - - 1 1 2 - 5 - 1 - 1 6 5 8 2 5 5
5% 6% 2% 6% 4% 5% 2% 8% 8% - 6% - 3% 8% 5% 3% 9% 3% 5% - - 8% 7% 6% - 15% - 3% - 5% 10% 3% 4% 10% 4% 8%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Trying to lose weight / we are 
dieting 2 - 2 - - - - 2 - - - 2 - 2 - - - - 2 - - - - - - - - - - 2 2 - 2 - - 2

1% - 4% - - - - 5% - - - 10% - 3% - - - - 15% - - - - - - - - - - 15% 4% - 1% - - 4%

BMfi * ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** f* ** i*

Others on change of l ifestyle - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

LACK OF AVAILABILITY (NET) 78 48 15 16 21 27 14 16 13 13 45 8 53 26 16 15 19 17 10 3 2 6 5 6 9 12 7 15 2 10 18 61 71 7 49 29
38% 39% 25% 58% 48% 35% 33% 36% 30% 43% 39% 35% 39% 35% 35% 26% 38% 50% 63% 43% 27% 54% 24% 23% 28% 39% 36% 47% 82% 63% 31% 40% 39% 30% 34% 46%

P * ** * * * * * ** * ** * * * * P* ** ** ** ** ** ** ** ** ** * ** ** * ** *

Not open / takeaway is not open / 
(most of them) closed 66 40 13 14 21 24 10 12 13 10 37 6 44 22 13 15 16 14 9 1 2 6 4 6 9 10 6 12 2 9 13 54 62 5 42 24

32% 32% 22% 50% 48% 31% 23% 27% 30% 35% 33% 25% 33% 30% 28% 26% 30% 40% 54% 10% 27% 54% 20% 23% 28% 32% 28% 37% 67% 54% 22% 35% 34% 19% 29% 38%

* ** AG* * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

The one I use / l ike is closed 8 5 1 2 - 1 3 4 - 1 6 2 5 4 3 - 2 2 1 2 - - 1 - - 2 - 2 - 1 3 5 6 3 3 5
4% 4% 2% 8% - 2% 7% 9% - 2% 5% 10% 3% 5% 7% - 4% 5% 9% 34% - - 4% - - 6% - 6% - 9% 6% 3% 3% 12% 2% 8%

gi * ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Not available / none local to me 3 3 * - - 3 - - - 1 2 - 2 1 - - - 2 1 - - - - - - - - 1 * 1 - 3 3 - 2 1
2% 2% 1% - - 4% - - - 4% 2% - 1% 2% - - - 6% 8% - - - - - - - - 5% 15% 8% - 2% 2% - 1% 2%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Less choice available - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Others on lack of availability 3 2 - 1 1 - 2 - 1 2 - - 2 1 1 - 2 - - - 1 - - - - - 2 - - - 2 1 3 - 3 -
1% 1% - 5% 3% - 4% - 3% 6% - - 1% 2% 3% - 3% - - - 17% - - - - - 8% - - - 3% 1% 2% - 2% -

K * ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

DELIVERY (NET) 9 5 1 3 3 3 2 1 2 1 5 1 8 1 1 1 1 4 3 - - 1 - - 1 1 - 3 1 3 1 8 9 - 9 *
5% 4% 2% 12% 7% 4% 4% 3% 4% 3% 5% 6% 6% 2% 2% 2% 2% 11% 16% - - 8% - - 4% 3% - 10% 18% 16% 3% 5% 5% - 6% 1%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

No delivery service (in my area) / 
don't feel comfortable going to 5 2 1 2 2 1 2 * - 1 3 1 4 1 - 1 1 1 3 - - - - - 1 1 - 1 - 3 * 5 5 - 5 *

2% 2% 2% 6% 5% 1% 4% 1% - 3% 3% 6% 3% 2% - 1% 2% 2% 16% - - - - - 3% 3% - 2% - 16% 1% 3% 3% - 3% 1%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Don't want strangers coming to the 
house 1 1 - - - - - 1 - - 1 - 1 - - - - 1 - - - - - - - - - - 1 - 1 - 1 - 1 -

* * - - - - - 1% - - * - * - - - - 2% - - - - - - - - - - 18% - 1% - * - * -

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Takes too long to deliver / delivery 
time 2 2 - - - 2 - - 1 - 1 - 2 - - - - 2 - - - - - - - - - 2 - - - 2 2 - 2 -

1% 2% - - - 3% - - 2% - 1% - 2% - - - - 7% - - - - - - - - - 8% - - - 2% 1% - 2% -

* ** * * * * * ** * ** * * * * AP* ** ** ** ** ** ** ** ** ** A* ** ** * ** *

Others on delivery 1 - - 1 1 - - * 1 - * - 1 - 1 * - - - - - 1 - - * - - - - - * 1 1 - 1 -
1% - - 5% 2% - - 1% 2% - * - 1% - 2% 1% - - - - - 8% - - 1% - - - - - 1% 1% 1% - 1% -

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

LACK OF CONVENIENCE (NET) 5 2 2 1 2 3 * - 2 1 2 - 2 3 3 1 - 1 - 2 - 1 - 1 - - - 1 - - * 5 4 1 5 *
3% 2% 3% 5% 4% 4% 1% - 5% 4% 2% - 2% 4% 6% 2% - 4% - 24% - 12% - 4% - - - 5% - - 1% 3% 2% 4% 3% 1%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Long waiting times / queues / 
unsafe to queue 1 1 - - - 1 - - 1 - - - 1 - - 1 - - - - - - - 1 - - - - - - - 1 - 1 1 -

* 1% - - - 1% - - 2% - - - 1% - - 2% - - - - - - - 4% - - - - - - - 1% - 4% 1% -

g * ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Lack of convenience 5 2 2 1 2 3 * - 2 1 2 - 2 3 3 1 - 1 - 2 - 1 - 1 - - - 1 - - * 5 4 1 5 *
3% 2% 3% 5% 4% 4% 1% - 5% 4% 2% - 2% 4% 6% 2% - 4% - 24% - 12% - 4% - - - 5% - - 1% 3% 2% 4% 3% 1%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

LACK OF NEED (NET) 45 31 12 2 7 22 7 10 6 6 29 5 32 13 4 15 13 10 2 - - 3 1 4 12 8 5 9 1 2 10 35 40 5 28 18
22% 25% 21% 8% 15% 28% 16% 22% 14% 19% 26% 20% 24% 18% 9% 26% 26% 30% 10% - - 27% 6% 14% 36% 27% 25% 28% 50% 10% 18% 23% 22% 22% 19% 28%

O * ** * * * * * ** * ** * * * * O* ** ** ** ** ** ** ** ** ** * ** ** * ** *

Not needed / don't want to / not 
essential service 9 8 1 - 1 5 1 3 1 - 8 1 7 2 - 3 3 3 1 - - - - 1 2 3 - 2 1 1 4 6 8 1 5 4

5% 7% 2% - 2% 6% 2% 7% 2% - 7% 4% 5% 3% - 5% 5% 9% 5% - - - - 3% 7% 8% - 8% 18% 5% 7% 4% 5% 4% 4% 7%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

I cook more at home / I have time to 
cook / prefer home-made 30 20 10 - 5 15 4 7 4 5 19 3 21 9 4 11 9 6 - - - 2 1 3 8 6 3 5 1 - 6 24 26 4 21 9

14% 17% 17% - 12% 19% 8% 15% 9% 16% 17% 12% 16% 12% 8% 19% 17% 18% - - - 21% 6% 10% 26% 19% 16% 16% 33% - 11% 16% 14% 17% 14% 14%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

I have (plenty of) food at home 1 1 - - - - 1 1 - 1 1 - 1 - - - 1 1 - - - - - - - - 1 - 1 - 1 1 1 - - 1
1% 1% - - - - 1% 1% - 2% * - 1% - - - 1% 2% - - - - - - - - 3% - 18% - 1% * 1% - - 2%

i * ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

I l ive on my own / nobody to share 
it with 2 1 1 - - 1 1 - - - 1 1 2 - - 1 1 - - - - - - - 1 - 1 - - - - 2 2 - 1 1

1% 1% 2% - - 1% 3% - - - 1% 4% 2% - - 2% 3% - - - - - - - 3% - 7% - - - - 2% 1% - 1% 2%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

I very rarely order / get take away 
food / as a treat 4 2 - 2 * 2 1 - 1 * 2 - 2 2 1 - 1 1 1 - - 1 - - - - 1 1 - 1 1 3 4 - 2 2

2% 1% - 8% 1% 3% 3% - 3% 2% 2% - 1% 3% 1% - 2% 4% 6% - - 6% - - - - 4% 4% - 6% 2% 2% 2% - 1% 3%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

NO / LESS MONEY (NET) 47 27 15 4 11 13 14 10 11 6 27 3 35 12 15 19 6 7 1 1 2 2 9 12 8 2 3 7 - 1 17 30 37 10 35 12
23% 22% 27% 16% 24% 16% 32% 23% 25% 20% 24% 13% 26% 16% 32% 32% 11% 19% 5% 22% 30% 19% 44% 42% 23% 8% 16% 21% - 5% 30% 20% 20% 39% 24% 19%

Qg * ** * * * * * ** * ** * Q* Q* * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

No / less money / can't afford it / 
too expensive / financial reasons 30 19 9 2 6 8 9 7 8 4 16 2 18 12 14 10 3 1 1 1 2 2 8 5 5 1 2 1 - 1 13 17 22 8 20 10

14% 15% 15% 8% 14% 10% 21% 16% 19% 15% 14% 7% 14% 16% 31% 17% 7% 4% 5% 22% 30% 19% 42% 19% 14% 3% 12% 5% - 5% 22% 11% 12% 31% 14% 16%

Rg * ** * * * * * ** * ** * AQR* * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Save money / not wanting to spend 
the money / careful with money 17 8 7 2 5 5 5 3 2 1 12 1 17 - * 9 2 5 - - - - * 6 3 1 1 5 - - 4 13 15 2 15 2

8% 7% 11% 8% 11% 6% 10% 7% 6% 5% 10% 6% 13% - 1% 15% 4% 15% - - - - 2% 23% 9% 5% 4% 16% - - 8% 8% 8% 8% 10% 3%

N * ** * * * * * ** * ** AN * * O* * O* ** ** ** ** ** ** ** ** ** * ** ** * ** *

More cost effective to make it 
yourself 3 3 - - - 1 - 1 - 3 - - 3 - - 3 - - - - - - - 3 - - - - - - 1 1 3 - 3 -

1% 2% - - - 2% - 3% - 10% - - 2% - - 5% - - - - - - - 10% - - - - - - 2% 1% 2% - 2% -

K * ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

MISCELLANEOUS (NET) 16 7 8 - 5 7 3 1 3 - 8 5 9 7 4 6 4 2 - 1 3 - 1 5 1 1 3 2 - - 2 14 16 - 14 2
8% 6% 15% - 10% 9% 8% 2% 7% - 7% 20% 7% 9% 9% 10% 7% 6% - 10% 34% - 4% 18% 3% 3% 14% 6% - - 3% 9% 9% - 9% 3%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Don't fancy / l ike it 5 2 3 - - 4 1 - - - 3 2 2 3 - 2 3 - - - - - - 1 1 - 3 - - - - 5 5 - 4 1
2% 2% 4% - - 5% 3% - - - 2% 10% 2% 4% - 4% 5% - - - - - - 4% 3% - 14% - - - - 3% 3% - 2% 2%

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Purchase food from a supermarket 
instead / easier to just go to the 4 3 2 - 2 1 1 1 1 - 3 - 4 - - 2 1 2 - - - - - 2 - 1 - 2 - - 2 2 4 - 4 -

2% 2% 3% - 4% 1% 2% 2% 2% - 3% - 3% - - 3% 2% 6% - - - - - 6% - 3% - 6% - - 3% 2% 2% - 3% -

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Don't want to bombard takeaways 
with orders / prefer them to be able 
to supply people who can't get out - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Others on miscellaneous 5 1 4 - 3 1 1 - 1 - 1 2 2 3 4 1 - - - - 3 - 1 1 - - - - - - - 5 5 - 5 -
2% 1% 7% - 7% 2% 2% - 3% - 1% 10% 2% 4% 8% 2% - - - - 34% - 4% 5% - - - - - - - 3% 3% - 4% -

B B* ** * * * * * ** * ** * A* * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Positive mentions 1 1 - - - 1 - - 1 - 1 - - 1 1 1 - - - 1 - - - 1 - - - - - - - 1 1 - 1 1
1% 1% - - - 2% - - 2% - 1% - - 2% 1% 1% - - - 10% - - - 3% - - - - - - - 1% 1% - 1% 1%

M * ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

NOTHING / NO ANSWER / DON'T KNOW (NET) 13 7 4 2 2 5 2 5 3 1 5 4 8 5 5 2 3 4 - 1 - - 3 - 2 2 1 4 - - 5 8 8 5 9 4
6% 6% 7% 7% 4% 6% 4% 11% 8% 5% 4% 15% 6% 7% 10% 3% 6% 11% - 21% - - 16% - 6% 6% 5% 12% - - 10% 5% 4% 20% 6% 6%

g * ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

Nothing 6 2 4 - - 3 - 3 - 1 2 3 3 3 1 2 1 1 - 1 - - - - 2 1 - 1 - - 1 5 3 3 3 3
3% 2% 7% - - 4% - 6% - 5% 1% 12% 2% 4% 3% 3% 3% 3% - 21% - - - - 6% 5% - 4% - - 2% 3% 2% 10% 2% 4%

g * ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

No answer 7 5 - 1 1 1 2 2 3 - 3 - 5 1 2 - 2 3 - - - - 2 - - 1 1 3 - - 4 3 4 2 5 1
3% 4% - 4% 2% 2% 4% 6% 8% - 3% - 4% 2% 5% - 3% 7% - - - - 12% - - 2% 5% 8% - - 7% 2% 2% 10% 4% 2%

fg * ** * * * * * ** * ** * * * * P* ** ** ** ** ** ** ** ** ** * ** ** * ** *

Don't know 1 - - 1 1 - - - - - - 1 - 1 1 - - - - - - - 1 - - - - - - - - 1 1 - 1 -
* - - 3% 2% - - - - - - 3% - 1% 2% - - - - - - - 4% - - - - - - - - * * - 1% -

* ** * * * * * ** * ** * * * * * ** ** ** ** ** ** ** ** ** * ** ** * ** *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q5. In the last month have you or anyone in your family eaten food that has gone past its ‘use by’ date? Please select only one option - Summary

All Adults aged 18-75 in Scotland

Q5. In the last month have you or anyone in your family 

eaten food that has gone past its ‘use by’ date? Please 

select only one option

Cooked 

meats

Smoked 

fish

Bagged 

salads

Soft 

(mould 

ripened) 

cheeses

Pasteurise

d milk

(A) (B) (C) (D) (E)

Unweighted base 508 508 508 508 508

Weighted base 508 508 508 508 508

Yes, this happened every week (4) 39 11 33 24 42

8% 2% 6% 5% 8%

BD B B BD

Yes, this happened some weeks but not every week 

(2.5) 58 16 76 39 41

11% 3% 15% 8% 8%

BD BDE B B

Yes, this happened just one week in the last month 

(1) 47 34 69 41 52

9% 7% 14% 8% 10%

ABD B

No, never (0) 336 428 317 385 361

66% 84% 62% 76% 71%

ACDE ACE AC

Don’t know/can’t remember 27 19 13 18 11

5% 4% 3% 4% 2%

CE

Prefer not to say - 1 - - 1

- * - - *

NET: Yes 144 60 178 105 135

28% 12% 35% 21% 27%

BD ABDE B BD

Mean number of weeks per month 0.73 0.24 0.79 0.48 0.65
BD BDE B BD

Standard deviation 1.280 0.750 1.240 1.070 1.250

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D/E   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E   Minimum Base: 30(**) Small Base: 100(*)
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19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q5. In the last month have you or anyone in your family eaten food that has gone past its ‘use by’ date? Please select only one option - Cooked meats

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Yes, this happened every week (4) 39 16 23 5 11 5 12 7 4 17 4 14 39 35 4

8% 6% 9% 9% 10% 6% 12% 4% 3% 9% 7% 11% 8% 8% 6%

I * * * H I * I* *

Yes, this happened some weeks but not every week 

(2.5) 58 30 27 8 16 7 9 18 16 16 7 18 58 51 7

11% 12% 11% 15% 14% 9% 10% 11% 13% 8% 13% 14% 11% 12% 9%

* * * * * *

Yes, this happened just one week in the last month 

(1) 47 28 19 4 5 10 12 16 17 15 8 7 47 38 9

9% 11% 7% 7% 5% 13% 12% 10% 13% 8% 14% 6% 9% 9% 12%

* * * * * *

No, never (0) 336 156 177 32 70 53 62 119 83 141 33 80 336 284 52

66% 63% 69% 58% 63% 67% 63% 72% 65% 71% 59% 63% 66% 65% 72%

* * * * * *

Don’t know/can’t remember 27 16 11 5 10 4 3 5 8 8 3 8 27 26 1

5% 7% 4% 10% 9% 5% 3% 3% 6% 4% 6% 6% 5% 6% 1%

* * * * * *

Prefer not to say - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - -

* * * * * *

NET: Yes 144 74 70 17 32 22 33 41 37 49 19 39 144 125 20

28% 30% 27% 31% 28% 28% 33% 25% 29% 25% 35% 31% 28% 29% 27%

* * * * * *

Mean number of weeks per month 0.73 0.72 0.73 0.91 0.85 0.63 0.86 0.56 0.61 0.66 0.82 0.91 0.73 0.75 0.59
** * * * * * *

Standard deviation 1.280 1.230 1.320 1.410 1.410 1.170 1.410 1.100 1.070 1.290 1.280 1.440 1.280 1.300 1.140

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q5. In the last month have you or anyone in your family eaten food that has gone past its ‘use by’ date? Please select only one option - Cooked meats

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Yes, this happened every week (4) 39 28 6 5 6 10 12 12 7 6 21 5 26 14 12 8 11 6 3 2 1 4 4 2 6 7 4 5 1 3 14 26 34 6 25 15

8% 10% 4% 9% 5% 5% 11% 13% 7% 8% 8% 13% 8% 7% 9% 5% 9% 9% 7% 13% 3% 11% 10% 3% 7% 9% 8% 7% 18% 7% 12% 6% 7% 13% 7% 10%

C * * * F* * * ** * * * ** ** ** * * * * * * ** * f *

Yes, this happened some weeks but not every week 

(2.5) 58 32 21 6 13 22 11 12 10 11 30 7 39 19 13 24 11 7 2 4 2 1 7 14 10 3 8 7 * 2 16 42 52 6 44 14

11% 11% 13% 9% 10% 11% 11% 14% 10% 13% 11% 17% 13% 9% 11% 16% 9% 11% 6% 23% 5% 4% 15% 22% 12% 4% 15% 11% 5% 6% 14% 11% 11% 12% 12% 9%

Z * * * * * * ** * * * ** ** ** * AZ* * * * * ** * *

Yes, this happened just one week in the last month 

(1) 47 28 13 6 7 20 10 10 7 8 30 3 27 20 8 18 9 10 3 - 6 - 2 6 11 4 5 10 * 3 13 34 45 2 36 11

9% 10% 8% 9% 5% 11% 9% 12% 6% 10% 11% 6% 9% 10% 6% 12% 7% 14% 8% - 21% - 4% 10% 13% 6% 9% 16% 5% 8% 12% 9% 10% 4% 10% 7%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

No, never (0) 336 184 108 44 94 128 66 48 71 55 183 28 197 139 90 87 85 44 29 11 19 29 30 37 50 52 33 39 6 29 64 272 310 26 237 100

66% 64% 69% 71% 76% 67% 63% 54% 70% 65% 66% 64% 65% 68% 71% 59% 67% 64% 77% 64% 70% 76% 71% 60% 58% 74% 59% 63% 71% 77% 57% 69% 67% 57% 66% 67%

HPe * AH* H * * * * ** * * * ** ** ** * * * * * * ** * Ae *

Don’t know/can’t remember 27 17 9 1 5 10 5 7 8 5 14 - 15 12 3 11 10 1 1 - - 3 - 3 9 5 5 1 - 1 5 22 21 6 17 10

5% 6% 6% 1% 4% 5% 5% 8% 8% 6% 5% - 5% 6% 3% 8% 8% 2% 2% - - 9% - 5% 10% 7% 10% 2% - 2% 5% 6% 5% 14% 5% 7%

g * * * * * * ** * * * ** ** ** * * * * W* * ** * Ag*

Prefer not to say - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Yes 144 88 39 17 25 52 33 34 23 25 81 15 92 52 33 49 31 23 8 6 8 6 13 22 28 14 17 21 2 8 43 101 131 13 105 39

28% 30% 25% 27% 20% 27% 32% 38% 23% 30% 29% 36% 30% 26% 26% 33% 24% 34% 21% 36% 30% 15% 29% 35% 32% 19% 31% 34% 29% 21% 38% 26% 28% 29% 29% 26%

Ef * * * AE* * * ** * * * ** ** ** * * * * * * ** * Af *

Mean number of weeks per month 0.73 0.81 0.59 0.68 0.52 0.64 0.86 1.07 0.62 0.75 0.72 1.00 0.79 0.64 0.72 0.80 0.69 0.78 0.52 1.09 0.47 0.59 0.83 0.81 0.79 0.58 0.85 0.76 0.92 0.52 1.02 0.64 0.70 0.99 0.72 0.74
f * * * * AEF* * * ** * * ** ** ** ** * * * * * * ** ** Af* ** *

Standard deviation 1.280 1.360 1.120 1.290 1.120 1.170 1.420 1.490 1.230 1.290 1.260 1.490 1.320 1.210 1.330 1.240 1.310 1.290 1.170 1.570 0.920 1.380 1.410 1.190 1.270 1.290 1.350 1.250 1.670 1.170 1.460 1.210 1.250 1.540 1.250 1.350

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q5. In the last month have you or anyone in your family eaten food that has gone past its ‘use by’ date? Please select only one option - Smoked fish

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Yes, this happened every week (4) 11 5 5 2 5 * 3 1 1 2 2 6 11 10 1

2% 2% 2% 4% 4% 1% 3% * 1% 1% 3% 5% 2% 2% 1%

* * * * * *

Yes, this happened some weeks but not every week 

(2.5) 16 11 5 5 3 * 4 3 6 2 3 5 16 14 1

3% 5% 2% 8% 3% 1% 4% 2% 5% 1% 5% 4% 3% 3% 2%

* * * J * * *

Yes, this happened just one week in the last month 

(1) 34 13 20 4 12 8 4 5 8 17 6 3 34 27 7

7% 5% 8% 7% 11% 10% 4% 3% 6% 8% 11% 2% 7% 6% 9%

* H* H* L* * *

No, never (0) 428 212 213 41 81 70 85 150 107 173 42 105 428 364 64

84% 86% 83% 75% 73% 89% 87% 91% 84% 87% 77% 83% 84% 84% 88%

E * * E* E ADE * * *

Don’t know/can’t remember 19 5 14 3 9 1 2 5 4 4 2 8 19 19 -

4% 2% 5% 5% 8% 1% 2% 3% 3% 2% 4% 6% 4% 4% -

* F* * * * *

Prefer not to say 1 - 1 - 1 - - - 1 - - - 1 1 -

* - * - 1% - - - 1% - - - * * -

* * * * * *

NET: Yes 60 29 30 11 20 9 11 10 15 21 11 14 60 51 9

12% 12% 12% 20% 18% 11% 11% 6% 12% 11% 19% 11% 12% 12% 12%

H H* H* * * * *

Mean number of weeks per month 0.24 0.25 0.21 0.47 0.39 0.13 0.25 0.11 0.22 0.16 0.37 0.33 0.24 0.25 0.19
** H* * * * * *

Standard deviation 0.750 0.780 0.690 1.050 0.970 0.460 0.810 0.490 0.670 0.560 0.910 0.990 0.750 0.770 0.630

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q5. In the last month have you or anyone in your family eaten food that has gone past its ‘use by’ date? Please select only one option - Smoked fish

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Yes, this happened every week (4) 11 6 3 2 5 2 1 4 - 2 9 - 9 2 1 4 5 1 - - - 1 - - 4 4 1 1 * - 5 6 11 - 9 2

2% 2% 2% 3% 4% 1% 1% 5% - 2% 3% - 3% 1% 1% 3% 4% 1% - - - 2% - - 5% 5% 2% 1% 5% - 4% 2% 2% - 2% 1%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

Yes, this happened some weeks but not every week 

(2.5) 16 4 9 2 7 2 6 * 4 1 8 3 11 5 8 3 3 1 - 3 1 2 3 3 1 2 1 1 * - 2 13 16 - 16 -

3% 2% 6% 3% 6% 1% 6% 1% 4% 1% 3% 6% 4% 2% 6% 2% 2% 2% - 15% 3% 5% 6% 4% 1% 3% 1% 1% 5% - 2% 3% 3% - 4% -

Bj B * F* F* * * * ** * * * ** ** ** * * * * * * ** * * Aj

Yes, this happened just one week in the last month 

(1) 34 20 10 4 9 8 5 12 3 8 19 4 23 11 11 12 5 5 1 4 3 - 4 2 11 2 3 3 1 1 12 22 30 4 25 9

7% 7% 6% 6% 7% 4% 5% 13% 3% 9% 7% 9% 8% 5% 9% 8% 4% 7% 2% 21% 10% - 10% 2% 13% 3% 5% 5% 18% 2% 11% 6% 6% 9% 7% 6%

* * * AF* * * ** * * * ** ** ** * * AZ* * * * ** * *

No, never (0) 428 245 131 52 99 170 88 71 88 70 234 36 247 181 103 120 106 62 37 11 24 32 35 54 66 60 47 56 6 37 90 338 389 39 297 131

84% 85% 83% 84% 80% 89% 85% 79% 85% 83% 84% 84% 81% 89% 81% 81% 84% 89% 98% 64% 87% 83% 82% 88% 76% 84% 84% 91% 71% 98% 80% 85% 84% 86% 83% 88%

M * * AEH * * * * ** M * * AOPQ* ** ** ** * * * * * Y* ** AWYZa* *

Don’t know/can’t remember 19 12 5 2 4 8 4 3 7 4 7 1 14 5 5 7 7 1 - - - 4 1 3 4 3 4 1 - - 3 16 16 3 12 7

4% 4% 3% 4% 3% 4% 4% 3% 7% 5% 3% 2% 5% 2% 4% 5% 5% 1% - - - 10% 2% 5% 5% 4% 7% 1% - - 3% 4% 4% 6% 3% 5%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

Prefer not to say 1 1 - - - - 1 - - - 1 - 1 - - - 1 - - - - - - - - 1 - - - - 1 - 1 - 1 -

* * - - - - 1% - - - * - * - - - 1% - - - - - - - - 1% - - - - 1% - * - * -

* * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Yes 60 31 22 7 20 12 11 16 8 10 36 6 43 18 20 20 12 7 1 6 4 3 7 4 16 8 5 5 2 1 19 41 56 4 49 11

12% 11% 14% 12% 16% 6% 11% 18% 8% 12% 13% 15% 14% 9% 15% 14% 10% 10% 2% 36% 13% 8% 16% 7% 19% 11% 8% 8% 29% 2% 17% 10% 12% 9% 14% 8%

F * F* * F* * * ** A * * * ** ** ** * * d* * * * ** * *

Mean number of weeks per month 0.24 0.20 0.29 0.26 0.37 0.11 0.22 0.34 0.15 0.20 0.28 0.24 0.29 0.16 0.28 0.27 0.26 0.18 0.02 0.57 0.17 0.24 0.25 0.14 0.36 0.33 0.17 0.13 0.54 0.02 0.33 0.21 0.25 0.09 0.28 0.13
F * F* * F* * * ** A * * * ** ** ** * * * * * * ** * * * A

Standard deviation 0.750 0.710 0.810 0.830 0.950 0.510 0.680 0.910 0.550 0.670 0.850 0.650 0.840 0.600 0.730 0.810 0.880 0.630 0.140 0.920 0.500 0.840 0.650 0.540 0.940 1.020 0.660 0.520 1.130 0.140 0.910 0.700 0.780 0.290 0.820 0.550

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q5. In the last month have you or anyone in your family eaten food that has gone past its ‘use by’ date? Please select only one option - Bagged salads

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Yes, this happened every week (4) 33 9 24 5 13 4 5 5 7 14 5 7 33 30 3

6% 4% 9% 10% 12% 5% 5% 3% 5% 7% 8% 6% 6% 7% 4%

B * H* * * * *

Yes, this happened some weeks but not every week 

(2.5) 76 30 45 10 25 11 7 24 25 32 3 15 76 66 11

15% 12% 18% 18% 22% 14% 7% 14% 20% 16% 6% 12% 15% 15% 15%

G * G* * K * * *

Yes, this happened just one week in the last month 

(1) 69 32 38 4 17 14 19 16 18 31 9 11 69 60 9

14% 13% 15% 7% 15% 17% 19% 10% 14% 16% 16% 9% 14% 14% 12%

* * * H * * *

No, never (0) 317 168 146 35 52 47 67 116 73 118 36 90 317 266 51

62% 68% 57% 65% 46% 59% 68% 70% 57% 59% 65% 71% 62% 61% 69%

E C * * * E E * I* *

Don’t know/can’t remember 13 7 5 - 5 3 1 4 4 3 3 3 13 13 -

3% 3% 2% - 4% 4% 1% 2% 4% 2% 5% 2% 3% 3% -

* * * * * *

Prefer not to say - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - -

* * * * * *

NET: Yes 178 71 107 19 55 29 30 45 50 77 17 34 178 156 22

35% 29% 41% 35% 49% 36% 31% 27% 39% 39% 30% 27% 35% 36% 31%

B * AGH* * L * * *

Mean number of weeks per month 0.79 0.60 0.97 0.92 1.24 0.75 0.56 0.60 0.88 0.86 0.67 0.63 0.79 0.82 0.63
B * AFGH* * * * *

Standard deviation 1.240 1.080 1.350 1.410 1.450 1.170 1.040 1.100 1.240 1.270 1.230 1.190 1.240 1.260 1.110

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q5. In the last month have you or anyone in your family eaten food that has gone past its ‘use by’ date? Please select only one option - Bagged salads

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Yes, this happened every week (4) 33 21 9 3 6 13 4 10 4 5 20 4 25 7 9 13 8 3 - 2 1 1 5 5 8 3 5 2 1 - 10 23 27 6 22 10

6% 7% 6% 4% 4% 7% 4% 11% 3% 6% 7% 10% 8% 4% 7% 9% 6% 4% - 13% 3% 2% 11% 8% 10% 4% 10% 3% 14% - 9% 6% 6% 13% 6% 7%

* * * * * * ** A * * * ** ** ** * * * * * * ** * *

Yes, this happened some weeks but not every week 

(2.5) 76 47 21 8 11 33 21 11 10 17 47 2 43 33 14 19 19 15 9 - 1 7 6 10 9 11 8 14 1 9 19 57 70 6 53 23

15% 16% 13% 13% 9% 17% 20% 12% 10% 20% 17% 4% 14% 16% 11% 13% 15% 22% 24% - 4% 17% 14% 16% 11% 16% 14% 24% 11% 24% 17% 15% 15% 14% 15% 16%

* * E* * * * ** * O* * ** ** ** * * * * * AY* ** * *

Yes, this happened just one week in the last month 

(1) 69 37 21 11 22 22 13 12 10 13 39 7 47 22 21 24 14 9 1 4 8 5 4 9 15 6 8 8 1 1 20 49 62 7 58 11

14% 13% 13% 18% 18% 12% 12% 14% 10% 15% 14% 17% 15% 11% 16% 17% 11% 13% 3% 23% 28% 12% 10% 15% 18% 8% 15% 13% 6% 3% 18% 12% 13% 16% 16% 8%

j * * * * * * ** * S * * ** ** ** * * d* * * * ** * * Aj

No, never (0) 317 176 102 38 83 117 64 52 75 49 163 29 180 137 82 86 80 41 28 11 18 25 28 35 50 47 33 36 5 28 62 254 292 25 216 101

62% 61% 65% 62% 67% 61% 62% 59% 73% 58% 59% 68% 59% 67% 65% 58% 63% 60% 73% 64% 64% 65% 65% 58% 58% 66% 60% 59% 62% 73% 56% 64% 63% 54% 60% 68%

M * * * * AK* * ** * * * ** ** ** * * * * * * ** * *

Don’t know/can’t remember 13 8 4 2 2 6 2 3 4 - 9 * 10 4 1 5 5 1 - - - 1 - 2 3 4 1 1 1 - 1 12 12 2 10 3

3% 3% 2% 3% 2% 3% 2% 4% 4% - 3% 1% 3% 2% 1% 4% 4% 2% - - - 4% - 4% 4% 6% 2% 1% 6% - 1% 3% 3% 3% 3% 2%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

Prefer not to say - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Yes 178 105 51 22 39 68 37 34 24 35 106 13 115 63 43 57 41 27 10 6 10 12 15 24 33 20 21 24 3 10 49 129 159 19 133 45

35% 36% 33% 35% 31% 36% 36% 38% 23% 42% 38% 31% 38% 31% 34% 38% 32% 39% 27% 36% 36% 31% 35% 39% 38% 28% 38% 40% 32% 27% 43% 33% 34% 42% 37% 30%

I * * * * * I* I ** * * * ** ** ** * * * * * * ** * Af *

Mean number of weeks per month 0.79 0.84 0.73 0.69 0.59 0.85 0.79 0.93 0.51 0.90 0.88 0.67 0.87 0.67 0.72 0.88 0.76 0.86 0.63 0.75 0.51 0.66 0.88 0.90 0.86 0.66 0.89 0.84 0.98 0.63 0.96 0.74 0.76 1.05 0.80 0.76
I * * * * * I* I ** * * * ** ** ** * * * * * * ** * * *

Standard deviation 1.240 1.280 1.210 1.110 1.070 1.290 1.190 1.400 1.040 1.260 1.290 1.260 1.300 1.140 1.210 1.320 1.250 1.220 1.080 1.370 0.890 1.100 1.400 1.320 1.330 1.150 1.350 1.180 1.630 1.080 1.320 1.210 1.220 1.460 1.220 1.290

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q5. In the last month have you or anyone in your family eaten food that has gone past its ‘use by’ date? Please select only one option - Soft (mould ripened) cheeses

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Yes, this happened every week (4) 24 11 13 2 15 1 1 5 2 8 4 10 24 24 -

5% 5% 5% 4% 13% 2% 1% 3% 2% 4% 7% 8% 5% 6% -

* AFGH* * * I* *

Yes, this happened some weeks but not every week 

(2.5) 39 13 26 6 11 5 8 9 10 18 3 8 39 28 11

8% 5% 10% 11% 9% 7% 8% 6% 8% 9% 5% 6% 8% 6% 15%

* * * * * N*

Yes, this happened just one week in the last month 

(1) 41 22 19 7 10 7 7 10 12 18 1 10 41 37 4

8% 9% 7% 14% 9% 9% 7% 6% 9% 9% 2% 8% 8% 8% 6%

* * * * * *

No, never (0) 385 193 188 39 70 63 77 135 97 150 44 94 385 330 55

76% 79% 73% 72% 63% 80% 79% 82% 76% 75% 80% 74% 76% 76% 76%

E * * E* E E * * *

Don’t know/can’t remember 18 6 12 - 6 2 4 5 6 3 4 6 18 16 2

4% 3% 5% - 6% 3% 4% 3% 4% 2% 6% 4% 4% 4% 3%

* * * * * *

Prefer not to say - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - -

* * * * * *

NET: Yes 105 46 58 15 35 14 16 24 25 45 8 27 105 89 15

21% 19% 23% 28% 31% 17% 16% 15% 19% 23% 14% 21% 21% 21% 21%

* AFGH* * * * *

Mean number of weeks per month 0.48 0.42 0.56 0.56 0.90 0.34 0.34 0.33 0.38 0.50 0.46 0.56 0.48 0.49 0.45
* AFGH* * * * * *

Standard deviation 1.070 1.010 1.140 1.070 1.470 0.850 0.850 0.900 0.880 1.060 1.190 1.210 1.070 1.100 0.920

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q5. In the last month have you or anyone in your family eaten food that has gone past its ‘use by’ date? Please select only one option - Soft (mould ripened) cheeses

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Yes, this happened every week (4) 24 13 9 2 6 7 5 6 4 2 12 6 15 9 10 8 6 1 - 6 2 1 1 2 6 5 1 1 - - 7 17 22 2 19 5

5% 5% 6% 3% 5% 4% 5% 7% 4% 3% 4% 15% 5% 5% 8% 5% 5% 1% - 36% 8% 2% 2% 3% 7% 6% 3% 1% - - 7% 4% 5% 5% 5% 3%

* * * * * * ** R* * * ** ** ** * * * * * * ** * *

Yes, this happened some weeks but not every week 

(2.5) 39 25 10 5 8 12 10 9 3 5 29 2 25 14 8 10 8 8 5 - 1 5 3 5 5 3 4 6 2 5 16 23 38 2 26 14

8% 8% 6% 8% 7% 6% 10% 10% 3% 6% 10% 5% 8% 7% 6% 7% 6% 12% 14% - 3% 12% 6% 8% 6% 5% 8% 10% 23% 14% 15% 6% 8% 3% 7% 9%

f * * * * * * AI ** * * * ** ** ** * * * * * * ** * Af *

Yes, this happened just one week in the last month 

(1) 41 24 13 4 12 15 8 7 10 4 27 - 33 8 11 19 5 5 1 - 2 1 7 10 9 4 1 5 - 1 11 30 38 3 38 4

8% 8% 8% 7% 10% 8% 8% 7% 10% 5% 10% - 11% 4% 9% 13% 4% 7% 2% - 8% 4% 17% 17% 10% 5% 3% 8% - 2% 10% 8% 8% 7% 10% 2%

NQj * * * * * * ** AN * AQ * * ** ** ** Aad* AZad* * * * * ** * * Aj

No, never (0) 385 215 121 49 94 151 77 65 78 71 202 35 219 166 95 105 100 56 29 11 23 29 32 43 62 55 46 49 6 29 73 312 349 36 265 120

76% 75% 77% 79% 75% 79% 74% 72% 76% 83% 73% 81% 72% 82% 75% 71% 80% 80% 77% 64% 82% 75% 74% 70% 72% 77% 83% 80% 77% 77% 65% 79% 76% 79% 74% 81%

Me * * * * * * ** AM * * * ** ** ** * * * * * * ** * Ae *

Don’t know/can’t remember 18 12 4 2 4 7 4 3 8 2 8 - 12 6 3 5 7 1 3 - - 3 - 1 4 4 3 1 - 3 5 14 16 2 12 6

4% 4% 3% 3% 4% 3% 4% 4% 8% 2% 3% - 4% 3% 2% 4% 6% 1% 7% - - 7% - 2% 5% 6% 5% 1% - 7% 4% 3% 3% 5% 3% 4%

* * * * A* * ** * * * ** ** ** * * * * * * ** * *

Prefer not to say - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -

* * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Yes 105 61 32 11 26 34 23 22 16 12 68 8 73 31 29 37 19 13 6 6 5 7 11 17 20 12 7 11 2 6 35 70 97 7 82 22

21% 21% 20% 18% 21% 18% 23% 24% 16% 14% 24% 19% 24% 15% 23% 25% 15% 19% 16% 36% 18% 18% 26% 27% 24% 17% 13% 19% 23% 16% 31% 18% 21% 16% 23% 15%

f * * * * * * A ** AN * * * ** ** ** * * * * * * ** * Af *

Mean number of weeks per month 0.48 0.50 0.49 0.40 0.46 0.40 0.54 0.62 0.34 0.33 0.55 0.70 0.54 0.40 0.58 0.53 0.41 0.39 0.39 1.43 0.46 0.46 0.41 0.49 0.56 0.46 0.33 0.37 0.57 0.39 0.75 0.41 0.49 0.38 0.51 0.41
f * * * * * * ** * * ** ** ** ** * * * * * * ** ** Af* *

Standard deviation 1.070 1.080 1.110 0.960 1.040 0.980 1.120 1.230 0.900 0.900 1.090 1.480 1.100 1.030 1.220 1.080 1.050 0.880 0.900 1.970 1.160 1.030 0.870 0.950 1.170 1.140 0.930 0.850 1.120 0.900 1.260 1.000 1.080 1.020 1.090 1.020

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q5. In the last month have you or anyone in your family eaten food that has gone past its ‘use by’ date? Please select only one option - Pasteurised milk

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Yes, this happened every week (4) 42 20 21 1 10 8 11 12 5 17 6 14 42 37 5

8% 8% 8% 3% 9% 10% 11% 7% 4% 8% 10% 11% 8% 8% 7%

* * * * I* *

Yes, this happened some weeks but not every week 

(2.5) 41 14 27 6 11 7 8 9 13 12 3 13 41 35 6

8% 6% 11% 11% 10% 9% 8% 6% 10% 6% 5% 10% 8% 8% 8%

* * * * * *

Yes, this happened just one week in the last month 

(1) 52 29 24 6 18 4 9 15 16 17 4 16 52 46 6

10% 12% 9% 10% 16% 5% 10% 9% 12% 9% 7% 12% 10% 11% 9%

* F* * * * *

No, never (0) 361 179 180 42 70 59 68 123 92 148 38 84 361 306 54

71% 73% 70% 77% 63% 74% 69% 74% 72% 74% 68% 66% 71% 70% 75%

* * * * * *

Don’t know/can’t remember 11 5 6 - 2 2 1 6 2 4 5 - 11 10 1

2% 2% 2% - 2% 2% 1% 4% 2% 2% 9% - 2% 2% 2%

* * * AIJL* * *

Prefer not to say 1 - 1 - - - 1 - - - 1 - 1 1 -

* - * - - - 1% - - - 2% - * * -

* * * * * *

NET: Yes 135 63 72 13 39 19 28 36 34 46 12 43 135 118 17

27% 25% 28% 23% 35% 24% 29% 22% 26% 23% 22% 34% 27% 27% 24%

* H* * * * *

Mean number of weeks per month 0.65 0.59 0.70 0.47 0.79 0.67 0.75 0.54 0.54 0.59 0.67 0.83 0.65 0.66 0.57
* * * * * * *

Standard deviation 1.250 1.210 1.270 0.990 1.300 1.320 1.370 1.170 1.070 1.240 1.360 1.370 1.250 1.260 1.190

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q5. In the last month have you or anyone in your family eaten food that has gone past its ‘use by’ date? Please select only one option - Pasteurised milk

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Yes, this happened every week (4) 42 28 5 9 11 13 6 12 10 9 19 3 31 11 14 14 10 4 - 2 4 1 6 3 11 6 4 3 2 - 11 31 36 6 35 7

8% 10% 3% 14% 9% 7% 6% 13% 9% 11% 7% 8% 10% 6% 11% 9% 8% 6% - 13% 15% 4% 13% 4% 13% 8% 8% 5% 19% - 10% 8% 8% 13% 10% 5%

C C C* * * * * * ** A * * * ** ** ** d* * d* * * * ** * *

Yes, this happened some weeks but not every week 

(2.5) 41 25 11 5 10 17 8 6 7 8 23 4 25 17 11 12 7 9 2 1 1 8 1 5 7 4 3 7 2 2 14 27 41 - 33 8

8% 8% 7% 9% 8% 9% 8% 7% 6% 9% 8% 9% 8% 8% 9% 8% 5% 13% 5% 8% 3% 20% 3% 8% 8% 5% 6% 11% 24% 5% 12% 7% 9% - 9% 6%

* * * * * * ** * * * ** ** ** * * * * * * ** * A *

Yes, this happened just one week in the last month 

(1) 52 21 25 6 16 16 12 8 12 4 32 5 27 25 21 15 9 5 3 3 5 4 8 6 9 4 5 5 - 3 12 41 45 8 41 12

10% 7% 16% 10% 13% 8% 12% 9% 11% 5% 12% 11% 9% 12% 16% 10% 7% 7% 7% 18% 19% 10% 19% 10% 11% 6% 9% 7% - 7% 10% 10% 10% 17% 11% 8%

B AB * * * * * * ** AQ* * * ** ** ** Z* * * * * * ** * *

No, never (0) 361 208 113 39 85 137 76 63 70 63 198 30 214 147 78 103 96 50 34 11 17 23 26 46 58 53 42 46 5 34 74 287 330 31 242 119

71% 72% 72% 64% 68% 72% 74% 70% 68% 75% 71% 70% 70% 72% 61% 70% 76% 73% 88% 61% 63% 61% 61% 74% 67% 75% 77% 75% 57% 88% 66% 73% 71% 68% 67% 80%

Oi * * * * * * ** * O * AOP* ** ** ** * * * * * * ** AWY* * Ai

Don’t know/can’t remember 11 8 2 1 1 8 1 1 4 * 5 1 8 3 3 3 4 1 - - - 1 1 2 1 4 * 1 - - 2 9 10 1 8 3

2% 3% 1% 2% 1% 4% 1% 1% 4% * 2% 2% 3% 2% 2% 2% 3% 2% - - - 3% 3% 3% 1% 6% 1% 2% - - 2% 2% 2% 2% 2% 2%

* * A * * * * ** * * * ** ** ** * * * * * * ** * *

Prefer not to say 1 - - 1 1 - - - 1 - - - 1 - 1 - - - - - - 1 - - - - - - - - - 1 1 - 1 -

* - - 1% 1% - - - 1% - - - * - 1% - - - - - - 2% - - - - - - - - - * * - * -

B* * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Yes 135 73 42 20 37 46 26 26 28 21 74 12 82 53 46 41 26 18 4 7 10 13 16 14 28 14 12 14 4 4 37 99 122 14 108 27

27% 25% 27% 33% 30% 24% 25% 29% 27% 25% 27% 28% 27% 26% 36% 28% 21% 26% 12% 39% 37% 33% 36% 23% 32% 19% 22% 23% 43% 12% 33% 25% 26% 30% 30% 18%

Sdj * * * * * * ** AQS* * * ** ** ** d* * d* * * * ** * * Aj

Mean number of weeks per month 0.65 0.69 0.48 0.92 0.69 0.61 0.55 0.79 0.69 0.72 0.61 0.65 0.71 0.56 0.84 0.70 0.54 0.65 0.18 0.91 0.87 0.78 0.85 0.49 0.84 0.55 0.54 0.55 1.35 0.18 0.82 0.60 0.64 0.72 0.75 0.41
Sdj C* * * * * * ** S* S S* * ** ** ** d* * d* * * * ** * * * Aj

Standard deviation 1.250 1.310 0.970 1.490 1.260 1.210 1.130 1.420 1.300 1.370 1.190 1.240 1.330 1.110 1.350 1.300 1.210 1.230 0.580 1.440 1.460 1.200 1.410 1.050 1.430 1.240 1.180 1.120 1.750 0.580 1.360 1.210 1.230 1.380 1.320 1.010

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

48



Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Summary

All Adults aged 18-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?

Cooked 

food from 

scratch

Cooked to 

freeze 

food for 

later

Wasted or 

thrown 

away food

Bought 

processed 

food

Eaten 

different 

food as I 

rely on 

others for 

my 

supplies

Eaten 

together 

with the 

family

Snacked 

on cakes, 

biscuits, 

confection

ery and 

savoury 

snacks

Bought 

food from 

local shops

Eaten 

healthy 

meals

Eaten 

meat

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J)

Unweighted base 508 508 508 508 508 508 508 508 508 508

Weighted base 508 508 508 508 508 508 508 508 508 508

A lot more 82 51 5 15 26 62 61 56 37 16

16% 10% 1% 3% 5% 12% 12% 11% 7% 3%

BCDEHIJ CDEJ C CD CDEIJ CDEIJ CDEIJ CDJ C

A little more 120 88 24 68 65 51 161 133 111 39

24% 17% 5% 13% 13% 10% 32% 26% 22% 8%

BCDEFJ CEFJ CJ CJ C ABCDEFIJ BCDEFJ CDEFJ

About the same 260 220 193 282 174 261 189 225 283 359

51% 43% 38% 55% 34% 51% 37% 44% 56% 71%

BCEGH EG BCEGH BCEGH CEG BCEGH ABCDEFGHI

A little less 15 22 113 56 21 18 60 34 50 39

3% 4% 22% 11% 4% 3% 12% 7% 10% 8%

ABDEFGHIJ ABEFH ABEFHJ AF ABEF ABEF

A lot less 5 11 84 36 12 32 19 15 13 12

1% 2% 17% 7% 2% 6% 4% 3% 2% 2%

ABDEFGHIJ ABEGHIJ ABEHIJ A A

I have not done this in the past month 25 115 89 51 210 84 19 45 15 43

5% 23% 18% 10% 41% 17% 4% 9% 3% 8%

ACDFGHIJ ADGHIJ AGI ABCDFGHIJ ADGHIJ AGI AGI

NET: More 202 140 29 83 91 113 222 189 148 55

40% 28% 6% 16% 18% 22% 44% 37% 29% 11%

BCDEFIJ CDEFJ CJ CJ CDJ BCDEFHIJ BCDEFIJ CDEFJ C

NET: Less 20 34 197 92 33 50 79 49 63 51

4% 7% 39% 18% 7% 10% 15% 10% 12% 10%

ABDEFGHIJ ABEFHIJ A ABEFHJ A ABE AB

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D/E/F/G/H/I/J   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E/F/G/H/I/J   Minimum Base: 30(**) Small Base: 100(*)
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19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Cooked food from scratch

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 82 28 53 15 25 9 16 17 21 27 10 25 82 71 12

16% 11% 21% 28% 23% 11% 16% 10% 16% 14% 18% 19% 16% 16% 16%

B FH* H* * * * *

A little more 120 58 62 19 31 15 25 31 36 43 10 31 120 104 16

24% 24% 24% 34% 27% 19% 26% 19% 28% 22% 18% 24% 24% 24% 22%

* * * * * *

About the same 260 138 120 16 44 47 49 104 62 115 32 51 260 220 41

51% 56% 47% 30% 39% 60% 50% 63% 49% 58% 57% 40% 51% 50% 56%

D * * DE* D ADEG L * * *

A little less 15 6 9 - 7 2 4 2 2 3 - 11 15 14 *

3% 2% 4% - 6% 2% 4% 1% 1% 1% - 8% 3% 3% 1%

* * * * AIJ* *

A lot less 5 3 2 2 - 1 1 1 3 1 - 1 5 5 *

1% 1% 1% 3% - 1% 2% 1% 2% 1% - 1% 1% 1% 1%

* * * * * *

I have not done this in the past month 25 13 11 2 5 6 3 9 4 9 4 8 25 22 4

5% 5% 4% 4% 5% 7% 3% 6% 3% 4% 6% 7% 5% 5% 5%

* * * * * *

NET: More 202 86 115 34 56 24 41 48 57 70 20 56 202 175 28

40% 35% 45% 63% 50% 30% 42% 29% 44% 35% 36% 44% 40% 40% 38%

H B AFGH* FH* * H * * *

NET: Less 20 9 11 2 7 2 5 4 4 4 - 12 20 19 1

4% 4% 4% 3% 6% 3% 5% 2% 3% 2% - 10% 4% 4% 1%

* * * * AJK* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Cooked food from scratch

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 82 48 26 8 22 31 15 14 15 13 44 10 55 28 20 26 25 10 2 5 4 6 5 13 13 16 8 9 * 2 16 67 78 4 55 27

16% 17% 17% 14% 18% 16% 15% 16% 14% 16% 16% 24% 18% 14% 16% 18% 20% 14% 4% 29% 13% 17% 12% 22% 15% 23% 15% 15% 5% 4% 14% 17% 17% 10% 15% 18%

* * * * * * ** * S * * ** ** ** * d* * d* * * ** * *

A little more 120 70 37 13 22 52 27 19 15 23 76 6 74 46 18 43 28 20 11 - 4 6 8 16 27 16 12 18 3 11 29 91 109 11 81 39

24% 24% 23% 22% 18% 27% 26% 21% 15% 27% 27% 15% 24% 23% 14% 29% 22% 30% 28% - 15% 15% 19% 26% 31% 22% 22% 29% 31% 28% 26% 23% 24% 24% 23% 26%

IO * * * * * I* I ** * O O* * ** ** ** * * * * * * ** * *

About the same 260 156 66 38 58 98 55 49 64 41 138 18 156 104 61 75 65 37 21 6 14 18 23 32 44 37 28 33 5 21 55 205 232 28 186 74

51% 54% 42% 62% 47% 51% 53% 55% 62% 48% 50% 42% 51% 51% 48% 51% 52% 54% 56% 32% 51% 48% 53% 52% 50% 52% 51% 53% 58% 56% 49% 52% 50% 61% 52% 50%

C C C* * * * A* * ** * * * ** ** ** * * * * * * ** * *

A little less 15 5 8 2 6 6 1 1 4 2 8 1 9 6 12 - 3 * - 1 1 5 5 - - 1 2 * - - 5 9 15 - 13 2

3% 2% 5% 3% 5% 3% 1% 2% 4% 3% 3% 3% 3% 3% 9% - 2% 1% - 8% 4% 12% 11% - - 1% 3% 1% - - 5% 2% 3% - 4% 1%

BP * * * * * * ** APQR* * * ** ** ** AXYZb* * * * * * ** * *

A lot less 5 3 2 - * 1 2 3 - 3 1 1 3 3 3 - 2 * - - 2 - 1 - - - 2 - * - 2 3 5 - 4 1

1% 1% 1% - * * 2% 3% - 4% * 3% 1% 1% 3% - 1% 1% - - 6% - 3% - - - 3% - 5% - 2% 1% 1% - 1% 1%

* * * * * AK* ** * * * ** ** ** * * * * * * ** * *

I have not done this in the past month 25 7 18 * 15 4 3 3 6 2 12 6 8 17 12 4 4 1 5 6 3 3 1 1 3 1 3 1 - 5 5 21 23 2 20 5

5% 2% 12% 1% 12% 2% 3% 4% 6% 2% 4% 13% 3% 8% 10% 2% 3% 1% 12% 31% 11% 8% 2% 1% 4% 1% 5% 1% - 12% 4% 5% 5% 5% 6% 3%

BFM ABD * AFGH* * * * * ** AM APQR* * PQR* ** ** ** * * * * * * ** XZb* *

NET: More 202 118 63 22 45 82 43 33 30 36 120 17 129 74 38 69 53 30 12 5 8 12 13 29 40 32 21 27 3 12 45 158 187 15 137 66

40% 41% 40% 35% 36% 43% 41% 37% 29% 43% 43% 38% 42% 36% 30% 47% 42% 43% 32% 29% 28% 31% 31% 47% 46% 45% 38% 44% 36% 32% 40% 40% 40% 34% 38% 44%

IO * * * * * * I ** * O * * ** ** ** * * * * * * ** * *

NET: Less 20 8 10 2 7 7 3 4 4 5 9 3 11 9 15 - 4 1 - 1 3 5 6 - - 1 3 * * - 7 13 20 - 17 3

4% 3% 7% 3% 5% 3% 3% 4% 4% 6% 3% 6% 4% 4% 12% - 3% 1% - 8% 10% 12% 14% - - 1% 6% 1% 5% - 7% 3% 4% - 5% 2%

PY * * * * * * ** APQR* P * * ** ** ** AXYZbd* * * * Y* * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Cooked to freeze food for later

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 51 21 31 9 20 2 11 10 11 14 9 18 51 40 11

10% 8% 12% 17% 18% 2% 11% 6% 9% 7% 16% 14% 10% 9% 15%

F F* FH* * F * * *

A little more 88 44 44 4 25 13 16 30 18 42 8 20 88 78 11

17% 18% 17% 7% 22% 17% 16% 19% 14% 21% 15% 16% 17% 18% 15%

* * * * * *

About the same 220 122 97 23 44 35 37 81 63 83 24 51 220 189 31

43% 49% 38% 42% 39% 44% 38% 49% 49% 42% 43% 40% 43% 43% 42%

C * * * * * *

A little less 22 5 17 8 2 3 6 3 7 6 1 8 22 20 2

4% 2% 7% 14% 2% 4% 6% 2% 6% 3% 3% 6% 4% 5% 3%

B AEH* * * * * *

A lot less 11 8 3 - 8 1 2 1 2 4 3 3 11 11 1

2% 3% 1% - 7% 1% 2% 1% 1% 2% 5% 2% 2% 2% 1%

* AH* * * * *

I have not done this in the past month 115 48 66 11 14 25 27 39 27 49 11 29 115 97 18

23% 19% 26% 20% 12% 31% 28% 24% 21% 25% 20% 22% 23% 22% 24%

E * * E* E E * * *

NET: More 140 64 75 13 44 15 26 41 29 56 17 38 140 118 22

28% 26% 29% 24% 40% 19% 27% 25% 23% 28% 31% 30% 28% 27% 30%

* AFH* * * * *

NET: Less 34 12 20 8 10 4 7 4 9 10 4 10 34 31 3

7% 5% 8% 14% 9% 5% 8% 3% 7% 5% 7% 8% 7% 7% 4%

H* H* * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Cooked to freeze food for later

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 51 24 22 5 18 17 9 8 6 10 29 6 30 22 19 15 14 3 1 3 2 9 5 8 6 8 6 2 * 1 10 42 48 3 34 17

10% 8% 14% 8% 14% 9% 9% 9% 6% 12% 11% 13% 10% 11% 15% 10% 11% 4% 2% 16% 7% 23% 12% 14% 7% 11% 12% 4% 5% 2% 9% 11% 10% 8% 10% 11%

R * * * * * * ** R* * * ** ** ** * * * * * * ** * *

A little more 88 55 25 9 22 39 18 9 21 21 44 3 46 42 18 26 17 18 8 3 6 2 8 7 19 8 9 17 2 8 18 70 85 4 62 27

17% 19% 16% 14% 18% 20% 18% 11% 20% 24% 16% 6% 15% 21% 15% 18% 14% 27% 22% 19% 20% 5% 18% 12% 22% 12% 16% 28% 19% 22% 16% 18% 18% 9% 17% 18%

M * * * * * * ** * AQ* * ** ** ** * * * * * AXZ* ** * *

About the same 220 135 58 27 39 91 52 38 47 28 129 15 143 77 36 71 61 33 19 5 5 13 14 25 46 40 21 31 2 19 43 177 196 24 154 65

43% 47% 37% 43% 31% 48% 50% 43% 46% 34% 46% 35% 47% 38% 29% 48% 48% 48% 49% 27% 17% 34% 32% 40% 53% 56% 38% 50% 29% 49% 38% 45% 42% 53% 43% 44%

EO * * E E* * * * ** A * O O O* O* ** ** ** * * W* AW* * * ** * *

A little less 22 11 10 1 4 2 9 7 4 3 10 5 17 6 5 7 6 3 2 1 1 1 1 4 2 3 3 2 1 2 12 10 20 3 15 7

4% 4% 7% 2% 3% 1% 9% 8% 4% 3% 4% 11% 5% 3% 4% 5% 5% 4% 6% 8% 4% 2% 3% 7% 3% 5% 5% 3% 12% 6% 11% 3% 4% 6% 4% 5%

Ff * * AF* F* * * ** * * * ** ** ** * * * * * * ** * Af *

A lot less 11 6 5 - 3 3 - 6 - 1 8 2 5 6 6 4 2 - - 2 - 3 1 1 3 - 2 - - - 2 9 9 2 9 2

2% 2% 3% - 2% 1% - 7% - 1% 3% 5% 2% 3% 5% 3% 1% - - 13% - 7% 2% 2% 3% - 3% - - - 2% 2% 2% 5% 2% 2%

* * * AFG* * * ** * * * ** ** ** * * * * * * ** * *

I have not done this in the past month 115 58 37 20 39 39 15 21 24 22 57 13 64 51 43 25 26 12 8 3 14 11 14 15 10 12 15 10 3 8 27 88 106 9 85 30

23% 20% 24% 32% 32% 21% 15% 24% 23% 26% 20% 29% 21% 25% 34% 17% 21% 18% 22% 17% 51% 29% 34% 25% 12% 16% 26% 16% 34% 22% 24% 22% 23% 20% 24% 20%

GY B* AFG* * * * * ** APQR* * * ** ** ** Yb* * * * Y* * ** * *

NET: More 140 79 47 14 39 56 27 17 27 31 74 8 76 64 37 41 31 21 9 6 8 11 13 16 25 16 15 19 2 9 28 112 132 7 96 44

28% 27% 30% 22% 32% 29% 26% 19% 26% 36% 27% 19% 25% 32% 29% 28% 25% 30% 24% 35% 28% 28% 30% 26% 29% 23% 28% 31% 25% 24% 25% 28% 29% 16% 27% 29%

M * * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Less 34 17 16 1 6 5 9 13 4 4 18 7 22 12 10 11 7 3 2 4 1 3 2 6 5 3 4 2 1 2 14 20 29 5 24 9

7% 6% 10% 2% 5% 3% 9% 14% 4% 4% 7% 16% 7% 6% 8% 7% 6% 4% 6% 21% 4% 9% 5% 9% 6% 5% 7% 3% 12% 6% 12% 5% 6% 11% 7% 6%

Ff * * F* AEF* * * ** * * * ** ** ** * * * * * * ** * Af *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Wasted or thrown away food

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 5 3 2 1 2 1 - - 1 1 - 3 5 5 -

1% 1% 1% 3% 2% 1% - - 1% 1% - 2% 1% 1% -

* * * * * *

A little more 24 10 15 3 9 4 6 3 6 6 2 10 24 22 2

5% 4% 6% 5% 8% 5% 6% 2% 5% 3% 4% 8% 5% 5% 3%

* H* * * * *

About the same 193 108 84 17 36 36 42 62 48 81 28 35 193 160 32

38% 44% 32% 31% 32% 45% 43% 38% 38% 41% 51% 28% 38% 37% 44%

C * * * L L* * *

A little less 113 50 61 12 32 18 19 32 31 46 11 25 113 103 10

22% 20% 24% 21% 29% 23% 20% 19% 25% 23% 20% 19% 22% 24% 14%

* * * * * *

A lot less 84 31 53 12 25 8 15 24 21 34 4 26 84 70 14

17% 13% 20% 22% 23% 10% 15% 14% 16% 17% 6% 20% 17% 16% 19%

B * F* * * K* *

I have not done this in the past month 89 45 43 10 7 13 15 44 20 30 10 29 89 74 15

18% 18% 17% 18% 6% 16% 16% 27% 16% 15% 18% 23% 18% 17% 20%

E * * E* E AEG * * *

NET: More 29 12 17 4 11 5 6 3 7 8 2 12 29 27 2

6% 5% 7% 8% 10% 6% 6% 2% 5% 4% 4% 10% 6% 6% 3%

H * H* * * * *

NET: Less 197 81 114 24 58 26 34 56 52 80 15 51 197 173 24

39% 33% 44% 44% 51% 33% 35% 34% 41% 40% 27% 40% 39% 40% 33%

B * AFGH* * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Wasted or thrown away food

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 5 3 1 - - 2 1 2 - 4 1 - 5 - - 1 3 - - - - - - - 1 3 1 - - - 3 2 5 - 5 -

1% 1% 1% - - 1% 1% 3% - 5% * - 2% - - 1% 3% - - - - - - - 2% 4% 1% - - - 3% * 1% - 1% -

f * * * * * AIK* ** * * * ** ** ** * * * A* * * ** * f *

A little more 24 12 10 2 10 7 7 1 2 8 12 3 11 13 11 7 6 1 - 3 4 3 1 3 4 2 4 1 - - 5 19 23 1 19 6

5% 4% 7% 3% 8% 4% 6% 1% 2% 9% 4% 6% 4% 6% 9% 5% 5% 1% - 15% 15% 8% 3% 5% 4% 3% 7% 1% - - 5% 5% 5% 3% 5% 4%

* * * * * * ** R* * * ** ** ** * * * * * * ** * *

About the same 193 121 53 19 34 86 33 40 43 28 109 13 123 69 43 56 52 31 11 2 8 13 19 21 35 32 21 25 5 11 46 147 178 15 138 55

38% 42% 34% 31% 27% 45% 32% 45% 42% 33% 39% 29% 40% 34% 34% 38% 41% 44% 30% 13% 28% 35% 45% 34% 40% 45% 37% 41% 64% 30% 41% 37% 38% 33% 38% 37%

E A * * AEG * E* * * ** * * * ** ** ** * * * * * * ** * *

A little less 113 63 36 15 25 33 28 26 20 19 67 6 72 41 15 41 30 17 10 1 4 5 5 15 26 17 13 15 2 10 32 81 104 9 76 37

22% 22% 23% 24% 21% 17% 27% 29% 20% 22% 24% 15% 24% 20% 12% 28% 24% 25% 27% 5% 16% 12% 11% 25% 30% 24% 23% 25% 25% 27% 28% 21% 22% 20% 21% 25%

FO * * * F* * * ** * O O O* O* ** ** ** * * W* * * * ** * *

A lot less 84 50 26 8 19 31 25 9 18 11 43 12 46 38 26 21 18 13 6 6 3 7 10 13 8 6 11 12 1 6 15 69 73 11 57 27

17% 17% 16% 14% 16% 16% 24% 10% 18% 13% 15% 28% 15% 18% 21% 14% 14% 19% 16% 36% 10% 19% 22% 22% 9% 9% 21% 20% 11% 16% 14% 17% 16% 24% 16% 18%

* * H* * * * ** * * * ** ** ** * Y* * * * * ** * *

I have not done this in the past month 89 40 31 18 36 32 10 11 19 15 46 10 47 42 32 22 17 8 10 6 9 10 8 9 13 11 6 8 - 10 10 79 80 9 65 24

18% 14% 20% 29% 29% 17% 10% 12% 18% 17% 17% 23% 15% 21% 25% 15% 13% 11% 27% 32% 31% 26% 18% 15% 15% 16% 10% 13% - 27% 9% 20% 17% 19% 18% 16%

BGMe AB* AFGH* * * * * ** AQR* * * ** ** ** * * * * * * ** a* Ae *

NET: More 29 16 12 2 10 9 7 4 2 12 13 3 16 13 11 8 10 1 - 3 4 3 1 3 5 5 5 1 - - 9 21 28 1 23 6

6% 5% 8% 3% 8% 4% 7% 4% 2% 14% 5% 6% 5% 6% 9% 6% 8% 1% - 15% 15% 8% 3% 5% 6% 7% 9% 1% - - 8% 5% 6% 3% 7% 4%

R * * * * * AIK* ** R* R * * ** ** ** * * * * b* * ** * *

NET: Less 197 113 61 23 45 64 53 35 39 30 110 18 119 78 41 62 47 30 16 7 7 12 14 29 34 23 24 27 3 16 47 150 177 20 133 64

39% 39% 39% 38% 36% 34% 51% 39% 38% 36% 40% 42% 39% 39% 32% 42% 38% 44% 43% 41% 26% 31% 34% 47% 39% 33% 44% 45% 36% 43% 42% 38% 38% 45% 37% 43%

* * AEF* * * * ** * * * ** ** ** * * * * * * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Bought processed food

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 15 7 8 1 11 1 1 - 4 1 - 9 15 14 1

3% 3% 3% 3% 10% 1% 1% - 3% 1% - 7% 3% 3% 2%

H * AFGH* * * AJ* *

A little more 68 27 39 5 28 11 11 13 14 29 6 19 68 58 10

13% 11% 15% 9% 25% 14% 12% 8% 11% 15% 10% 15% 13% 13% 13%

* AGH* * * * *

About the same 282 150 129 29 41 53 59 101 71 110 31 70 282 248 34

55% 61% 50% 53% 37% 66% 60% 61% 56% 56% 56% 55% 55% 57% 47%

E C * * E* E E * * *

A little less 56 27 29 11 10 10 8 18 18 23 6 9 56 43 13

11% 11% 11% 19% 9% 12% 9% 11% 14% 11% 11% 7% 11% 10% 18%

* * * * * *

A lot less 36 17 19 3 12 4 6 12 10 12 5 8 36 30 6

7% 7% 7% 5% 11% 4% 6% 7% 8% 6% 10% 6% 7% 7% 8%

* * * * * *

I have not done this in the past month 51 18 33 6 10 1 12 22 10 22 7 12 51 43 8

10% 7% 13% 12% 9% 2% 12% 13% 8% 11% 13% 9% 10% 10% 12%

F F* * * F F * * *

NET: More 83 34 48 6 39 12 13 13 18 31 6 28 83 72 11

16% 14% 18% 11% 35% 15% 13% 8% 14% 16% 10% 22% 16% 17% 15%

H * ADFGH* * * * *

NET: Less 92 43 48 13 22 13 14 29 28 35 12 17 92 73 19

18% 18% 19% 24% 20% 17% 15% 18% 22% 18% 21% 14% 18% 17% 27%

* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Bought processed food

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 15 8 6 1 5 4 3 4 4 5 3 3 11 4 4 7 3 * - 3 - - 2 2 6 2 1 - * - 6 9 14 1 14 1

3% 3% 4% 2% 4% 2% 2% 4% 4% 6% 1% 6% 4% 2% 3% 5% 2% 1% - 15% - - 4% 3% 6% 4% 1% - 5% - 6% 2% 3% 3% 4% 1%

K * * * * * K* ** * * * ** ** ** * * * * * * ** * *

A little more 68 37 28 3 19 22 20 7 13 12 39 4 42 26 18 22 14 9 4 1 6 7 3 8 14 10 5 9 - 4 18 50 67 1 49 19

13% 13% 18% 5% 15% 12% 19% 8% 12% 14% 14% 10% 14% 13% 14% 15% 11% 14% 10% 8% 21% 19% 8% 14% 16% 13% 9% 15% - 10% 16% 13% 14% 3% 14% 13%

D D * * * * * * ** * * * ** ** ** * * * * * * ** * A *

About the same 282 157 85 40 68 109 56 49 69 41 147 25 165 117 80 76 64 41 21 9 18 25 27 28 48 38 26 36 5 21 56 226 253 28 198 84

55% 54% 54% 65% 54% 57% 54% 55% 67% 48% 53% 58% 54% 58% 63% 51% 51% 59% 56% 52% 67% 65% 63% 46% 56% 53% 48% 58% 64% 56% 50% 57% 55% 63% 55% 56%

* * * * AJK* * ** * * * ** ** ** * * * * * * ** * *

A little less 56 34 18 5 15 14 10 17 7 14 33 3 37 20 4 19 20 7 6 - 1 - 3 8 10 12 9 6 1 6 19 38 48 8 37 19

11% 12% 11% 8% 12% 7% 10% 19% 7% 16% 12% 8% 12% 10% 3% 13% 16% 10% 16% - 5% - 6% 14% 12% 17% 16% 9% 13% 16% 17% 9% 10% 18% 10% 13%

FOf * * * AF* * I* ** * O AO * O* ** ** ** * * * * * * ** * Af *

A lot less 36 22 11 3 6 15 6 8 4 2 23 6 21 14 8 10 9 6 2 2 - 4 2 4 6 5 4 5 * 2 7 29 33 2 28 8

7% 8% 7% 5% 5% 8% 6% 9% 4% 3% 8% 13% 7% 7% 6% 7% 7% 8% 6% 13% - 10% 5% 7% 7% 7% 8% 9% 5% 6% 6% 7% 7% 5% 8% 5%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

I have not done this in the past month 51 32 10 9 12 27 9 4 7 11 32 2 28 23 13 13 15 6 5 2 2 2 6 11 2 4 11 5 1 5 7 44 47 4 33 18

10% 11% 7% 14% 9% 14% 9% 4% 6% 13% 11% 5% 9% 11% 10% 9% 12% 8% 12% 13% 7% 7% 14% 17% 3% 6% 19% 8% 13% 12% 6% 11% 10% 8% 9% 12%

HY * * AH * * * * ** * * * ** ** ** Y* Y* * * AYZ* * ** * *

NET: More 83 45 34 5 24 26 22 11 17 17 42 7 54 29 22 30 17 10 4 4 6 7 5 10 20 12 5 9 * 4 24 59 80 3 63 20

16% 15% 21% 7% 19% 14% 21% 13% 16% 20% 15% 16% 18% 14% 17% 20% 14% 14% 10% 23% 21% 19% 12% 17% 23% 17% 10% 15% 5% 10% 21% 15% 17% 6% 17% 14%

D D * * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Less 92 56 28 8 21 29 16 26 11 16 56 9 58 34 12 29 30 13 8 2 1 4 5 13 17 17 13 11 1 8 26 67 82 11 65 27

18% 19% 18% 13% 17% 15% 16% 29% 11% 19% 20% 21% 19% 17% 10% 20% 24% 18% 22% 13% 5% 10% 11% 20% 19% 24% 23% 18% 18% 22% 23% 17% 18% 23% 18% 18%

IO * * * AF* * * I ** * O O * * ** ** ** * * * * * * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Eaten different food as I rely on others for my supplies

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 26 13 13 5 12 3 3 4 4 3 4 15 26 21 5

5% 5% 5% 8% 10% 4% 3% 2% 3% 2% 7% 12% 5% 5% 7%

* H* * J* AIJ* *

A little more 65 29 32 7 17 11 15 14 22 22 5 15 65 52 12

13% 12% 13% 13% 15% 14% 16% 8% 17% 11% 10% 12% 13% 12% 17%

* * * * * *

About the same 174 101 72 22 37 23 35 57 52 64 23 35 174 148 26

34% 41% 28% 40% 33% 29% 36% 35% 41% 32% 42% 28% 34% 34% 36%

C * * * L * * *

A little less 21 8 12 5 2 4 4 6 6 9 - 6 21 19 2

4% 3% 5% 9% 2% 5% 4% 4% 5% 5% - 4% 4% 4% 2%

* * * * * *

A lot less 12 6 7 1 5 1 2 4 1 6 - 6 12 12 -

2% 2% 3% 2% 4% 1% 2% 2% 1% 3% - 5% 2% 3% -

* * * * * *

I have not done this in the past month 210 88 121 15 39 37 39 80 42 95 23 51 210 183 28

41% 36% 47% 28% 34% 47% 40% 49% 33% 48% 41% 40% 41% 42% 38%

B * * * DE I * * *

NET: More 91 42 45 12 29 14 18 18 26 25 9 30 91 73 17

18% 17% 18% 22% 26% 18% 19% 11% 21% 13% 17% 24% 18% 17% 24%

H * H* * * J* *

NET: Less 33 14 19 6 7 5 6 10 7 15 - 11 33 31 2

7% 6% 7% 11% 6% 6% 6% 6% 5% 8% - 9% 7% 7% 2%

* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Eaten different food as I rely on others for my supplies

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 26 11 16 - 12 6 1 7 3 7 11 5 9 17 13 6 5 * 2 3 2 3 5 2 4 4 1 - * 2 9 17 25 1 18 8

5% 4% 10% - 10% 3% 1% 8% 3% 9% 4% 11% 3% 8% 10% 4% 4% 1% 6% 15% 8% 7% 13% 3% 4% 5% 2% - 5% 6% 8% 4% 5% 2% 5% 5%

DGMRb ABD * AFG* * G* * * ** M AR* * * ** ** ** Aab* * * * * * ** * *

A little more 65 40 16 9 12 20 17 16 4 19 39 3 42 22 12 24 16 9 3 2 4 4 3 10 14 10 6 7 2 3 16 48 59 6 48 17

13% 14% 10% 14% 9% 11% 17% 18% 4% 22% 14% 7% 14% 11% 10% 16% 13% 14% 8% 11% 14% 9% 7% 16% 16% 14% 11% 11% 30% 8% 15% 12% 13% 12% 13% 11%

I * * * * * AI* I ** * * * ** ** ** * * * * * * ** * *

About the same 174 106 51 17 29 73 40 32 36 19 103 16 116 58 34 54 41 31 15 6 4 13 12 19 34 23 18 27 3 15 35 139 156 18 122 52

34% 37% 32% 28% 23% 38% 39% 36% 35% 23% 37% 36% 38% 28% 27% 36% 32% 44% 38% 32% 13% 35% 27% 32% 39% 32% 33% 45% 37% 38% 31% 35% 34% 40% 34% 35%

EJ * * E E* * * * J ** AN * O* * ** ** ** * * * * * * ** * *

A little less 21 11 6 5 5 6 3 6 8 7 5 * 13 8 3 9 4 2 1 - 1 1 1 6 3 3 1 2 - 1 6 14 18 3 13 7

4% 4% 4% 7% 4% 3% 3% 7% 8% 9% 2% 1% 4% 4% 3% 6% 3% 4% 3% - 5% 2% 3% 10% 4% 4% 2% 4% - 3% 6% 4% 4% 6% 4% 5%

K * * * * K* AK* ** * * * ** ** ** * A* * * * * ** * *

A lot less 12 4 9 - 6 3 1 3 3 1 6 2 4 9 7 1 3 - 1 3 - - 5 1 - 1 2 - - 1 3 10 12 - 10 2

2% 1% 6% - 5% 2% 1% 3% 3% 2% 2% 5% 1% 4% 6% 1% 2% - 3% 15% - - 11% 1% - 1% 4% - - 3% 3% 2% 3% - 3% 2%

BM AB * * * * * * ** AP* * * ** ** ** AYZb* * * * * * ** * *

I have not done this in the past month 210 118 61 32 61 82 41 26 48 31 114 17 120 90 56 55 57 26 16 5 17 18 17 23 31 30 27 24 2 16 42 169 192 18 148 62

41% 41% 39% 51% 49% 43% 40% 29% 47% 36% 41% 39% 39% 44% 44% 37% 46% 38% 41% 27% 61% 47% 39% 38% 36% 43% 49% 40% 27% 41% 37% 43% 41% 40% 41% 42%

H * H* H * * * * ** * * * ** ** ** * * * * * * ** * *

NET: More 91 51 31 9 24 26 18 23 7 26 50 8 52 39 25 30 21 10 5 5 6 6 9 12 18 14 7 7 3 5 26 65 85 6 66 25

18% 18% 20% 14% 19% 14% 18% 25% 6% 31% 18% 19% 17% 19% 20% 20% 16% 14% 14% 26% 21% 16% 20% 19% 21% 19% 13% 11% 36% 14% 23% 16% 18% 14% 18% 17%

I * * * F* * AIK* I ** * * * ** ** ** * * * * * * ** * *

NET: Less 33 14 14 5 11 9 4 9 11 9 10 3 17 16 11 10 7 2 3 3 1 1 6 7 3 4 3 2 - 3 9 24 30 3 23 10

7% 5% 9% 7% 9% 5% 4% 10% 11% 10% 4% 6% 6% 8% 8% 7% 6% 4% 7% 15% 5% 2% 14% 11% 4% 6% 6% 4% - 7% 8% 6% 7% 6% 7% 6%

K * * * * K* K* ** * * * ** ** ** * * * * * * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Eaten together with the family

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 62 22 39 17 19 9 12 5 18 21 6 18 62 53 10

12% 9% 15% 31% 17% 12% 13% 3% 14% 10% 10% 14% 12% 12% 13%

H AFGH* H* H* H * * *

A little more 51 15 35 11 16 6 5 12 15 19 3 14 51 43 8

10% 6% 13% 21% 14% 7% 6% 8% 12% 10% 5% 11% 10% 10% 11%

B GH* * * * * *

About the same 261 138 121 20 49 48 55 90 66 107 31 58 261 220 41

51% 56% 47% 37% 43% 61% 56% 55% 52% 54% 55% 46% 51% 51% 56%

* * DE* * * *

A little less 18 11 6 2 4 1 3 7 6 1 5 6 18 14 4

3% 5% 2% 4% 4% 2% 3% 4% 4% 1% 9% 5% 3% 3% 5%

* * * J J* * *

A lot less 32 9 23 3 14 5 2 9 7 15 3 7 32 31 1

6% 4% 9% 5% 13% 6% 2% 5% 6% 7% 5% 6% 6% 7% 1%

B * AGH* * * * *

I have not done this in the past month 84 50 34 1 10 10 20 43 15 36 9 25 84 75 10

17% 20% 13% 3% 9% 13% 21% 26% 12% 18% 16% 19% 17% 17% 13%

D * * * DE ADEF * * *

NET: More 113 37 73 28 35 15 18 17 34 40 8 31 113 95 18

22% 15% 29% 52% 31% 19% 18% 10% 26% 20% 15% 25% 22% 22% 24%

BH B AEFGH* H* * * * *

NET: Less 50 21 29 5 18 6 5 15 13 16 8 13 50 45 5

10% 8% 11% 9% 16% 8% 5% 9% 10% 8% 14% 10% 10% 10% 6%

* G* * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Eaten together with the family

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 62 40 18 4 5 17 19 22 5 16 33 8 40 22 8 19 18 13 4 3 * 3 2 8 11 10 8 11 1 4 24 38 53 9 36 26

12% 14% 12% 7% 4% 9% 18% 24% 5% 19% 12% 18% 13% 11% 6% 13% 14% 19% 12% 15% 2% 8% 4% 14% 12% 15% 14% 19% 18% 12% 21% 10% 12% 19% 10% 18%

EIOfi * * EF* AEF* * I* ** * O* * ** ** ** * * * * * W* ** * Af * i

A little more 51 40 10 1 1 20 19 11 10 3 33 5 25 26 10 11 19 9 2 2 2 2 3 5 6 13 6 8 * 2 19 32 44 6 24 27

10% 14% 6% 1% 1% 10% 18% 12% 9% 4% 12% 11% 8% 13% 8% 7% 15% 12% 5% 13% 8% 6% 7% 8% 7% 19% 11% 13% 5% 5% 17% 8% 10% 14% 7% 18%

DEMfi ACD * * E AE* E* * * ** * A * * ** ** ** * * * AY* * * ** * Af * Ai

About the same 261 177 60 24 25 122 63 51 59 43 145 14 169 93 53 79 68 41 21 5 7 18 24 28 51 34 34 35 6 21 64 197 235 27 178 83

51% 61% 38% 39% 20% 64% 61% 57% 58% 51% 52% 32% 55% 46% 42% 53% 54% 59% 55% 28% 25% 46% 55% 46% 59% 48% 61% 57% 76% 55% 57% 50% 51% 59% 50% 56%

CDEO ACD * * AE E* E* * * ** A * O* * ** ** ** * * * * * * ** * *

A little less 18 13 3 1 1 12 1 4 4 6 4 4 10 8 - 6 6 1 4 - - - - 3 3 4 2 1 - 4 3 14 15 2 12 6

3% 5% 2% 2% * 6% 1% 4% 4% 7% 1% 9% 3% 4% - 4% 5% 2% 10% - - - - 5% 3% 6% 4% 2% - 10% 3% 4% 3% 5% 3% 4%

EKO * * AE * * * K* ** * O * O* ** ** ** * * * * * * ** * *

A lot less 32 11 17 4 19 12 - 2 6 3 22 1 18 14 10 9 7 5 * - 2 3 5 5 4 5 2 5 - * 2 30 32 - 26 6

6% 4% 11% 6% 15% 6% - 2% 6% 4% 8% 3% 6% 7% 8% 6% 6% 8% 1% - 7% 8% 11% 8% 5% 7% 4% 9% - 1% 2% 8% 7% - 7% 4%

BGe AB * AFGH* G * * * * ** * * * ** ** ** * * * * * * ** * e *

I have not done this in the past month 84 7 49 28 74 8 2 - 19 12 42 12 43 41 46 24 8 - 6 8 16 12 10 12 12 4 4 - - 6 - 84 83 1 83 1

17% 2% 31% 45% 60% 4% 2% - 18% 14% 15% 27% 14% 20% 36% 16% 6% - 17% 45% 58% 32% 23% 20% 13% 6% 7% - - 17% - 21% 18% 2% 23% 1%

BFGHMQRZa

behj

AB AB* AFGH* * * * * ** APQRS* QR R * R* ** ** ** Zab* Zb* b* * b* * ** b* Ae Ah * Aj

NET: More 113 80 28 5 6 37 37 33 15 20 66 13 64 48 18 30 37 22 6 5 3 5 5 13 17 24 13 20 2 6 43 70 98 15 60 53

22% 28% 18% 8% 5% 19% 36% 36% 14% 23% 24% 29% 21% 24% 14% 20% 29% 31% 17% 28% 10% 14% 11% 22% 19% 33% 24% 32% 24% 17% 38% 18% 21% 33% 17% 36%

DEIOfi ACD * * E AEF* AEF* * * ** * AO AO* * ** ** ** * * * AW* * AW* ** * Af * Ai

NET: Less 50 25 20 5 19 23 1 6 10 9 25 5 28 21 10 15 13 7 4 - 2 3 5 8 7 9 4 7 - 4 5 44 47 2 38 11

10% 9% 12% 9% 15% 12% 1% 6% 10% 11% 9% 11% 9% 10% 8% 10% 11% 10% 11% - 7% 8% 11% 13% 8% 13% 8% 11% - 11% 4% 11% 10% 5% 11% 8%

Ge * AG* G * * * * ** * * * ** ** ** * * * * * * ** * e *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Snacked on cakes, biscuits, confectionery and savoury snacks

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 61 19 41 13 22 8 8 10 14 20 4 23 61 55 6

12% 8% 16% 24% 20% 10% 8% 6% 11% 10% 8% 18% 12% 13% 9%

H B AGH* GH* * * * *

A little more 161 74 84 11 34 30 40 47 44 59 20 38 161 137 24

32% 30% 33% 20% 30% 37% 40% 28% 34% 30% 35% 30% 32% 31% 33%

* * * DH * * *

About the same 189 103 86 21 31 32 36 68 46 78 23 42 189 165 24

37% 42% 33% 39% 28% 41% 37% 41% 36% 39% 41% 33% 37% 38% 33%

* * * E * * *

A little less 60 34 25 6 17 6 7 24 14 27 6 13 60 49 10

12% 14% 10% 11% 15% 7% 7% 14% 11% 13% 11% 11% 12% 11% 14%

* * * * * *

A lot less 19 6 13 3 6 - 4 6 7 3 1 8 19 16 3

4% 3% 5% 5% 6% - 4% 4% 6% 1% 2% 6% 4% 4% 4%

* * * J * * *

I have not done this in the past month 19 10 9 - 2 3 3 11 4 11 1 3 19 14 5

4% 4% 3% - 2% 4% 3% 6% 3% 6% 2% 2% 4% 3% 7%

* * * * * *

NET: More 222 93 125 24 56 38 48 56 57 80 24 61 222 191 30

44% 38% 49% 45% 50% 48% 49% 34% 45% 40% 43% 48% 44% 44% 42%

H B * H* H* H * * *

NET: Less 79 40 38 9 23 6 11 30 21 30 8 21 79 65 14

15% 16% 15% 16% 21% 7% 12% 18% 16% 15% 14% 16% 15% 15% 19%

F * F* * F * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Snacked on cakes, biscuits, confectionery and savoury snacks

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 61 34 21 6 15 21 9 16 9 13 26 14 32 29 15 11 18 11 6 5 4 2 4 6 5 11 7 10 1 6 19 42 54 7 39 23

12% 12% 14% 9% 12% 11% 9% 18% 9% 15% 9% 31% 11% 14% 12% 7% 14% 16% 16% 28% 13% 6% 10% 10% 5% 15% 13% 17% 11% 16% 17% 11% 12% 16% 11% 15%

KPY * * * * * * ** * * * ** ** ** * * * * * Y* ** * *

A little more 161 94 43 23 38 60 35 28 36 24 88 13 88 73 41 47 39 23 10 3 12 17 10 15 31 21 19 20 3 10 42 118 152 9 113 47

32% 33% 27% 38% 30% 32% 34% 31% 35% 29% 32% 29% 29% 36% 33% 32% 31% 33% 27% 15% 43% 44% 23% 25% 36% 29% 34% 32% 37% 27% 38% 30% 33% 19% 32% 32%

M * * * * * * ** * * * ** ** ** * * * * * * ** * *

About the same 189 103 64 22 51 69 41 28 44 31 105 10 132 57 41 73 41 21 13 6 11 12 13 34 40 23 17 18 3 13 33 156 169 20 139 50

37% 36% 41% 36% 41% 36% 40% 31% 42% 36% 38% 22% 43% 28% 33% 50% 32% 30% 33% 35% 38% 32% 29% 55% 46% 33% 31% 29% 39% 33% 29% 39% 36% 45% 39% 34%

N * * * * * * ** AN * AOQR * * ** ** ** * AWZab* b* * * * ** * *

A little less 60 35 18 7 13 23 13 11 8 9 41 2 33 27 17 9 15 11 8 3 - 5 10 2 7 12 3 10 1 8 10 50 54 6 40 20

12% 12% 12% 11% 11% 12% 13% 12% 7% 11% 15% 5% 11% 13% 13% 6% 12% 15% 20% 15% - 12% 23% 4% 8% 17% 6% 16% 6% 20% 9% 13% 12% 13% 11% 13%

P * * * * * * A ** * P* P* ** ** ** AXYa* * * X* * X* ** Xa* *

A lot less 19 11 7 1 1 11 2 4 2 3 10 4 10 9 6 3 5 3 1 1 - 1 3 2 1 3 3 3 - 1 5 14 17 2 14 5

4% 4% 4% 1% 1% 6% 2% 5% 2% 3% 4% 9% 3% 4% 5% 2% 4% 4% 3% 8% - 4% 8% 4% 1% 4% 5% 5% - 3% 4% 4% 4% 5% 4% 3%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

I have not done this in the past month 19 12 3 3 7 7 3 3 5 5 8 1 10 8 5 5 7 1 - - 1 1 3 1 3 1 6 1 1 - 3 16 17 1 15 4

4% 4% 2% 5% 5% 4% 3% 3% 4% 5% 3% 3% 3% 4% 4% 3% 6% 2% - - 5% 2% 6% 2% 4% 2% 11% 1% 6% - 3% 4% 4% 3% 4% 3%

* * * * * * ** * * * ** ** ** * * * * AZbd* * ** * *

NET: More 222 128 64 29 52 81 44 44 45 37 114 26 120 102 57 57 57 34 17 7 16 19 14 22 36 31 26 30 4 17 61 160 206 16 152 70

44% 44% 41% 47% 42% 43% 43% 49% 44% 44% 41% 61% 39% 50% 45% 39% 45% 49% 43% 43% 57% 50% 34% 35% 41% 44% 47% 49% 48% 43% 55% 41% 45% 35% 42% 47%

Mf * * * * * * ** M * * * ** ** ** * * * * * * ** * Af *

NET: Less 79 46 25 8 15 34 15 15 10 12 51 6 43 36 23 12 21 14 9 4 - 6 13 5 8 15 6 13 1 9 15 64 71 8 54 25

15% 16% 16% 13% 12% 18% 14% 17% 9% 15% 18% 14% 14% 18% 18% 8% 16% 20% 23% 23% - 16% 31% 8% 9% 21% 10% 21% 6% 23% 13% 16% 15% 17% 15% 17%

P * * * * * * ** P* P* P* ** ** ** AXYa* * * X* * XY* ** X* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Bought food from local shops

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 56 21 34 10 19 6 9 11 16 13 7 20 56 41 15

11% 8% 13% 19% 17% 7% 9% 7% 13% 7% 13% 15% 11% 10% 20%

H* H* * * J* AN*

A little more 133 57 77 10 28 22 24 49 33 56 11 33 133 115 18

26% 23% 30% 19% 25% 28% 24% 30% 26% 28% 21% 26% 26% 26% 25%

* * * * * *

About the same 225 117 105 27 52 36 46 64 62 86 28 49 225 196 29

44% 48% 41% 50% 46% 46% 47% 39% 48% 43% 50% 39% 44% 45% 40%

* * * * * *

A little less 34 20 14 2 9 6 7 10 6 13 6 9 34 30 4

7% 8% 5% 4% 8% 8% 7% 6% 5% 7% 10% 7% 7% 7% 5%

* * * * * *

A lot less 15 10 4 1 1 1 3 8 3 6 - 5 15 14 1

3% 4% 2% 2% 1% 1% 3% 5% 2% 3% - 4% 3% 3% 1%

* * * * * *

I have not done this in the past month 45 21 24 3 3 8 9 22 8 24 3 11 45 39 7

9% 9% 9% 5% 3% 10% 10% 13% 6% 12% 6% 8% 9% 9% 9%

* * * E * * *

NET: More 189 77 111 21 47 28 33 61 49 69 19 53 189 157 33

37% 31% 43% 38% 42% 36% 33% 37% 38% 35% 34% 42% 37% 36% 45%

B * * * * * *

NET: Less 49 30 18 3 10 7 10 18 9 19 6 14 49 44 4

10% 12% 7% 6% 9% 9% 10% 11% 7% 10% 10% 11% 10% 10% 6%

* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

64



Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Bought food from local shops

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 56 34 18 4 12 19 11 14 7 14 27 8 34 22 19 14 19 4 1 5 3 6 4 6 8 10 10 2 1 1 13 44 50 7 37 19

11% 12% 12% 7% 10% 10% 10% 15% 7% 16% 10% 19% 11% 11% 15% 9% 15% 5% 2% 31% 10% 17% 10% 10% 9% 13% 17% 4% 17% 2% 11% 11% 11% 14% 10% 13%

b * * * * * * ** * R * * ** ** ** * * * * bd* * ** * *

A little more 133 85 31 17 27 51 33 21 28 27 67 10 75 58 26 43 29 25 10 - 7 8 11 18 25 16 13 22 3 10 32 101 123 10 94 39

26% 29% 20% 27% 22% 27% 32% 24% 28% 32% 24% 24% 25% 29% 20% 29% 23% 36% 25% - 25% 21% 26% 30% 29% 23% 24% 35% 37% 25% 29% 26% 27% 22% 26% 26%

* * * * * * ** * AO* * ** ** ** * * * * * * ** * *

About the same 225 124 70 30 46 89 47 42 50 32 128 14 155 70 47 65 62 31 20 5 10 16 15 23 42 38 24 27 4 20 49 176 197 27 155 70

44% 43% 45% 49% 37% 47% 46% 47% 49% 38% 46% 33% 51% 34% 37% 44% 49% 44% 53% 29% 37% 43% 36% 37% 48% 54% 44% 44% 45% 53% 44% 44% 43% 60% 43% 47%

Ng * * * * * * ** AN * * * ** ** ** * * * * * * ** * Ag*

A little less 34 19 11 4 14 11 5 4 3 4 25 1 17 17 12 8 7 7 * 3 5 - 5 4 4 3 3 7 - * 7 27 33 1 28 6

7% 7% 7% 6% 11% 6% 5% 4% 3% 5% 9% 3% 6% 8% 9% 6% 5% 10% 1% 15% 16% - 11% 6% 5% 4% 6% 11% - 1% 6% 7% 7% 3% 8% 4%

* * * * * * A ** * * * ** ** ** * * * * * * ** * *

A lot less 15 6 9 - 5 6 1 3 3 - 7 4 5 9 7 4 3 1 - 1 1 1 3 3 1 1 1 1 - - 4 11 15 - 13 2

3% 2% 6% - 4% 3% 1% 3% 3% - 3% 9% 2% 5% 6% 2% 2% 1% - 8% 5% 4% 7% 4% 1% 2% 2% 2% - - 4% 3% 3% - 3% 1%

M * * * * * * ** * * * ** ** ** * * * * * * ** * *

I have not done this in the past month 45 21 17 7 21 13 6 6 11 7 23 5 19 27 16 14 6 2 7 3 2 6 5 8 6 3 3 2 - 7 8 38 45 - 33 12

9% 7% 11% 11% 17% 7% 5% 7% 10% 8% 8% 11% 6% 13% 13% 10% 5% 3% 18% 18% 7% 16% 11% 13% 7% 4% 6% 4% - 18% 7% 10% 10% - 9% 8%

Mh * AFGH* * * * * ** AM QR* * QR* ** ** ** * * * * * * ** Zb* A *

NET: More 189 119 50 21 39 71 44 35 36 41 94 18 109 80 45 57 49 28 11 5 10 14 15 24 33 26 23 24 4 11 45 145 173 16 131 58

37% 41% 32% 34% 32% 37% 43% 39% 35% 49% 34% 43% 36% 40% 35% 39% 39% 41% 28% 31% 35% 37% 36% 39% 38% 36% 42% 39% 55% 28% 40% 37% 37% 36% 37% 39%

A * * * * * AK* ** * * * ** ** ** * * * * * * ** * *

NET: Less 49 24 20 4 18 18 6 6 6 4 33 5 22 26 19 12 9 8 * 4 6 1 8 7 5 5 5 8 - * 11 38 47 1 40 8

10% 8% 13% 6% 15% 9% 6% 7% 6% 5% 12% 13% 7% 13% 15% 8% 7% 11% 1% 23% 22% 4% 18% 11% 6% 6% 8% 13% - 1% 10% 9% 10% 3% 11% 5%

M * A* * * * * ** S* * * ** ** ** d* * * * * * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Eaten healthy meals

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 37 14 23 9 12 2 7 6 8 10 7 12 37 35 2

7% 6% 9% 17% 11% 3% 7% 4% 6% 5% 12% 9% 7% 8% 3%

AFH* * * * * *

A little more 111 58 52 18 35 13 19 27 27 39 8 37 111 95 16

22% 24% 20% 32% 31% 16% 20% 16% 22% 19% 15% 29% 22% 22% 22%

H* FH* * * * *

About the same 283 141 140 22 46 51 54 109 78 120 31 54 283 234 49

56% 57% 54% 41% 42% 64% 55% 66% 61% 60% 57% 42% 56% 54% 67%

EL * * DE* ADE L L * * N*

A little less 50 21 28 5 15 8 9 12 11 16 6 16 50 46 4

10% 8% 11% 9% 13% 10% 10% 7% 9% 8% 11% 13% 10% 11% 5%

* * * * * *

A lot less 13 6 7 - 2 1 3 5 1 7 1 3 13 11 1

2% 2% 3% - 2% 2% 4% 3% 1% 3% 3% 3% 2% 3% 2%

* * * * * *

I have not done this in the past month 15 6 8 - 1 4 5 4 2 7 1 5 15 14 *

3% 3% 3% - 1% 5% 5% 3% 1% 3% 2% 4% 3% 3% 1%

* * * * * *

NET: More 148 73 75 27 47 15 26 34 36 49 15 49 148 130 18

29% 29% 29% 49% 42% 19% 26% 20% 28% 24% 28% 39% 29% 30% 24%

H AFGH* AFGH* * * J* *

NET: Less 63 26 35 5 17 10 13 18 12 23 8 20 63 57 5

12% 11% 14% 9% 15% 12% 13% 11% 10% 12% 14% 15% 12% 13% 8%

* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Eaten healthy meals

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 37 15 21 1 11 12 6 8 4 7 23 3 29 8 5 15 11 4 3 - 1 2 1 8 6 7 3 4 - 3 9 28 36 1 29 7

7% 5% 13% 1% 9% 6% 6% 8% 4% 8% 8% 7% 9% 4% 4% 10% 8% 6% 8% - 5% 5% 3% 13% 7% 10% 6% 7% - 8% 8% 7% 8% 3% 8% 5%

B ABD * * * * * * ** AN * * * ** ** ** * * * * * * ** * *

A little more 111 66 36 10 32 41 17 21 17 18 65 12 69 42 29 37 21 18 6 6 6 5 12 17 20 13 8 16 2 6 26 85 99 12 82 29

22% 23% 23% 16% 26% 21% 16% 23% 17% 21% 23% 27% 23% 21% 23% 25% 17% 26% 15% 36% 20% 14% 27% 28% 23% 19% 14% 27% 25% 15% 23% 22% 21% 26% 23% 20%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

About the same 283 175 70 38 56 110 62 55 59 48 157 19 174 109 58 83 78 40 23 7 11 20 21 31 52 38 40 36 5 23 64 219 256 27 193 89

56% 60% 44% 62% 45% 58% 59% 61% 58% 56% 57% 43% 57% 54% 46% 56% 62% 58% 61% 37% 38% 52% 48% 51% 60% 53% 73% 58% 57% 61% 57% 55% 55% 59% 54% 60%

CEO AC C* * E * E* * * ** * O * * ** ** ** * * * * AWXZ* * ** * *

A little less 50 23 20 6 13 18 13 6 8 6 29 7 23 27 20 8 12 6 5 3 4 8 5 3 5 10 2 5 1 5 8 42 47 3 32 18

10% 8% 13% 10% 11% 9% 13% 6% 8% 7% 10% 17% 8% 13% 16% 5% 9% 9% 12% 15% 15% 20% 13% 5% 5% 14% 3% 8% 18% 12% 7% 11% 10% 7% 9% 12%

MP * * * * * * ** AP* * * ** ** ** * * * a* * * ** * *

A lot less 13 5 6 2 6 4 2 * 5 6 2 - 5 8 7 1 4 - - - 3 2 2 - 1 2 2 - - - 3 10 11 1 11 1

2% 2% 4% 3% 5% 2% 2% * 5% 7% 1% - 2% 4% 6% 1% 3% - - - 9% 6% 5% - 2% 3% 3% - - - 2% 2% 2% 3% 3% 1%

KM * * * * K* AK* ** * * * ** ** ** * * * * * * ** * *

I have not done this in the past month 15 6 4 4 6 6 3 - 10 * 2 2 5 9 9 4 * - 1 2 4 1 1 2 2 - * - - 1 3 12 14 1 11 4

3% 2% 3% 7% 5% 3% 3% - 10% 1% 1% 5% 2% 5% 7% 3% * - 4% 12% 13% 4% 3% 3% 2% - 1% - - 4% 3% 3% 3% 2% 3% 2%

KMQ * * * * AJK* * ** AQR* * * ** ** ** * * * * * * ** * *

NET: More 148 81 57 11 43 53 23 29 21 24 88 15 98 50 34 52 32 23 9 6 7 7 13 25 27 21 11 21 2 9 35 113 135 13 112 37

29% 28% 36% 18% 35% 28% 23% 32% 20% 29% 32% 34% 32% 25% 27% 35% 25% 32% 23% 36% 25% 19% 30% 41% 31% 29% 20% 34% 25% 23% 31% 29% 29% 29% 31% 25%

DI D * * * * * * I ** A * * * ** ** ** * a* * * * * ** * *

NET: Less 63 28 26 8 19 22 16 6 13 12 30 7 28 35 27 9 16 6 5 3 7 10 8 3 6 12 3 5 1 5 11 52 58 5 44 19

12% 10% 17% 14% 15% 11% 15% 7% 12% 14% 11% 17% 9% 17% 21% 6% 13% 9% 12% 15% 24% 26% 18% 5% 7% 17% 6% 8% 18% 12% 9% 13% 13% 10% 12% 13%

BMP * * * * * * ** AM APR* * * ** ** ** * * * X* * * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Eaten meat

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

A lot more 16 7 8 6 6 - 1 3 2 6 2 5 16 13 2

3% 3% 3% 11% 5% - 1% 2% 2% 3% 4% 4% 3% 3% 3%

AFGH* * * * * *

A little more 39 16 22 11 14 5 5 5 13 11 4 11 39 31 8

8% 6% 8% 20% 12% 7% 5% 3% 10% 6% 7% 9% 8% 7% 12%

H AGH* H* * * * *

About the same 359 192 165 27 65 57 78 132 87 153 37 82 359 311 48

71% 78% 64% 50% 58% 71% 80% 80% 68% 77% 68% 65% 71% 71% 66%

DE AC * * D* DE ADE L * * *

A little less 39 18 22 6 11 10 5 8 11 11 3 14 39 31 8

8% 7% 8% 10% 10% 12% 5% 5% 9% 6% 6% 11% 8% 7% 11%

* * H* * * *

A lot less 12 5 7 1 3 1 3 4 6 - 2 4 12 10 2

2% 2% 3% 2% 2% 2% 3% 2% 4% - 4% 3% 2% 2% 2%

* * * J J* J* *

I have not done this in the past month 43 8 34 4 13 6 6 13 8 18 6 10 43 39 4

8% 3% 13% 7% 12% 8% 7% 8% 7% 9% 11% 8% 8% 9% 6%

B B * * * * * *

NET: More 55 23 30 17 20 5 6 8 15 17 6 16 55 44 11

11% 9% 12% 31% 17% 7% 6% 5% 12% 9% 11% 13% 11% 10% 15%

H AFGH* FGH* * * * *

NET: Less 51 23 29 7 14 11 8 12 17 11 5 18 51 41 10

10% 9% 11% 12% 13% 14% 8% 7% 13% 6% 10% 14% 10% 10% 14%

* * * J * J* *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Adults aged 16-75 in Scotland

Q7. In the last month, have you done any of the following more or less often?  - Eaten meat

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

A lot more 16 10 6 - 1 5 1 8 * 3 5 7 7 8 3 1 8 - 3 2 - 1 - - 1 5 3 - - 3 6 10 12 3 8 8

3% 3% 4% - 1% 3% 1% 9% * 4% 2% 16% 2% 4% 3% 1% 6% - 8% 13% - 3% - - 2% 7% 5% - - 8% 5% 2% 3% 7% 2% 5%

* * * AEFG* * * ** * APR * PR* ** ** ** * * * b* * * ** Xb* *

A little more 39 27 11 1 7 12 12 8 9 8 20 2 26 13 11 20 5 4 - - 6 3 3 10 10 4 2 3 * - 15 25 37 2 28 11

8% 9% 7% 1% 6% 7% 11% 9% 9% 10% 7% 5% 8% 7% 8% 13% 4% 5% - - 20% 7% 6% 16% 11% 5% 3% 5% 5% - 13% 6% 8% 5% 8% 7%

Df D * * * * * * ** * AQS * * ** ** ** * Aad* * * * * ** * Af *

About the same 359 216 99 45 82 141 73 63 72 61 196 30 219 140 79 97 95 60 29 9 16 26 29 38 59 51 43 54 6 29 75 284 321 38 254 105

71% 75% 63% 72% 66% 74% 70% 70% 70% 72% 71% 70% 72% 69% 62% 66% 75% 86% 75% 50% 57% 68% 67% 62% 68% 72% 79% 88% 76% 75% 67% 72% 69% 83% 71% 71%

C AC * * * * * * ** * AOP* * ** ** ** * * * * * AWXYZ* ** * *

A little less 39 16 18 6 14 10 8 6 9 4 25 1 21 19 17 12 6 3 1 6 4 5 2 3 9 4 2 2 1 1 10 29 37 2 31 8

8% 6% 11% 9% 12% 5% 8% 7% 9% 5% 9% 3% 7% 9% 13% 8% 5% 4% 4% 32% 16% 13% 5% 6% 10% 6% 3% 3% 13% 4% 9% 7% 8% 5% 9% 6%

B * * * * * * ** AQ* * * ** ** ** * * * * * * ** * *

A lot less 12 4 6 2 5 4 - 3 3 1 6 1 7 4 6 2 2 1 * 1 - 2 4 1 1 1 1 1 * * 3 9 12 - 10 2

2% 1% 4% 3% 4% 2% - 3% 3% 1% 2% 3% 2% 2% 5% 1% 2% 1% 1% 5% - 4% 9% 2% 1% 1% 2% 1% 5% 1% 3% 2% 3% - 3% 1%

* * * * * * ** * * * ** ** ** A* * * * * * ** * *

I have not done this in the past month 43 16 19 9 14 18 10 1 9 8 25 1 24 19 10 16 11 2 4 - 2 2 6 9 7 6 4 2 - 4 3 40 43 - 29 14

8% 5% 12% 14% 12% 9% 9% 1% 8% 9% 9% 3% 8% 9% 8% 11% 8% 3% 11% - 7% 5% 14% 14% 8% 9% 8% 3% - 11% 3% 10% 9% - 8% 10%

BHe B B* H* H H* * * * ** * * * ** ** ** * * * * * * ** * Ae A *

NET: More 55 37 17 1 8 18 13 16 10 12 25 9 33 22 14 21 13 4 3 2 6 4 3 10 11 8 4 3 * 3 21 34 49 6 36 19

11% 13% 11% 1% 6% 9% 12% 18% 9% 14% 9% 21% 11% 11% 11% 14% 10% 5% 8% 13% 20% 10% 6% 16% 13% 12% 8% 5% 5% 8% 18% 9% 11% 12% 10% 13%

Df D D * * * AEF* * * ** * * * ** ** ** * * * * * * ** * Af *

NET: Less 51 20 23 8 19 14 8 9 12 5 32 3 28 23 23 14 8 4 2 7 4 7 6 5 10 5 3 2 1 2 13 38 49 2 41 10

10% 7% 15% 12% 16% 7% 8% 11% 12% 6% 11% 6% 9% 11% 18% 10% 6% 5% 5% 37% 16% 17% 14% 7% 11% 7% 5% 4% 18% 5% 12% 10% 11% 5% 11% 7%

B B * AF* * * * * ** AQR* * * ** ** ** * * * * * * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Summary

All Adults aged 18-75 in Scotland

Q8. How often, if at all, do you do each of the following?

Cook food 

until it is 

steaming 

hot 

throughou

t

Follow 

instruction

s on food 

packaging 

which tells 

you how 

long food 

should be 

stored 

once 

opened

Washing 

raw 

chicken

Use 

different 

chopping 

boards for 

different 

foods

Check use-

by dates 

when you 

are about 

to cook or 

prepare 

food

(A) (B) (C) (D) (E)

Unweighted base 508 508 508 508 508

Weighted base 508 508 508 508 508

Always 340 162 91 196 259

67% 32% 18% 39% 51%

BCDE C BC BCD

Most of the time 117 183 49 108 143

23% 36% 10% 21% 28%

C ACDE C CD

Sometimes 27 132 42 90 83

5% 26% 8% 18% 16%

ACDE AC AC

Never 8 21 282 93 13

2% 4% 56% 18% 3%

A ABDE ABE

I don’t cook 16 10 43 21 11

3% 2% 8% 4% 2%

BE ABDE BE

NET: Always/most 457 345 141 304 401

90% 68% 28% 60% 79%

BCDE CD C BCD

NET: Sometimes/never 35 153 324 183 96

7% 30% 64% 36% 19%

AE ABDE ABE A

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D/E   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E   Minimum Base: 30(**) Small Base: 100(*)
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Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Cook food until it is steaming hot throughout

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Always 340 153 186 29 65 52 74 119 84 140 35 81 340 290 50

67% 62% 72% 54% 58% 66% 76% 73% 66% 71% 64% 64% 67% 67% 68%

B * * * DE DE * * *

Most of the time 117 65 50 16 28 19 20 34 30 43 12 32 117 98 19

23% 27% 19% 30% 25% 24% 20% 21% 23% 22% 22% 25% 23% 23% 26%

* * * * * *

Sometimes 27 16 9 - 11 5 1 9 8 7 4 7 27 27 -

5% 7% 4% - 10% 6% 1% 6% 6% 4% 7% 6% 5% 6% -

* G* * * * O *

Never 8 4 5 1 4 1 3 - 2 4 - 3 8 8 1

2% 1% 2% 2% 3% 1% 3% - 1% 2% - 2% 2% 2% 1%

* H* * H * * *

I don’t cook 16 8 8 8 5 2 - 2 5 4 4 3 16 12 4

3% 3% 3% 14% 4% 2% - 1% 4% 2% 7% 2% 3% 3% 5%

AFGH* * * * * *

NET: Always/most 457 218 236 46 93 71 94 154 113 183 48 113 457 389 69

90% 89% 92% 84% 83% 90% 96% 93% 89% 92% 86% 89% 90% 89% 94%

* * * DE E * * *

NET: Sometimes/never 35 20 14 1 14 6 4 9 10 11 4 10 35 34 1

7% 8% 5% 2% 13% 8% 4% 6% 8% 6% 7% 8% 7% 8% 1%

* G* * * * O *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

71



Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Cook food until it is steaming hot throughout

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Always 340 203 92 45 77 133 75 55 70 59 185 27 196 144 89 91 85 49 27 9 19 30 31 42 49 42 42 45 4 27 73 267 313 27 238 102

67% 70% 58% 73% 62% 70% 73% 61% 68% 69% 67% 63% 64% 71% 70% 61% 67% 71% 70% 49% 69% 79% 72% 68% 56% 60% 77% 74% 50% 70% 65% 67% 68% 59% 66% 69%

CY C * * * * * * ** * * * ** ** ** * * * * YZ* Y* ** * *

Most of the time 117 58 43 15 38 41 20 19 17 21 69 10 74 43 29 34 31 15 8 7 9 5 8 15 19 21 10 12 2 8 22 95 106 11 85 32

23% 20% 28% 25% 30% 21% 19% 21% 16% 25% 25% 24% 24% 21% 23% 23% 25% 21% 22% 42% 31% 14% 18% 25% 22% 30% 18% 20% 29% 22% 20% 24% 23% 25% 24% 21%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

Sometimes 27 16 9 1 7 11 4 5 6 4 15 2 20 7 5 11 7 3 - 1 - 1 3 3 9 5 2 2 1 - 9 18 27 - 22 4

5% 5% 6% 2% 6% 6% 4% 6% 5% 5% 5% 4% 7% 3% 4% 8% 5% 4% - 9% - 2% 7% 5% 10% 7% 3% 3% 14% - 8% 4% 6% - 6% 3%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

Never 8 5 4 - 1 4 1 2 5 - 2 1 6 3 3 3 3 - - - - 1 2 - 3 1 1 - - - 3 5 7 1 4 4

2% 2% 2% - 1% 2% 1% 2% 5% - 1% 3% 2% 1% 2% 2% 2% - - - - 3% 4% - 4% 2% 2% - - - 3% 1% 2% 3% 1% 3%

* * * * AK* * ** * * * ** ** ** * * * * * * ** * *

I don’t cook 16 7 9 - 1 3 3 9 6 1 7 2 9 7 1 9 1 2 3 - - 1 - 1 7 1 - 2 1 3 5 11 10 6 10 6

3% 2% 6% - 1% 1% 3% 10% 6% 1% 3% 5% 3% 3% 1% 6% 1% 4% 8% - - 2% - 2% 8% 1% - 3% 6% 8% 4% 3% 2% 13% 3% 4%

g * * * AEF* * * ** * OQ * OQ* ** ** ** * * Aa* * * * ** a* Ag*

NET: Always/most 457 261 135 60 114 174 95 74 86 80 253 38 270 187 118 125 116 64 35 16 28 36 39 57 68 63 52 57 6 35 95 362 419 38 323 134

90% 90% 86% 98% 92% 91% 92% 83% 84% 94% 91% 88% 89% 92% 93% 84% 92% 92% 92% 91% 100% 93% 90% 93% 78% 89% 95% 94% 79% 92% 85% 91% 91% 84% 90% 90%

HIPY AC* * * * * I* ** P* * * ** ** ** * Y* * * Y* Y* ** * *

NET: Sometimes/never 35 20 13 1 8 15 5 7 11 4 17 3 26 9 8 15 10 3 - 1 - 2 4 3 12 7 3 2 1 - 12 23 34 1 27 8

7% 7% 8% 2% 7% 8% 5% 8% 10% 5% 6% 7% 8% 5% 6% 10% 8% 4% - 9% - 5% 10% 5% 14% 9% 5% 3% 14% - 11% 6% 7% 3% 7% 6%

* * * * * * ** * * * ** ** ** * * Abd* * * * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Follow instructions on food packaging which tells you how long food should be stored once opened

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Always 162 84 77 18 33 27 34 50 40 56 23 42 162 139 23

32% 34% 30% 34% 29% 34% 35% 30% 32% 28% 42% 33% 32% 32% 31%

* * * * * *

Most of the time 183 86 95 19 37 28 33 67 46 81 13 44 183 157 26

36% 35% 37% 34% 33% 35% 34% 40% 36% 41% 23% 34% 36% 36% 36%

* * * K * * *

Sometimes 132 60 70 11 37 21 23 40 34 48 16 33 132 111 21

26% 24% 27% 20% 33% 26% 23% 24% 27% 24% 28% 26% 26% 26% 28%

* * * * * *

Never 21 10 10 1 3 2 8 7 5 11 1 5 21 20 2

4% 4% 4% 3% 3% 2% 8% 4% 4% 6% 2% 4% 4% 5% 3%

* * * * * *

I don’t cook 10 5 5 5 1 2 - 2 2 3 2 3 10 8 2

2% 2% 2% 9% 1% 2% - 1% 1% 1% 4% 2% 2% 2% 2%

AGH* * * * * *

NET: Always/most 345 170 173 37 70 55 67 116 86 136 36 86 345 296 49

68% 69% 67% 68% 62% 69% 69% 71% 68% 69% 66% 68% 68% 68% 67%

* * * * * *

NET: Sometimes/never 153 70 81 12 41 23 30 47 39 59 17 38 153 131 22

30% 29% 31% 23% 36% 29% 31% 28% 31% 30% 30% 30% 30% 30% 31%

* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Follow instructions on food packaging which tells you how long food should be stored once opened

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Always 162 96 50 16 32 53 48 29 32 24 94 11 108 54 42 45 39 23 13 7 2 14 19 20 25 22 17 21 2 13 39 122 146 15 107 55

32% 33% 32% 26% 26% 28% 46% 33% 31% 29% 34% 26% 35% 27% 33% 30% 31% 33% 35% 41% 7% 36% 45% 32% 29% 31% 31% 35% 23% 35% 35% 31% 32% 34% 30% 37%

* * AEF* * * * ** A * * * ** ** ** * * * * * * ** * *

Most of the time 183 110 49 24 44 83 30 26 31 31 106 16 104 79 42 61 39 25 18 3 14 11 14 30 30 23 16 21 4 18 33 150 171 13 137 46

36% 38% 31% 39% 35% 44% 29% 29% 31% 36% 38% 36% 34% 39% 33% 41% 31% 36% 46% 17% 51% 29% 31% 49% 35% 32% 29% 34% 47% 46% 29% 38% 37% 28% 38% 31%

* * AGH * * * * ** * * * ** ** ** * Aa* * * * * ** * *

Sometimes 132 67 47 18 40 41 22 28 29 27 64 12 76 56 36 31 42 18 5 5 10 12 9 9 21 24 18 17 1 5 33 99 119 12 95 37

26% 23% 30% 29% 32% 22% 21% 32% 28% 32% 23% 29% 25% 27% 28% 21% 33% 26% 13% 29% 34% 31% 22% 15% 25% 34% 33% 28% 11% 13% 29% 25% 26% 27% 26% 25%

* * * * * * ** * APS * * ** ** ** * * * Xd* X* * ** * *

Never 21 13 5 4 7 11 3 * 5 2 13 2 12 9 6 7 6 2 - 2 2 1 1 2 5 1 4 1 1 - 5 17 21 - 15 6

4% 5% 3% 6% 5% 6% 3% 1% 4% 3% 5% 4% 4% 5% 5% 5% 5% 3% - 13% 7% 2% 2% 4% 6% 2% 8% 2% 13% - 4% 4% 5% - 4% 4%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

I don’t cook 10 4 6 - 1 3 1 5 6 1 1 2 4 6 1 5 1 1 2 - - 1 - - 5 1 - 1 1 2 2 8 5 5 5 5

2% 1% 4% - 1% 1% 1% 6% 6% 1% * 5% 1% 3% 1% 3% 1% 2% 6% - - 2% - - 5% 1% - 1% 6% 6% 2% 2% 1% 11% 1% 3%

Kg * * * A* AK* * ** * * * ** ** ** * * A* * * * ** * Ag*

NET: Always/most 345 205 99 40 76 136 78 56 64 55 199 27 212 133 84 105 77 48 31 10 16 25 33 50 55 45 33 42 6 31 72 273 317 28 244 101

68% 71% 63% 65% 61% 71% 75% 62% 62% 65% 72% 62% 70% 65% 66% 71% 61% 69% 81% 58% 58% 64% 76% 81% 64% 63% 59% 69% 70% 81% 64% 69% 69% 62% 68% 68%

* * E* * * * A ** * * Q* ** ** ** * AYZa* * * * * ** a* *

NET: Sometimes/never 153 80 51 22 47 52 25 29 33 29 77 14 88 65 42 38 48 20 5 7 12 13 10 11 27 25 22 18 2 5 38 115 141 12 110 43

30% 28% 33% 35% 38% 27% 24% 32% 32% 34% 28% 32% 29% 32% 33% 26% 38% 29% 13% 42% 42% 33% 24% 19% 31% 36% 41% 30% 24% 13% 34% 29% 30% 27% 31% 29%

Sd * G* * * * * ** S* APS * * ** ** ** * * * Xd* Xd* * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Washing raw chicken

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Always 91 58 34 14 14 8 16 40 18 39 12 23 91 78 14

18% 23% 13% 26% 12% 10% 17% 24% 14% 20% 21% 18% 18% 18% 19%

C F* * * EF * * *

Most of the time 49 28 20 3 15 4 12 15 8 16 3 21 49 44 5

10% 11% 8% 5% 14% 4% 12% 9% 7% 8% 6% 17% 10% 10% 8%

* * * * I* *

Sometimes 42 22 18 5 9 5 9 14 12 14 4 12 42 35 7

8% 9% 7% 8% 8% 7% 10% 8% 9% 7% 7% 10% 8% 8% 10%

* * * * * *

Never 282 118 165 25 66 56 55 80 78 112 32 60 282 244 39

56% 48% 64% 45% 59% 71% 56% 48% 61% 57% 58% 48% 56% 56% 53%

AB * * ADGH* L * * *

I don’t cook 43 21 21 8 7 6 5 16 11 16 5 11 43 36 7

8% 8% 8% 15% 7% 8% 5% 10% 9% 8% 9% 8% 8% 8% 10%

* * * * * *

NET: Always/most 141 86 54 17 29 11 29 55 26 55 15 44 141 121 19

28% 35% 21% 31% 26% 14% 29% 33% 21% 28% 27% 35% 28% 28% 27%

F C F* * * F F * I* *

NET: Sometimes/never 324 140 183 29 76 62 64 93 90 126 36 73 324 278 46

64% 57% 71% 53% 67% 78% 66% 57% 71% 64% 64% 57% 64% 64% 63%

B * * ADH* L * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Washing raw chicken

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Always 91 60 25 6 15 39 21 17 17 14 50 11 51 40 25 27 22 14 3 9 6 4 6 13 14 13 9 13 1 3 18 74 87 4 64 27

18% 21% 16% 10% 12% 20% 20% 19% 16% 16% 18% 26% 17% 20% 20% 18% 18% 20% 9% 50% 21% 11% 15% 21% 16% 18% 17% 21% 18% 9% 16% 19% 19% 9% 18% 18%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

Most of the time 49 24 14 11 17 17 9 7 8 9 19 13 27 23 17 13 9 7 3 4 6 3 4 5 7 5 4 6 * 3 10 39 43 6 39 10

10% 8% 9% 18% 13% 9% 9% 7% 8% 11% 7% 31% 9% 11% 13% 9% 8% 10% 9% 21% 22% 8% 9% 9% 9% 7% 8% 10% 5% 9% 9% 10% 9% 14% 11% 7%

K AB* * * * * * ** * * * ** ** ** * * * * * * ** * *

Sometimes 42 28 6 8 6 13 13 9 13 8 21 1 33 9 8 13 11 7 3 1 1 5 2 5 7 3 9 6 1 3 17 25 35 7 33 9

8% 10% 4% 13% 5% 7% 12% 10% 12% 9% 7% 3% 11% 4% 7% 8% 9% 10% 7% 4% 3% 13% 5% 9% 8% 4% 15% 10% 13% 7% 15% 6% 8% 15% 9% 6%

CNf C* * * * * * ** AN * * * ** ** ** * * * * AZ* * ** * Af *

Never 282 161 90 32 70 106 57 49 57 49 163 13 171 112 66 81 74 37 24 1 14 23 28 30 51 43 31 32 5 24 64 219 263 19 194 89

56% 56% 57% 52% 57% 55% 55% 55% 56% 58% 59% 30% 56% 55% 52% 55% 59% 53% 64% 5% 51% 60% 65% 49% 59% 60% 57% 53% 57% 64% 57% 55% 57% 43% 54% 60%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

I don’t cook 43 17 22 4 16 16 4 7 8 5 25 5 23 20 10 15 9 5 4 4 1 3 3 7 7 7 2 4 1 4 4 39 34 9 29 14

8% 6% 14% 7% 13% 8% 3% 8% 8% 6% 9% 11% 8% 10% 8% 10% 7% 7% 12% 21% 3% 7% 7% 12% 8% 10% 3% 7% 6% 12% 3% 10% 7% 20% 8% 9%

Beg AB * G* * * * * ** * * * ** ** ** * * * * * * ** * e Ag*

NET: Always/most 141 84 40 17 31 56 30 24 25 23 69 24 78 63 42 39 32 21 7 12 12 7 10 18 21 18 13 19 2 7 28 113 130 10 104 37

28% 29% 25% 28% 25% 29% 29% 27% 24% 27% 25% 57% 26% 31% 33% 27% 25% 30% 17% 71% 43% 19% 24% 30% 24% 26% 24% 31% 24% 17% 25% 28% 28% 23% 29% 25%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Sometimes/never 324 188 96 40 76 119 70 59 70 57 184 14 204 121 74 94 85 44 27 2 15 28 30 36 58 45 40 38 6 27 80 244 299 26 226 98

64% 65% 61% 65% 62% 62% 68% 66% 68% 67% 66% 33% 67% 59% 59% 63% 68% 63% 71% 9% 54% 73% 69% 58% 67% 64% 72% 62% 70% 71% 72% 62% 65% 57% 63% 66%

* * * * * * ** A * * * ** ** ** * * * * * * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Use different chopping boards for different foods

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Always 196 85 112 21 38 26 44 68 43 84 26 43 196 166 30

39% 34% 43% 38% 34% 33% 45% 41% 34% 42% 47% 34% 39% 38% 41%

* * * * * *

Most of the time 108 54 51 11 27 16 18 36 37 36 9 26 108 93 15

21% 22% 20% 20% 24% 20% 18% 22% 29% 18% 17% 20% 21% 21% 20%

* * * AJ * * *

Sometimes 90 46 43 10 24 15 18 23 29 23 13 26 90 82 9

18% 19% 17% 18% 22% 19% 18% 14% 22% 12% 24% 20% 18% 19% 12%

* * * J J* * *

Never 93 52 41 8 19 17 17 33 16 47 5 26 93 80 13

18% 21% 16% 15% 17% 21% 17% 20% 12% 24% 8% 20% 18% 18% 18%

* * * IK * * *

I don’t cook 21 10 10 5 4 5 1 5 3 9 2 6 21 15 6

4% 4% 4% 9% 3% 7% 1% 3% 2% 5% 4% 5% 4% 3% 8%

* * * * * *

NET: Always/most 304 139 163 31 65 42 62 104 80 120 35 69 304 259 45

60% 56% 63% 58% 58% 53% 63% 63% 63% 60% 64% 54% 60% 60% 61%

* * * * * *

NET: Sometimes/never 183 98 85 18 43 32 35 56 44 70 18 52 183 161 22

36% 40% 33% 33% 38% 40% 36% 34% 35% 35% 32% 41% 36% 37% 31%

* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Use different chopping boards for different foods

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Always 196 122 48 26 42 64 47 43 42 31 107 17 127 69 45 52 54 31 14 7 4 20 15 20 32 31 24 26 5 14 49 147 181 16 135 61

39% 42% 31% 41% 34% 33% 46% 48% 41% 37% 38% 39% 42% 34% 36% 35% 43% 44% 37% 37% 16% 51% 34% 33% 37% 43% 43% 43% 58% 37% 44% 37% 39% 34% 38% 41%

C AC * * * F* * * ** A * * * ** ** ** * * * * * * ** * *

Most of the time 108 71 26 11 18 50 21 19 15 18 70 5 61 47 21 33 32 15 7 1 8 5 8 12 21 16 16 14 1 7 21 86 98 10 73 35

21% 25% 16% 17% 14% 26% 20% 21% 14% 21% 25% 12% 20% 23% 17% 22% 25% 22% 18% 4% 27% 13% 18% 19% 24% 22% 29% 24% 12% 18% 19% 22% 21% 22% 20% 23%

A * * E * * * * AI ** * * * ** ** ** * * * * * * ** * *

Sometimes 90 40 37 13 26 34 17 14 16 15 50 9 56 35 20 35 18 12 6 3 8 3 6 18 17 11 7 11 1 6 21 69 86 5 70 20

18% 14% 24% 21% 21% 18% 16% 16% 16% 18% 18% 21% 18% 17% 16% 23% 14% 17% 16% 19% 27% 9% 13% 29% 19% 15% 13% 18% 11% 16% 19% 17% 19% 10% 19% 14%

B B * * * * * * ** * * * ** ** ** * Aa* * * * * ** * *

Never 93 47 35 11 31 37 17 9 25 19 40 9 53 40 32 21 21 10 9 5 7 7 13 10 11 13 8 9 1 9 18 75 84 9 68 25

18% 16% 22% 18% 25% 19% 17% 10% 24% 22% 15% 20% 17% 20% 25% 14% 17% 14% 22% 28% 25% 19% 31% 17% 12% 19% 15% 15% 13% 22% 16% 19% 18% 19% 19% 17%

HK * H* * * K* * ** P* * * ** ** ** AY* * * * * * ** * *

I don’t cook 21 8 11 1 7 7 1 5 5 2 10 4 8 13 8 8 1 1 2 2 1 3 1 1 7 1 - 1 1 2 2 18 14 6 13 8

4% 3% 7% 2% 6% 4% 1% 6% 5% 2% 4% 9% 3% 6% 6% 5% 1% 2% 6% 12% 5% 8% 3% 2% 8% 1% - 1% 6% 6% 2% 5% 3% 14% 4% 5%

MQg B * * * * * * ** Q* Q * * ** ** ** * * a* * * * ** * Ag*

NET: Always/most 304 194 74 36 60 113 68 62 56 49 177 22 188 116 66 85 86 46 21 7 12 25 22 32 53 46 40 41 6 21 71 233 278 26 208 96

60% 67% 47% 59% 48% 59% 66% 69% 55% 58% 64% 51% 62% 57% 52% 57% 68% 67% 55% 41% 43% 64% 52% 52% 61% 65% 72% 66% 70% 55% 63% 59% 60% 57% 58% 65%

CE AC * * E* E* * * ** * AO * * ** ** ** * * * * AX* * ** * *

NET: Sometimes/never 183 87 72 24 57 70 34 23 41 34 91 17 109 74 52 55 39 22 15 8 15 11 19 28 27 24 15 20 2 15 39 144 170 13 138 45

36% 30% 46% 39% 46% 37% 33% 25% 40% 40% 33% 41% 36% 37% 41% 37% 31% 31% 39% 47% 52% 28% 44% 46% 31% 33% 28% 33% 24% 39% 35% 36% 37% 29% 38% 30%

BH AB * AH* * * * * ** * * * ** ** ** * * * * * * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Home FSS Covid-19 Consumer Tracker, Wave 1, May 2020

19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Check use-by dates when you are about to cook or prepare food

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 508 248 256 35 84 97 116 176 201 164 46 97 508 433 75

Weighted base 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Always 259 126 131 29 66 41 49 73 62 105 27 64 259 227 32

51% 51% 51% 53% 59% 52% 50% 45% 49% 53% 49% 51% 51% 52% 44%

* H* * * * *

Most of the time 143 67 74 13 20 19 29 61 37 53 19 33 143 112 31

28% 27% 29% 24% 18% 24% 30% 37% 29% 27% 35% 26% 28% 26% 43%

* * * AEF * * AN*

Sometimes 83 42 40 6 22 14 16 24 24 29 7 23 83 75 8

16% 17% 15% 12% 20% 18% 17% 15% 19% 15% 12% 18% 16% 17% 11%

* * * * * *

Never 13 6 7 - 2 3 3 5 4 6 - 3 13 12 1

3% 3% 3% - 2% 4% 3% 3% 3% 3% - 2% 3% 3% 1%

* * * * * *

I don’t cook 11 5 6 6 1 2 - 1 1 4 2 3 11 10 1

2% 2% 2% 12% 1% 2% - 1% 1% 2% 4% 2% 2% 2% 1%

AEGH* * * * * *

NET: Always/most 401 194 206 42 86 60 78 135 99 159 46 98 401 338 63

79% 79% 80% 77% 77% 76% 80% 82% 78% 80% 84% 77% 79% 78% 87%

* * * * * *

NET: Sometimes/never 96 48 46 6 24 17 19 29 27 36 7 26 96 87 9

19% 19% 18% 12% 22% 22% 20% 18% 22% 18% 12% 21% 19% 20% 12%

* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Check use-by dates when you are about to cook or prepare food

All Adults aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 508 306 136 66 123 194 100 91 98 84 291 35 353 155 105 142 139 84 38 12 22 32 39 56 86 73 66 71 13 38 120 388 467 41 375 133

Weighted base 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Always 259 142 87 29 61 90 64 43 54 39 143 22 164 94 70 75 63 34 18 14 10 20 26 29 46 32 30 30 4 18 57 201 239 20 185 74

51% 49% 56% 47% 49% 47% 62% 48% 53% 46% 52% 52% 54% 46% 55% 51% 50% 49% 46% 79% 35% 52% 61% 47% 53% 46% 55% 48% 51% 46% 51% 51% 52% 44% 51% 50%

* * AF* * * * ** A * * * ** ** ** * * * * * * ** * *

Most of the time 143 87 34 22 34 56 25 28 26 27 78 12 78 64 32 38 35 24 14 1 8 12 11 21 17 22 13 22 2 14 33 110 125 17 100 43

28% 30% 21% 36% 27% 29% 24% 31% 26% 32% 28% 27% 26% 32% 25% 26% 28% 34% 38% 5% 28% 30% 26% 34% 20% 31% 24% 36% 19% 38% 29% 28% 27% 39% 28% 29%

C* * * * * * ** * * * ** ** ** * * * * * Y* ** * *

Sometimes 83 45 28 9 26 36 8 13 15 15 47 6 49 35 23 24 22 11 4 3 10 4 5 10 14 14 8 9 2 4 15 68 79 4 60 23

16% 16% 18% 15% 21% 19% 8% 15% 15% 18% 17% 14% 16% 17% 18% 16% 17% 16% 10% 17% 37% 11% 12% 16% 16% 20% 14% 15% 24% 10% 14% 17% 17% 9% 17% 16%

G * G* G * * * * ** * * * ** ** ** * * * * * * ** * *

Never 13 10 1 1 2 6 5 - 1 3 8 1 8 5 1 5 5 1 - - - 1 - 1 5 2 4 1 - - 3 10 13 - 9 4

3% 3% 1% 2% 2% 3% 5% - 1% 4% 3% 3% 3% 2% 1% 4% 4% 1% - - - 4% - 1% 6% 2% 7% 1% - - 2% 3% 3% - 3% 3%

* * * * * * ** * * * ** ** ** * * * * A* * ** * *

I don’t cook 11 4 6 - 1 2 2 5 6 1 2 2 6 5 1 6 1 1 2 - - 1 - 1 5 1 - - 1 2 4 7 7 4 6 5

2% 1% 4% - 1% 1% 2% 6% 6% 1% 1% 5% 2% 2% 1% 4% 1% 1% 6% - - 2% - 2% 5% 1% - - 6% 6% 3% 2% 1% 9% 2% 3%

Kg * * * AF* AK* * ** * * * ** ** ** * * * * * * ** * Ag*

NET: Always/most 401 229 121 51 95 147 88 71 81 66 221 34 242 159 101 113 98 57 32 15 18 32 38 49 63 54 43 52 6 32 90 311 364 37 285 116

79% 79% 77% 83% 77% 77% 85% 80% 78% 78% 80% 78% 80% 78% 80% 76% 78% 83% 84% 83% 63% 82% 88% 81% 73% 77% 79% 84% 70% 84% 81% 79% 79% 82% 79% 78%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Sometimes/never 96 56 30 11 28 42 13 13 16 18 55 7 57 40 24 29 27 12 4 3 10 6 5 10 19 16 12 10 2 4 18 78 92 4 69 27

19% 19% 19% 17% 22% 22% 12% 15% 16% 21% 20% 16% 19% 19% 19% 20% 22% 17% 10% 17% 37% 15% 12% 17% 22% 22% 21% 16% 24% 10% 16% 20% 20% 9% 19% 18%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Summary

All Adults aged 18-75 in Scotland who cook

Q8. How often, if at all, do you do each of the following?

Cook food 

until it is 

steaming 

hot 

throughou

t

Follow 

instruction

s on food 

packaging 

which tells 

you how 

long food 

should be 

stored 

once 

opened

Washing 

raw 

chicken

Use 

different 

chopping 

boards for 

different 

foods

Check use-

by dates 

when you 

are about 

to cook or 

prepare 

food

(A) (B) (C) (D) (E)

Unweighted base 495 500 465 491 500

Weighted base 492 498 465 487 497

Always 340 162 91 196 259

69% 32% 20% 40% 52%

BCDE C BC BCD

Most of the time 117 183 49 108 143

24% 37% 11% 22% 29%

C ACDE C CD

Sometimes 27 132 42 90 83

5% 26% 9% 19% 17%

ACDE A AC AC

Never 8 21 282 93 13

2% 4% 61% 19% 3%

A ABDE ABE

NET: Always/most 457 345 141 304 401

93% 69% 30% 62% 81%

BCDE CD C BCD

NET: Sometimes/never 35 153 324 183 96

7% 31% 70% 38% 19%

AE ABDE ABE A

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D/E   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D/E   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Cook food until it is steaming hot throughout

All Adults aged 18-75 in Scotland who cook

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 495 241 250 31 80 94 116 174 195 162 44 94 495 424 71

Weighted base 492 238 250 47 107 77 98 163 123 194 51 124 492 423 69

Always 340 153 186 29 65 52 74 119 84 140 35 81 340 290 50

69% 64% 75% 63% 61% 68% 76% 73% 68% 72% 69% 66% 69% 69% 72%

B ** * * E * * *

Most of the time 117 65 50 16 28 19 20 34 30 43 12 32 117 98 19

24% 27% 20% 35% 26% 24% 20% 21% 24% 22% 24% 26% 24% 23% 27%

** * * * * *

Sometimes 27 16 9 - 11 5 1 9 8 7 4 7 27 27 -

5% 7% 4% - 10% 6% 1% 6% 6% 4% 7% 6% 5% 6% -

** G* * * * O *

Never 8 4 5 1 4 1 3 - 2 4 - 3 8 8 1

2% 2% 2% 2% 3% 1% 3% - 2% 2% - 2% 2% 2% 1%

** H* * H * * *

NET: Always/most 457 218 236 46 93 71 94 154 113 183 48 113 457 389 69

93% 92% 94% 98% 86% 92% 96% 94% 92% 94% 93% 92% 93% 92% 99%

** * * E * * N*

NET: Sometimes/never 35 20 14 1 14 6 4 9 10 11 4 10 35 34 1

7% 8% 6% 2% 14% 8% 4% 6% 8% 6% 7% 8% 7% 8% 1%

** G* * * * O *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Cook food until it is steaming hot throughout

All Adults aged 18-75 in Scotland who cook

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 495 299 130 66 121 191 97 86 94 83 284 34 344 151 104 136 138 81 36 12 22 31 39 55 81 72 66 69 12 36 117 378 459 36 365 130

Weighted base 492 282 148 62 123 188 101 81 97 84 270 41 296 196 126 139 125 67 35 18 28 38 43 60 79 70 55 59 8 35 108 385 453 39 350 143

Always 340 203 92 45 77 133 75 55 70 59 185 27 196 144 89 91 85 49 27 9 19 30 31 42 49 42 42 45 4 27 73 267 313 27 238 102

69% 72% 62% 73% 63% 71% 75% 68% 72% 70% 68% 67% 66% 73% 71% 65% 68% 73% 77% 49% 69% 81% 72% 70% 61% 60% 77% 76% 53% 77% 68% 69% 69% 68% 68% 72%

M * * * * * * ** * * ** ** ** ** * * * * * * ** ** * *

Most of the time 117 58 43 15 38 41 20 19 17 21 69 10 74 43 29 34 31 15 8 7 9 5 8 15 19 21 10 12 2 8 22 95 106 11 85 32

24% 21% 29% 25% 31% 22% 20% 23% 17% 25% 25% 26% 25% 22% 23% 24% 25% 22% 23% 42% 31% 15% 18% 25% 24% 30% 18% 21% 31% 23% 21% 25% 23% 28% 24% 22%

* * * * * * ** * * ** ** ** ** * * * * * * ** ** * *

Sometimes 27 16 9 1 7 11 4 5 6 4 15 2 20 7 5 11 7 3 - 1 - 1 3 3 9 5 2 2 1 - 9 18 27 - 22 4

5% 6% 6% 2% 6% 6% 4% 6% 6% 5% 6% 5% 7% 3% 4% 8% 6% 4% - 9% - 2% 7% 5% 11% 7% 3% 3% 15% - 8% 5% 6% - 6% 3%

* * * * * * ** * * ** ** ** ** * * A* * * * ** ** * *

Never 8 5 4 - 1 4 1 2 5 - 2 1 6 3 3 3 3 - - - - 1 2 - 3 1 1 - - - 3 5 7 1 4 4

2% 2% 3% - 1% 2% 1% 2% 5% - 1% 3% 2% 1% 2% 2% 2% - - - - 3% 4% - 4% 2% 2% - - - 3% 1% 2% 4% 1% 3%

* * * * AJK* * ** * * ** ** ** ** * * * * * * ** ** * *

NET: Always/most 457 261 135 60 114 174 95 74 86 80 253 38 270 187 118 125 116 64 35 16 28 36 39 57 68 63 52 57 6 35 95 362 419 38 323 134

93% 93% 91% 98% 93% 92% 95% 92% 89% 95% 94% 93% 91% 95% 94% 90% 92% 96% 100% 91% 100% 95% 90% 95% 85% 91% 95% 97% 85% 100% 89% 94% 93% 96% 92% 94%

Y * * * * * * ** * * ** ** ** ** * * * * * Y* ** ** * *

NET: Sometimes/never 35 20 13 1 8 15 5 7 11 4 17 3 26 9 8 15 10 3 - 1 - 2 4 3 12 7 3 2 1 - 12 23 34 1 27 8

7% 7% 9% 2% 7% 8% 5% 8% 11% 5% 6% 7% 9% 5% 6% 10% 8% 4% - 9% - 5% 10% 5% 15% 9% 5% 3% 15% - 11% 6% 7% 4% 8% 6%

* * * * * * ** * * ** ** ** ** * * Ab* * * * ** ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Follow instructions on food packaging which tells you how long food should be stored once opened

All Adults aged 18-75 in Scotland who cook

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 500 243 253 33 83 94 116 174 198 163 45 94 500 427 73

Weighted base 498 241 253 49 111 77 98 163 126 196 53 124 498 427 71

Always 162 84 77 18 33 27 34 50 40 56 23 42 162 139 23

32% 35% 31% 37% 30% 35% 35% 30% 32% 28% 44% 34% 32% 33% 32%

* * * * * *

Most of the time 183 86 95 19 37 28 33 67 46 81 13 44 183 157 26

37% 36% 38% 38% 34% 36% 34% 41% 37% 41% 24% 35% 37% 37% 37%

* * * K * * *

Sometimes 132 60 70 11 37 21 23 40 34 48 16 33 132 111 21

26% 25% 28% 22% 34% 27% 23% 25% 27% 25% 29% 27% 26% 26% 29%

* * * * * *

Never 21 10 10 1 3 2 8 7 5 11 1 5 21 20 2

4% 4% 4% 3% 3% 3% 8% 4% 4% 6% 2% 4% 4% 5% 3%

* * * * * *

NET: Always/most 345 170 173 37 70 55 67 116 86 136 36 86 345 296 49

69% 71% 68% 75% 63% 71% 69% 71% 69% 70% 69% 70% 69% 69% 69%

* * * * * *

NET: Sometimes/never 153 70 81 12 41 23 30 47 39 59 17 38 153 131 22

31% 29% 32% 25% 37% 29% 31% 29% 31% 30% 31% 30% 31% 31% 31%

* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Follow instructions on food packaging which tells you how long food should be stored once opened

All Adults aged 18-75 in Scotland who cook

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 500 302 132 66 121 191 99 89 94 83 289 34 348 152 104 139 138 82 37 12 22 31 39 56 83 72 66 70 12 37 119 381 463 37 369 131

Weighted base 498 285 151 62 123 188 103 85 97 84 276 41 300 198 126 143 125 68 36 18 28 38 43 61 82 70 55 60 8 36 110 388 458 40 354 144

Always 162 96 50 16 32 53 48 29 32 24 94 11 108 54 42 45 39 23 13 7 2 14 19 20 25 22 17 21 2 13 39 122 146 15 107 55

32% 33% 33% 26% 26% 28% 46% 35% 33% 29% 34% 28% 36% 27% 34% 31% 31% 34% 37% 41% 7% 37% 45% 32% 31% 31% 31% 35% 24% 37% 36% 32% 32% 38% 30% 38%

* * AEF* * * * ** A * * * ** ** ** * * * * * * ** * *

Most of the time 183 110 49 24 44 83 30 26 31 31 106 16 104 79 42 61 39 25 18 3 14 11 14 30 30 23 16 21 4 18 33 150 171 13 137 46

37% 39% 33% 39% 36% 44% 29% 31% 32% 37% 38% 38% 35% 40% 33% 42% 31% 36% 49% 17% 51% 29% 31% 49% 37% 33% 29% 34% 50% 49% 30% 39% 37% 31% 39% 32%

* * AG * * * * ** * * * ** ** ** * a* * * * * ** * *

Sometimes 132 67 47 18 40 41 22 28 29 27 64 12 76 56 36 31 42 18 5 5 10 12 9 9 21 24 18 17 1 5 33 99 119 12 95 37

26% 23% 31% 29% 33% 22% 21% 34% 30% 32% 23% 30% 25% 28% 29% 21% 33% 27% 14% 29% 34% 32% 22% 15% 26% 34% 33% 29% 12% 14% 30% 25% 26% 31% 27% 25%

X * * * * * * ** * APS * * ** ** ** * * * Xd* X* * ** * *

Never 21 13 5 4 7 11 3 * 5 2 13 2 12 9 6 7 6 2 - 2 2 1 1 2 5 1 4 1 1 - 5 17 21 - 15 6

4% 5% 3% 6% 5% 6% 3% 1% 5% 3% 5% 4% 4% 5% 5% 5% 5% 3% - 13% 7% 2% 2% 4% 6% 2% 8% 2% 14% - 4% 4% 5% - 4% 4%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Always/most 345 205 99 40 76 136 78 56 64 55 199 27 212 133 84 105 77 48 31 10 16 25 33 50 55 45 33 42 6 31 72 273 317 28 244 101

69% 72% 66% 65% 62% 72% 76% 66% 66% 65% 72% 66% 71% 67% 66% 74% 62% 70% 86% 58% 58% 66% 76% 81% 68% 64% 59% 70% 75% 86% 66% 70% 69% 69% 69% 70%

Q * * E* * * * ** * * AOQ* ** ** ** * AZa* * * * * ** AZa* *

NET: Sometimes/never 153 80 51 22 47 52 25 29 33 29 77 14 88 65 42 38 48 20 5 7 12 13 10 11 27 25 22 18 2 5 38 115 141 12 110 43

31% 28% 34% 35% 38% 28% 24% 34% 34% 35% 28% 34% 29% 33% 34% 26% 38% 30% 14% 42% 42% 34% 24% 19% 32% 36% 41% 30% 25% 14% 34% 30% 31% 31% 31% 30%

SXd * G* * * * * ** S* AS * * ** ** ** * * * Xd* Xd* * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Washing raw chicken

All Adults aged 18-75 in Scotland who cook

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 465 225 237 31 78 88 111 157 182 151 43 89 465 398 67

Weighted base 465 225 237 46 104 73 93 149 116 182 51 117 465 399 66

Always 91 58 34 14 14 8 16 40 18 39 12 23 91 78 14

20% 26% 14% 31% 13% 10% 18% 27% 15% 21% 23% 20% 20% 19% 21%

C ** * * * EF * * *

Most of the time 49 28 20 3 15 4 12 15 8 16 3 21 49 44 5

11% 12% 9% 6% 15% 5% 13% 10% 7% 9% 7% 18% 11% 11% 8%

** * * * * I* *

Sometimes 42 22 18 5 9 5 9 14 12 14 4 12 42 35 7

9% 10% 8% 10% 9% 7% 10% 9% 10% 8% 7% 10% 9% 9% 11%

** * * * * * *

Never 282 118 165 25 66 56 55 80 78 112 32 60 282 244 39

61% 52% 70% 53% 64% 77% 59% 54% 67% 62% 63% 52% 61% 61% 59%

AB ** * AGH* * L * * *

NET: Always/most 141 86 54 17 29 11 29 55 26 55 15 44 141 121 19

30% 38% 23% 37% 28% 15% 31% 37% 23% 30% 30% 38% 30% 30% 30%

F C ** * * F* F * I* *

NET: Sometimes/never 324 140 183 29 76 62 64 93 90 126 36 73 324 278 46

70% 62% 77% 63% 72% 85% 69% 63% 77% 70% 70% 62% 70% 70% 70%

B ** * AGH* * L * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Washing raw chicken

All Adults aged 18-75 in Scotland who cook

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 465 287 117 61 105 178 95 87 91 78 264 32 324 141 95 130 127 79 34 9 21 29 36 50 80 65 62 67 12 34 117 348 432 33 341 124

Weighted base 465 272 135 58 108 175 100 83 95 79 252 38 282 183 116 133 117 65 34 14 27 36 40 54 79 64 53 57 8 34 109 357 429 36 330 135

Always 91 60 25 6 15 39 21 17 17 14 50 11 51 40 25 27 22 14 3 9 6 4 6 13 14 13 9 13 1 3 18 74 87 4 64 27

20% 22% 19% 11% 14% 22% 21% 21% 18% 17% 20% 29% 18% 22% 22% 20% 19% 22% 10% 63% 22% 12% 16% 24% 17% 20% 17% 22% 19% 10% 16% 21% 20% 12% 19% 20%

* * * * * * * ** * * ** ** ** ** * * * * * * ** ** **

Most of the time 49 24 14 11 17 17 9 7 8 9 19 13 27 23 17 13 9 7 3 4 6 3 4 5 7 5 4 6 * 3 10 39 43 6 39 10

11% 9% 11% 20% 16% 10% 9% 8% 9% 11% 8% 34% 9% 12% 14% 10% 8% 10% 10% 27% 23% 9% 10% 10% 9% 8% 8% 11% 6% 10% 9% 11% 10% 17% 12% 7%

K * AB* * * * * * ** * * ** ** ** ** * * * * * * ** ** **

Sometimes 42 28 6 8 6 13 13 9 13 8 21 1 33 9 8 13 11 7 3 1 1 5 2 5 7 3 9 6 1 3 17 25 35 7 33 9

9% 10% 5% 14% 6% 8% 13% 11% 13% 9% 8% 3% 12% 5% 7% 9% 10% 11% 8% 5% 3% 14% 5% 10% 9% 4% 16% 10% 14% 8% 15% 7% 8% 18% 10% 7%

Nfg * C* * * * * * ** AN * * ** ** ** ** * * * * Z* * ** ** Af **

Never 282 161 90 32 70 106 57 49 57 49 163 13 171 112 66 81 74 37 24 1 14 23 28 30 51 43 31 32 5 24 64 219 263 19 194 89

61% 59% 66% 56% 65% 60% 57% 60% 61% 62% 65% 33% 61% 61% 57% 61% 63% 57% 72% 6% 53% 65% 69% 56% 64% 67% 59% 56% 61% 72% 59% 61% 61% 53% 59% 66%

* * * * * * * ** * * ** ** ** ** * * * * * * ** ** **

NET: Always/most 141 84 40 17 31 56 30 24 25 23 69 24 78 63 42 39 32 21 7 12 12 7 10 18 21 18 13 19 2 7 28 113 130 10 104 37

30% 31% 29% 30% 29% 32% 30% 29% 26% 29% 27% 64% 28% 34% 36% 29% 27% 32% 20% 89% 45% 21% 26% 34% 27% 29% 25% 33% 25% 20% 26% 32% 30% 29% 31% 27%

* * * * * * * ** * * ** ** ** ** * * * * * * ** ** **

NET: Sometimes/never 324 188 96 40 76 119 70 59 70 57 184 14 204 121 74 94 85 44 27 2 15 28 30 36 58 45 40 38 6 27 80 244 299 26 226 98

70% 69% 71% 70% 71% 68% 70% 71% 74% 71% 73% 36% 72% 66% 64% 71% 73% 68% 80% 11% 55% 79% 74% 66% 73% 71% 75% 67% 75% 80% 74% 68% 70% 71% 69% 73%

* * * * * * * ** * * ** ** ** ** * * * * * * ** ** **

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Use different chopping boards for different foods

All Adults aged 18-75 in Scotland who cook

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 491 239 249 33 81 91 115 171 196 158 45 92 491 422 69

Weighted base 487 237 248 49 108 74 96 160 125 189 53 121 487 420 67

Always 196 85 112 21 38 26 44 68 43 84 26 43 196 166 30

40% 36% 45% 41% 35% 35% 45% 42% 35% 44% 49% 36% 40% 40% 45%

* * * * * *

Most of the time 108 54 51 11 27 16 18 36 37 36 9 26 108 93 15

22% 23% 21% 22% 25% 22% 19% 22% 29% 19% 17% 21% 22% 22% 22%

* * * J * * *

Sometimes 90 46 43 10 24 15 18 23 29 23 13 26 90 82 9

19% 20% 17% 20% 23% 20% 19% 15% 23% 12% 25% 21% 19% 19% 13%

* * * J J* * *

Never 93 52 41 8 19 17 17 33 16 47 5 26 93 80 13

19% 22% 17% 16% 17% 23% 17% 21% 13% 25% 9% 21% 19% 19% 20%

* * * IK * * *

NET: Always/most 304 139 163 31 65 42 62 104 80 120 35 69 304 259 45

62% 59% 66% 64% 60% 57% 64% 65% 64% 63% 66% 57% 62% 62% 67%

* * * * * *

NET: Sometimes/never 183 98 85 18 43 32 35 56 44 70 18 52 183 161 22

38% 41% 34% 36% 40% 43% 36% 35% 36% 37% 34% 43% 38% 38% 33%

* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Use different chopping boards for different foods

All Adults aged 18-75 in Scotland who cook

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 491 299 128 64 116 187 99 89 95 82 281 33 344 147 98 136 138 82 37 10 21 29 38 55 81 72 66 70 12 37 119 372 455 36 362 129

Weighted base 487 281 146 60 117 184 103 85 98 83 268 39 297 191 119 140 125 68 36 15 26 35 42 60 80 70 55 60 8 36 110 378 449 39 346 141

Always 196 122 48 26 42 64 47 43 42 31 107 17 127 69 45 52 54 31 14 7 4 20 15 20 32 31 24 26 5 14 49 147 181 16 135 61

40% 44% 33% 42% 36% 35% 46% 51% 43% 37% 40% 43% 43% 36% 38% 37% 44% 45% 39% 42% 17% 56% 35% 34% 40% 44% 43% 43% 62% 39% 45% 39% 40% 40% 39% 44%

* * * AF* * * ** * * * ** ** ** * * * * * * ** * *

Most of the time 108 71 26 11 18 50 21 19 15 18 70 5 61 47 21 33 32 15 7 1 8 5 8 12 21 16 16 14 1 7 21 86 98 10 73 35

22% 25% 18% 18% 15% 27% 21% 23% 15% 21% 26% 13% 20% 25% 18% 23% 25% 23% 20% 4% 28% 14% 19% 19% 26% 22% 29% 24% 13% 20% 20% 23% 22% 26% 21% 24%

A * * E * * * * AI ** * * * ** ** ** * * * * * * ** * *

Sometimes 90 40 37 13 26 34 17 14 16 15 50 9 56 35 20 35 18 12 6 3 8 3 6 18 17 11 7 11 1 6 21 69 86 5 70 20

19% 14% 26% 21% 22% 18% 16% 17% 17% 18% 19% 23% 19% 18% 17% 25% 14% 17% 17% 22% 29% 10% 14% 30% 21% 15% 13% 18% 12% 17% 19% 18% 19% 12% 20% 14%

B AB * * * * * * ** * AQ * * ** ** ** * Aa* * * * * ** * *

Never 93 47 35 11 31 37 17 9 25 19 40 9 53 40 32 21 21 10 9 5 7 7 13 10 11 13 8 9 1 9 18 75 84 9 68 25

19% 17% 24% 19% 26% 20% 17% 10% 26% 23% 15% 22% 18% 21% 27% 15% 17% 15% 24% 32% 26% 20% 32% 17% 13% 19% 15% 15% 14% 24% 16% 20% 19% 22% 20% 18%

HK * H* * * K* * ** AP* * * ** ** ** AY* * * * * * ** * *

NET: Always/most 304 194 74 36 60 113 68 62 56 49 177 22 188 116 66 85 86 46 21 7 12 25 22 32 53 46 40 41 6 21 71 233 278 26 208 96

62% 69% 51% 60% 51% 62% 67% 73% 58% 59% 66% 56% 63% 61% 56% 60% 69% 68% 59% 46% 45% 70% 54% 53% 66% 66% 72% 67% 75% 59% 64% 62% 62% 66% 60% 68%

CE AC * * E* AE* * * ** * * * ** ** ** * * * * X* * ** * *

NET: Sometimes/never 183 87 72 24 57 70 34 23 41 34 91 17 109 74 52 55 39 22 15 8 15 11 19 28 27 24 15 20 2 15 39 144 170 13 138 45

38% 31% 49% 40% 49% 38% 33% 27% 42% 41% 34% 44% 37% 39% 44% 40% 31% 32% 41% 54% 55% 30% 46% 47% 34% 34% 28% 33% 25% 41% 36% 38% 38% 34% 40% 32%

BH AB * AGH* * * * * ** * * * ** ** ** * a* * * * * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Check use-by dates when you are about to cook or prepare food

All Adults aged 18-75 in Scotland who cook

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Unweighted base 500 244 252 32 83 94 116 175 199 162 45 94 500 426 74

Weighted base 497 242 252 48 111 77 98 164 126 194 53 124 497 425 72

Always 259 126 131 29 66 41 49 73 62 105 27 64 259 227 32

52% 52% 52% 60% 60% 53% 50% 45% 49% 54% 51% 52% 52% 53% 45%

** H* * * * *

Most of the time 143 67 74 13 20 19 29 61 37 53 19 33 143 112 31

29% 28% 29% 27% 18% 24% 30% 37% 29% 28% 36% 27% 29% 26% 43%

** * * AEF * * AN*

Sometimes 83 42 40 6 22 14 16 24 24 29 7 23 83 75 8

17% 17% 16% 13% 20% 18% 17% 15% 19% 15% 13% 19% 17% 18% 11%

** * * * * *

Never 13 6 7 - 2 3 3 5 4 6 - 3 13 12 1

3% 3% 3% - 2% 4% 3% 3% 3% 3% - 2% 3% 3% 1%

** * * * * *

NET: Always/most 401 194 206 42 86 60 78 135 99 159 46 98 401 338 63

81% 80% 82% 87% 78% 78% 80% 82% 78% 82% 87% 79% 81% 80% 88%

** * * * * *

NET: Sometimes/never 96 48 46 6 24 17 19 29 27 36 7 26 96 87 9

19% 20% 18% 13% 22% 22% 20% 18% 22% 18% 13% 21% 19% 20% 12%

** * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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19-001009-19 - 8th - 12th May 2020

PUBLIC

Covid-19

Adults aged 16-75 in Scotland

Q8. How often, if at all, do you do each of the following? - Check use-by dates when you are about to cook or prepare food

All Adults aged 18-75 in Scotland who cook

Marital Status Household Size Education Employment status Income

Pres of children HH(17 

or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed/

Divorced/S

eparated 1 2 3 4+

GCSE/O 

Level/NVQ

12

A Level or 

equivalent

Degree/M

asters/Ph

D

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Unweighted base 500 302 132 66 121 192 98 89 94 83 289 34 347 153 104 138 138 83 37 12 22 31 39 55 83 72 66 71 12 37 118 382 462 38 369 131

Weighted base 497 285 151 62 123 189 101 85 97 84 276 41 299 198 126 142 125 69 36 18 28 38 43 60 82 70 55 61 8 36 108 389 456 41 354 144

Always 259 142 87 29 61 90 64 43 54 39 143 22 164 94 70 75 63 34 18 14 10 20 26 29 46 32 30 30 4 18 57 201 239 20 185 74

52% 50% 58% 47% 50% 48% 63% 51% 56% 46% 52% 54% 55% 48% 56% 53% 50% 49% 49% 79% 35% 53% 61% 48% 56% 46% 55% 48% 54% 49% 53% 52% 52% 48% 52% 51%

* * AF* * * * ** * * * ** ** ** * * * * * * ** * *

Most of the time 143 87 34 22 34 56 25 28 26 27 78 12 78 64 32 38 35 24 14 1 8 12 11 21 17 22 13 22 2 14 33 110 125 17 100 43

29% 30% 22% 36% 27% 30% 24% 33% 27% 32% 28% 28% 26% 33% 25% 27% 28% 34% 40% 5% 28% 31% 26% 34% 21% 31% 24% 36% 20% 40% 30% 28% 27% 42% 28% 30%

* * * * * * ** * * * ** ** ** * * * * * * ** Y* *

Sometimes 83 45 28 9 26 36 8 13 15 15 47 6 49 35 23 24 22 11 4 3 10 4 5 10 14 14 8 9 2 4 15 68 79 4 60 23

17% 16% 19% 15% 21% 19% 8% 16% 16% 18% 17% 14% 16% 17% 18% 17% 18% 16% 10% 17% 37% 12% 12% 16% 17% 20% 14% 15% 25% 10% 14% 17% 17% 9% 17% 16%

G * G* G * * * * ** * * * ** ** ** * * * * * * ** * *

Never 13 10 1 1 2 6 5 - 1 3 8 1 8 5 1 5 5 1 - - - 1 - 1 5 2 4 1 - - 3 10 13 - 9 4

3% 4% 1% 2% 2% 3% 5% - 1% 4% 3% 3% 3% 2% 1% 4% 4% 1% - - - 4% - 1% 6% 2% 7% 1% - - 3% 3% 3% - 3% 3%

* * * * * * ** * * * ** ** ** * * * * A* * ** * *

NET: Always/most 401 229 121 51 95 147 88 71 81 66 221 34 242 159 101 113 98 57 32 15 18 32 38 49 63 54 43 52 6 32 90 311 364 37 285 116

81% 80% 80% 83% 77% 78% 87% 84% 83% 79% 80% 83% 81% 80% 81% 79% 78% 83% 90% 83% 63% 84% 88% 83% 77% 78% 79% 84% 75% 90% 83% 80% 80% 91% 81% 81%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

NET: Sometimes/never 96 56 30 11 28 42 13 13 16 18 55 7 57 40 24 29 27 12 4 3 10 6 5 10 19 16 12 10 2 4 18 78 92 4 69 27

19% 20% 20% 17% 23% 22% 13% 16% 17% 21% 20% 17% 19% 20% 19% 21% 22% 17% 10% 17% 37% 16% 12% 17% 23% 22% 21% 16% 25% 10% 17% 20% 20% 9% 19% 19%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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Adults aged 16-75 in Scotland

Sample Profile

All Adults aged 18-75 in Scotland

Gender Age Social grade Region Urban/Rural

Total Male Female 16 to 34 25 to 34 35 to 44 45 to 54 55 to 75 AB C1 C2 DE Scotland Urban Rural

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O)

Gender 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Male 246 246 - 15 45 35 47 104 66 90 29 61 246 210 36
48% 100% - 28% 40% 44% 48% 63% 52% 45% 53% 48% 48% 48% 50%

CD AC * * * D ADEFG * * *

Female 258 - 258 38 66 43 50 60 61 107 26 64 258 223 34
51% - 100% 71% 59% 55% 51% 37% 48% 54% 47% 50% 51% 51% 47%

BH AB AH* H* H* H * * *

Age 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

16 to 24 54 15 38 54 - - - - 10 19 4 22 54 47 8
11% 6% 15% 100% - - - - 8% 9% 7% 18% 11% 11% 10%

EFGH B AEFGH* * * * I* *

25 to 34 112 45 66 - 112 - - - 33 38 8 33 112 98 14
22% 18% 26% - 100% - - - 26% 19% 15% 26% 22% 23% 19%

DFGH * ADFGH* * * * *

35 to 44 79 35 43 - - 79 - - 24 32 6 17 79 70 9
16% 14% 17% - - 100% - - 19% 16% 10% 13% 16% 16% 12%

DEGH * * ADEGH* * * *

45 to 54 98 47 50 - - - 98 - 25 38 15 20 98 84 14

19% 19% 19% - - - 100% - 20% 19% 27% 15% 19% 19% 19%

DEFH * * * ADEFH * * *

55 to 75 165 104 60 - - - - 165 35 71 23 36 165 135 29
32% 42% 23% - - - - 100% 27% 36% 42% 28% 32% 31% 40%

CDEFG AC * * * ADEFG * * *

Socia l  grade 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

AB 127 66 61 10 33 24 25 35 127 - - - 127 106 22

25% 27% 24% 18% 30% 31% 26% 21% 100% - - - 25% 24% 30%

JKL * * * AJKL * * *

C1 198 90 107 19 38 32 38 71 - 198 - - 198 172 26
39% 37% 42% 34% 34% 41% 39% 43% - 100% - - 39% 40% 36%

IKL * * * AIKL * * *

C2 55 29 26 4 8 6 15 23 - - 55 - 55 49 6
11% 12% 10% 7% 7% 7% 15% 14% - - 100% - 11% 11% 9%

IJL * * * AIJL* * *

DE 127 61 64 22 33 17 20 36 - - - 127 127 108 19
25% 25% 25% 41% 29% 21% 20% 22% - - - 100% 25% 25% 26%

IJK AFGH* * * * AIJK* *

Region 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Scotland 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

* * * * * *

Urban/Rura l 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Urban 435 210 223 47 98 70 84 135 106 172 49 108 435 435 -

86% 85% 87% 86% 88% 89% 86% 82% 83% 87% 88% 85% 86% 100% -

O * * * * * AO *

Rural 73 36 34 8 14 9 14 29 22 26 6 19 73 - 73
14% 15% 13% 14% 12% 11% 14% 18% 17% 13% 12% 15% 14% - 100%

N * * * * * AN*

Marita l  Status 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Married/ Living as  Married 289 145 141 14 61 49 60 105 80 117 36 56 289 239 50

57% 59% 55% 25% 55% 62% 61% 64% 63% 59% 65% 44% 57% 55% 69%

DL * D* D* D D L L L* * N*

Single 157 76 81 41 48 24 21 24 38 54 13 53 157 144 13
31% 31% 31% 75% 43% 30% 22% 14% 30% 27% 23% 42% 31% 33% 18%

HO AEFGH* AGH* H* * JK* O *

Widowed/Divorced/Separated 62 25 36 - 3 6 17 36 10 28 6 18 62 52 10
12% 10% 14% - 3% 8% 17% 22% 8% 14% 11% 14% 12% 12% 13%

DE * * * DE ADEF * * *

Household Size 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

1 124 70 53 3 30 18 26 47 26 51 9 38 124 117 7

24% 28% 21% 5% 27% 23% 27% 29% 20% 26% 17% 30% 24% 27% 10%

DO * D* D* D D * * O *

2 191 92 99 13 35 21 32 90 49 72 23 46 191 159 32
38% 37% 38% 24% 31% 26% 33% 55% 39% 37% 41% 36% 38% 37% 44%

* * * ADEFG * * *

3 104 46 56 15 28 19 21 20 24 46 8 26 104 85 19

20% 19% 22% 28% 25% 24% 21% 12% 19% 23% 15% 20% 20% 19% 26%

H H* H* H* H * * *

4+ 90 39 50 23 19 21 19 8 28 29 15 17 90 75 15
18% 16% 19% 42% 17% 27% 19% 5% 22% 15% 27% 13% 18% 17% 20%

H AEGH* H* H* H * * *

Education 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

GCSE/O Level/NVQ12 103 43 59 5 20 16 27 35 18 34 14 37 103 96 6

20% 17% 23% 9% 18% 20% 28% 21% 14% 17% 26% 29% 20% 22% 9%

O * * * D * IJ* O *

A Level  or equiva lent 84 46 37 10 15 9 20 30 23 35 7 20 84 68 17
17% 19% 14% 18% 13% 12% 21% 18% 18% 18% 13% 16% 17% 16% 23%

* * * * * *

Degree/Masters/PhD 278 133 143 35 68 53 48 74 82 121 26 48 278 234 43
55% 54% 55% 64% 60% 67% 49% 45% 65% 61% 47% 38% 55% 54% 59%

HL * H* AGH* AKL L * * *

No formal  qual i fications 43 24 19 5 9 1 2 26 4 9 8 23 43 37 7

9% 10% 7% 9% 8% 1% 3% 16% 3% 4% 14% 18% 9% 8% 9%

FGI * F* * AFG IJ* AIJ* *

Employment s tatus 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Working 305 157 145 30 78 56 72 70 80 126 34 66 305 263 42
60% 64% 56% 54% 69% 70% 74% 42% 63% 63% 61% 52% 60% 60% 57%

H * H* H* ADH * * *

Not working 203 90 113 25 34 24 26 95 48 72 22 62 203 172 31

40% 36% 44% 46% 31% 30% 26% 58% 37% 37% 39% 48% 40% 40% 43%

G G* * * AEFG * * *

Income 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

UP TO £19,999 127 55 71 9 26 21 24 47 15 50 12 50 127 107 20

25% 22% 27% 17% 23% 26% 24% 29% 12% 25% 22% 39% 25% 25% 27%

I * * * I * AIJ* *

£20,000-£34,999 148 69 77 23 39 18 27 40 33 54 22 39 148 131 16
29% 28% 30% 43% 35% 23% 28% 24% 26% 27% 39% 31% 29% 30% 22%

FH* * * * * *

£35,000 - £54,999 126 70 55 12 26 20 25 43 38 53 10 25 126 110 16

25% 28% 21% 22% 23% 25% 25% 26% 30% 27% 18% 20% 25% 25% 22%

* * * * * *

£55,000+ 69 39 31 5 15 17 16 16 29 25 8 8 69 53 16

14% 16% 12% 10% 14% 21% 17% 10% 23% 13% 14% 6% 14% 12% 22%

L * * H* AJL * * N*

Prefer not to say 38 14 24 5 5 4 5 19 12 16 4 6 38 33 5
8% 6% 9% 9% 5% 5% 5% 12% 10% 8% 6% 4% 8% 8% 7%

* * * * * *

Income 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Under £5,000 18 10 8 3 9 2 1 3 2 5 - 10 18 13 4

3% 4% 3% 5% 8% 3% 1% 2% 2% 3% - 8% 3% 3% 6%

* GH* * * I* *

£5,000 - £9,999 28 11 17 3 3 6 5 11 3 12 3 9 28 26 1
5% 5% 6% 6% 2% 7% 5% 7% 3% 6% 5% 7% 5% 6% 2%

* * * * * *

£10,000 - £14,999 38 15 23 - 7 6 9 17 3 14 3 19 38 27 11
8% 6% 9% - 6% 7% 9% 10% 2% 7% 6% 15% 8% 6% 15%

I * * * D I * AIJ* AN*

£15,000 - £19,999 43 19 23 3 8 7 9 16 7 18 6 11 43 40 3
8% 8% 9% 6% 7% 9% 9% 10% 6% 9% 11% 9% 8% 9% 5%

* * * * * *

£20,000 - £24,999 61 27 33 15 12 4 8 22 10 25 6 21 61 57 4
12% 11% 13% 28% 11% 6% 8% 13% 8% 12% 10% 16% 12% 13% 6%

AEFG* * * * I* *

£25,000 - £34,999 87 42 44 8 27 14 20 17 22 30 16 19 87 75 12
17% 17% 17% 15% 24% 17% 20% 11% 18% 15% 29% 15% 17% 17% 16%

* H* * H J* * *

£35,000 - £44,999 71 38 32 10 13 11 11 26 16 30 7 18 71 63 8

14% 15% 12% 17% 12% 13% 12% 16% 13% 15% 12% 14% 14% 14% 11%

* * * * * *

£45,000 - £54,999 55 32 23 3 12 9 14 17 22 23 3 7 55 47 8

11% 13% 9% 5% 11% 12% 14% 10% 17% 12% 6% 5% 11% 11% 11%

* * * AL * * *

£55,000 - £99,999 61 33 28 5 15 14 12 16 24 24 6 8 61 46 16

12% 14% 11% 10% 13% 17% 12% 10% 19% 12% 10% 6% 12% 10% 21%

* * * AL * * AN*

£100,000 or more 8 5 3 - 1 3 5 - 5 1 2 - 8 8 *

2% 2% 1% - 1% 4% 5% - 4% 1% 4% - 2% 2% 1%

* * H* H JL * * *

Prefer not to answer 38 14 24 5 5 4 5 19 12 16 4 6 38 33 5
8% 6% 9% 9% 5% 5% 5% 12% 10% 8% 6% 4% 8% 8% 7%

* * * * * *

Pres  of chi ldren HH(17 or under) 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

At least one chi ld present 112 44 67 15 29 36 28 5 33 42 14 24 112 95 17
22% 18% 26% 27% 26% 45% 29% 3% 26% 21% 25% 19% 22% 22% 24%

H B H* H* AEGH* H * * *

No chi ldren present 396 203 191 40 83 43 70 159 94 157 42 103 396 340 56
78% 82% 74% 73% 74% 55% 71% 97% 74% 79% 75% 81% 78% 78% 76%

F C * F* * F ADEFG * * *

Main Shopper 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Yes , mainshopper 463 222 239 41 104 72 90 157 115 182 54 112 463 398 65
91% 90% 93% 75% 93% 91% 92% 95% 90% 92% 98% 88% 91% 91% 89%

D * D* D* D D * * *

No, not mainshopper 45 24 19 14 8 7 8 8 13 17 1 15 45 37 8
9% 10% 7% 25% 7% 9% 8% 5% 10% 8% 2% 12% 9% 9% 11%

AEFGH* * * * * *

Main Earner 508 246 258 54 112 79 98 165 127 198 55 127 508 435 73

Yes , main earner 359 212 145 22 79 60 71 128 87 141 37 95 359 308 52

71% 86% 56% 40% 71% 75% 73% 78% 68% 71% 67% 75% 71% 71% 71%

CD AC * D* D* D D * * *

No, not the main earner 149 35 113 33 33 20 27 37 40 58 19 32 149 127 21

29% 14% 44% 60% 29% 25% 27% 22% 32% 29% 33% 25% 29% 29% 29%

B AB AEFGH* * * * * *

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

ColumnProportions (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C,A/D/E/F/G/H,A/I/J/K/L,A/M,A/N/O   Minimum Base: 30(**) Small Base: 100(*)
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Sample Profi le

Al l  Adults  aged 18-75 in Scotland

Marital Status Household Size Education Employment status Income

Pres of children 

HH(17 or under) Main Shopper Main Earner

Total

Married/ 

Living as 

Married Single

Widowed

/Divorced

/Separate

d 1 2 3 4+

GCSE/O 

Level/NV

Q12

A Level or 

equivalen

t

Degree/

Masters/P

hD

No formal 

qualificati

ons Working

Not 

working

UP TO 

£19,999

£20,000-

£34,999

£35,000 - 

£54,999 £55,000+

Prefer not 

to say

Under 

£5,000

£5,000 - 

£9,999

£10,000 - 

£14,999

£15,000 - 

£19,999

£20,000 - 

£24,999

£25,000 - 

£34,999

£35,000 - 

£44,999

£45,000 - 

£54,999

£55,000 - 

£99,999

£100,000 

or more

Prefer not 

to answer

At least 

one child 

present

No 

children 

present

Yes, 

mainshop

per

No, not 

mainshop

per

Yes, main 

earner

No, not 

the main 

earner

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z) (a) (b) (c) (d) (e) (f) (g) (h) (i) (j)

Gender 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Male 246 145 76 25 70 92 46 39 43 46 133 24 157 90 55 69 70 39 14 10 11 15 19 27 42 38 32 33 5 14 44 203 222 24 212 35
48% 50% 48% 41% 56% 48% 44% 43% 42% 55% 48% 57% 51% 44% 43% 47% 55% 56% 36% 54% 40% 40% 44% 44% 48% 54% 58% 55% 64% 36% 39% 51% 48% 54% 59% 23%

ej * * * * * * ** * * * ** ** ** * * * * * * ** * Ae * Aj

Female 258 141 81 36 53 99 56 50 59 37 143 19 145 113 71 77 55 31 24 8 17 23 23 33 44 32 23 28 3 24 67 191 239 19 145 113
51% 49% 51% 58% 43% 52% 54% 56% 58% 44% 51% 43% 48% 55% 56% 52% 44% 44% 64% 46% 60% 60% 54% 54% 51% 45% 42% 45% 36% 64% 59% 48% 52% 42% 40% 76%

Mi * * * * * * ** * * * ** ** ** * * * * * * ** * A * Ai

Age 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

16 to 24 54 14 41 - 3 13 15 23 5 10 35 5 30 25 9 23 12 5 5 3 3 - 3 15 8 10 3 5 - 5 15 40 41 14 22 33
11% 5% 26% - 2% 7% 15% 26% 5% 12% 12% 11% 10% 12% 7% 16% 10% 8% 13% 16% 11% - 8% 25% 9% 13% 5% 9% - 13% 13% 10% 9% 30% 6% 22%

BDEFIgi ABD * * EF* AEF* * * ** * A * * ** ** ** * AWYab* * * * * ** * Ag* Ai

25 to 34 112 61 48 3 30 35 28 19 20 15 68 9 78 34 26 39 26 15 5 9 3 7 8 12 27 13 12 15 1 5 29 83 104 8 79 33
22% 21% 30% 5% 24% 18% 27% 21% 19% 18% 24% 22% 25% 17% 20% 27% 20% 22% 14% 50% 9% 18% 17% 20% 32% 19% 22% 24% 9% 14% 25% 21% 22% 18% 22% 22%

D D AD * * * * * * ** AN * * * ** ** ** * * A* * * * ** * *

35 to 44 79 49 24 6 18 21 19 21 16 9 53 1 56 24 21 18 20 17 4 2 6 6 7 4 14 11 9 14 3 4 36 43 72 7 60 20
16% 17% 15% 10% 14% 11% 19% 23% 15% 11% 19% 2% 18% 12% 16% 12% 16% 24% 10% 14% 20% 15% 16% 7% 16% 15% 17% 22% 35% 10% 32% 11% 16% 16% 17% 13%

Ff * * * AF* * * A ** A * AP* * ** ** ** * * * * * X* ** * Af *

45 to 54 98 60 21 17 26 32 21 19 27 20 48 2 72 26 24 27 25 16 5 1 5 9 9 8 20 11 14 12 5 5 28 70 90 8 71 27
19% 21% 14% 27% 21% 17% 20% 21% 27% 24% 17% 6% 24% 13% 19% 19% 20% 24% 13% 5% 19% 23% 21% 12% 23% 16% 25% 19% 56% 13% 25% 18% 19% 18% 20% 18%

N C* * * * * * ** AN * * * ** ** ** * * * * * * ** * *

55 to 75 165 105 24 36 47 90 20 8 35 30 74 26 70 95 47 40 43 16 19 3 11 17 16 22 17 26 17 16 - 19 5 159 157 8 128 37
32% 36% 15% 58% 38% 47% 19% 9% 34% 35% 27% 59% 23% 47% 37% 27% 34% 23% 50% 15% 41% 44% 38% 36% 20% 37% 31% 26% - 50% 5% 40% 34% 17% 36% 25%

CGHKMRYe

hj

AC ABC* GH* AGH * * * * ** AM * * APR* ** ** ** * * * Y* * * ** AYb* Ae Ah * Aj

Social grade 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

AB 127 80 38 10 26 49 24 28 18 23 82 4 80 48 15 33 38 29 12 2 3 3 7 10 22 16 22 24 5 12 33 94 115 13 87 40
25% 28% 24% 16% 21% 26% 23% 31% 18% 27% 30% 9% 26% 23% 12% 22% 30% 42% 33% 11% 12% 7% 17% 17% 26% 23% 39% 39% 62% 33% 29% 24% 25% 28% 24% 27%

O * * * * * * AI ** * O AOP* O* ** ** ** * * * * AWX* AWXZ* ** * *

C1 198 117 54 28 51 72 46 29 34 35 121 9 126 72 50 54 53 25 16 5 12 14 18 25 30 30 23 24 1 16 42 157 182 17 141 58
39% 40% 34% 45% 41% 38% 44% 33% 33% 41% 44% 20% 41% 36% 39% 37% 42% 36% 43% 31% 45% 35% 42% 40% 34% 42% 42% 39% 13% 43% 37% 40% 39% 37% 39% 39%

* * * * * * A ** * * * ** ** ** * * * * * * ** * *

C2 55 36 13 6 9 23 8 15 14 7 26 8 34 22 12 22 10 8 4 - 3 3 6 6 16 7 3 6 2 4 14 42 54 1 37 19
11% 13% 8% 10% 8% 12% 8% 17% 14% 9% 9% 18% 11% 11% 10% 15% 8% 11% 9% - 10% 8% 15% 9% 18% 10% 6% 9% 25% 9% 12% 10% 12% 2% 10% 12%

* * * * * * ** * * * ** ** ** * * Aa* * * * ** * *

DE 127 56 53 18 38 46 26 17 37 20 48 23 66 62 50 39 25 8 6 10 9 19 11 21 19 18 7 8 - 6 24 103 112 15 95 32
25% 20% 34% 29% 31% 24% 25% 19% 36% 23% 17% 52% 22% 30% 39% 27% 20% 11% 15% 58% 32% 49% 27% 34% 21% 25% 13% 12% - 15% 21% 26% 24% 33% 26% 22%

BKMRab AB * * * * AK* * ** AQRS* R * * ** ** ** * ab* * * * * ** * *

Region 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Scotland 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

* * * * * * ** * * * ** ** ** * * * * * * ** * *

Urban/Rural 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Urban 435 239 144 52 117 159 85 75 96 68 234 37 263 172 107 131 110 53 33 13 26 27 40 57 75 63 47 46 8 33 95 340 398 37 308 127
86% 83% 92% 85% 94% 83% 82% 83% 94% 80% 84% 85% 86% 85% 84% 89% 88% 77% 87% 77% 95% 71% 92% 93% 86% 89% 86% 75% 95% 87% 85% 86% 86% 83% 86% 86%

BRb AB * AFGH* * * AJK* * ** * R * * ** ** ** b* b* * b* * * ** * *

Rural 73 50 13 10 7 32 19 15 6 17 43 7 42 31 20 16 16 16 5 4 1 11 3 4 12 8 8 16 * 5 17 56 65 8 52 21
14% 17% 8% 15% 6% 17% 18% 17% 6% 20% 16% 15% 14% 15% 16% 11% 12% 23% 13% 23% 5% 29% 8% 7% 14% 11% 14% 25% 5% 13% 15% 14% 14% 17% 14% 14%

CEI AC * * E E* E* * I* I ** * AP* * ** ** ** * * * * * AWXZ* ** * *

Marital Status 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Married/ Living as Married 289 289 - - 1 159 66 63 59 60 149 21 185 104 43 76 98 57 15 3 6 16 18 27 48 51 47 50 8 15 90 199 261 28 188 101
57% 100% - - 1% 83% 64% 70% 57% 71% 54% 48% 61% 51% 34% 51% 78% 83% 40% 17% 21% 43% 41% 44% 56% 73% 85% 81% 95% 40% 80% 50% 56% 62% 52% 68%

CDEOSdfi ACD * * AEGH E* AE* * AK* ** A * O AOPS AOPS* * ** ** ** * * * AWXYd* AWXYd* AWXYd* ** * Af * Ai

Single 157 - 157 - 85 20 28 23 24 15 103 16 84 73 58 55 18 10 15 14 15 13 17 24 32 11 8 10 * 15 16 141 140 17 112 45
31% - 100% - 68% 11% 27% 26% 23% 17% 37% 37% 27% 36% 46% 37% 15% 14% 40% 80% 53% 33% 38% 38% 37% 15% 14% 16% 5% 40% 14% 36% 30% 38% 31% 30%

BDFJMQRZ

abe

ABD * AFGH* F* F* * * AIJ ** AQR* QR * QR* ** ** ** Zab* Zab* Zab* * * * ** Zab* Ae *

Widowed/Divorced/Separated 62 - - 62 38 12 9 3 20 10 26 7 36 26 26 17 10 2 8 * 7 9 9 11 6 9 1 2 - 8 7 55 62 - 59 3
12% - - 100% 31% 6% 9% 3% 19% 11% 9% 15% 12% 13% 20% 11% 8% 3% 20% 3% 27% 24% 20% 17% 7% 12% 2% 3% - 20% 6% 14% 13% - 17% 2%

BCFHKRabe

hj

ABC* AFGH* * * AK* * ** AQR* R * QR* ** ** ** ab* ab* * a* * * ** ab* Ae Ah * Aj

Household Size 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

1 124 1 85 38 124 - - - 24 14 73 13 69 55 64 41 10 * 9 10 20 19 16 20 21 5 5 - * 9 - 124 124 - 124 -
24% * 54% 62% 100% - - - 24% 17% 26% 30% 23% 27% 50% 28% 8% 1% 24% 55% 71% 48% 37% 33% 24% 7% 9% - 5% 24% - 31% 27% - 35% -

BFGHQRZa

behj

AB AB* AFGH* * * * * ** APQRS* QR R * QR* ** ** ** Zab* Zab* Zab* b* b* * ** Zb* Ae Ah * Aj

2 191 159 20 12 - 191 - - 44 29 103 14 103 88 36 55 54 31 15 3 5 15 13 29 26 31 23 26 5 15 6 185 180 10 120 71
38% 55% 13% 19% - 100% - - 43% 35% 37% 33% 34% 43% 28% 37% 43% 45% 40% 16% 18% 39% 30% 47% 30% 44% 41% 43% 58% 40% 6% 47% 39% 23% 33% 48%

CDEGHMO

ei

ACD * * AEGH * * * * ** * O O* * ** ** ** * * * * * * ** * Ae A * Ai

3 104 66 28 9 - - 104 - 20 19 57 7 72 32 17 22 42 16 6 3 3 4 8 8 14 21 21 16 - 6 46 58 88 16 69 34
20% 23% 18% 15% - - 100% - 19% 23% 21% 16% 24% 16% 14% 15% 33% 23% 16% 16% 11% 10% 18% 13% 17% 30% 38% 26% - 16% 41% 15% 19% 35% 19% 23%

EFHfg * * AEFH* * * * ** A * AOP * * ** ** ** * * * X* AWXYd* * ** * Af Ag*

4+ 90 63 23 3 - - - 90 15 22 44 9 61 29 10 30 20 22 7 2 - 1 7 4 26 13 7 19 3 7 60 29 70 19 46 43
18% 22% 15% 5% - - - 100% 14% 26% 16% 21% 20% 14% 8% 20% 16% 32% 19% 13% - 4% 16% 7% 30% 19% 12% 31% 36% 19% 54% 7% 15% 42% 13% 29%

DEFGOXfgi AD * * * AEFG* * * ** * O AOQ* * ** ** ** * * AXa* * * AXa* ** * Af Ag* Ai

Education 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

GCSE/O Level/NVQ12 103 59 24 20 24 44 20 15 103 - - - 55 48 41 30 20 8 4 1 10 14 16 10 20 9 10 6 2 4 23 80 91 12 70 33
20% 20% 15% 32% 20% 23% 19% 17% 100% - - - 18% 24% 32% 21% 15% 11% 12% 5% 35% 38% 36% 16% 24% 13% 19% 10% 22% 12% 21% 20% 20% 26% 19% 22%

JKRb AC* * * * AJK* * ** AQRS* * * ** ** ** AXZbd* * b* * * * ** * *

A Level or equivalent 84 60 15 10 14 29 19 22 - 84 - - 49 36 18 25 24 12 6 - 8 3 7 13 12 13 11 9 3 6 25 59 75 10 59 25
17% 21% 9% 16% 11% 15% 19% 24% - 100% - - 16% 18% 14% 17% 19% 17% 16% - 28% 7% 16% 22% 14% 19% 20% 15% 32% 16% 22% 15% 16% 21% 17% 17%

CIK AC * * * E* * AIK* ** * * * ** ** ** * * * * * * ** * *

Degree/Masters/PhD 278 149 103 26 73 103 57 44 - - 278 - 186 91 48 86 74 48 21 10 9 14 15 34 51 43 31 44 4 21 58 220 260 18 198 80
55% 52% 65% 41% 59% 54% 55% 49% - - 100% - 61% 45% 38% 58% 59% 70% 56% 55% 32% 37% 36% 56% 59% 60% 57% 73% 47% 56% 51% 56% 56% 39% 55% 54%

DIJNOW ABD * * * * * * AIJ ** AN * O O AO* * ** ** ** * * W* W* * AW* ** * Ah *

No formal qualifications 43 21 16 7 13 14 7 9 - - - 43 15 28 20 7 8 1 6 7 1 7 5 4 3 6 3 1 - 6 6 37 37 6 33 11
9% 7% 10% 11% 10% 7% 7% 10% - - - 100% 5% 14% 16% 5% 7% 2% 17% 41% 5% 17% 12% 6% 4% 8% 5% 2% - 17% 6% 9% 8% 14% 9% 7%

IJKMR * * * * * * ** AM APQR* * PR* ** ** ** * * * * * * ** Yb* *

Employment status 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Working 305 185 84 36 69 103 72 61 55 49 186 15 305 - 41 101 94 58 11 6 4 11 20 42 59 52 42 49 8 11 88 217 281 24 248 57
60% 64% 53% 58% 56% 54% 69% 68% 53% 58% 67% 34% 100% - 32% 68% 75% 83% 30% 32% 14% 29% 47% 68% 68% 73% 77% 81% 100% 30% 78% 55% 61% 53% 69% 38%

FNOSdfj A * * AF* F* * * AI ** AN * AOS AOS AOPS* * ** ** ** * d* Wd* AWd* AWd* AWd* ** * Af * Aj

Not working 203 104 73 26 55 88 32 29 48 36 91 28 - 203 86 47 32 12 27 12 24 27 23 20 28 19 13 12 - 27 24 179 182 21 111 92
40% 36% 47% 42% 44% 46% 31% 32% 47% 42% 33% 66% - 100% 68% 32% 25% 17% 70% 68% 86% 71% 53% 32% 32% 27% 23% 19% - 70% 22% 45% 39% 47% 31% 62%

BGKMPQR

Zabei

* * AGH * * K* * ** AM APQR* R * APQR* ** ** ** YZab* * * * * * ** AXYZab* Ae * Ai

Income 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

UP TO £19,999 127 43 58 26 64 36 17 10 41 18 48 20 41 86 127 - - - - 18 28 38 43 - - - - - - - 17 110 121 6 102 25
25% 15% 37% 42% 51% 19% 17% 12% 39% 21% 17% 47% 13% 42% 100% - - - - 100% 100% 100% 100% - - - - - - - 15% 28% 26% 12% 28% 17%

BFGHKMP

QRSXYZabd

AB AB* AFGH* * * AJK* * ** AM APQRS* * * ** ** ** AXYZabd* * * * * * ** * Ae A * Aj

£20,000-£34,999 148 76 55 17 41 55 22 30 30 25 86 7 101 47 - 148 - - - - - - - 61 87 - - - - - 33 115 136 12 108 40
29% 26% 35% 27% 33% 29% 21% 33% 30% 30% 31% 16% 33% 23% - 100% - - - - - - - 100% 100% - - - - - 30% 29% 29% 27% 30% 27%

OQRSWZab

d

* * * * * * ** AN * AOQRS * * ** ** ** * AWZabd* AWZabd* * * * ** * *

£35,000 - £54,999 126 98 18 10 10 54 42 20 20 24 74 8 94 32 - - 126 - - - - - - - - 71 55 - - - 34 92 116 10 85 41
25% 34% 12% 15% 8% 28% 41% 22% 19% 28% 27% 19% 31% 16% - - 100% - - - - - - - - 100% 100% - - - 30% 23% 25% 23% 24% 28%

CENOPRSW

XYbd

ACD * * E AEH* E* * * ** AN * AOPRS * * ** ** ** * * * AWXYbd* AWXYbd* * ** * *

£55,000+ 69 57 10 2 * 31 16 22 8 12 48 1 58 12 - - - 69 - - - - - - - - - 61 8 - 21 48 55 14 47 23
14% 20% 6% 3% * 16% 15% 25% 8% 14% 17% 3% 19% 6% - - - 100% - - - - - - - - - 100% 100% - 19% 12% 12% 32% 13% 15%

CDENOPQS

WXYZadg

ACD * * E E* AE* * * AI ** AN * AOPQS* * ** ** ** * * * * * AWXYZad* ** * Ag*

Prefer not to say 38 15 15 8 9 15 6 7 4 6 21 6 11 27 - - - - 38 - - - - - - - - - - 38 7 31 35 3 18 20
8% 5% 10% 12% 7% 8% 6% 8% 4% 7% 8% 15% 4% 13% - - - - 100% - - - - - - - - - - 100% 6% 8% 8% 6% 5% 14%

BMOPQRX

YZabi

B* * * * * * ** AM * * AOPQR* ** ** ** * * * * * * ** AWXYZab* * Ai

Income 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Under £5,000 18 3 14 * 10 3 3 2 1 - 10 7 6 12 18 - - - - 18 - - - - - - - - - - 1 16 15 2 11 7
3% 1% 9% 1% 8% 2% 3% 3% 1% - 3% 16% 2% 6% 14% - - - - 100% - - - - - - - - - - 1% 4% 3% 5% 3% 4%

BMPQ ABD * AF* * * * * ** M APQRS* * * ** ** ** * * * * * * ** * *

£5,000 - £9,999 28 6 15 7 20 5 3 - 10 8 9 1 4 24 28 - - - - - 28 - - - - - - - - - 2 26 28 - 24 4
5% 2% 9% 12% 16% 3% 3% - 9% 9% 3% 3% 1% 12% 22% - - - - - 100% - - - - - - - - - 2% 6% 6% - 7% 2%

BFHKMPQ

RYZab

B AB* AFGH* * * K* K* ** AM APQRS* * * ** ** ** * * * * * * ** * *

£10,000 - £14,999 38 16 13 9 19 15 4 1 14 3 14 7 11 27 38 - - - - - - 38 - - - - - - - - 4 35 38 - 33 5
8% 6% 8% 15% 15% 8% 4% 2% 14% 3% 5% 16% 4% 13% 30% - - - - - - 100% - - - - - - - - 3% 9% 8% - 9% 3%

BHKMPQR

XYZabej

AB* AGH* * * AJK* * ** AM APQRS* * * ** ** ** * * * * * * ** * * Aj

£15,000 - £19,999 43 18 17 9 16 13 8 7 16 7 15 5 20 23 43 - - - - - - - 43 - - - - - - - 10 33 40 3 34 9
8% 6% 11% 14% 13% 7% 7% 8% 15% 8% 6% 12% 7% 11% 34% - - - - - - - 100% - - - - - - - 8% 8% 9% 7% 9% 6%

BKMPQRXY

Zab

B* * * * AK* * ** APQRS* * * ** ** ** AXYZabd* * * * * * ** * *

£20,000 - £24,999 61 27 24 11 20 29 8 4 10 13 34 4 42 20 - 61 - - - - - - - 61 - - - - - - 10 51 57 5 47 15
12% 9% 15% 17% 16% 15% 8% 5% 10% 16% 12% 8% 14% 10% - 41% - - - - - - - 100% - - - - - - 9% 13% 12% 10% 13% 10%

BHOQRSW

YZabd

* H* H * * * * ** * AOQRS * * ** ** ** * AWYZabd* * * * * ** * *

£25,000 - £34,999 87 48 32 6 21 26 14 26 20 12 51 3 59 28 - 87 - - - - - - - - 87 - - - - - 23 64 79 7 61 26
17% 17% 20% 10% 17% 14% 14% 29% 20% 14% 18% 7% 19% 14% - 59% - - - - - - - - 100% - - - - - 20% 16% 17% 16% 17% 17%

OQRSWXZa

bd

* * * AFG* * * ** A * AOQRS * * ** ** ** * * AWXZabd* * * * ** * *

£35,000 - £44,999 71 51 11 9 5 31 21 13 9 13 43 6 52 19 - - 71 - - - - - - - - 71 - - - - 16 55 64 7 47 24
14% 18% 7% 14% 4% 16% 20% 15% 9% 16% 15% 13% 17% 9% - - 56% - - - - - - - - 100% - - - - 14% 14% 14% 15% 13% 16%

CENOPRSW

XYabd

AC * * E E* E* * * ** AN * AOPRS * * ** ** ** * * * AWXYabd* * * ** * *

£45,000 - £54,999 55 47 8 1 5 23 21 7 10 11 31 3 42 13 - - 55 - - - - - - - - - 55 - - - 18 37 52 3 38 17
11% 16% 5% 1% 4% 12% 20% 7% 10% 13% 11% 6% 14% 6% - - 44% - - - - - - - - - 100% - - - 16% 9% 11% 7% 11% 11%

CDENOPRS

WXYZbd

ACD * * E AEH* * * * ** AN * AOPRS * * ** ** ** * * * * AWXYZbd* * ** * *

£55,000 - £99,999 61 50 10 2 - 26 16 19 6 9 44 1 49 12 - - - 61 - - - - - - - - - 61 - - 19 42 48 13 41 20
12% 17% 6% 3% - 14% 15% 21% 6% 11% 16% 3% 16% 6% - - - 88% - - - - - - - - - 100% - - 17% 11% 10% 28% 11% 14%

CDEINOPQ

SWXYZadg

ACD * * E E* AE* * * AI ** AN * AOPQS* * ** ** ** * * * * * AWXYZad* ** * Ag*

£100,000 or more 8 8 * - * 5 - 3 2 3 4 - 8 - - - - 8 - - - - - - - - - - 8 - 2 6 7 2 6 2
2% 3% * - * 2% - 3% 2% 3% 1% - 3% - - - - 12% - - - - - - - - - - 100% - 2% 2% 1% 3% 2% 1%

N A * * * * * * ** AN * AOPQS* * ** ** ** * * * * * * ** * *

Prefer not to answer 38 15 15 8 9 15 6 7 4 6 21 6 11 27 - - - - 38 - - - - - - - - - - 38 7 31 35 3 18 20
8% 5% 10% 12% 7% 8% 6% 8% 4% 7% 8% 15% 4% 13% - - - - 100% - - - - - - - - - - 100% 6% 8% 8% 6% 5% 14%

BMOPQRX

YZabi

B* * * * * * ** AM * * AOPQR* ** ** ** * * * * * * ** AWXYZab* * Ai

Pres of children HH(17 or under) 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

At least one child present 112 90 16 7 - 6 46 60 23 25 58 6 88 24 17 33 34 21 7 1 2 4 10 10 23 16 18 19 2 7 112 - 101 12 81 31
22% 31% 10% 11% - 3% 44% 67% 22% 30% 21% 15% 29% 12% 13% 22% 27% 31% 19% 8% 8% 9% 22% 17% 26% 22% 33% 32% 24% 19% 100% - 22% 26% 23% 21%

CDEFNOf ACD * * AEF* AEFG* * * ** AN * O O* * ** ** ** * * * * A* * ** * Af *

No children present 396 199 141 55 124 185 58 29 80 59 220 37 217 179 110 115 92 48 31 16 26 35 33 51 64 55 37 42 6 31 - 396 362 34 278 118
78% 69% 90% 89% 100% 97% 56% 33% 78% 70% 79% 85% 71% 88% 87% 78% 73% 69% 81% 92% 92% 91% 78% 83% 74% 78% 67% 68% 76% 81% - 100% 78% 74% 77% 79%

BGHMae AB AB* AGH* AGH H* * * * ** AM AQR* * * ** ** ** * * * * * * ** * Ae *

Main Shopper 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Yes, mainshopper 463 261 140 62 124 180 88 70 91 75 260 37 281 182 121 136 116 55 35 15 28 38 40 57 79 64 52 48 7 35 101 362 463 - 340 123
91% 90% 89% 100% 100% 95% 85% 79% 89% 89% 94% 85% 92% 90% 96% 92% 92% 79% 92% 87% 100% 100% 92% 92% 92% 90% 94% 79% 81% 92% 90% 91% 100% - 95% 83%

GHRbhj ABC* AFGH* AGH * * * * A ** R* R R * * ** ** ** * * b* * b* * ** * Ah * Aj

No, not mainshopper 45 28 17 - - 10 16 19 12 10 18 6 24 21 6 12 10 14 3 2 - - 3 5 7 7 3 13 2 3 12 34 - 45 19 26
9% 10% 11% - - 5% 15% 21% 11% 11% 6% 15% 8% 10% 4% 8% 8% 21% 8% 13% - - 8% 8% 8% 10% 6% 21% 19% 8% 10% 9% - 100% 5% 17%

DEFKgi D D * * E AEF* AEF* * * ** * AOPQ* * ** ** ** * * * * * AYa* ** * Ag* Ai

Main Earner 508 289 157 62 124 191 104 90 103 84 278 43 305 203 127 148 126 69 38 18 28 38 43 61 87 71 55 61 8 38 112 396 463 45 359 149

Yes, main earner 359 188 112 59 124 120 69 46 70 59 198 33 248 111 102 108 85 47 18 11 24 33 34 47 61 47 38 41 6 18 81 278 340 19 359 -
71% 65% 72% 96% 100% 63% 67% 52% 68% 70% 71% 76% 81% 55% 81% 73% 67% 67% 47% 63% 87% 87% 78% 76% 70% 66% 69% 67% 74% 47% 72% 70% 73% 43% 100% -

BFHNSdhj ABC* AFGH* * * * * ** AN AQS* S S * * ** ** ** d* d* d* * d* * ** * Ah * Aj

No, not the main earner 149 101 45 3 - 71 34 43 33 25 80 11 57 92 25 40 41 23 20 7 4 5 9 15 26 24 17 20 2 20 31 118 123 26 - 149
29% 35% 28% 4% - 37% 33% 48% 32% 30% 29% 24% 19% 45% 19% 27% 33% 33% 53% 37% 13% 13% 22% 24% 30% 34% 31% 33% 26% 53% 28% 30% 27% 57% - 100%

DEMOgi AD D * * AE E* AE* * * ** AM * O * AOPQ* ** ** ** * * * * * * ** AWXYa* Ag* Ai

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.

Overlap formulae used

ColumnProportions (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)

ColumnMeans (5%): A/B/C/D,A/E/F/G/H,A/I/J/K/L,A/M/N,A/O/P/Q/R/S,A/T/U/V/W/X/Y/Z/a/b/c/d,A/e/f,A/g/h,A/i/j   Minimum Base: 30(**) Small Base: 100(*)
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