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ena About Eat Well Global

A nimble, highly-specialized global
communications agency focusing on food,
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360 Degree Global Strategy & Planning Multiplatform
Insights Charts the course Stakeholder
Answers the big questions Engagement
Takes the show on the road
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\‘n'A What We'll Cover

Food Choice: Why It’s Important
Determinants of Food Choice

Attitudes, Beliefs, Information

Health Influencers
What to Do About It
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. Butter or janﬁpple or orange?
Another serving?Stay for another round?

) 14
Skip breakfast22(()  Coffee or tea?
Take away tonig|

One lump or tvD?AI 1Y
Hold the chips? Work through lur

Toast or cereal? FOOD Meat free?

| Sugar free?
Lite or regu®ECISIONS

Bring lunch from .
homeTime to cook3UN8ry or just bored?
| essert toni

Out with friend§®eding picky eaters

Time to indul






w Major Determinants of Foodr{{mlce
\J

* Biological determinants such as hunger, appetite, and
taste

 Economic determinants such as cost, income,
availability

* Physical determinants such as access, education, skills
(e.g. cooking) and time

* Social determinants such as culture, family, peers and
meal patterns

* Psychological determinants such as mood, stress and
gullt
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http://www.eufic.org/en/healthy-living/article/the-determinan
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"‘ Food Tribes

PLANTS
RULE
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“The engaged,
passionate, self-
aware consumers
who are confident
enough to challenge
convention in pursuit
of better options for

themSE|VES d nd for Images: www.thedetoxdiva.com,
ntharc 7 www.deliciousliving.com
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THE DARKER SIDE
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OF EATING CLEAN.
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Images: www.fitnessjournel.co.nz, “
www.rebeccaseatingdisorderfoundation.ore




\:»‘T;z Many Factors Affect Food Choice
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JUST DESCRIBE YOUR LUNCH
e TOME"

Coary, Journal of Consumer
Moarketinao 2016






s+ The Democratization of Health
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W7 Information

Instant access

Misinformation is easily _
propagate d The Weirdest Diet Tricks Celebrities Swear By
marieclaire .ppg
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NOURISHING JESSICA
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Uncredentlaled Influencers

Large following
Mission driven
Lack traditional health/nutrition trai

SUPER FOOD

JAMIE OLIVER

Foreword by Mark Hyman, MD I'.‘\')i«;:u * |*'ﬁ“|m‘ "l“"”
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eﬁg Credentialed Influencers

Health experts, authorities
Credible, science-based
Not so sexy

Good for reaching other
health influencers +
educated consumers

Photo credits: Boston Globe, dreamfieldspasta.com
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Professional training oy iy
Sensationa | or controversia | FOR A HEALTHY, SEXY, CONFIDENT AND SOULFUL SUMMER
Beyond nutrition + health L o
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R How to Influence Consumer Food
qul
* Choice?

Know your audience

ABOUT US

Standards Consumers v Business & Indusiry v Publ orch aftlan mk
Scotiand
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Tap into media-savvy dieti \ckam,s TOUR KITCHEN'

wwwww lead to food poi JInScd\gnd

ch n the kitchen to &

e

Get the tone right

We've ol been there, peering into an open fridge wondering “is that still okay
o ea?”

Foodborne Hiness

The fact is, there are all sorfs of ways we put ourselves and those that we

[T,



S it |

Thank You

ekappelhof@eatwellglobal.com
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